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President’s  Approval  of  Dailies’  Code 
Raises  New  Questions  For  Publishers 

Free  Press  Issue  Again  Active,  With  Five-Day  40-Hour  Editorial  Week  And 
Child  Labor  Clause  New  Problems — ^Johnson  Takes  Full  Charge 

WASHINGTON,  Feb.  21-Uncer-  By  GEORGE  H.  MANNING  ton-have  more  than  750,000 

taintv  which  now  clouds  the  ......  j  .  a  n  .  Most  of  the  important  papers  m  those 


VV  tainty  which  now  clouds  the 
status  of  the  press  under  the  Daily 
Newspaper  and  Graphic  Arts  codes, 
as  approved  by  the  President,  rests 
principally  upon  the  assertion  by  Mr. 
Roosevelt  that  the  Presidential  licens¬ 
ing  powers  under  the  Recovery  Act  are 
not  diminished  by  the  publishers’  free 
press  reservation.  Mr.  Roosevelt’s  “re¬ 
quest”  that  editorial  workers  be  placed 
on  a  five-day,  40-hour  week  on  all 
newspapers  of  75,000  circulation  in 
cities  of  750,000  population,  also  raised 
some  unforeseen  questions,  as  did  his 
expressed  dissatisfaction  with  the  code’s 
child  labor  provisions. 

While  some  Washsington  quarters 
professed  a  belief  that  the  press  would 
not  accept  the  code,  including  as  it  will 
on  its  effective  date,  next  Monday,  the 
President’s  covering  letter,  but  will  hold 
off  until  the  courts  rule  upon  the  press 
I  freedom  point  particularly,  the  prevail- 
I  ing  opinion  was  that  workable  arrange¬ 
ments  would  be  made  at  conferences 
between  publisher  groups  and  Gen. 
Johnson,  who  has  indicated  that  he 
will  handle  newspai)er  affairs  per¬ 
sonally. 

The  first  meeting,  of  the  Daily  News¬ 
paper  Code  Committee,  will  be  held  in 
New  York  on  Washington’s  Birthday, 
In  addition  to  the  many  points  of  differ¬ 
ence  which  arose  during  the  preliminary 
code  discussions,  this  committee  has 
again  before  it  the  constitutional  ques¬ 
tion  of  free  press  plus  the  new  prob¬ 
lem  of  what  cities  are  included  in  the 
presidential  request  for  editorial  work¬ 
ers,  and  whetlier  editorial  specialists, 
such  as  columnists,  editorial  writers, 
cartoonists,  financial  writers  and  others 
subject  to  a  daily  stint,  are  covered  by 
the  request.  The  employment  of  chil- 
drm  under  16  years  of  age  on  newspaper 
delivery  presents  questions  that  cannot 
he  answered  definitely  until  the  White 
House  more  clearly  states  the  reason 
for  its  dissatisfaction  with  the  code’s 
current  provisions. 

These  and  other  questions  will  be 
formulated  by  the  newspaper  commit¬ 
tee  for  presentation  to  the  grand  code 
:ound-up  scheduled  for  March  5  before 
Gen.  Johnson  in  Washington.  It  is 
indicated  that  the  NRA  will  issue  no 
interpretations  prior  to  that  date. 

The  President  dealt  lightly,  but  with 
duality,  with  the  “freedom  of  the  press” 
section,  popularly  known  as  Article  7. 
In  his  executive  order  making  the  ccxle 
effective,  he  said : 

“Insofar  as  .Article  7  is  not  required 
hy  the  .\ct,  it  is  pure  surplusage.  While 
d  has  no  meaning,  it  is  permitted  to 
dnnd  merely  because  it  has  been  re¬ 
quested  and  because  it  could  have  no 
■nch  legal  effects  as  would  bar  its  in- 
dusion. 

“Of  course,  a  man  does  not  consent 
>0  what  he  does  not  consent  to.  But, 
d  the  President  should  find  it  neces¬ 
sary  to  modify  this  code,  the  circum- 
*>nce  that  the  modification  was  not 
®Mentccl  to  would  not  affect  whatever 
wigations  the  non-consentor  would 
^ve  under  Section  3  (d)  of  the  Na- 
ds^l  Industrial  Recovery  Act. 

vf  course,  also,  nobody  waives  any 
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constitutional  rights  by  assenting  to  a  provides  that  if  abuses  inimical  to  the 
Code.  The  recitation  of  the  freedom  of  public  interest  are  prevalent  in  any 
the  press  clause  in  the  Code  has  no  trade  or  industry  or  subdivision,  the 
more  place  here  than  would  the  recita-  President  may  impose  a  code  upon  the 
tion  of  the  whole  Constitution  or  of  industry.  It  declares; 
the  Ten  Commandments.  The  free-  “Upon  his  own  motion,  or  if  com- 
dom  guaranteed  by  the  Constitution  is  plaint  is  made  to  the  President  that 


President  F.  D.  Roosevelt 

freedom  of  e.xpression  and  that  will  be 
sxrupulously  respected — but  it  is  not 
freedom  to  work  children,  or  to  do 
business  in  a  fire  trap  or  violate  the 
laws  against  obscenity,  libel  and  lewd¬ 
ness.” 

Under  the  NIRA,  the  executive  order 
becomes  a  part  of  the  code  having  the 
same  force  and  effect  as  provisions 
of  the  pact.  For  this  reason  the  Presi¬ 
dential  delineation  of  the  guarantee 
under  the  organic  law — freedom  of  ex¬ 
pression — might  well  be  considered  to 
be  in  exclusion  of  the  numerous  other 
aspects  of  a  free  press  as  it  is  under¬ 
stood  by  the  publishers.  This,  they 
contend,  includes  the  right  to  conduct 
business,  gather  and  publish  news  and 
advertising  and  express  opinion — all 
functions  of  the  press. 

It  was  to  insure  freedom  in  all  of 
these  matters  that  the  section  in  ques¬ 
tion  was  written  into  the  code,  with  the 
consent  of  the  National  Recovery  Ad¬ 
ministration. 

A  Supreme  Court  decision  which,  it  is 
believed,  would  fix  the  status  of  a  news¬ 
paper  which  flies  the  Blue  Kagle  on 
and  after  Monday,  declares  that  a  con¬ 
stitutional  right  may  be  waived  by  ac¬ 
cepting  a  benefit,  or  by  a  course  of 
action.  With  the  President’s  Recovery 
.‘Kgreement  automatically  ended  on 
the  effective  date  of  the  code,  continued 
use  of  the  Blue  Eagle  would,  it  is 
argued,  be  either  the  acceptance  of  a 
consideration  or  the  following  of  a 
course  of  action  which  must  be  inter¬ 
preted  as  acceptance  of  the  code,  or 
both. 

Section  3  (d)  of  the  NIRA,  to  which 
the  President  referred  the  publishers. 


Cen.  Hugh  S.  Johnson 

abu,ses  inimical  to  the  public  interest 
and  contrary  to  the  iwlicy  herein  de¬ 
clared  are  prevalent  in  any  trade  or 
industry  or  subdivision  thereof,  and  if 
no  code  of  fair  competition  therefor 
has  theretofore  been  approved  by  the 
President,  the  President,  after  such 
public  notice  and  hearing  as  he  shall 
specify,  may  prescribe  and  approve  a 
code  of  fair  competition  for  such  trade 
or  industry  or  subdivision  thereof, 
which  shall  have  the  same  effect  as  a 
code  of  fair  competition  approved  by 
the  President  under  subsection  A  of 
this  section.” 

When  President  Roosevelt  gave  ap¬ 
proval  to  the  code,  he  did  so  with  the 
request,  which  Gen.  Johnson  hastened  to 
explain  could  readily  be  changed  into 
an  “order,”  that  newspapers  in  cities 
of  750,000  population  or  more  having  a 
circulation  of  75,000  or  above,  adopt  a 
five-day,  forty-hour  week  for  their 
news  department  employes.  The  code 
as  approved  stipulates  a  forty-hour 
week  for  newspaper  employes  outside 
the  news  departments,  and  it  is  to  be 
supplemented  later  by  a  definite  mini¬ 
mum  wage  and  maximum  hour  stand¬ 
ard  for  editorial  employes. 

Only  nine  cities — New  York,  Chicago, 
Philadelphia,  Detroit,  Cleveland,  Los 
Angeles,  St.  Louis,  Baltimore  and  Bos- 

TEXT  OF  NEWSPAPER  CODE 
Full  text  of  the  daily  newspaper 
code  approved  by  President  Roose¬ 
velt,  appropriate  for  bulletin  board 
posting,  as  per  Article  5,  Section  5 
of  the  code,  will  be  found  on 
page  36. 


ton — have  more  than  750,000  population. 
Most  of  the  important  papers  in  those 
cities  have  over  75,000  circulation. 

The  point  has  been  raised  by  a  num¬ 
ber  of  publishers  in  large  cities  as  to 
whether  the  750,000  population  and  75,- 
000  circulation  is  intended  to  apply  to 
city  population  and  circulation  per  se, 
or  if  it  should  apply  to  the  metropolitan 
area.  If  the  latter,  then  half  a  dozen 
or  more  additional  cities  would  be  in¬ 
cluded  in  the  group  that  would  be  re¬ 
quested  to  adopt  the  five-day  forty- 
hour  week. 

General  Johnson  flatly  refused  to  give 
an  interpretation  on  this  point  or  on  any 
other  point  in  the  daily  newspaper  or 
graphic  arts  codes.  He  asserted  frankly 
that  all  interpretations  must  wait  until 
the  publishers,  have  appointed  a  code 
committee  to  regulate  the  industry. 

President  Roosevelt  was  more  in¬ 
clined  to  offer  interpretations  of  the 
codes.  When  asked  if  he  thought  edi¬ 
torial  workers  on  newspapers  in  _cities 
of  750,000  population  and  having  75,000 
circulation  could  continue  working  more 
than  a  five-day  forty-hour  week  and 
accumulate  credits  toward  a  vacation, 
the  President  said  that  offhand  he 
thought  that  would  be  permissible  to  a 
reasonable  extent. 

By  specific  provision  in  the  Presi¬ 
dent’s  letter  to  Gen.  Johnson,  a  perma¬ 
nent  determination  of  hours  and  wages 
for  news  department  employes  in  com¬ 
munities  having  750,000  inhabitants  and 
papers  having  75,000  circulation  shall  be 
made  within  sixty  days.  Excluded,  of 
course,  are  press  association  employes, 
since  this  field  is  not  covered  by  the 
code. 

With  the  bluntness  which  marked  his 
treatment  of  several  other  major  sec¬ 
tions  of  the  pact.  President  Roosevelt 
dismissed  the  child  labor  clause  with  a 
reservation :  “I  am  not  satisfied  with 
the  Child  Labor  Provisions.  -A  special 
report  and  recommendations  in  regard 
to  the  carrying  out  of  the  provisions  vvill 
be  made  to  me  at  the  end  of  60  c^ys.” 

It  is  believed  this  stipulation  by 
President  Roosevelt  was  brought  about 
by  insistence  on  preventing  children  un¬ 
der  14  years  of  age  from  serving  and 
sellinp'  papers,  on  the  part  of  Mrs. 
Roosevelt  and  Secretary  of  Labor  Fran¬ 
ces  Perkins. 

The  code  as  presented  to  NR.A  pro¬ 
vided  that  papers  could  be  served  and 
sold  on  the  streets  by  persons  under 
16  years  of  age  in  certain  circumstances. 

Miss  Perkins  made  a  recommenda¬ 
tion  to  the  President  urging  that  chil¬ 
dren  under  14  years  of  age  should  not 
serve  papers  or  sell  them  on  the 
streets  between  the  hours  of  7  p.  m. 
and  7  a.  m.  during  winter  months  and 
8  p.  m.  and  7  a.  m.  in  summer  months. 

President  Roosevelt  still  had  this  pro¬ 
vision  under  advisement  and  apparently 
intends  to  reach  final  decision  on_  it 
after  60  days  of  study  and  following 
receipt  of  the  report  on  it. 

Mrs.  Roosevelt  is  still  standing  out 
for  this  provision  which  would  stop 
boys  under  14  years  of  age  delivering 
papers  and  engaging  in  street  sales.  .At 
her  press  conference  on  Tuesday,  she 
said  when  questioned  on  this  point: 

“I  am  opposed  to  boys  14  years  old 
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lieing  newsboys.  I  believe  every  in¬ 
dustry  should  conform  to  the  provisions 
of  the  child  labor  amendment.  It  might 
not  hurt  certain  boys  of  14  years  to  be 
newsboys,  but  experience  has  proved 
that  when  you  let  the  bars  down  you  get 
into  trouble.  My  opinion  is  that  our 
civilization  should  not  be  based  on  the 
labor  of  children.  I  don't  believe  it  is 
a  lawful  thing.” 

1  his  inquiry  will  be  undertaken  per¬ 
sonally  by  Gen.  Johnson  as  will  other 
matters  incident  to  geting  the  code  in 
«l)eration  and  its  administration  at  least 
temporarily.  In  resiKJiise  to  ((uestions, 
the  .\dministration  chief  announced  he 
would  assume  the  helm  of  the  newspa- 
I)er  industry  and  its  code  and  determine 
the  hours  and  wages  “oft  my  own  in¬ 
vestigation”  and  not  on  the  recommen¬ 
dation  of  the  code  authority,  made  up 
of  publishers’  representatives. 

Johnwn  also  declared  in  his  inquiry 
into  child  labor  regulations  he  will  seek 
the  advice  and  cooperation  of  the  Ue- 
liartment  of  Labor.  This  means  that 
the  recommendations  by  Secretary  Per¬ 
kins.  designed  to  overcome  loose  pro- 
\isions  on  this  feature  of  the  code,  al¬ 
though  they  were  shelved  for  the  time 
being,  may  blossom  anew.  While  Miss 
Perkins  declined  to  discuss  the  sugges¬ 
tions  made  by  her  when  she  was  sum¬ 
moned  to  the  White  House,  it  is  under- 
sto^  that  she  opposes  the  sale  or 
delivery  of  newspapers  by  any  child 
under  14  years  of  age. 

The  proposed  code  provided  that  chil- 
<iren  under  16  years  of  age  may  be  em¬ 
ployed  to  deliver  newspapers  and  sell 
th  m  on  the  streets,  if  they  can  do  so 
witnout  impairment  of  health  or  in¬ 
terference  with  school  requirements, 
tween  the  hours  of  7  a.  m.  and  7  p.  m., 
^rom  Oct.  31  to  March  31,  or  between 
7  a.  m.  and  8  p.  m.  from  April  1  to 
Sept.  30.  This  was  accei>ted,  pending 
iwssible  change  after  Gen.  Johnson  and 
Secretary  Perkins  investigate  and  re- 
IKirt. 

1  he  NR.\  concedes  it  is  possible  for 
nevyspapers  to  evade  these  selling  re¬ 
strictions  by  selling  their  papers  to  news 
agencies  which  could  then  distribute 
them  through  children,  since  distribu¬ 
tors  have  no  code  in  effect.  Such  a 
ct(de  has  been  submitted,  but  has  not 
l)een  heard  by  the  XRA. 

The  recovery  administration  already 
has  declared  against  the  A.  X.  P.  A. 
proposal  that  the  question  of  hours, 
wages  and  employment  of  newsboys  be 
fixed  through  regional  agreements  w  hich 
would  permit  greater  consideration  to 
smaller  papers  in  the  cities  of  less 
|K)|>ulation. 

In  his  letter  of  transmittal  to  the 
President.  General  Johnson  recognized 
the  difficulty  surrounding  this  subject, 
and  said ; 

"The  question  of  newsboys  was  ex¬ 
haustively  discussed  at  the  public  hear¬ 
ings  and  in  briefs  filed  with  the  Ad¬ 
ministrator  after  the  conclusion  of  the 
public  hearing.  Here  again  by  reason 
of  the  different  nature  of  the  pfoblem 
in  different  places  of  publication,  it 
was  found  diffcult  to  formulate  a  pro¬ 
vision  which  would  eliminate  admittett 
evils  in  the  large  cities  and  not  impo.se 
undue  hardships  in  the  smalfer  centers 
of  publication.  It  is  one  thing,  for  ex¬ 
ample,  for  boys  under  16  to  sell  papers 
on  the  streets  of  Chicago  and  Xew 
York  at  night.  It  is  quite  another  mat¬ 
ter  for  boys  to  get  a  bundle  of  papers 
at  a  railroad  station  in  a  small  city 
and  to  deliver  them  l)efore  school  Ije- 
gins.” 

After  discussing  the  section  set  out 
in  the  code  covering  this  subject,  he 
concluded :  “The  provision  in  connec¬ 
tion  with  state  laws,  will,  it  is  believed, 
greatly  reduce  the  evils  of  street  sell¬ 
ing.  It  should  be  pointed  out,  however, 
that  such  street  selling  will  not  be  cov¬ 
ered  by  this  code.  Many  minors  who 
sell  newspaixrs  are  employed  In-  news 
agents,  or  distributors,  who  will  not  be 
bound  by  the  code’s  provisions.” 

The  code  protects  the  right  of  collec¬ 
tive  bargaining  and  sets  up  a  code  au¬ 
thority  consisting  of  ten  members,  five 
of  whom  are  to  be  selected  by  the  Iward 
of  directors  of  the  American  Xews- 
paper  Publishers’  Association  and  one 
each  from  the  New  England  Daily 
Xewspaper  Association,  the  Southern 


XewspaiHT  Publishers'  .\ssociation.  tlv' 
Del-Mar-\'a  Association,  the  Inland 
Daily  Press  Association  and  the  Paci¬ 
fic  Northwest  Xewspaper  Association. 
The  president  of  the  .-American  Xews- 
i>a])er  Publishers'  .Association  shall  be 
the  chairman  of  the  code  authority. 

Within  10  days  after  the  effective 
date  of  the  code  it  is  provided  that  a 
newspaper  industrial  Iniard  shall  be  set 
up,  to  consist  of  four  publisher  mem¬ 
bers  to  be  designatetl  by  the  code  au¬ 
thority  and  four  employe  members  to 
be  nominated  by  the  XR.\  Labor  Ad¬ 
visory  Board  for  approval  by  the  Ad¬ 
ministrator. 

“Mauv  newspapers  in  the  b  nited 
States,"  Gen.  Johnson  reported  to  the 
President,  “have  long  been  accustomed 
to  impartial  machinery  for  the  settle¬ 
ment  of  labor  disputes.  This  machinery 
lias  been  both  local  and  national.  The 
code  makes  provision  for  the  function¬ 
ing  of  any  local  machinery  of  confer¬ 
ence  and  gives  the  newspaper  industrial 
board  jurisdiction  as  an  appellate  body 
in  case  the  local  machinery  is  unable 
to  effect  the  adjustment.” 

The  code  met  White  House  approval 
without  inclusion  of  fair  practice  regu¬ 
lations,  which  had  been  a  point  of  con¬ 
troversy  since  the  Septemlier  hearings. 

It  also  was  shorn  of  its  original  pro¬ 
vision  which  automatically  would  have 
classed  as  “professional”  and  therefore 
exempt  from  the  maximum-hour  pro¬ 
visions  anv  news  department  employe 
receiving  $35  or  more  a  week.  “Pro¬ 
fessional  persons  engaged  in  their  pro¬ 
fessions”  are  exemptetl.  but  the  NR.A 
made  it  clear  that  this  refers  only  to 
artists,  cartoonists,  physicians  and  the 
like. 

The  code  contains  no  specific  refer¬ 
ence  to  photographers,  which  prompted 
Gen.  Johnson  to  remark  they  are  “the 
only  things  that  seem  to  be  overlooked. 
Other  interpretations  by  the  adminis¬ 
trator  placed  editorial  writers  with  the 
news  department  employes  and  placed 
local  and  out-of-town  news  representa¬ 
tives  on  the  same  basis. 

Excepting  where  contracts  exist  pro¬ 
viding  a  lesser  number  of  hours,  a 
standard  work  week  of  40  hours  is  pro¬ 
vided  for  mechanical  employes,  with  a 
wage  minimum  of  40  cents  an  hour  for 
all  other  than  apprentices. 

Other  provisions  include: 

Establishment  of  a  40-hour  work 
week  in  cities  of  over  50.000  popula¬ 
tion  for  all  accounting,  clerical,  office, 
service  and  sales  employes,  except  out¬ 
side  salesmen,  representatives,  drivers 
and  circulation  men.  A  44-hour  week 
is  established  for  these  classes  in  cities 
of  between  25,000  and  50,000,  and  a 
48-hour  week  in  cities  and  towns  of  less 
than  25,000.  In  case  of  emergency,  ad¬ 
ditional  hours  may  f)e  worked  if  com¬ 
pensated  by  an  equivalent  amount  of 
time  off. 

So-called  “white  collar”  employes,  ex¬ 
clusive  of  editorial  workers,  under  the 
code  provisions  shall  be  paid  as  fol¬ 
lows:  $15  a  week  in  cities  of  500.(X)0 
or  more  population;  $14  a  week  in  cities 
of  l>etween  250,00(1  and  500,000;  $13  a 
week  in  cities  of  l)etween  50.000  and 
250.000;  $12  in  c’ties  l)etween  25,000 
and  SO.fKX);  $11  in  cities  of  less  than 
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March  8-10 — Coluiiibiu  Scholastic 
Press  .4ssii.,  lUlh  annual  convention, 
Columbia  L’niversity,  X.  Y. 

March  9  Indiana  Republican  Edi¬ 
torial  .Assn.,  meeting,  Indianapolis. 

March  11  .Arizona  Press  Club,  an¬ 
nual  meeting  and  frolic,  Phoenix. 


25,000.  Office  boys  and  girls,  nut  to 
exceed  10  per  cent,  of  the  number  of 
employes,  must  lie  paid  not  less  than 
70  uer  cent,  of  the  foregoing  scale. 

Xo  other  code  has  reposed  so  long 
on  the  desk  of  the  President  awaiting 
his  signature. 


President  Asks  5-Day  Week  in 
Approving  Dailies  Code 

Executive  Order 

Code  of  ]-air  Competition  for  the  Daily 
Neiospaper  Publishing  Business 
An  application  having  been  duly  made, 
pursuant  to  and  in  full  compliance  with 
the  provisions  of  Title  1  of  the  National 
Industrial  Recovery  .Act,  approved  June 
(Continued  on  pa^ic  47) 


JOHNSON  TO  HANDLE 
CODES  TEMPORARILY 

AdminUtrator  to  Take  Perconal 
Charge  Until  Appointment  u  Made 
— Payson  Irwin  is  Acting 
Deputy  Administrator 

tSpecial  to  Editor  &  Publisher) 
Washington,  U.  C.,  Feb.  20— Gen¬ 
eral  Hugh  S.  Johnson,  Administrator 
for  NR  A,  intends  to  handle  the  news¬ 
paper  codes  personally,  particularly  the 
important  issues,  until  an  administrator 
is  appointed  to  succeed  Ralph  Pulitzer 
who  resigned. 

General  Johnson  said  today  that  he 
and  President  Roosevelt  several  times 
have  gone  over  the  list  of  those  who 
have  been  suggested  for  this  job  with¬ 
out  reaching  a  coiKlusion. 

Meanwhile  Payson  Irwin,  who  has 
been  connectetl  with  the  newspaper 
business  for  a  numlier  of  years,  has 
been  named  .Acting  Deputy  Administra¬ 
tor.  He  will  have  charge  of  Division 
VII  of  NR.A  which  is  handling  all  sec¬ 
tions  of  the  codes  for  the  newspaper, 
printing  and  publishing  industries. 


SURVEY  WITHHELD 

It  May  Never  Be  Released,  Howard 
Davis  Says 

The  survey  of  the  American  Xews- 
liaper  Publishers’  Association  of  wages 
and  hours  in  editorial  departments  may 
never  be  released. 

Howard  Davis,  A.  X.  P.  .A.  president, 
told  Editor  &  Publisher  this  week 
that  the  survev  had  never  been  fijeil 
with  the  XRA  in  Washington.  In  view 
of  President  Roosevelt’s  request  that 
the  XR.A  make  siKh  a  survey,  whether 
the  A.  X.  P.  -A.  survey  is  ever  to  be 
released  or  not  will  be  decided  by  the 
c(xle  committee,  Mr.  Davis  said. 

Sir.  Davis  declined  to  make  a  state¬ 
ment  on  the  President’s  remarks. 


NRA  CHIEF  ASSAILS 
GOSSIP  COLUMNIST 

“New  Dealers”  Series  in  Washingtos 

Post  Draws  Radio  Attack  on 

Author,  Paper,  Publisher — 

Daily  Replies  Temperately 

tSpecial  to  Editor  &  1‘ublisiier) 

Washi.xgtox.  Feb.  21 — Angered  by 
sharp  criticism  of  himseli  and  his  prin¬ 
cipal  assistants  in  X  R.A  which  has  fea¬ 
tured  a  series  of  daily  articles  appear¬ 
ing  in  the  ll'ashinyton  Post  under  the 
title  ‘‘The  Xew  Dealers”  by  an  anony¬ 
mous  author  or  authors.  .Administrator 
Hugh  .S.  Jol.nson  “cracked  down’  on 
the  writer,  the  newspaiier  and  its  pub¬ 
lisher  on  a  nation-wide  hookup  1  uesday 
evening. 

Gen.  Johnson  liKik  a  healthy  swat  at 
all  critics  of  XR.A,  but  gave  particular 
attention  to  the  “Xew  Dealers”  series, 
although  he  did  not  mention  any  names. 

Johnson  referred  to  the  author  of  tht 
series  as  one  "in  whose  veins  tiiert 
must  flow  something  more  than  a  tract 
of  rodent  blood.” 

The  Post  squarely  met  the  attack  this 
morning  with  an  editorial  box  which  it 
ran  over  a  column  story  reporting  the 
radio  speech. 

After  assuring  the  public  that  XRA 
is  willing  and  anxious  to  receive  con¬ 
structive  criticism  of  its  work,  Gea 
Johnson  launched  into  his  attack  on 
the  newspaper  feature,  saying : 

“Of  late,  lacking  little  in  substance, 
at  least  little  that  could  be  proved  or 
demonstrated,  professional  criticism  has 
degenerated  into  scurrilous  and  personal 
appraisements  of  and  assaults  on  offi¬ 
cials.  A  conspicuous  recent  instance  is 
by  a  writer  who  dared  not  sign  his 
name  to  his  strictures  and  advanced  as 
a  reason  the  astonishing  statement  that 
these  men  are  his  friends  and  that  if 
they  knew  that  it  was  he  who  was 
assailing  their  reputations  he  might  lose  j 
their  regard.  t 

“With  a  little  less  than  libel,  a  trifle 
more  than  backstairs  gossip,  this  writer 
in  whose  veins  there  must  flow  some¬ 
thing  more  than  a  trace  of  rodent  blood, 
exalts  some  who  are  weak  and  throws 
mud  at  some  who  are  strong,  for  no 
other  apparent  reason  than  to  provide 
saleable  copy. 

“.All  this  is  published  by  a  dyinfj 
newspaper,  recently  purchased  at  auc¬ 
tion  by  an  old  dealer — a  cold  blooded 
reactionary — who  was  one  of  the  prin¬ 
cipal  guides  along  the  road  to  the  disa<- 
ter  of  1929.  And  the  object  of  its 
purchase  must  have  lieen  to  attack  men 
for  the  purpose  of  destroying  measures." 

In  its  comment  prefacing  the  news 
story  the  Post  made  it  clear  that  the 
articles  do  not  necessarily  express  the 
views  of  the  publication.  The  Post  has 
run  an  editorial  note  over  each  article 
in  the  .series  which  began  Sunday,  Feb. 
11,  reading  as  follows: 

“The  identity  of  the  author  of  ‘The 
Xew  Dealer’  must  remain  undisclosed. 
Publication  of  the  material  in  the 
Washington  Post  does  not  necessarily 
imply  editorial  endorsement  of  his 
views.” 

Taking  up  the  reference  to  the  term 
“dying  newsi>aper,”  the  Post’s  editorial 
note  said:  { 

“In  fairness  to  the  Post,  it  must  be 
stated  that  since  it  passed  under  its 
present  management,  June  12,  1933.  its 
circulation  has  increased  37  per  cent 
and  its  increase  in  advertising  linage 
for  the  six  months  ended  December  31, 
1933,  was  the  thiid  largest  for  the  en¬ 
tire  country.” 

Gen.  Johnson’s  attack  then  was  dis¬ 
missed  with  the  following  paragraph : 

“The  Post  has  a  high  regard  for  the 
ability,  energy  and  devotion  to  the  pub¬ 
lic  interest  of  Gen.  Johnson.  It  is  a 
matter  of  regret  that  it  cannot  also 
admire  his  self-control  or  temperance 
in  public  utterance.” 

The  Post,  since  passing  from  the 
McLean  interests  last  year,  has  been 
ojierated  by  a  corporation  headed  b>’ 
Eugene  Meyer,  who  purchased  it 
through  an  attorney  at  public  auction 
directed  by  the  Supreme  Court  of  the 
District  of  Columbia. 
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PRESIDENT’S  REMARKS  DRAW  PRESS  FIRE 


Sharp  Retorts  to  His  Press  Freedom  Comments  Appear  In  Many  Papers — Others  Justify  Them  On 
Basis  of  Delays  and  ‘‘Haggling” — “Sign  Now  and  End  Controversy”  Another  View 


By  WARREN  L.  BASSETT 


pKKSlDKXT  ROOSEVELT’S  tart 
r  ctimmeiits  dii  freedom  of  the  press 
and  liis  siiKRCstions  wliich  accompanied 
the  signed  daily  newspai)er  code  hack 
to  ticncral  Hugh  S.  Johnson,  NRA  Ad¬ 
ministrator,  were  greeted  with  mixed 
feelings  hy  the  newspaper  publishers  of 
the  country  this  week,  hut  the  predomi¬ 
nant  note  seemed  to  be  that  of  irrita¬ 
tion  and  resentment. 

Presidential  tartness  was  met  with 
editorial  acidity,  even  below  the  Mason- 
I)ixon  line,  where  the  .Wii’  Orleans 
Tiiiies-Picayunc  in  terse  language  inti¬ 
mated  far  more  than  it  said  when  it 
stated  to  Editor  it  I’l  hi.isiikr  In  re¬ 
sponse  to  a  request:  '‘Inasmuch  as  we 
do  not  ‘work  children  or  do  business 
in  a  fire  trap,  or  violate  the  laws  against 
obscenity,  lioel  and  lewdness  there  is  no 
comment  that  we  can  make  on  the  Presi¬ 
dent’s  action  in  reference  to  the  news¬ 
paper  code.” 

Most  outspoken  was  the  Xcie  )’ork 
Herald  Trihiute.  Ogden  Reid  is  pub¬ 
lisher.  Heading  its  lead  editorial 
Feb.  20  ‘‘Smear  America,”  the  Her¬ 
ald  Tribune  said :  ‘‘Here  is,  however, 
the  first  time  that  the  President  has 
publicly  given  support  to  the  ‘Smear 
.\merica’  campaign  in  which  so  many 
of  his  aids  have  participated,  .\merica 
has  been  made  familiar  with  govern¬ 
ment  hy  edict.  Is  it  now  to  he  sul)jectcd 
to  ‘p)vernment  by  insult  ?'  ’ 

The  editorial  went  on  to  state  that  it 
hoped  the  President  would  see  lit  ‘‘to 
ap<)logize  to  the  press  of  the  nation  for 
this  gross  insult.” 

In  other  comments,  not  appearing  edi¬ 
torially,  asked  for  hy  Editor  &  Pi  n- 
LiSHKR,  the  line  of  demarcation  was  al¬ 
most  exactly  parallel  to  that  which  ex¬ 
isted  w  l.en  the  ireedom  of  the  press  fight 
I  was  warmest  last  fall.  Pajicrs  which 
then  felt  that  no  code  provision  could 
be  construed  as  waiving  a  right  guar¬ 
anteed  in  the  Constitution  of  the  United 
States  found  little  fault  with  the  Presi¬ 
dent’s  free  press  comments.  Miki'aukee 
Journal  ascribed  them  to  ‘‘the  bad  taste 
left  in  his  mouth  after  nu.nths  of  un¬ 
justifiable  delay.” 

One  editor,  (i.  15,  Parker,  editor-in- 
chief  of  the  Scripiis-Howard  Newspa- 
Iiers,  viewed  the  President’s  statement 
with  the  greatest  good  humor,  and  saw 
in  it  another  rare  example  of  Charles 
Dana’s  definition  of  news.  Newspa¬ 
pers  from  time  immetnorial  have  criti- 
>ized  Presidents,  he  said,  and  now  a 
President  criticizes  newspapers. 

“To  me  the  affair  seems  to  classify 
as  one_  of  those  rare  news  events,  im¬ 
mortalized  by  Dana,  in  which  the  man 
bites  the  dog,”  he  declared. 

Another  view,  conciliatory  and  con- 
sfri’ctive,  was  that  expressed  by  E.  P. 
Adler,  publisher  of  the  Davenport  (la.) 
Democrat  &  Leader  and  Times  and 
president  of  the  Lee  Syndicate  Newspa¬ 
pers,  who  said  that  since  the  code  has 
been  accepted  and  signed,  it  is  the  duty 
of  newspapers  to  end  the  controversy 
and  sign  the  code. 

However,  there  is  little  doubt  that 
the  President’s  outspoken  remarks  were 
greeted  by  surprise  and  irritation  by 
many  newspaper  publishers. 

Statements  received  by  telegraph  by 
Eiiitor  &  Publisher,  and  quoted  from 
printed  editorials,  follow ; 


DANA’S  DEFINITION  APPLIES 

G.  B.  Parker,  editor-in-chief,  Scripps- 
Howard  newspapers:  It  is  the  custom 
of  newspapers  to  be  critical  of  Presi¬ 
dents. 

Now,  in  transmitting  the  newspaper 
'ode,  a  President  becomes  critical  of 
newspapers  Whereupon  certain  news- 
papers  grow  ‘‘highly  insult.”  The  New 
y ork  Herald  Tribune,  for  example,  calls 
for  apologies  from  the  President. 

To  me  the  affair  seems  to  classify  as 
one  of  those  rare  news  events,  immor¬ 
talized  hy  Dana,  in  which  the  man  bites 
the  dog. 


The  Constitution  guarantees  freedom 
of  both  speech  and  the  press. 

The  newspapers  enjoy  free  press. 

The  President  enjoys  free  speech. 

So,  as  the  saying  goes — What  the 
hell  ? 


“GOVERNMENT  BY  INSULT” 

Nkw  York  Her.m.d  Tribune:  The 
President's  extraordinary  language  in 
approving,  with  conditions,  the  news¬ 
paper  code  accords,  in  our  judg¬ 
ment,  neither  with  the  dignity  of  his 


office  nor  with  principles  or  ordinary 
fairness.  It  cannot  hurt  the  press  ot 
the  country,  which  has  a  long  and 
courageous  record  of  public  service  be¬ 
hind  it,  lasting  far  beyond  the  span  of 
any  one  man's  life,  to  say  nothing  of 
any  one  administration.  If  only  an  attack 
upon  the  newspaiK-r  industry  were  in¬ 
volved,  it  would  he  fitting  to  pass  by 
the  outburst  in  silence. 

Here  is,  however,  the  first  time  that 
the  President  has  publicly  given  support 
to  the  “Smear  .America”  campaign  in 
which  so  many  of  his  aids  have  par¬ 
ticipated.  .America  has  been  made 
familiar  with  government  hy  edict.  Is 
it  now  to  he  subjected  to  “government 
by  insult"?  The  episocle  is  of  import¬ 
ance  in  relation  to  the  constantly  grow¬ 
ing  tendencies  of  the  Roo.sevelt  admin¬ 
istration  to  resent  criticism,  however 
fair,  and  to  slander  all  who  dare  cross 
the  iiath  of  its  policies. 

The  air-mail  edict  is  still  fresh  in 
mind.  *  *  ♦ 

The  .Administration,  using  all  the  vast 
IMiwer  of  its  official  position,  sought  to 
“smear”  this  great  industry  precisely 
as  other  large  groups  of  .Americans 
have  been  attacked. 

'I  he  President’s  fling  at  the  news¬ 
papers  of  .America  presents  an  exact 
[larallel.  That  the  newspapers  of  the 
country,  by  general  consent,  lead  the 
world  in  enterprise,  in  public  spirit,  in 
fairness,  in  decency — that  they  use  their 
Constitutional  freedom  with  a  high  sense 
of  loyalty  and  integrity — is  passed  by. 
Hy  making  no  distinction  between  the 
few  exceptions  and  the  many  that  prove 
the  ru'e,  the  President  slurs  the  whole 
institution. 

We  hope  that  Mr.  Roosevelt  will  see 
fit  to  apologize  to  the  press  of  the  nation 
for  this  gross  insult.  It  makes  no  great 
difference  to  any  one  that  an  egregious 
obstacle  to  progress  like  Mr.  Ickes 
takes  the  rostrum,  assumes  a  holier- 
than-thou  attitude  and  damns  most  of 
.America  for  its  benightedness.  The 
millennium  is  Mr.  Ickes’s  private  prop¬ 
erty,  and  he  is  welcome  to  keep  any- 
IxKly  out  of  it  that  he  likes.  But  when 
Ihe  President  of  the  United  States — 
the  executive  head  not  of  any  party 
or  section  but  of  the  whole  nation — 
joins  in  such  attacks,  the  situation  is 
far  different. 

It  is  so  different  that  the  whole 
problem  of  the  freedom  of  the  press 
takes  on  a  new  and  unexpected  aspect. 
The  lip  service  that  an  .Administration 
pays  to  this  fundamental  security  of 
democracy  recedes  into  the  background 
when  it  is  offset  by  high-handed  attacks 
upon  whole  industries.  Such  actions 


siieak  far  more  loudly  than  any  words. 

W'e  hope  that  Mr.  Roosevelt  will 
expand  and  explain  his  unfortunate 
and  regrettable  utterance.  He  has 
permitted  Mr.  Farley  with  a  stroke  of 
the  lien  to  wreck  one  great  industry. 
The  airiilanc  industry  has  its  constitu¬ 
tional  rights — whatever  they  may  be 
worth  in  a  difficult,  uphill  business 
struggle.  The  newspaper  industry  is 
in  a  far  better  ixisition,  thanks  to  its 
old  establishment  and  its  preferred 
status  under  the  Constitution.  But  the 


threat  is  unmistakable — not  so  much  to 
the  large  and  strong  newspaiiers  as  to 
the  small  and  protesting  organs.  The 
question  is  plainly  raised  whether  under 
such  an  .Administration  any  code — with 
its  connotation  of  a  cominilsory  licensing 
system  to  which  the  President  makes  an 
unmistakable  reference  in  his  citation 
of  the  “obligations”  of  the  “non-con- 
.sentor”  under  the  national  industrial 
recovery  act — does  not  in  effect  destroy 
that  freedom  of  speech  guaranteed  bv 
the  Bill  of  Rights  in  the  first  amend¬ 
ment  to  the  Constitution. 


CONCURS  WITH  PRESIDENT 

Frederick  I.  Thomdson,  publisher. 
Montgomery  (Ala.)  Journal:  The  cixle 
as  authorized  by  the  President  will  work 
no  hardship  upon  the  publishing  indus¬ 
try  and  certainly  the  industry  could  not 
reasonably  claim  e.xemption  applied  to 
other  industries. 

I  see  no  danger  whatever  to  Consti¬ 
tutional  guarantees,  and  heartily  concur 
in  the  expression  of  the  President  with 
reference  tliercto. 


MR.  ROOSEVELT  ANNOYED 

.Veil'  York  Still :  When  the  news¬ 
paper  code  was  under  consideration  by 
the  publishers  an.l  the  NR.A  managers 
many  of  th?  former  insisted  that  the 
draft  should  say  that  the  newsjiapers 
did  n<;t  waive  their  rights  under  the 
b'irst  .Amendment,  which  prohibits  Con¬ 
gress  from  making  any  law  abridging 
the  freedom  of  the  press.  This  at¬ 
titude  seems  to  have  annoyed  President 
Roosevelt  more  than  a  little.  ♦  *  * 

The  President’s  promise  that  the 
freedom  of  the  press  will  be  ‘‘scru¬ 
pulously  respected’’  is  welcome,  even  if 
superfluous.  But  when  Mr.  Roosevelt 
adds  that  freedom  of  the  press  “is  not 
freedom  to  work  children,  or  do  busi¬ 
ness  in  a  firetrap,  or  violate  the  laws 
against  obscenity,  lil>el  and  lewdness” 
it  is  natural  to  wonder  what  he  is  aim¬ 
ing  at.  What  States  are  iiermitting 
children  to  be  worked  in  violation  of 
law?  What  cities  are  permitting  fire- 
traps  to  be  used?  What  district  attor¬ 
neys  are  not  enforcing  the  laws  against 
obscenity,  libel  and  lewdness?  Cer¬ 
tainly  the  President’s  language  suggests 
that  these  offenses  e.xist.  No  decent 
newspaper  commits  or  condones  them. 
No  decent  newspapier  asks  any  protec¬ 
tion  under  the  First  .Amendment  except 
that  to  which  it  is  clearly  entitled:  the 
right  to  publish  what  it  pleases  on  all 
subjects,  being  responsible  for  the  abuse 
of  that  right.  The  fact  that  many  news- 


l>apers  have  required  in  the  ciKle  a 
simple  statement  of  their  refusal  to 
waive  constitutional  rights  is  scarcely 
a  g(H)d  reason  why  any  man.  in  or  out 
of  office,  should  answer  with  innuendo. 


JUSTIFIED  IN  SIGNING 

.Wio  York  Daily  News:  The  Presi¬ 
dent  has  signed  the  newspaper  code — 
a  broadly  liberal  document  for  news¬ 
paper  self-government  with  Federal 
co-operation — though  he  says  he  is  dis¬ 
satisfied  with  the  child  labor  clauses. 

We-  do  not  see  how  any  luwspaiier 
could  be  justified  in  refusing  to  sign 
such  a  code  as  that. 


REMARKS  DON’T  APPLY 

L.  K.  Nicholson,  publisher,  Xeie  Or¬ 
leans  Times- Picayune:  Inasmuch  as  we 
do  not  “work  children,  or  do  business  in 
a  fire  trap,  or  violate  the  laws  against  ob- 
scenit/,  libel,  and  lewdness,”  there  is  no 
comment  that  we  can  make  on  the  Presi¬ 
dent’s  action  in  reference  to  the  news¬ 
paper  code. 


A  “CHISELING”  CODE 

New  A’ork  Evening  PosT;  The 
newspaper  code  is  a  chiseling  perform¬ 
ance  if  there  ever  was  one. 

It  does  not  abolish  child  labor.  It 
does  not  provide  minimum  wages  or 
maximum  hours  for  editorial  wor’isers. 

It  does  provide  for  ‘  freedom  of  the 
press”  in  a  needless  and  sillv  iiara- 
graph.  (Concerning  it  the  President 
rightly  says  freedom  of  the  press  “has 
no  more  place  here  than  would  the  reci¬ 
tation  of  the  whole  C  cist.tatioii  or  of 
the  Ten  Commandments.’ 

Big  business,  not  governmeit,  has 
long  been  and  still  is  the  force  militat¬ 
ing  against  freed  m  of  our  press.  .And 
big  business,  through  its  .irgLiis  which 
object  to  the  regulation  of  business 
practices  and  labor  cond.tions  through 
NR.A  codes,  has  merely  r;,ise  I  the  free¬ 
dom  of  the  press  issue  ns  a  smoke 
screen. 


REMARKS  CALLED  GRUDGING 

PoRTL.VND  Oregoni.\n  :  The  Bresi- 
dent  says  he  will  allow  the  publi>her-'’ 
stipulation  for  a  free  press  to  stand 
liecause  “it  has  no  meaning.”  It  had 
meaning — sinister  meaning— upon  Gen¬ 
eral  Johnson’s  original  intention  to  force 
upon  newspapers  a  licensing  sy-tem 
without  the  slightest  provision  for  pre¬ 
venting  conflict  between  this  lu  1  ‘he 
first  amendment.  *  *  *  ,  It  could 
have  been  wished  that  the  President’s 
concessions  were  more  grateful  and 
less  grudging. 

“EXCELLENT  STUFF” 

Heywood  Broun,  president  .American 
Newspaper  Guild,  and  columnist.  Xeiv 
York  IV ould-Telcgram : 

The  President’s  action  seems  to  be 
excellent  stuff  in  the  right  direction. 


MUST  BE  CHALLENGED 

Samuel  S.  Schwab,  managing  editor, 
Philadelphia  Public  Ledger:  The  Pub¬ 
lic  Ledger’s  position  on  the  freedom  of 
the  press  clause  is  this : 

President  Roosevelt’s  remark,  in  ap¬ 
proving  the  NK.A  code  for  daily  news¬ 
papers.  that  he  is  allowing  the  declara¬ 
tion  of  the  Constitutional  freedom  of 
the  press  to  remain  because  “it  has  no 
meaning.”  cannot  be  permitted  to  pass 
without  challenge. 

It  was  because  there  are  those  who 
believe  this  vital  safeguard  has  no  mean¬ 
ing  that  the  publishers  insisted  on  inclu¬ 
sion  of  the  Constitutional  guarantee  in 
the  code  for  the  regulation  of  their  busi¬ 
ness.  When  by  the  narrow  margin  of 
a  single  vote  the  United  States  Supreme 
Court  upholds  the  right  of  the  press  to 
free  expression  and  nullifies  a  state  law 
which  would  have  given  a  judge  the 
power  to  suppress  publication,  it  cannot 


G.  B.  Parker  K.  I.  Tmo.mps<in  I-.  K.  Xichoi.son  ITevwood  Brocn 


PRESIDENT’S  REMARKS  ON  PRESS  FREEDOM  CLAUSE  DRAW  DAILIES’  FIRE 


be  said  that  the  reaffirmation  of  the  have 
Constitutional  provision  is  ''pure  sur-  for  r 
plusage.”  tion. 

The  licensing  provision  of  the  Re-  Presi 
covery  Act,  which  gives  the  Executive  gard. 
the  power  of  life  or  death  over  a  busi¬ 
ness,  would,  if  applied  to  newspapers,  CAl 
manifestly  constitute  a  grave  peril  to  a  p 
free  press,  at  liberty  to  criticize  official 
acts  which  encounter  its  disapproval. 

Mr.  Roosevelt  asserts  that  “the  freedom 
of  expression  will  be  scrupulously  re¬ 
spected.”  It  is  difficult,  then,  to  under¬ 
stand  his  grudging  acceptance  of  the  re¬ 
statement  of  a  Constitutional  provision 
which  is  in  the  interest  not  only  of  a 
free  press  but  of  a  free  people. 

PRESIDENT’S  WORDS  JUSTIFIED 

Milwaukee  Journal:  President 
Roosevelt  has  accepted  the  news¬ 
paper  code  with  certain  remarks  about 
it  which  reflect  the  bad  taste  left 
in  his  mouth  after  months  of  unjusti- 
hable  delay.  The  delay  and  the  haggling 
for  advantages  were  carried  on  under 
the  camouflage  of  a  valiant  fight  for 
“freedom  of  the  press.”  We  can  recall 
no  threat  to  freedom  of  the  press  in 
many  years  so  serious  as  the  ^ort  of 
many  publishers  in  this  matter  to  make 
this  freedom  a  blanket  for  special  ad¬ 
vantages  in  commercial  operations.  Of 
the  clause  in  the  code  regarding  the 
freedom  of  the  press — which  is  guaran¬ 
teed  by  the  Constitution — Mr.  Roose¬ 
velt  accurately  says  that  it  has  no  more 
place  in  the  code  than  would  a  recita¬ 
tion  of  the  whole  Constitution  or  of  the 
Ten  Commandments. 

“The  freedom  guaranteed  by  the  Con¬ 
stitution,”  says  the  President,  “is  free¬ 
dom  of  expression  and  that  will  be 
scrupulously  respected— but  it  is  not 
freedom  to  work  children  or  do  busi¬ 
ness  in  a  fire  trap  or  violate  the  laws 
against  obscenity,  lew'dness  and  libel.” 

The  best  men  in  the  business  will  agree 
with  him,  and  though  the  comment  is 
snappy  to  the  point  of  seeming  angry, 
there  was  a  reason  for  the  President’s 
saying  it.  Every  other  code  for  every 
other  business  can  be  commented  on 
by  the  newspapers.  It  is  fair  that  there 
should  be  someone  besides  themselves  to 
comment  on  the  newspapers. 

We  said  our  piece  last  year  at  the 
time  the  Journal  accepted  the  blanket 
code,  and  see  no  reason  for  making  a 
song  and  story  about  it  now.  We  care 
a  good  deal  for  freedom  of  the  press ; 
we  even  wish  the  press  would  make  a 
more  generous  use  of  its  freedom.  But 
publishing  a  newspaper  is  also  a  pro¬ 
ducing,  an  employing,  and  a  selling  oc¬ 
cupation.  In  its  relations  as  manufac¬ 
turers,  merchant  and  employed  we  find 
no  reason  why  a  newspaper  should  be 
exempt  from  the  principles  which  most 
of  the  newspapers  of  the  land  have  sup¬ 
ported,  and  practically  all  of  them  have 
accepted,  as  good  for  other  businesses. 


press  of  this  country  in  a  time  of  revolu. 
tionary  changes  affecting  all  old  prin. 
ciples  of  personal  and  property  rights 
In  the  light  of  all  that  has  transpirti 
they  are  fully  justified  in  entertainiiij 
many  serious  doubts. 


Indiaxatolis  Star:  The  Presidet 
says  that  freedom  of  the  press  "is  ua 
freedom  to  work  children  or  to  do  busi. 
ness  in  a  firetrap,  or  to  violate  the  la*; 
against  obscenity,  libel  and  lewdness." 
He  e.xpresses  nothing  new  in  that  and 
nothing  that  will  be  disputed,  or  eve 
was  disputed  by  the  press  *  *  ♦  . 

The  press  is  willing  to  submit  to  ai; 
reasonable  business  rules,  and  has  wot 
its  point  for  freedom. 


ministration.  A  )>artial  censorship  has  instances  be  as  picayune  as  to  recent  AMAZING  TO  PUBLISHERS 
already  been  established  over  radio  criticism  directed  at  itself.  •■Ml  that  is  Syracuse  Post-Standaru  ;  The  most 

- p- - -  treasured  asset  of  a  republic  such  as  tht 

‘  United  States  the  zealously  guarded 

-  I  right  of  speech  and  a  free  press, 

^  j  liberty  without  it  cannot  be  maintained. 

■L  r  ^  gM  President  Roosevelt’s  statement,  tlien. 

wR  Pf  fore,  that  the  provision  guarding  and 

emphasizing  freedom  of  the  press  is 
“pure  surplusage,”  is  amazing  to  news- 
paper  publishers. 

There  can  be  no  free  no 

Y  the  frank 

denied 

A  to  the  The  President,  more 

_ jBBBI  than  any  other  man,  should  have  in- 

'  dorsed  heartily  and  not  reluctantly  this 

Harry  Chandler  E.P.  Adler  t.  K.  Gaylord  Gardner  Cowles  provision  in  the  newsj>aper  code  rea- 

broadcasting  and  there  are  indications  asked  of  the  government  is  absolute  serting  the  constitutional  protection 
that  this  will  become  more  drastic.  guaranty  that  behind  the  phrasing  of  a  given  to  freedom  of  the  press. 

-  regulatory  code  there  lurks  no  sem- 

ALREADY  HAS  5-DAY  WEEK  blance  of  censorship  or  dictatorship. 

K.  C.  Moorehead,  managing  editor,  - 

Philadelphia  Inquirer:  President  Roose-  “BAD  MANNERED,  OFFENSIVE” 
velt  in  approving  the  newspaper  pub-  Bo.sto.n  Herald:  The  President’s  ex- 
lishers’  code  requested  the  publishers  ecuti\e  order  is  an  amazing  document, 
with  more  than  75,000  circulation  in  Executive  orders  are  usually  objective, 
cities  of  750,000  or  more  population  to  cold,  impartial  and  even-temiiered.  This 
place  their  news  staffs  immediately  on  one  is  not.  Half  of  it  is  argumentative, 
a  five-day  40-hour  week  basis.  bad-mannered  and  offensive,  a  good  ex- 

The  Inquirer  news  staff  was  placed  ample  of  the  “pure  surplusage”  to  which 
on  this  basis  last  summer,  after  it  the  President  refers.  The  final  clause, 
signed  the  blanket  N'R.U  code,  liecom-  especially,  will  arouse  the  resentment 
ing  a  Blue  Eagle  newspaper.  of  self-respecting  journalists.  It  con- 

The  President  yesterday  expressed  tains  a  strong  intimation  of  a  Presiden- 
dissatisfaction  with  child  labor  provi-  tial  lielief  that,  in  asking  for  a  code 
sions  of  the  news|>aper  code.  The  In-  section  reaffirming  the  freedom  of  the 
(|uirer  does  not  employ  child  labor.  iwess,  the  publishers  desired  merely  a 

-  license  to  e.xploit  childhood,  operate  in 

NO  CODE  CAN  GAG  PRESS  li re-trap  buildings  and  outrage  decency. 

St.  Louis  Post-Dispatch  :  No  code  I  he  very  tone  of  the  order  indicates 

the  justification  of  the  publishers’  in¬ 
sistent  request.  The  alleged  discour¬ 
tesy  of  Colonel  Lindbergh  in  giving  out 
his  letter  to  the  President  prematurely 
seems  an  act  of  studied.  Chesterfieldian 
deference  in  comparison  with  this  Ex¬ 
ecutive  order. 


STATEMENT  WAS  ‘COURAGEOUS’ 

J.  David  Stern,  publisher,  Philadtl- 
phia  Record,  New  York  Evening  Pott, 
Camden  (N.  J.)  Courier  and  Post:  The 
President’s  statement  was  courageous 
and  conveys  in  part  the  disappointment 
he  must  have  in  the  attitude  of  so  many 
.American  news])ai)er  publishers.  I  douU 
if  any  other  business  has  delayed  so 
long  in  formulating  a  code  and  this  de¬ 
lay  encouraged  every  reactionary  to 
fight  all  the  harder  against  NR.A.  Presi¬ 
dent  Roosevelt  got  the  least  coo]>eration 
from  the  group  that  should  have  given 
him  the  greatest  help.  If  this  message 
seemed  petulent  to  some  he  had  ample 
excuse  for  his  language. 

CODE  HELD  “UNWORKABLE” 

Harry  Chandler,  publisher,  Los 
Angeles  Times,  former  president  of  the 
American  Newspaper  Publishers  As¬ 
sociation:  As  the  code  applies  to  the 
newspaper,  it  seems  to  me  to  be  un¬ 
workable — not  to  say  an  unjustilied  and 
unnecessary  and  dangerous  movement 
to  interfere  with  an  institution  which 
was  born  of  the  spirit  of  freedom.  A 
newspaper  in  fetters  becomes  a  bill¬ 
board. 

To  provide  a  code  for  the  conduct 

.  .  .  -  of  a  newspaiier  is  an  attempt  to  regu- 

expressed  his  suspicion  or  disapproval  late  something  not  easily  regimented 
of  it  in  several  particulars  *  *  *.  He  The  business  end  of  a  newspaper  is 

discussed  the  freedom  of  the  press  reser  niore  or  less  like  that  of  any  commer- 

New  York  American:  The  Presi-  vation  imi)atiently,  saying  that  it  was  cial  institution.  The  editorial  end  is 
makes  the  rather  unnecessary  pure  surplusage  .  highly  individualized.  It  is  neither  an 

statement  that  while  the  Government  The  publishers  do  not  recall  that  any  art.  a  craft  or  a  profession.  It  is  im- 
concedes  the  Constitutional  rights  of  other  industry  in  the  country  has  had  possible  for  the  editor  of  any  one 

.’..e  press,  this  means  merely  the  right  attributed  to  it,  even  by  implication,  such  paper  to  manage  all  his  writers  alike, 

to  free  expression  and  does  not  mean  qualities  as  lewdness,  obscenity,  and  in-  They  have  to  be  handled  according  to 
the  right  to  print  in  fire  traps  or  to  difference  to  physical  hazards  of  em-  their  natures  and  temperaments.  How 

publish  indecencies  or  to  employ  child  ployment.  or  the  desire  to  exploit  chil-  much  more  impossible  is  it  for  the 

labor  *  ♦  ♦  this  statement  seems  dren,  even  the  industries  concerning  government  to  provide  rules  by  which 

rather  unwarranted  and  somewhat  vin-  which  controversy  has  waged  many  they  can  be  handled.  I  marvel  at  the 

dictive.  years  with  respect  to  labor  conditions.  self  confidence  of  the  NRA. 

-  Many  publishers  feel  that  an  odium  is  A  long  time  before  Mr.  Roosevelt 

INTERFERING  WITH  LIBERTY  undeservedly  directed  against  them  for  went  into  office  we  inaugurated  a  five- 


A  DUTY  NOW  TO  SIGN  CODE 

E.  P.  Adler,  publisher,  Davenport 
(la.)  Democrat  &  Loader  and  Times 
and  president,  Lee  Syndicate  News- 
pajK-rs :  Inasmuch  as  the  President 
has  accepted  the  freedom  of  the  press 
clause  in  the  newspaper  code  I  believe 
the  newspapers  should  now  sign  the  code 
Richmond  News  Leader:  Mr.  and  end  the  controversy. 

Roosevelt  has  permitted  himself  to  be 
led  into  intemperate  and  undignified 
language.  How  can  he  justify  the  gen¬ 
eral  indictment  implied  to  his  statement  ?  dent 
*  *  *  He  speaks  as  if  respect  by  the 
Administration  for  the  Constitutional 
freedom  of  speech  in  America  were  the 
in  the  nature  of  a  concession. 


expression  on  this  is  reassuring,  if  I 
correctly  interpret  his  statement. 

Any  adeejuate,  impartial  survey  of 
newspaper  carrier  boys’  work  will  so 
certainly  show  that  it  is  beneficial  in 
health,  character  building,  business 
training  and  financial  rewards  to  the 
boys  in  such  an  overwhelming  propor¬ 
tion  of  cases  that  the  findings  .should 
completely  vindicate  the  newspapers 
from  the  insinuation  that  they  are  in  any 
sense  guilty  of  exploiting  child  labor. 

The  Des  Moines  Register  and  Trib¬ 
une’s.  news  and  editorial  departments 


Arthur  Brisbane  :  The  President, 
telling  newspapers  what  he  wants  done 
about  hours  and  days  of  work  and 
wages,  says  liberty  of  the  press  is  to 
go  right  ahead,  hut  does  not  think 
there  was  any  more  reason  to  raise 
that  question  than  there  would  have 
been  to  ask  whether  the  Ten  Com¬ 
mandments  would  continue  to  operate 
under  NRA. 

Some  little  editors,  struggling  to 
kee|)  alive,  might  suggest  that  telling 
them  what  they  must  do  in  their  own 
plants,  with  their  own  machinery  and 


purposes  not  revealed  in  the  complaint. 

Objection  which  every  administrator 
in  Washington  from  the  President 
down  has  made  to  the  freedom  of  the 
press  reservation  is  further  indication 
of  its  paramount  need  of  restatement  as 
a  stipulation  and  pledge.  The  publish¬ 
ers  do  not  understand  the  attitude  of 
the  .Administration  to  them.  They  know 
that  the  charges  made  against  the  news¬ 
paper  industry,  explicitly  or  by  impli¬ 
cation,  are  unjust,  and  they  are  left 
puzzled  to  understand  the  full  intent  of 
the  .Administration  toward  the  free 


day  a  week  policy  for  the  composing 
room  and  most  of  the  business  depart¬ 
ments.  We  did  not  attempt  this  m 
the  editorial  department  because  it  was 
not  a  workable  idea.  Sometimes  when 
our  news  is  slow  our  reporters  sit 
around  doing  little  or  nothing.  A*iain. 
these  same  reporters  work  practical!) 
without  sleep  for  days  on  end. 
are  we  to  do  with  the  NRA  s  eii^t- 
hour  day  and  five-day  week  rule  when 
a  big  story  breaks  ?  Are  we  to  take 
the  men  off  the  story — of  which  onl) 
(Continued  on  page  42) 
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JOHNSON  ANALYZES  NEWSPAPER  CODE 

Recovery  Chief  Held  Free  Press  Clause  “Straw  Man  Issue”  In  Message  to  President — Discussed 
Press  Finances — Difficulties  In  Formulating  Child  Labor  and  Editorial  Worker  Clauses  Cited 


General  johnson’S  letter  to 

President  Roosevelt  sent  when  he 
submitted  the  code  for  Presidential  ap¬ 
proval  in  December,  follows: 

December  22,  1933. 

The  President, 

The  White  House. 

Sir : 

During  the  formulation  of  a  code  of 
fair  competition  for  the  daily  news¬ 
papers  of  the  United  States  one  issue 
engrossed  public  attention:  Freedom 
of  the  press.  In  the  conference  be¬ 
tween  the  Administrator  and  the  im¬ 
mediate  proponents  of  the  code — tliat  is, 
the  Board  of  Directors  of  the  Ameri¬ 
can  Newspaiier  Publishers'  .Association 
and  the  representatives  of  the  regional 
press  associations  affiliated  with  the 
American  Newspaper  Publishers’  Asso¬ 
ciation — major  attention  was  devoted  to 
the  hours  and  wage  provisions  of  the 
code :  to  the  revision  of  the  Child  Labor 
section  and  to  the  problem  of  editorial 
workers.  The  proponents  knew  that  so 
far  as  the  National  Recovery  Adminis¬ 
tration  was  concerned  there  was  no 
issue  in  respect  of  the  freedom  of  the 
press  and  that  the  controversy  had  been 
stimulated  almost  entirely  by  those  who 
had  only  second  or  third-hand  informa¬ 
tion  of  the  progress  of  the  negotiations. 
The  issue  has  assumed  such  proportions, 
however,  in  the  minds  of  certain  news¬ 
paper  publishers  and  of  a  certain  sec¬ 
tion  of  the  public  that  it  seems  desir¬ 
able  in  this,  my  report  to  you.  to  set 
forth  the  bare  facts. 

Hearings  on  the  Newspaper  Code 
were  held  on  Sept.  22  and  23.  The 
code,  as  put  down  for  public  hearing, 
contained  a  Section  XI  which  read  as 
follows : 

“In  submitting  or  subscribing  to  this 
code,  the  publishers  do  not  thereby 
agree  to  accept  or  to  comply  with  any 
other  requirements  than  those  herein 
contained,  or  waive  any  right  to  object 
to  the  imposition  of  any  further  or  dif¬ 
ferent  requirements,  or  waive  any  con¬ 
stitutional  rights  or  consent  to  the  im¬ 
position  of  any  requirements  that  might 
restrict  or  interfere  with  the  constitu¬ 
tional  guarantee  of  the  freedom  of  the 
press.” 

Reservation  Held  Surplusage 

This  reservation,  which  it  was  pro¬ 
posed  to  include  in  a  code,  had  already 
been  made  by  the  newspaper  publishers 
when,  on  Aug.  lb.  1933,  they  secured 
approval  of  the  administrator  for  the 
substitution  of  certain  provisions  of 
their  proposed  code  for  the  relevant 
provisions  of  the  President’s  Re-em¬ 
ployment  .Agreement.  The  National  Re¬ 
covery  Administration  then  indicated 
that  it  had  no  objections  to  the  news¬ 
papers  asserting  the  constitutional  rights 
of  a  free  press. 

At  the  public  hearings,  questions  to 
counsel  for  the  code’s  proponents  sought 
to  ascertain  whether  the  freedom  of  the 
press  reservation  was  intended  to  inti¬ 
mate  that  because  of  the  First  Amend¬ 
ment  newspapers  might  be  free  of  any 
obligation  under  the  act  to  submit  a 
code.  No  newspaper  has  ever  pleaded 
a  state  constitutional  guarantee  of  free¬ 
dom  of  press  as  giving  it  immunity 
under  State  Child  Labor  Laws  or 
Workmen’s  Compensation  Laws.  It 
was  suggested  also  at  the  public  hear¬ 
ings  that  legally  the  reservation  was 
surplusage ;  that  by  consenting  to  a  code 
on  hours  and  wages  the  newspapers 
could  not  waive  any  rights  under  the 
First  Amendment.  During  the  public 
bearings,  therefore,  the  administration 
expressed  no  opinion  on  the  freedom  of 
the  press  reservation  except  in  so  far  as 
an  opinion  might  be  inferred  from  the 
interrogations  referred  to  above  (sten¬ 
ographic  record.  Newspaper  Code  pub¬ 
lic  hearing,  page  1,222 — Graphic  Arts 
Code  public  hearing,  pp.  7‘*0-741). 

Johnson  Tells  of  Conference 

In  the  subsequent  conferences  be¬ 
tween  the  proponents  of  the  code  and 


representatives  of  the  administrator — 
and  there  have  been  many  of  these  con¬ 
ferences — the  only  suggestions  that  have 
been  made  in  respect  of  the  original 
Section  11  of  the  Newspaper  Code  were 
that  the  declaration  could  more  prop¬ 
erly  appear  in  the  preamble  of  the  code 
or  in  connection  with  Section  10  (b) 
of  the  act  instead  of  in  its  original  rest¬ 
ing  place,  between  two  irrelevant  sec¬ 
tions;  and  that  the  language  might  be 
limited  to  constitutional  rights  under 
the  First  Amendment  and  not  extended 
to  cover  all  constitutional  rights.  These 
suggestions  were  not  pressed.  The 
code  as  recommended  contains  the  reser¬ 
vation  in  connection  with  Section  10  (b) 
of  the  act.  The  language  goes  beyond 
the  liberties  protected  by  the  First 
Amendment,  but  this,  is  seems  to  me,  is 
not  important.  The  newspapers  have 
not  asked  for  any  special  protection  be¬ 
yond  that  guaranteed  them  by  the  First 
Amendment;  and  if — as  is  not  antici¬ 
pated — the  language  ever  has  to  be  con¬ 
strued,  this  fact  will  be  kept  in  mind. 
I  say  “not  anticipated”  because  legally 
the  language  is  unnecessary.  Rights 
under  the  F'irst  Amendment  cannot  be 
waived  by  submission  to  a  code  in  ac¬ 
cordance  with  the  provisions  of  the  Na¬ 
tional  Industrial  Recovery  Act.  From 
these  molehills  of  fact  a  mountain  of 
controversy  has  been  made. 

Statement  on  Cover  Quoted 

It  was  freely  charged  that  the  ad¬ 
ministration  would  not  consent  to  the 
inclusion  in  the  code  of  the  provision  on 
the  freedom  of  the  press ;  that  the  licens¬ 
ing  of  newspapers  was  contemplated  and 
that  they  could  look  forward  to  admin¬ 
istrative  control  similar  to  that  which  is 
exercised  over  broadcasting.  Only  a 
word  of  comment  is  necessary  in  respect 
to  these  charges. 

One  pronouncement  —  disseminated 
widely  by  certain  newspapers — was  to 
the  effect  that  the  freedom  of  the  press 
and  even  the  First  Amendment  itself 
were  “in  the  balance”  because  on  the 
cover  of  the  code  as  published  by  the 
Government  Printing  Office  there  ap¬ 
peared  the  statement:  “The  code  for 
the  American  newspaper  publishers  in¬ 
dustry  in  its  present  form  merely  re¬ 
flects  the  proposal  of  the  above-men¬ 
tioned  industry,  and  none  of  the  provi¬ 
sions  contained  therein  are  to  be  re¬ 
garded  as  having  received  the  approval 
of  the  National  Industrial  Recovery  Ad¬ 
ministration  as  applying  to  this  indus¬ 
try.”  Since  the  code  included  Section 
11,  the  charge  was  that  the  administra¬ 
tion  was  in  the  position  of  withholding 
its  assent  to  the  inclusion  of  Section  11 
and  was  imperiling  the  freedom  of  the 
press.  But  the  statement  quoted  ap¬ 
pears  on  the  cover  of  every  code  printed 
by  the  Government  Printing  Office  and 
is  designed  to  indicate  that  in  its  govern- 
mentally  published  form  it  is  only  a 
proposed  code  and  not  an  approved  code. 
The  statement  on  the  Government  Print¬ 
ing  Office  edition  of  the  code  applies 
to  Section  7  (a)  of  the  act,  which  must 
be  textually  included  in  every  code,  so 
if  this  reasoning  is  good  the  statement 
puts  the  administration  in  the  position 
of  having  the  inclusion  of  Section  7  (a) 
always  “in  the  balance.”  Of  course 
such  “reasoning”  is  nonsensical. 

Questions  Radio  Analogy 

As  for  the  fears  as  to  the  licensing 
of  the  press,  no  expressor  of  the  fears 
ever  cited  any  statement  or  act  by  any 
responsible  government  official  which 
contemplated  the  use  of  the.  licensing 
power.  Those  who  talk  about  licensing 
completely  ignore  the  fact  that  the  licens¬ 
ing  provision  of  the  act  is  in  a  section 
entirely  apart  from  the  section  under 
which  codes  are  presented ;  that  the 
powers  of  the  President  are  carefully 
circumscribed ;  that  he  may  exercise 
them  only  if  he  finds  that  “destructive 
wage  or  price  cutting  or  other  activi¬ 


ties  contrary  to  the  policy  of”  the  Re¬ 
covery  Act  are  being  practiced  in  any 
trade  or  industry,  and  that  he  must 
give  public  notice  and  hearing  before 
he  can  act. 

It  is  hardly  necessary  to  remark  that 
the  radio  analogy  is  singularly  inap¬ 
posite.  Broadcasting  without  some  gov¬ 
ernment  supervision  is  hardly  conceiv¬ 
able.  A  newspaper  can  be  printed  in 
any  form  that  the  proprietor  desires 
without  preventing  the  publication  of 
another  newspaper.  Unless  broadcast¬ 
ers  are  limited  to  different  wave  lengths 
they  interfere  with  each  other.  A  news¬ 
paper  cannot  pi  its  competitor’s  type, 
but  witliout  government  control  of  wave 
lengths  we  would  have  symphonies,  bed¬ 
time  stories,  crooners  and  astrological 
lore  all  mixed  up  in  an  unintelligible 
melee  of  sounds.  In  the  light  of  this 
fundamental  difference,  newspapers  as 
newspapers  ought  not  to  think  that  so 
long  as  free  government  lasts  public 
control  of  broadcasting  is  any  precedent 
for  public  supervision  of  publishing. 

So  much  for  the  straw-man  issue  of 
freedom  of  the  press.  The  code  as  rec¬ 
ommended  for  approval  reserves  to 
newspapers  all  of  their  rights  under  the 
First  Amendment.  The  reservation  is 
in  the  terms  of  Section  II  of  the  code 
as  put  down  for  public  hearing.  The 
freedom  of  the  press  is  guaranteed  in 
the  code.  Section  4  (b)  of  the  act  has 
no  connection  with  this  code.  If  news¬ 
papers  fear  the  mere  existence  of  Sec¬ 
tion  4  (b)  in  the  act,  they  should  dis¬ 
cuss  their  fears  with  the  President  or 
with  Congress  and  not  with  the  Na¬ 
tional  Recovery  Administration. 

Wages  and  Hours 

In  respect  of  wages  and  hours  the 
Newspaper  Code  raised  difficult  ques¬ 
tions.  The  position  of  the  newspaper 
is  somewhat  unique.  Unless  located  in 
the  same  areas,  newspapers  do  not  com¬ 
pete  with  each  other.  That  may  be  said 
of  retail  establishments,  but  retail  es¬ 
tablishments  are  vitally  concerned  by 
wage  provisions  which  do  not  more 
than  fix  a  bare  minimum.  So  many 
of  the  employes  of  newspapers  are  high¬ 
ly  skilled  that  a  minimum  wage  applies 
to  only  a  small  per  cent  of  the  manu¬ 
facturing  employes. 

To  find  any  formula  which  would 
increase  wages  for  the  workers  _  above 
the  minimum  proved  well-nigh  impos¬ 
sible.  A  number  of  publishers  whose 
collective  agreements  were  about  to  ex¬ 
pire  or  who  had  sufficient  resources  to 
do  their  bit  under  the  National  Indus¬ 
trial  Recovery  Act  were  perfectly  will¬ 
ing  to  accept  the  formula  of  10  per  cent 
increase  on  1933  rates,  provided  that 
the  increase  should  not  go  above  the 
prevailing  hourly  rates  in  1929.  For 
such  publishers  this  formula  was  per¬ 
fectly  satisfactory.  In  respect  of  other 
publishers,  however,  it  was  apparent 
that  the  application  of  such  a  formula 
would  mean  either — 

(a)  That  the  paper  would  have  to 
reduce  the  number  of  columns  in  a  daily 
issue  so  that  unemployment  would  be 
increased,  or 

(b)  That  the  paper  would  have  to 
plead  its  financial  inability  to  consent 
to  such  an  increase. 

Holds  Papers  in  False  Position 

So  far  as  the  public  is  concerned,  the 
newspapers  of  the  country  have  been  put 
in  a  false  position  The  public  has  gen¬ 
erally  an  idea  that  newspapers  are  large 
corporate  enterprises  with  surplus  or  re¬ 
sources  which  can  be  drawn  upon  dur¬ 
ing  the  present  emergency.  As  a  matter 
of  fact,  however,  1,334  newspapers  have 
circulations  below  10,000  copies  per 
day:  283  have  circulations  between 
10,000  and  25,000;  131  have  circulations 
between  25,000  and  50,000,  and  only  145 
have  circulations  above  50,000  per  day. 
The  application  of  any  formula  for 


wage  increases  to  newspapers  of  such 
vastly  different  positions  in  respect  of 
finances  and  numbers  of  employes  would 
work  great  hardship  in  certain  cases  and 
be  too  lenient  in  other  cases. 

This  holds  true  of  hours  as  well. 
Severe  unemployment  among  printers 
exists  in  certain  sections  of  the  coun¬ 
try.  In  other  sections  of  the  country 
there  is  less  unemployment.  News¬ 
papers  with  large  staffs  of  manufactur¬ 
ing  employes  can  rather  readily  adjust 
shifts  so  as  to  share  available  positions 
among  a  number  of  workers  larger 
than  the  number  of  available  positions. 

small  newspaper,  however,  where 
the  editor  is  a  substitute  pressman,  the 
compositor  solicits  advertising  and  the 
society  reporter  collects  bills,  would 
have  difficulty  in  doing  much  to  spread 
employment. 

The  proponents  of  the  code  proposed 
a  flat  forty-hour  week.  That  obviously 
would  do  nothing  to  relieve  unemploy¬ 
ment  in  the  big  centres  where  newspaper 
employes  are  now  working  an  average 
of  less  than  forty  hours.  On  the  other 
hand,  with  respect  to  certain  small 
papers,  a  rigid  maximum  of  forty  hours 
would  impose  too  great  hardships. 

The  compromise  arrived  at  is  a  basic 
week  of  forty  hours  with  the  proviso 
that  in  certain  localities  more  hours  can 
be  worked  and  that  in  other  localities 
fewer  hours  shall  be  worked  in  order  to 
spread  employment. 

Newspaper  Industrial  Board 

It  is  anticipated  that  by  reason  of  the 
provisions  of  the  code  “that  fisting 
hourly  differentials  above  the  minimum 
shall  be  maintained”  and  the  maximum 
hours  may  vary,  labor  controversies  will 
arise.  To  deal  with  these  controversies 
the  code  sets  up  a  newspaper  industrial 
board  consisting  of  four  publisher  mem¬ 
bers  to  be  designated  by  the  Code 
Authority,  and  four  members  represent¬ 
ing  the  employes,  to  be  selected  by  the 
administrator.  These  eight  shall  select 
a  permanent  panel  of  five  impartial 
chairmen,  from  which  panel,  in  the 
event  of  a  deadlock  on  any  question,  a 
ninth  member  of  the  board  shall  be  se¬ 
lected  by  lot.  He  shall  act  as  chair¬ 
man  and  cast  the  deciding  vote.  Many 
newspapers  in  the  United  Stat«  have 
long  been  accustomed  to  impartial  ma¬ 
chinery  for  the  settlement  of  labor  dis¬ 
putes.  This  machinery  has  been  both 
local  and  national.  The  code  makes 
provision  for  the  functioning  of  any 
local  machinery  of  conference  and  gives 
the  newspaper  industrial  board  jurisdic¬ 
tion  as  an  appellate  body  in  case  the 
local  machinery  is  unable  to  effect  the 
adjustment. 

Child  Labor 

The  question  of  newsboys  \yas  ex¬ 
haustively  discussed  at  the  public  hear¬ 
ing  and  in  briefs  filed  with  the  admin¬ 
istrator  after  the  conclusion  of  the  pub¬ 
lic  hearing.  Here  again  by  reason  of 
the  different  nature  of  the  problem  in 
different  places  of  publication  it  was 
found  difficult  to  formulate  a  provision 
which  would  eliminate  admitted  evils 
in  the  large  cities  and  not  impose  undue 
hardships  in  the  smaller  centres  of  pub¬ 
lication.  It  is  one  thing,  for  example, 
for  boys  under  16  to  sell  papers  on  the 
streets  of  Chicago  and  New  York  at 
night.  It  is  quite  another  matter  for 
boys  to  get  bundles  of  papers  at  a  rail¬ 
road  station  in  a  small  city  and  deliver 
them  before  school  begins. 

The  provision  qualifying  the  child 
labor  section  of  the  code  prohibits  the 
employ-ment  of  any  persons  under  16 
years  of  age  if  such  employment  would 
impair  health  or  interfere  with  the 
hours  of  day  school.  Subject  to  this 
general  proviso  there  is  no  limitation 
on  the  delivery  of  newspapers.  With 
respect  to  the  selling  of  newspapers,  no 

(Continued  on  page  461 
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Editor  &  Publisher  for  February  24,  1934 


FIVE-DAY  WEEK  O.  K.,  PUBUSHERS  SAY 


Many  Have  Already  Installed  It,  Questionnaire  Discloses — Some,  on  40-Hour,  6-Day  Week,  Are 

Rearranging  Working  Schedules  for  Editorial  Workers. 


The  live-cla\-  week  ‘‘requested”  by 
President  Roosevelt  ior  editorial 
woikers  on  newspapers  of  75.(!0()  or 
more  circulation  in  cities  of  750.tXX)  or 
more  |>upulation  is  practicable  and 
workable,  answers  to  a  questionnaire 
sent  out  by  Editor  &  Publisher  this 
week  indicate. 

The  only  adverse  comment  on  the 
President's  request  came  from  Harrv 
Chandler,  publisher  of  the  Los  Afii/c- 
Us  I  imcs  and  lornier  pre'ident  of  the 
American  Newsjiajier  Publishers'  .\sso- 
ciatiun.  Mr.  Chandler  feels  that  the 
five-day  week  in  editorial  departments 
is  wrongly  conceived  throughout.  His 
comments  apjiear  in  his  statement  on  the 
code  on  page  0  of  this  issue. 

Many  of  the  newspapers  in  the  areas 
affected  already  have  the  five-day  week 
in  force  in  their  editorial  departments, 
the  answers  to  the  questionnaire  show 
The  five-day  week  was  started  when 
the  previous  newspaper  code,  accepted 
tentatively,  went  into  effect  last  August. 
That  code  did  not  sjiecify  a  five-day 
week,  but  it  was  instituted  b\  many 
metropolitan  publishers  voluntarily.  In 
the  five  months  the  plan  has  lieen  in 
effect  publishers  have  had  a  chance  to 
check  on  its  workability.  Their  replies 
this  week  indicate  that  they  are  gen¬ 
erally  satisfied  with  it. 

A  large  number  of  newspapers 
started  a  40-hour  week  last  August. 
In  many  cases  these  40  hours  were 
spread  over  six  days.  Newspapers  thus 
operating  in  the  territories  set  forth  by 
the_  President  are  now  rearranging 
their  schedules  to  make  the  40  hours 
fall  within  five  days,  .\mong  these  lat¬ 
ter  are  the  New  York  Evening  Post 
and  the  Philadelphia  Bulletin. 

W’hat  rearrangement  of  editorial 
operation  is  necessary  to  make  the  five- 
day  wedc  effective? 

In  Editor  &  Publisher’s  issue  of 
Jan.  13  this  subject  was  treated  thor¬ 
oughly  in  describing  the  plans  worked 
out  in  the  cases  of  the  New  York  Daily 
News,  Philadelphia  Record,  Milwaukee 
Journal  and  Chicago  Tribune. 

It  showed  first  of  all  the  obvious 
fact  that  more  editorial  workers  had 
to  be  employed,  but  not  in  extraordi¬ 
nary  numbers.  In  the  case  of  the  News 
the  plan  proved  to  the  publisher  that  no 
one  on  the  paper  was  indispensible.  Ace 
writers,  headlined  columnists  and  other 
star  performers,  it  was  found,  could 
take  their  two  days  off  a  week  with¬ 
out  affecting  the  popular  value  of  the 
newspaper.  It  was  found  often  neces¬ 
sary  to  make  substitutions  in  reporto- 
rial  work,  with  the  result  that  depart¬ 
mental  divisions  were  greatly  changed. 
In  certain  cases  the  sports  writer  will 
cover  a  fire,  and  a  general  assignments 
man  will  cover  a  football  game.  .Ac¬ 
cording  to  the  information  given  Edi- 
T()R  &  Publisher  the  staff  likes  the  va¬ 
riety  of  assignments  the  five-day  week 
gives  them.  The  News  has  had  a  five- 
dav  week  16  months. 

When  the  Milwaukee  Journal  started 
a  five-day  week  throughout  its  plant  in 
the  non-union  departments  six  editorial 
workers  were  added.  The  Journal 
staggered  its  employment  in  some  de¬ 
partments.  so  that  the  40  hours  came 
in  four  days  and  tw'o  half-days.  In 
going  to  the  five-day  week  the  Chicago 
Tribune  added  15  men  in  its  editorial 
department. 

In  a  front-page  box  this  week  headed 
‘‘O.K.,  Mr.  President,”  the  New  York 
Evening  Post  said: 

“The  New  York  Evening  Post  will 
comply  with  President  Roosevelt’s  re¬ 
quest  that  newspapers  of  more  than 
75,000  circulation  in  cities  of  750,000 
population  shall  establish  a  five-day  40- 
hour  week  for  staff  reporters  and 
writers. 

“The  President’s  proposal  is  in  line 
with  the  purposes  of  the  ‘New  Deal’ 
which  this  newspaper  heartily  approves 
and  has  warmly  supported.” 


By  JOHN  W.  PERRY 

Craig,  managing  editor  employes  in  all  departments  including 
news  and  editorial  departments,  althougn 
tliat  was  not  called  for  in  the  news- 
l>aper  agreement  filed  at  that  time. 

“The  Bulletin  today  sent  the  follow¬ 
ing  letter  to  the  Code  .Authority  ot 
the  daily  newspaper  business: 

“  ‘We  desire  to  notify  the  Code  .Au¬ 
thority  of  the  daily  newspaper  publish- 


W  illiam  B. 
of  tl'.e  Philadelphia  Bulletin,  told  Edi- 
loR  it  Publisher  this  week  that  th.; 
Bulletin  “plans  immediate  compliance 
v\ith  President  Roosevelt’s  request  that 
news  department  employes  be  placed 
<  n  a  straight  five-day  basis.” 

“On  .Aug.  9,”  he  said,  “the  Bulletin 
established  a  40-hour  week  schedule  for 


ing  business  that  the  Evening  Bulletin 
subscribes  and  assents  to  the  provision) 
of  the  code  of  the  daijy  newspaper  pub- 
lishing  business  submitted  to  the  Presi¬ 
dent  by  the  American  Newspaix-r  Pub- 
li&lu>rc‘  4««oi-iatinn  and  associated  regio- 


Population 

Newspaper 

Circulation 

New  Aork  . 

. .  6,930,406 

Bronx  Hume  News . 

....(e) 

102,924 

(S» 

104,165 

Brooklyn  Eagle  . 

. . . . (e) 

91,833 

(S) 

90,574 

Brooklyn  Times-L’nion _ 

....(e) 

100,549 

(S) 

82,037 

American  . 

...(mi 

337,238 

<S) 

1,013,219 

Herald  Tribune . 

. . .  1  ni ) 

317,697 

<S) 

426,432 

Journal  . 

. . . .  (e) 

600,539 

Mirror  . 

. . .  (m) 

536,799 

(S) 

752,973 

News . 

. . .  (m) 

1,428,908 

(S) 

1,828,543 

Post  . 

....(e) 

86,296 

Sun . 

. . . . (e) 

291,010 

Times . 

. . .  (m) 

456,966 

(S) 

707,596 

World-Telegram  . . 

....(e) 

395,689 

Chicago . 

.  3,376,438 

American  . . 

....(e) 

424,719 

Herald  &  Examiner . 

. . .  (m) 

315,832 

(S) 

860,565 

News  . 

....(e) 

399,795 

Times  . 

....(e) 

152,813 

(S) 

162,651 

Tribune . 

. . .  (m) 

771,190 

(S) 

814,676 

Philadelphia  . 

.  1,950,961 

Bulletin . 

,...(e) 

499,724 

Inquirer . 

. . .  (m) 

210,795 

(S) 

376,952 

News  . 

...(e) 

141,589 

Public  Ledger  . 

. . .  (m) 

99,969 

(e) 

198,554 

(S) 

296,201 

Record  . 

. . .  (m) 

163,459 

(S) 

214,766 

Detroit  . 

.  1.568.662 

Free  Press  . 

, . .  (m) 

188.408 

1.770.746 

(S) 

184,428 

(ABC  city) 

News  . 

...(e) 

249,770 

(S) 

268.972 

Times  . 

...(e) 

239.019 

(S) 

285,166 

Los  .Angeles  . 

.  1,238,048 

Examiner  . 

. .  (m) 

181,231 

(S) 

417,434 

Herald  &  Express . 

...(e) 

263,573 

Times  . 

. .  (m) 

169,855 

(S) 

248,589 

Cleveland . 

900,429 

News  . 

...(e) 

110,114 

Plain  Dealer . 

. .  (m) 

182,748 

(S) 

336,713 

Press  . 

...(e) 

181,615 

St.  Louis  . 

821,960 

Globe-Democrat  . 

. .  (m) 

226,081 

(S) 

181,344 

Post-Dispatch  . 

...(e) 

222.123 

(S) 

245,085 

Star-Times  . 

...(e) 

147,283 

Baltimore . 

805,753 

News  . 

...(e) 

145,906 

American  . 

...(S) 

198.645 

Sun  . 

. .  (m) 

137,749 

(e) 

131,475 

(S) 

177483 

Boston  . 

781.888 

American  . . 

...(e) 

241,979 

1.924.642 

Advertiser  . 

...(S) 

417,493 

(Metrop.) 

Christian  Science  Monitor.. 

...(e) 

112,454 

Globe  . 

. .  (m) 

132,194 

(e) 

133,934 

(S) 

306,467 

Herald  . 

. .  (m) 

119,419 

Traveler  . 

...(e) 

153,004 

Combined  Sunday  . 

128426 

Post  . 

. .  (m) 

346,607 

(S) 

290,103 

Record  . 

...(e) 

295449 

Number  of  Cities,  9 

Circulation 

Total  INumber  of  Papers . 

Morning,  19 . 

6,323,145 

Evening,  27 . 

6,113,532 

Sunday,  28 . 

.  11,364,298 

lishers  .Association  and  associated  regio¬ 
nal  daily  newspaper  associations  anil  ap 
proved  b>'  the  President  in  the  form 
submitted  with  modifications  contaiiiid 
in  his  supplemental  letters  of  Feb.  19. 

“  ‘The  Evening  Bulletin  has  since  last 
.Aug  9  lieen  oiierating  under  the  news- 
Ijaper  agreement  subsequently  approved 
by  the  Recovery  .Administration.  On 
that  date  all  departments  of  the  Bul¬ 
letin  were  placed  on  the  40-hour  week 
schedule  contained  in  the  present  codt 
including  the  40-hour  week  for  tlw 
news  department  staff  of  reporters  and 
writers,  which  in  accordance  with  the 
President’s  request  is  now  arranged  on 
a  five-day  schedule. 

‘“RoBFJtT  McLe.w. 

“‘President,  Bulletin  Company,.' 

“The  Bulletin  indorses  the  idea  and 
purposes  of  the  five-day  week  and  is 
glad  to  do  its  part  toward  achieving 
the  objects  of  the  National  Recovery 
Administration.” 

The  Record,  the  Evening  Ledger, 
Public  Ledger  and  Inquirer  have  had  a 
five-day  40-hour  week  for  their  staffs 
since  last  s  u  m  ni  e  r,  although  on  the 
last  three  papers  the  editors,  including 
assistant  city  editors,  are  still  on  a  six- 
day  schedule.  The  Daily  .\eivs  is  the 
only  iiaper  in  the  city  whose  staff  still 
works  longer  than  40  hours  a  week. 

Other  comments  on  the  five-day  week 
received  by  Editor  &  Publisher  fol- 
low : 

Lee  B.  Wood,  executive  editor.  New 
York  World-Telegram:  The  World- 
Telegram  editorial  department  has  been 
on  a  five-day,  40-hour  week  since  last 
.August  when  the  President’s  code  was 
complied  with. 

Joh.v  Manning,  Detroit  Times:  We 
have  operated  our  editorial  department 
on  a  five-day  week  since  last  August. 
It  necessitated  enlarging  our  staff. 
Naturally  the  men  like  it.  Our  expe¬ 
rience  is  that  it  is  workable  only  when 
each  man  is  given  a  set  day  off  and  that 
schedule  is  rigidly  adhered  to.  Other¬ 
wise  off  days  pile  up. 

Virgil  Reppeto,  Cleveland  Press: 
The  editorial  department  of  the  Cleve¬ 
land  Press  has  been  operating  on  a 
five-day  week  since  .August.  .Although 
necessitating  developing  double  iier- 
sonnel  for  key  positions  and  beats,  it 
has  been  operating  satisfactorily. 

H.  M.  Crist,  managing  editor,  Brook¬ 
lyn  Daily  Eagle:  Desk  men  and  a  num¬ 
ber  of  other  special  department  editors 
have  been  on  a  five-day  week  for  about 
a  year.  The  Eagle  will  comply  with 
the  President’s  suggestion  without  ap¬ 
peal  unless  the  code  authorities  impose 
obvious  hardships.  The  chief  difficulty 
will  be  in  distributing  hours  of  labor 
The  F2agle  has  unusual  difficulty  in  that 
we  print  in  the  afternoon  six  days  and 
again  Sunday  morning  with  a  single 
staff. 

ITie  Chicago  Tribune:  The  Chicago 
Tribune  is  on  a  five-day  week.  We 
regard  it  as  necessary  in  large  cities 
where  travel  is  an  added  burden  to  the 
worker,  but  unnece.'sary  in  small  com¬ 
munities  in  which  a  few  minutes  takes 
a  worker  to  his  task. 

1'.  J.  McCarthv,  managing  editor, 
Chicago  American:  The  Chicago  .Amer¬ 
ican  went  on  a  five-day,  40-hour  week 
last  August,  when  the  Blue  Eagle  was 
raised  to  the  masthead.  This  affected 
the  news  department  editorial  staff, 
outside  of  the  executive  editors,  copy 
de.sk  and  photographers.  This  change 
naturally  meant  additions  to  all  these 
staffs.  This  comjjliance  was  made  on 
instructions  of  the  Hearst  general  man¬ 
agement. 

R.  T.  Van  Ettisch,  editor,  Los 
Angeles  Examiner:  Our  news  depart¬ 
ments  have  been  operating  on  a  five- 
day  week  basis  since  last  .August. 
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PROVISIONS  FOR  SMALL  DAILIES  IN  CODE 

Graphic  Arts  Compact  Has  N.  E.A.  Section  With  Labor  Provisions  Identical  With  A.  N.  P.  A. 

Code — One  Fair  Trade  Practice  Section  Included 


By  GEORGE  H.  MANNING 

Waahington  Correapondent,  Editor  A.  Publisher 


WASHINGTON,  D.  C.,  Feb.  JU— 
Small  daily  new spaiH-Ts  are  cov¬ 
ered  under  the  Graphic  Arts  Code  which 
was  signed  by  President  Roosevelt  al¬ 
most  concident  with  the  fi.xation  of  his 
signature  to  the  conii>act  covering  the 
broader  held  of  the  industry,  the  daily 
newspaiier  code. 

Inclusion  ol  the  smaller  publications 
uiKler  the  general  heading  of  the  graphic 
arts  resulted  frtmi  the  fact  that  the  Na¬ 
tional  Editorial  Association,  one  of  the 
proponents,  has  daily  ncwsixiiier  mem¬ 
bers,  many  of  whom  do  commercial 
printing,  and  it  therefore  seemed  logical 
to  the  NR.\  that  some  smaller  dailies 
be  placed  wholly  under  that  code. 

Administrator  Hugh  S.  Johnson  ex¬ 
plained,  however,  that  while  all  news- 
jiapers  were  free  to  come  uiuler  the  A. 
X.  P.  A.  code  without  any  requirement 
that  they  could  become  members  of  that 
association,  all  those  who  do  not  speci¬ 
fically  subscribe  to  the  daily  newspaper 
compact  will  be  placed  under  the  Na¬ 
tional  Editorial  .Association  section  of 
the  graphic  arts  C'.Kie. 

Tlie  two  codes,  he  explained,  will  be 
made  substantially  identical  as  to  labor 
provisions,  wages  and  hours  for  all  de¬ 
partments,  insofar  as  they  relate  to 
newspaper  publication. 

The  graphic  arts  code  is,  in  a  sense, 
a  "catch-all”,  being  an  amalgamation 
of  nearly  50  separate  codes  filed  for  dif¬ 
ferent  divisions  and  subdivisions  of  the 
industries. 

The  provision  of  the  daily  newspaper 
code  bearing  upon  employment  of  chil¬ 
dren  for  the  sale  and  distribution  of 
newspapers — namely  that  those  under  16 
years  of  age  may  be  so  employed  only 
when  they  are  able,  without  impairment 
to  health  or  interruption  of  school  work, 
to  attend  to  such  employment,  and  then 
only  within  the  hours  fixed  in  the  gen¬ 
eral  newspaper  code — is  carried  into  the 
graphic  arts  compact. 

With  the  signing  by  President  Roose¬ 
velt  of  this  code,  the  schedule  of  wages 
for  all  types  of  employes  was  made  pub¬ 
lic  for  the  first  time,  and  is  shown  to 
include  two  classifications.  Determina¬ 
tion  of  which  is  applicable  shall  be  made 
upon  the  basis  of  gross  incomes  and 
population  of  the  community  in  which 
the  business  is  carried  on.  The  wages 
and  hours,  as  indicated  by  General 
Johnson,  closely  approximate  where  they 
are  not  identical  with,  those  fixed  for  the 
daily  newspaper  code  group. 

Provision  is  made  that  in  any  locality 
where  there  are  not  available  competent 
journeymen  newspaper  mechanics  to  per¬ 
mit  the  operation  of  a  newspaper  in 
such  locality  on  a  40-hour  week,  a  work 
week  of  longer  duration  is  permitted. 

The  daily  newspaper  publishing  and 
printing  industry  is  defined  for  code 
purposes  as  follows : 

"This  industry  shall  include  all  estab¬ 
lishments  publishing  and/or  printing 
daily  newspapers,  except  those  which 
subscribe  or  assent  to  the  code  of  the 
daily  newspaper  publishing  business, 
and  except  those,  not  otherwi.se  subject 
to  the  provisions  of  this  code,  which 
do  not  assent  or  subscribe  to  the  pro¬ 
visions  of  this  code  governing  the  daily 
newspaper  publishing  and  printing  in¬ 
dustry  ;  and  this  industry  shall  also  in¬ 
clude  all  commercial  relief  printing  es¬ 
tablishments  which  print  daily  news¬ 
papers  and  which  would  otherwise  be 
included  in  Industry  A-2.” 

Administration  of  the  code  is  placed 
in  the  National  Editorial  Association, 
whose  board  of  directors  shall  constitute 
a  national  authority,  insofar  as  the  code 
relates  to  newspaper  publishing,  and  pro¬ 
vided  the  board  shall  be  augmented  by 
at  least  four  members  of  the  Newspaper 
Association  Managers.  Inc. 

Only  one  fair  trade  practice  section 
relating  to  newspapers  appears  in  the 
code,  this  reading  as  follows; 

“In  each  state  where  a  rate  is  estab¬ 
lished  by  law  for  the  giving  of  official 


notice  by  newspaper  publication,  the 
price  to  be  charged  for  all  notices  re¬ 
quired  to  be  published  by  state  or  fed¬ 
eral  laws  shall  not  lie  less  than  such 
statutory  rate.  Failure  to  comply  with 
this  provision  shall  constitute  a  viola¬ 
tion  of  this  code.” 

The  important  .sections  of  the  Code 
of  Fair  Competition  for  the  Graphic 
-Arts  Industries  which  affect  the  daily 
newspapers  are  as  follows: 

.\ktici.e  II.  Emim.ovme.nt,  W.vces, 
Holrs,  etc. 

Section  19 

GENERAL  PROVISIONS 
(a>  Employment 

•As  required  by  Section  7  (a)  of 
Title  I  of  the  National  Industry  Re¬ 
covery  .Act,  the  following  provisions  are 
conditions  of  this  Code: 

( 1 )  That  employes  shall  have  the 
right  to  organize  and  bargain  col¬ 
lectively  through  representatives  of 
their  own  choosing,  and  shall  l)e  free 
from  the  interference,  restraint,  or  co¬ 
ercion  of  employers  of  labor,  or  their 
agents,  in  the  designation  of  such  repre¬ 
sentatives  or  in  self-organization  or  in 
other  concerted  activities  for  the  pur¬ 
pose  of  collective  bargaining  or  other 
mutual  protection; 

(2)  That  no  employe  and  no  one 
seeking  employment  shall  be  required 
as  a  condition  of  employment  to  join 
any  company  union  or  to  refrain  from 
joining,  organizing,  or  assisting  a  labor 
organization  of  his  own  choosing;  and 

(3)  That  employers  shall  comply 
with  the  maximum  hours  of  labor,  mini¬ 
mum  rates  of  pay,  and  other  conditions 
of  employment,  approved  or  prescribed 
by  the  President. 

No  employe  or  no  one  seeking  em¬ 
ployment  shall  be  deprived  of  his  right 
to  employment,  promotion,  or  wage  in- 


CHIC.AGO,  Feb.  19 — Coincident  with 
the  signing  of  the  graphic  arts  code 
by  the  President,  announcement  was 
made  today  of  a  meeting  here  next 
Saturday,  Feb.  24,  of  code  authorities 
for  the  non-metropolitan  publishing 
and  printing  industry  and  the  daily 
newspaper  division,  under  the  auspices 
of  the  National  Editorial  Association. 
The  meeting  will  be  held  at  the  Hotel 
Sherman  for  the  purpose  of  outlining 
the  general  administrative  setup  for 
these  two  divisions  of  the  graphic  arts 
industry. 

Harry  B.  Rutledge,  executive  secre¬ 
tary  of  the  N.  E.  A.,  in  announcing  the 
meeting  on  Saturday,  commented  to 
Editor  &  Publisher  as  follows  regard¬ 
ing  the  graphic  arts  code  as  it  relates 
to  puMisher-printers  and  newsiiaper 
publishers  not  operating  commercial 
printing  shops : 

"While  this  code  is  not  all  that  we 
might  ask  for,  it  does  contain  every 
provision  called  for  in  the  original  code 
adopted  here  in  August,  and  has  some 
added  advantages  that  should  be  for  the 
betterment  of  the  industry  as  a  whole, 
particularly  in  connection  with  the  local 
administration  of  the  code.  Those  re¬ 
sponsible  for  the  negotiations  of  the 
newspaper  division  of  the  graphic  arts 
code  feel  that  complaints  can  best  be 
adjusted  on  the  spot  where  they  occur 
rather  than  at  some  distant  national 
code  authority’s  headquarters. 

“The  N.  E.  A.  plan  is  to  set  up  strong 
local  and  regional  code  authorities  for 
the  purpose  of  obtaining  rigid  compli¬ 
ance  of  the  code  and  sympathetic  ad¬ 
ministration  of  the  provisions.” 

In  discussing  the  administrative  pro¬ 
visions  of  the  graphic  arts  code  as  it 
relates  to  newspapers,  both  weekly  and 
daily,  it  was  pointed  out  to  Editor  & 


crease,  on  the  basis  of  individual  merit 
without  regard  to  his  membership  or 
non-membership  in  any  organization. 

(b)  Child  Labor 

Establishments  covered  by  tins  Code 
shall  not  employ  any  iierson  under  the 
age  of  10  years  except  that  those  be¬ 
tween  14  and  lO  years  of  age  may  be 
employed  (but  not  in  mechanical  or 
manufacturing  duties)  not  to  exceed 
three  hours  a  day,  such  hours  to  lie 
lietween  7  a.  m.  and  7  p.  m.,  in  such 
work  as  will  not  interfere  with  the 
hours  of  day  school. 

Establishments  covered  by  Industries 
•A-l,  .A-2,  .A-3  and  .A-5  as  provided  in 
this  Code,  where  there  are  newspapers 
or  iieriodicals  or  advertising  newspaiiers 
published  and/or  printed,  may  also  em¬ 
ploy  persons  14  years  of  age  or  over 
who  are  able,  without  impairment  of 
health,  to  sell  newspapers  or  iieriixlicals 
between  7  a.  m.  and  7  p.  m.,  from  Octo¬ 
ber  1st  to  March  31st,  inclusive,  and 
le'.wecn  7  a.  m.  and  8  p.  m.  from  .April 
1st  to  Septemlier  3l)th.  inclusive,  where 
such  work  does  not  interfere  with  the 
hours  of  day  school ;  and  may  also 
employ  persons  under  16  years  of  age. 
who  are  able,  without  impairment  of 
health,  to  deliver  newspapers  or  period¬ 
icals  or  advertising  newspapers,  where 
such  work  does  not  interfere  with  the 
hours  of  day  school. 

(c)  Piecework  Compens.ation 

The  provisions  in  this  Article  II  as 
to  minimum  wages  shall  apply  irre¬ 
spective  of  whether  an  employe  is  actu¬ 
ally  compensated  on  a  time-rate,  piece¬ 
work,  or  other  basis. 

(d)  Employment  by  Several  Estab¬ 

lishments 

Establishments  shall  not  knowingly 
employ  any  employe  who  works  for 
two  or  more  establishments  for  a  greater 
number  of  hours  in  any  day  or  week 


Publisher  that  General  Hugh  S.  John¬ 
son,  NR.A  administrator,  in  his  report 
to  the  President,  called  the  formulation 
of  a  basic  code  for  the  graphic  arts  in¬ 
dustries  “a  unique  achievement”  and 
declared  that  the  various  groups  under 
the  code  “will  now  have  an  opportu¬ 
nity  to  show  what  they  can  do  in  re¬ 
spect  to  industrial  self-government.” 

Immediately  following  the  code 
authorities’  meeting  here  on  Saturday, 
general  plans  and  provisions  for  local 
and  state  administration  setup  will  be 
presented  to  state  groups,  Mr.  Rutledge 
stated.  He  announced  that  the  code 
rrovis'ous  will  become  effective  Mon¬ 
day  Feb.  26. 

The  code  authorities  for  these  two 
divisions  will  be  represented  at  Wash¬ 
ington  at  the  General  Conference  of 
Code  Authorities  to  be  held  March  5  to 
8.  Mr.  Rutledge  said.  He  explained 
that  within  30  days  after  the  code  be¬ 
comes  effective,  provision  is  made  that 
code  authorities  be  functioning  and 
elect  their  respective  members  to  the 
National  Relief  Printing  CompliaiKe 
Board,  and  within  five  days  thereafter 
the  compliance  board  is  to  meet  and 
elect  its  members  to  the  National 
Graphic  Arts  Coordinating  Committee. 

The  NRA  news  release  relative  to 
the  place  of  small  dailies  in  the  graphic 
arts  code  comments  as  follows; 

"Small  daily  newspapers  are  covered 
under  the  graphic  arts  code.  The  rea¬ 
son  for  this  is  that  the  National  Edi¬ 
torial  Association,  one  of  the  propo¬ 
nents  of  the  graphic  arts  code,  has  daily 
newspaper  members,  many  of  whom  do 
a  commercial  printing  business.  The 
commercial  printing  activities  of  all 
daily  newspapers  are  under  the  graphic 
arts  code  and  it  therefore  seemed  logi¬ 
cal  to  the  NR.A  that  the  smaller  dailies 
be  placed  wholly  under  that  code.” 


than  is  specified  in  this  Code  fur  a 
single  estat  lishment. 

(e)  Co.mi*le.me.\t  ok  Me.n 

A  coininission  of  three  disinterested 
engineers,  selected  by  the  .American 
Society  of  Mechanical  Engineers,  shall 
tx‘  employed  by  the  National  Graphic 
.Arts  Coordinating  Committee  to  make 
a  comprehensive  study,  and  to  recom¬ 
mend  rules,  covering  complement  of 
men  required  on  relief  printing  mechan¬ 
ical  equipment,  for  addition  to  Section 
2T  of  this  Code  by  amendment  as  else¬ 
where  herein  authorized. 

(f)  Handicapped  Perso.xs 

•A  person  whose  earning  capaciix  i- 
limited  because  of  age  or  ph>>ical 
handicap  may  be  continued  on  light 
work  unless,  and  until.  otherwi'C 
ordered  at  a  wage  lielow  the  minimum 
fixed  in  this  Code.  Each  establishment 
shall  file  with  its  National  Code 
.Authority  a  list  of  all  such  persons 
employed,  including  the  hours  worked 
and  wages  paid,  and  such  other  in¬ 
formation  as  such  National  Code 
.Authority  may  re(|uire.  b'urtber  em¬ 
ployment  under  this  clause  must  be 
authorized  by  such  National  Code 
•Authority.  Each  National  Code  .Author¬ 
ity  may  adopt  regulations  and  rulings 
governing  the  application  of  this 
clause  (f). 

Section  20 

N  ON  -M  ECH  A  NT  C  AL  E  M  PI  .O  V  E  S 
(a)  Non-Mechanical  Employes — 
Minimum  Wages 

Establishments  covered  by  this  Code 
shall  not  pay  any  non-mechanical  em¬ 
ploye  less  than  $15.00  per  week  in  any 
city  over  500,000  population  or  in  the 
immediate  trade  area  of  such  city;  nor 
less  than  $14.00  per  week  in  any  city 
between  250,000  and  500,000  population, 
or  in  the  immediate  trade  area  of  such 
city,  nor  less  than  $13.00  per  week  in 
any  city  between  50,000  and  250,000 
jMipulation,  or  in  the  immediate  trade 
area  of  such  city ;  nor  less  than  $12.00 
per  week  in  any  city  between  25.000 
and  50,000  population,  or  in  the  imme¬ 
diate  trade  area  of  such  city.  In  places 
of  less  than  25.000  population  (1930 
Census),  wages  in  effect  July  1.  1933, 
shall  be  increased  by  not  less  than  20 
per  cent,  provided,  that  this  shall  not 
require  wages  in  •■xcess  of  $11.00  per 
week. 

Excepting  (1)  that  persons  (other 
than  apprentices)  learning  the  business 
during  the  first  12  months  of  service  in 
the  industry,  office  boys  or  girls,  and/or 
errand  boys  or  girls,  comprising  in  all 
not  more  than  one  for  each  five  em¬ 
ployes,  or  fraction  thereof,  shall  re¬ 
ceive  not  less  than  20  cents  per  hour ; 
and  (2)  that  no  establishment  in  a  city 
over  50,000  population  shall  pay  any 
non-mechanical  employe,  other  than 
those  excepted,  less  than  the  amount  set 
forth  in  the  foregoing  paragraph,  unless 
the  wage  for  the  same  class  of  work  in 
the  same  locality  on  July  15.  1929.  was 
less  than  the  amount  set  forth,  in  which 
case  it  shall  pay  not  less  than  the  wage 
for  the  same  class  of  work  in  such  local¬ 
ity  on  July  15.  1929,  with  a  minimaim  of 
$1200  per  week. 

Wages  to  such  non-mechanical  em¬ 
ploye  for  part-time  shall  be  computed 
and  paid  at  proportional  rates  for  the 
time  actually  employed. 

Non-mechanical  emplo\es  shall  in¬ 
clude  copy-holders  and  employes  check¬ 
ing  directory  proofs  which  are  indepen- 
dentlv  an  1  completely  read  by  qualified 
proofreaders. 

Section  21 

.MECHANICAL  EMPLOYES  EN¬ 
GAGED  IN  THE  PROCESSES 
OF  RELIEF  PRINTING 

The  provisions  of  this  section  shall 
govern  all  establishments  engaged  in 
any  of  the  processes  or  partial  prog¬ 
resses  of  relief  printing  and  shall  lie 
applicable  to  all  the  mechanical  em¬ 
ployes  of  such  establishments  engaged 
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in  carrying  on  any  of  the  operations  of 
such  processes. 

(a)  Unskilled  Mechanical  Em¬ 

ployes — Minimum  Wages 

Establishments  covered  by  this  section 
shall  not  pay  any  unskilled  mechanical 
employes  less  than  40  cents  per  hour 
unless,  on  July  IS,  1929,  the  hourly  rate 
for  the  same  class  of  work  was  less 
than  40  cents  per  hour,  in  which  latter 
case  they  shall  be  paid  not  less  than  such 
hourly  rate  on  July  15,  1929,  in  the  same 
establishment  (or  in  the  same  locality 
in  the  case  of  a  new  establishment)  and 
in  no  event  less  than  30  cents  per  hour. 

(b)  Skilled  Mechanical  Employes 
— Minimum  Wages 

Paragraph  1.  Minimum  hourly  com¬ 
pensation  for  various  classes  of  skilled 
workers  and/or  artisans  shall  be  estab¬ 
lished  for  classes  of  establishments  com¬ 
ing  under  this  Section,  as  follows: 

Class  1.  This  class  shall  consist  of  all 
library  binders  wherever  situated,  and 
all  other  establishments  in  places  of 
less  than  25,000  population  (1930  Cen¬ 
sus)  in  which  the  total  job  and  contract 
printing  output  (except  circulation  and 
advertising  receipts  of  newspapers  and 
periodicals)  for  the  preceding  calendar 
year  was  less  than  $50,000. 

Class  2.  This  class  includes  all  estab¬ 
lishments  (other  than  library  binders) 
coming  within  this  section  in  cities  (or 
similar  localities)  having  more  than 
25,000  population  (1930  Census)  and 
each  such  establishment,  in  a  place  of 
smaller  population,  which  had  a  total 
job  and  contract  printing  output  (ex¬ 
cept  circulation  and  advertising  receipts 
of  newspapers  and  periodicals)  for  the 
preceding  calendar  year  in  excess  of 
$50,000. 

The  minimum  hourly  wages  for  Class 
1  are  set  forth  in  Column  1,  and  the 
minimum  hourly  wages  for  Class  2  are 
set  forth  in  Column  2  of  the  following 
schedule : 


SCHEDULE 


Compositors  . 

Typesetting  Machine  Oper¬ 
ators  . 

Proofreaders  . 

Job  Pressmen,  including 
pressmen  employed  on  spe¬ 
cial  ticket  and  coupon 

presses  . 

Job  Feeders  . 

Cylinder  and  Sheet-fed  Ro¬ 
tary  Pressmen  . 

Cylinder  Feeders  . 

Web  Rotary  Pressmen  . 

Web  Rotary  First  Assistant 

Pressman  . 

Flat  Casters  . 

Paper  Cutting  and  Binding 
Machine  Operators  (except 
as  classified  for  Edition 

Binding)  . 

Pamphlet  Binding  Machine 

Assistants,  skilled  . 

Pamphlet  and  Edition  Bind¬ 
er  Girls,  skilled,  also 
Bunchers  and  Feeders)... 
Ruling  Machine  Operators. 

skilled  . . . . . 

Rulini^  Machine  Operating 

.Assistants  . 

Ruling  Machine  Feeders  . . . 
EiBtion  Binding  (Machine 
Operators),  including  Case 
Makers.  Stampers,  Cut¬ 
ters,  Rounders  and  Back¬ 
ers,  Lining  Machine,  Cas- 
ing-in  Machine,  Folding 
-Machine,  and  Gathering 

Machine  . 

Edition  ^  Rinding  ■ —  .Assistant 

Machine  Operators  . 

Edition  Binding  —  Hand 
Workers,  skilled  (M  en) . . 
Library  Binders  (Sfen), 

skilled  . 

Library  Binders  (Women), 

skilled  . 

Electrotypers — 

Molders  and  Finishers... 

Branchmen  . 

Helpers  . 

Stereotypers  . 

Stereotvpers’  Ilelpers 
Photo-Engravers  . 


Column  Column 


1 

2 

so.  60 

$0.82 

.60 

.82 

.45 

.71 

.48 

.66 

.34 

.44 

.60 

.82 

.35 

.55 

.67 

.91 

.35 

.55 

.34 

.44 

.48 

.66 

,36 

.49 

,30 

.37 

.60 

.82 

.35 

.45 

30 

.37 

.60 

.77 

.48 

.60 

.50 

.66 

.45 

.32 

.48 

.66 

.48 

.66 

.40 

.50 

.60 

.82 

.40 

.50 

.00 

1.00 

Exception  1 :  .■An  establishment  whose 
gross  business  (not  including  circulation 
and  advertising  receipts  of  newspapers 
and  periodicals)  is  under  $100,000  per 
year,  located  jn  a  place  of  less  than 
25,000  population,  which  might  other¬ 
wise  come  under  Class  2,  may  obtain  a 
terminable  permit  from  its  National 
Code  Authority  to  come  under  Class  1 
if  and  so  long  as  that  part  of  such  gross 
business  which  originates  in  places  of 
more  than  25,000  population  and/or  with 


firms  whose  headquarters  are  in  such 
places  (hereinafter  referred  to  as  for¬ 
eign  business)  was  less  than  $6,000  for 
the  preceding  quarter  of  the  calendar 
year — under  the  following  conditions  : 

(1)  A  terminable  permit  shall  be  is¬ 
sued  upon  the  filing  of  a  sworn  appli¬ 
cation  stating  that  the  applicant’s  for¬ 
eign  business  for  the  last  preceding  quar¬ 
ter  of  the  calendar  year  was  less  than 
$6,000  (listing  the  items  comprising  the 
same ) . 

(2)  Such  permit  shall  continue  for 
successive  quarters  upon  its  filing  re¬ 
ports  with  corresponding  information 
within  15  days  after  the  expiration  of 
each  quarter. 

(3)  A  permit  shall  expire  15  days 
after  the  expiration  of  a  quarter  upon 
the  permittee’s  failure  to  file  a  report 
thereon,  or  upon  such  report  showing 
over  $6,000  of  foreign  business  in  the 
preceding  quarter  of  the  calendar  year. 

(4)  The  National  Code  Authority 
may  revoke  a  permit  and/or  refuse  fur¬ 
ther  permits  to  any  establishment  which 
it  finds  to  have  made  a  materially  false 
statement  hereunder. 

Exception  2 ;  In  establishments  lo¬ 
cated  in  places  of  less  than  10,000  popu¬ 
lation  (1930  Census)  which  had  gross 
receipts  of  $12,000  or  less  in  the  pre¬ 
ceding  calendar  year  from  job  and  con¬ 
tract  printing  (not  including  circulation 
and  advertising  receipts  of  newspapers 
and  periodicals),  the  requirements  of 
Paragraphs  1  and  2  shall  not  apply ;  but 
mechanical  employes  shall  receive  not 
less  than  eighty  (80)  per  cent  of  the 
minima  set  forth  in  Column  1  of  the 
foregoing  schedule;  provided,  however, 
that  when  an  employe  in  such  an  estab¬ 
lishment  performs  tasks  coming  within 
several  of  the  Classifications  set  forth 
in  Paragraph  1,  his  minimum  hourly 
rate  of  compensation  shall  be  determined 
by  averaging  the  minimum  rates  for 
such  various  classifications. 

Paragraph  2.  Each  establishment, 
with  the  exception  of  those 

(1)  Which  are  operating  under  wage 
agreements  arrived  at  by  collective  bar¬ 
gaining  :  and 

(2)  Those  which  are  paying  not  less 
than  the  wage  rates  which  they  were 
paying  on  July  IS,  1929,  shall  make  in¬ 
creases  in  its  average  hourly  compen¬ 
sation  for  all  classes  of  skilled  labor, 
within  30  days  after  this  Code  becomes 
effective,  on  the  following  basis: 

Including  increases  made  under  Para¬ 
graph  1  of  this  Section  each  plant  shall 
increase  the  hourly  rates  to  a  point 
where  (including  increases  made  since 
July  1,  1933)  they  are  10  per  cent 
higher  than  the  hourly  rates  in  effect  on 
July  1,  1933,  with  this  limitation,  that 
they  need  not  increase  rates  above  those 
paid  on  July  15,  1929,  in  the  same  plant, 
or  above  those  paid  in  similar  plants 
in  the  same  locality  coming  within  the 
above  clauses  (1)  or  (2). 

Paragraph  3.  Within  30  days  after 
this  C^e  becomes  effective  any  rate 
increases  under  Paragraphs  1  and  2 
must  be  further  augmented,  if  necessary, 
to  bring  the  average  hourly  compensa¬ 
tion  paid  in  each  establishment  up  to 
90  per  cent  of  the  hourly  rates  prevail¬ 
ing  on  July  1,  1933,  in  the  same  locality, 
for  those  base  classes  of  skilled  labor 
named  in  the  schedule  set  forth  in 
Paragraph  1  hereof. 

Prevailing  rates  shall  be  the  average 
of  the  hourly  rates  paid  to  the  employes 
constituting  that  50  per  cent  of  each 
class  of  skilled  employes  coming  under 
this  Code  in  that  locality  which  was 
receiving  the  higher  hourly  w'age  rates 
on  July  1.  1933.  For  example,  if  in  a 
locality  of  Class  1,  a  total  of  thirty 
compositors  were  employed,  ten  of 
whom  were  receiving  82  cents  per  hour 
and  twenty  of  whom  were  receiving  67 
cents  per  hour,  the  prevailing  rate 
would  be  the  weighted  average  of  82 
cents  for  ten  compositors  and  of  67 
cents  for  five  compositors  (making  to¬ 
gether  50  per  cent  of  the  total  num¬ 
ber)  or  77  cents,  and  90  per  cent  there¬ 
of  would  be  69.3  cents. 

It  is  provided,  however,  that  in  a 
localitv  where  one  establishment  em¬ 


ploys  50  per  cent  or  more  of  the  total 
sKilled  employees  of  a  particular  class 
in  tliat  locality,  and  the  rate  paid  by 
said  establishment  is  higher  than  the 
average  rate  paid  by  the  other  estab¬ 
lishments  in  that  locality,  the  employees 
of  that  class  in  said  establishment  so  em¬ 
ploying  50  per  cent  or  more  of  that 
class  shall  be  omitted  in  computing  the 
average  hourly  wage  rates  for  that  lo¬ 
cality. 

Note;  For  the  purposes  of  Para¬ 
graphs  2  and  3  “Average”,  in  case  va^- 
ing  rates  are  paid  for  the  same  classifi¬ 
cation  of  labor,  means  average  ascer¬ 
tained  by  dividing  the  total  of  hourly 
compensations  by  the  total  number  of 
employes  whose  wage  rates  are  being 
averaged. 

Paragraph  4.  In  applying  the  forego¬ 
ing  paragraphs,  differentials  in  wage 
rates  from  basic  rates  for  varying  tasks 
within  the  same  class  shall  be  main¬ 
tained  as  in  effect  December  1,  1933, 
in  the  individual  establishments. 

Paragraph  5.  In  no  instance  shall 
the  foregoing  be  applied  in  a  manner 
to  reduce  the  present  hourly  rate  paid 
to  any  class  of  employes,  or  to  estab¬ 
lish  minimum  wage  rates  in  establish¬ 
ments  where  collective  bargaining  is  not 
practiced  higher  than  the  minimum  for 
the  same  class  of  employes  in  establish¬ 
ments  in  that  locality  where  wage  rates 
were  arrived  at  through  collective  bar¬ 
gaining. 

Paragraph  6.  It  should  be  specifical¬ 
ly  understood  that  the  foregoing  pro¬ 
visions  are  intended  to  establish  only 
minimum  wage  requirements. 

(c)  General  Wage  Provisions 

In  connection  with  the  foregoing,  the 
following  rules  shall  apply: 

(1)  No  establishment  shall  pay  to 
any  employe  coming  within  any  of  the 
classifications  enumerated  in  the  sched¬ 
ule  in  (b)  Paragraph  1  an  hourly  rate 
lower  than  the  minimum  established  for 
unskilled  mechanical  employes  in  that 
locality  by  this  Section. 

(2)  Except  as  provided  in  Exception 
2  of  Paragraph  1  an  employe  perform¬ 
ing  duties  coming  within  more  than 
one  of  the  classifications  in  the  fore¬ 
going  schedule  shall  be  compensated 
on  the  basis  of  the  rates  applying  to 
such  several  classifications  for  the  time 
employed. 

(3)  The  foregoing  requirements  as 
to  mechanical  wages  do  not  apply  to 
apprentices,  who  are  referred  to  in 
(e)  of  this  Section. 

(4)  In  establishments  where  news¬ 
papers  are  printed  the  provisions  of 
clause  (b)  and  the  preceding  sub¬ 
clauses  of  (c)  of  Sections  21  need  not 
apply  for  skilled  mechanics  while  en¬ 
gaged  in  the  production  of  newspapers; 
provided,  that  in  such  e.stablishments 
the  minimum  wage  rate  for  such  me¬ 
chanics  shall  be  40  cents  per  hour,  and 
provided  further,  that  the  differentials 
existing  December  1,  1933,  in  the  hour¬ 
ly  wage  rates  of  sucli  employes  shall  be 
maintained. 

(d)  Hours  of  Labor 

1  Standard  Working  Hours 

Standard  working  hours  shall  be  40 

hours  per  week  for  all  mechanical  em¬ 
ployes,  including  proprietors,  super¬ 
visors,  foremen  and/or  others  for  tjie 
time  actually  engaged  in  mechanical 
work.  The  work  week  in  the  case  of 
each  individual  employe  shall  be  divided 
into  not  more  than  six  shifts,  no  one  of 
which  will  be  more  than  8  hours  unless 
overtime  be  paid.  When  necessary, 
overtime  shall  be  permitted;  provided 
(1)  that  a  mechanical  employe  shall  re¬ 
ceive  not  less  than  the  local  overtime 
rate  (one  and  one-third  times  or  one 
and  one-half  times  his  hourly  wage) 
for  all  work  in  excess  of  8  hours 
within  any  24-hour  period;  and  (2) 
that  no  more  than  520  hours  shall  be 
work  by  any  mechanical  employe 
in  any  13  weeks  period. 

It  is  not  intended  that  any  of  the 
foregoing  provisions  shall  limit  the 
number  of  days  per  week  or  shifts  per 
day  an  establishment  may  operate. 

2  Maximum  H«ur  Exceptions 

(1)  The  maximum  hours  fixed  by 


this  Section  shall  not  apply  to  profes¬ 
sional  persons  employed  in  their  pro¬ 
fession,  technical  employes,  or  employes 
on  emergency  maintenance,  or  repair 
work,  nor  to  employes  in  cases  where 
the  restriction  of  hours  of  highly 
skilled  artistic  or  mechanical  workers 
on  continuous  processes  would  unavoid¬ 
ably  reduce  production;  but  in  the  case 
of  such  a  highly  skilled  artistic  or  me¬ 
chanical  worker  the  local  overtime  rate 
(one  and  one-third  times  or  one  and 
one-half  times  his  hourly  wage)  shall 
be  paid  for  the  hours  worked  in  excess 
of  the  maximum. 

(2)  A  tolerance  of  10  per  cent, 
without  overtime  pay,  over  the  maxi¬ 
mum  hours  herein  prescribed,  shall  be 
allowed  in  the  cases  of  wash-up  crews, 
shipping  crews,  material  handlers,  ele¬ 
vator  operators,  and  other  mechanical 
employes  whose  duties  have  no  direct 
connection  with  Graphic  Arts  processes, 
and  a  tolerance  of  20  per  cent  without 
overtime  pay  shall  be  allowed  in  the 
cases  of  outside  delivery  men,  porters, 
engineers,  firemen,  janitors  and  watch¬ 
men.  Tbe  maximum  of  six  shifts  per 
week  shall  not  apply  to  engineers,  fire¬ 
men,  janitors  or  watchmen. 

A  tolerance  of  10  per  cent,  without 
overtime  pay,  shall  also  be  allowed 
establishments  engaged  in  the  service  of 
library  binding,  such  tolerance  to  be 
averaged  over  six  months’  periods,  pro¬ 
vided  no  employe  shall  be  allowed  to 
work  over  48  hours  in  any  one  week. 

(3)  In  establishments  having  periods 
of  regular  variations  or  seasonal  swells 
arising  from  the  publication  of  news¬ 
papers  (other  than  dailies)  or  the  pro¬ 
duction  of  special  editions,  employes 
may  work  more  than  eight  hours  in 
any  one  day  without  overtime  pay. 

(4)  In  establishments  where  a  daily 
newspajier  is  printed,  in  cities  or  towns 
where  there  are  no  available  surplus 
mechanics  competent  for  the  tasks  to 
be  performed,  employers  may  work 
their  mechanical  employes  more  than 
eight  hours  per  day  during  periods  of 
regular  variation,  seasonal  swell,  and/or 
during  the  production  of  special  edi¬ 
tions,  provided  that  time  and  one-third 
shall  be  paid  for  all  work  in  excess 
of  eight  hours  per  day. 

(5)  In  establishments  in  Industry 
.\-5  of  this  Code  where  newspapers  are 
printed,  the  maximum  unit  of  hours 
to  constitute  a  day’s  or  night’s  work 
for  mechanical  employees  engaged  in 
tbe  production  of  newspapers  shall  be 
8  continuous  hours,  exclusive  of  lunch 
time. 

The  foregoing  maximum  hours  of 
work  shall  not  be  construed  as  a  mini¬ 
mum  either  for  a  day  or  a  week,  and 
if  at  any  time  in  any  locality  newspaper 
mechanics  of  a  given  trade,  through 
their  chosen  representatives,  express  by 
written  request  to  the  employer  or  em¬ 
ployers  a  desire  to  share  available  work 
with  bona  fide  resident  uneinployed 
competent  newspaper  mechanics  in  their 
particular  trade  or  craft,  the  number  of 
hours  of  work  may  be  adjusted  by  mu¬ 
tual  agreement. 

If  local  agreement  proves  impossible 
within  15  days,  the  questions  may  be 
appealed  by  either  party  to  a  local  Fact 
Finding  Board  made  up  of  two  repre¬ 
sentatives  of  the  employer  or  employers 
and  two  representatives  of  the  em¬ 
ployes. 

The  local  Board  as  thus  formed  shall 
endeavor  to  agree  upon  the  facts  with 
regard  to  the  number  of  resident  un¬ 
employed  competent  newspaper  me¬ 
chanics  in  the  locality  for  the  purpo.se 
of  reducing  the  number  of  such  unem¬ 
ployed  newspaper  mechanics  so  far  as 
is  possible  without  undue  hardship  to 
either  the  employer  or  employers  or 
his  or  their  employes. 

If  a  majority  agreement  cannot  be 
arrived  at,  the  four  members  shall 
choose  a  fifth  and  impartial  member  of 
the  Board  who  shall  act  as  chairman. 

The  Board  shall  proceed  diligently  to 
complete  its  findings  of  fact  and  make 
its  recommendations. 

Should  either  the  employer  or  em- 

(Continued  on  page  41) 
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PRICE  GOUGING  ENDED  BY  COURT  RULE 


I 


Refusal  of  New  York  Publishers  to  Sell  Papers  to  Dealer  Who  Increased  Retail  Price  Held  Legal 
by  Judge  Cotillo — 5c  Charge  for  Morning  Papers  Meant  $10,000  Nightly  to  Vendors 


The  refusal  of  the  publishers  to  sell 
to  a  dealer  because  he  arbitrarily 
raises  the  retail  price  cannot  be  said  to 
be  unlawful.” 

On  the  basis  of  this  official  ruling, 
made  by  Justice  Salvatore  A.  Cotillo  in 
the  Bronx  County  Supreme  Court,  New 
York,  Feb,  17,  circulation  managers  of 
Xew  York  city  have  at  last  obtained 
legal  sanction  to  break  the  back  of  the 
vicious  system  of  dealers  charging  five 
cents  for  bulldog  editions  of  morning 
papers  and  overcharging  for  early  edi¬ 
tions  of  Sunday  issues.  For  years  an 
attempt  has  been  made  to  eliminate  this 
racket  which,  it  is  estimated,  yields  un¬ 
scrupulous  dealers  an  aggregate  of  at 
least  $10,000  a  night  and  which  certainly 
hurts  morning  paper  circulation. 

The  ruling  was  made  in  a  suit  by 
Harry  Lepler,  a  newsdealer  at  Jackson 
avenue  and  152d  street,  the  Bronx,  for 
a  mandamus  writ  to  compel  the  pub¬ 
lishers  to  supply  him  with  papers.  The 
suit  was  dismissed. 

In  dismissing  the  action.  Justice  Co¬ 
tillo  held  that  newspaper  publishers  are 
entitled  to  sell  newspapers  only  to 
dealers  of  their  own  choice  and  are  to 
be  commended  for  their  efforts  to  pre¬ 
vent  certain  dealers  from  overcharging 
for  early  editions. 

The  defendants  in  the  case  were  L. 
B.  Palmer,  as  treasurer  of  the  Pub¬ 
lishers’  Association  of  New  York  City; 
John  C.  Mansfield,  circulation  commis¬ 
sioner  for  morning  newspapers;  Sam 
Bachrach,  who  conducts  a  newsstand  in 
close  pro.ximity  to  the  plaintiff’s;  the 
Metro^litan  News  Company,  Inc.,  and 
the  Times,  World-Telegram,  Herald 
Tribune,  American,  Evening  Fast,  Even¬ 
ing  Journal,  Sun,  Daily  Nezvs,  Daily 
Mirror  and  Brooklyn  Eagle. 

Lepler  charged  that  all  these  had  con¬ 
spired  to  deprive  him  of  papers  and 
thus  to  injure  or  ruin  his  business  and 
to  “preserve  unimpaired  to  the  defend¬ 
ant  Sam  Bachrach  the  enjoyment  of 
protit  derived  from  the  exclusive  sale” 
of  newspapers  in  his  vicinity,  thus  vio¬ 
lating  section  340  of  the  General  Busi¬ 
ness  Law. 

The  defendants  denied  the  charge,  and 
gave  evidence  to  show  that  Lepler  was 
seeking  a  monopoly  of  bulldog  edition 
sales  at  five  cents  a  copy  instead  of  the 
established  price  of  two  cents. 

Lepler  said  that  prior  to  opening  his 
store  he  had  informed  the  newspapers 
of  his  intention,  and  had  heard  no  ob¬ 
jections.  When  the  store  was  opened 
in  December,  1932,  he  said,  he  made 
deposits  with  the  Metropolitan  News 
Company  and  the  Daily  News  (the 
News  has  a  separate  delivery  organiza¬ 
tion)  for  the  delivery  of  papers.  When 
they  did  not  arrive,  he  was  informed 
by  Metropolitan  News,  he  said,  that 
John  C.  Mansfield  had  received  a  com¬ 
plaint  from  Bachrach  and  that  the  Pub¬ 
lishers’  Association  would  not  grant 
Metropolitan  News  permission  to  serve 
the  plaintiff.  Lepler  said  he  made  the 
rounds  of  all  the  publishers  but  ob¬ 
tained  no  relief. 

In  the  brief  submitted  by  Deiches  & 
Bernson,  counsel  for  the  News,  the  al¬ 
legation  of  conspiracy  was  refuted  in 
the  statement  that  the  plaintiff  was  be¬ 
ing  served  with  papers  at  another  store. 

It  was  charged  that  Lepler  before 
opening  the  store  had  attempted  to 
enter  into  an  agreement  with  Bachrach 
to  acquire  a  inonopoly  of  the  sale  of 
the  bulldog  edition  by  agreeing  to  re¬ 
frain  from  selling  any  of  the  morning 
or  evening  newspapers  if  Bachrach 
would  refrain  from  selling  bulldog  edi¬ 
tions.  Max  Annenberg,  circulation  di¬ 
rector  of  the  Daily  News,  the  brief 
said,  had  _  ascertained  these  facts  after 
an  interview  with  Bachrach,  and  had 
decided  not  to  service  Lepler,  Mr. 
Annenberg  also  discovered  that  an  ‘‘ex¬ 
traordinary  number”  of  dealers  were 
also  carrying  on  their  trade  in  this 
block. 


“This  decision  was  reached  entirely 
independently  by  Mr.  Annenberg  as  a 
result  of  this  investigation  and  had 
nothing  whatever  to  do  with  any  other 
paper  nor  with  the  defendant  Bachrach 
nor  the  defendant  John  C.  Mansfield,” 
the  brief  said. 

Justice  (Cotillo  made  a  lengthy  ruling 
on  the  denial  of  the  injunction,  review¬ 


tions,  state  and  federal,  guarantee  to 
the  citizen.  It  is  not  within  the  power 
of  the  courts  to  compel  an  owner  of 
property  to  sell  or  part  with  his  title 
to  it  without  his  consent  and  against 
his  wishes  to  any  particular  person.’ 

“The  publication  and  distribution  of 
newspapers  is  a  private  business  and 
the  publishers  have  the  right  to  deter¬ 


A  typirul  New  York  newsstand  under  the  “El,”  one  of  the  thousands  through 
which  New  York  dailies  reach  the  public. 


ing  the  case  and  commenting  as  fol¬ 
lows  : 

“The  refusal  of  the  defendants  to 
countenance  an  attempt  bv  the  olaintiff 
to  gouge  the  public  by  increasing  the 
price  of  papers  from  the  stated  price 
to  five  cents,  in  addition  to  stifling  com¬ 
petition,  calls  for  commendation  of  the 
defendants  rather  than  condemnation. 
Newspapers  exist  not  merely  for  the 
purpose  of  supplying  the  news  to  the 
public,  but  also  for  the  purpose  of 
arousing  public  opinion  against  vicious¬ 
ness  and  racketeering  on  the  part  of 
public  officials  and  those  upon  whom 
the  public  is  compelled  to  rely  for  the 
sale  and  distribution  of  necessities  and 
luxuries. 

"Besides  this  claim  of  the  defendants 
there  is  another  real  question  involved. 
That  question  is  the  right  of  a  pub¬ 
lisher  of  a  newspaper  to  sell  its  prod¬ 
uct  to  whomever  it  pleases  and  to  re¬ 
frain  from  selling  to  those  it  deems 
undesirable.  In  my  opinion  the  atti¬ 
tude  of  the  defendants  is  sound  both 
legally  and  morally.  This  position  is 
supported  by  the  decision  in  Locker  v. 
American  Tobacco  Co.  (121  Anp.  Div., 
443,  aff’d.  195  N.  Y.,  565).  the  Ap¬ 
pellate  Division  in  handing  down  its  de¬ 
cision  held  as  follows: 

“‘The  complaint  evidently  proceeds 
upon  the  theory  that  the  plaintiffs  are 
vested  with  the  legal  right  to  buy  and 
deal  in  the  merchandise  manufactured 
and  controlled  by  the  defendants,  and 
to  be  supplied  at  all  times,  as  the  de¬ 
mands  of  their  customers  require,  upon 
complying  with  the  conditions  attached 
to  the  sale  of  such  products,  and  pay¬ 
ing  therefor,  with  such  amount  thereof, 
as  their  business  demands,  and  that  a 
refusal  to  sell  to  them  is  a  wrongful 
and  actionable  invasion  of  such  right : 
but  we  are  unable  to  discover  in  this 
record  anything  warranting  or  sustain¬ 
ing  such  theory.  It  is  the  well-settled 
law  of  this  state  that  the  refusal  to 
maintain  trade  relations  with  any  in¬ 
dividual  is  an  inherent  right  which 
every  person  may  exercise  lawfully,  for 
reasons  he  deems  sufficient  or  for  no 
reasons  whatever,  and  it  is  immaterial 
whether  such  refusal  is  based  upon  rea¬ 
son  or  is  the  result  of  mere  caprice, 
prejudice  or  malice.  It  is  a  part  of  the 
liberty  of  action  which  the  constitu¬ 


mine  for  themselves  bv  whom  the 
papers  should  be  sold  (Collins  v.  Am. 
News  Co.,  34  Misc.,  260,  aff’d.  68,  App. 
Div.,  639;  Journal  of  Commerce  Pub. 
Co.  V.  Tribune  Co.,  286  Fed.  Rep.,  Ill ; 
and  Lucomsky  z’.  L.  B.  Palmer,  141 
Misc.,  278).  Included  in  this  right  is 
the  undoubted  right  to  determine  for 
themselves  the  identity  and  location  of 
retailers  of  their  newspaper  (Locker  v. 
.Am.  Tobacco  Co.,  121  .App.  Div.,  443, 
aff’d.  195  N.  Y.,  565 ;  People  ex  rel. 
Burnham  v.  Flynn). 

“  ‘A  refusal  to  sell  to  any  particular 
individual  becomes  illegal  only  when  it 
is  done  in  pursuance  of  a  combination 
with  other  owners  to  injure  the  indi¬ 
vidual  with  whom  they  refuse  to  deal.’ 

“In  this  case  upon  the  affidavits  sub¬ 
mitted  there  is  no  such  combination. 
This  limitation  is  in  strict  accord  with 
well  established  law  governing  the  right 
of  persons  in  all  kinds  of  private  busi¬ 
ness  to  combine  for  the  accomplish¬ 
ment  of  legitimate  ends. 

“The  books  are  replete  with  decisions 
in  which  the  right  to  newspaper  pub¬ 
lishers  to  deal  with  whom  they  desire 
is  upheld.  To  quote  from  all  of  them 
would  be  merely  repetitious.  In  Col¬ 
lins  V.  American  News  Co.  (supra)  the 
court  laid  down  the  following  doc¬ 
trine  : 

“  ‘The  plaintiff’s  counsel  argues  very 
earnestly  for  the  liberty  of  everv  citi¬ 
zen  to  conduct  his  business  in  his  own 
way  and  supports  his  position  by  oppo¬ 
site  authorities.  His  doctrine  is  sound ; 
it  is  a  fundamental  constitutional  prin¬ 
ciple  of  universal  application;  its  opera¬ 
tion,  also,  is  mutual  and  pertains  as 
much  to  the  publishers  and  their  busi¬ 
ness  as  to  the  plaintiff  and  his  business; 
and  the  defendants  lawfully  conducting 
their  business  have  the  right  to  deter¬ 
mine  the  policy  they  will  pursue  therein 
and  the  persons  with  whom  they  will 
deal. 

“  ‘The  plaintiff  virtually  takes  the 
selfish  one-side  view  that,  since  his  busi¬ 
ness  is  lawful  the  defendants  must  aid 
him  in  it,  so  far,  at  least,  as  to  sell 
him  their  papers,  even  if  it  be  to  their 
own  hurt,  so  long  as  it  is  to  his  profit. 
There  is  no  view  of  the  case  in  which 
it  can  be  said  that  the  defendants  have 
been  guilty  of  a  conspiracy  in  restraint 
of  trade;  nor  is  there  anything  like 


dictation  on  the  part  of  the  publishers 
as  to  the  manner  in  which  the  P|,^*ri- 
titf  shall  conduct  his  business.  They 
simply  say,  as  they  have  a  right  to  say, 
arbitrarily  if  they  choose,  that  they  will 
not  sell  their  papers  to  the  plaintiff. 
Doubtless  the  discontinuance  of  a  sup¬ 
ply  of  papers  to  the  plaintiff  will  seri¬ 
ously  injure  him  in  his  business,  and, 
on  the  other  hand,  to  continue  that 
supply  will,  to  some  extent  ^at  least, 
be  an  injury  to  the  publishers.’ 

“The  refusal  of  a  manufacturer  to 
sell  goods  to  a  wholesale  dealer  except 
at  the  retail  price,  or  to  allow  com¬ 
missions  or  a  rebate  upon  the  goods 
purchased,  does  not  constitute  a  boycott, 
where  the  refusal  is  based  upon  the 
dealer's  unwillingness  to  maintain  the 
selling  price  fixed  by  the  manufacturer 
(  Park  f.  National  Druggists  Ass'n.  175 
N.  Y.,  1).  .A  fortiori,  the  refusal  of  the 
publishers  to  sell  to  a  dealer  because 
he  arbitrarily  raises  the  retail  price,  can¬ 
not  be  said  to  be  unlawful. 

“In  view  of  the  foregoing  the  motion 
is  denied.” 

R.  A.  ROBERTS  NAMED 
MELLETT  LECTURER 

Managing  Editor  of  ICantaa  City  Star 

Will  Give  Memorial  Addre**  In 
April  at  University  of 

Kansas 

New  York  University,  through  H.  B. 
Rathbone,  director  of  the  department  of 
journalism,  this  week  announced  that 
the  Don  Mellett  Memorial  Lecture  for 
1934  will  be  delivered  at  the  University 
of  Kansas,  some  time  in  April. 

The  lecture  is  to  be  by  Roy  A.  Rob¬ 
erts,  managing  editor  of  the  Kattsas  City 
Star,  and  for  13  years  the  Washington 
correspondent  of  the  Star.  He  has  been 
a  member  of  the  Star  staff  since  1909. 
He  is  a  member  of  the  National  Press 
Club  and  of  the  Gridiron  Club,  having 
been  president  of  the  latter  organization 
in  1928.  .  , 

The  Don  Mellett  Memorial  Lecture¬ 
ship  was  founded  by  a  committee  headed 
by  the  late  James  Melvin  Lee.  then 
chairman  of  the  department  of  journal¬ 
ism  in  New  York  University  in  honor 
of  Don  Mellett,  militant  editor  of  the 
Canton  (O.)  Nezvs,  who  was  shot  by 
gangsters  July  16,  1926.  Mellett,  by 
his  newspaper  campaign  against  civic 
corruption  brought  about  the  removal 
from  office  of  the  mayor  of  Canton, 
and  led  to  the  conviction  of  the  mayor’s 
brother,  who  was  alleged  to  have  or¬ 
ganized  the  Canton  underworld. 

Previous  lectures  have  been  given  by 
Marlen  E.  Pew,  editor  of  Editor  & 
Publisher,  New  York;  by  Burgess 
Johnson,  professor  of  English,  Syracuse 
University;  Robert  R.  McCormick, 
publisher,  Chicago  Tribune;  and  Carl 
C.  Magee,  former  editor,  Oklahoma  City 
News. 

The  Lectureship  Fund  was  established 
by  contributions  from  newspapermen 
from  all  parts  of  the  country.  It  is  ad¬ 
ministered  by  the  department  of  jour¬ 
nalism  at  New  York  University.  Col¬ 
onel  McCormick  and  Mr.  Pew. 


DAILY  ELECTS  OPHCERS 

Following  the  death  in  December  of 
Albert  Howell,  president  of  the  Con¬ 
stitution  Publishing  Company,  publi¬ 
shers  of  the  Atlanta  Constitution,  new 
officers  for  the  company  have  been 
named  by  the  board  of  directors.  Gark 
Howell,  Sr.,  his  brother,  formerly  edi¬ 
tor  and  general  manager  has  been  named 
editor  and  president.  Clark  Howell, 
Jr.,  formerly  business  manager  has 
been  named  vice-president  and  general 
manager.  H.  H.  Trotti,  treasurer  has 
been  appointed  business  manager  in  ad¬ 
dition  to  his  other  duties  and  was  named 
to  the  board  of  directors. 
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E.  P.  Adler  Is  Slugged  in  Kidnap 
Attempt  In  Chicago;  Suspect  Seized 


STATUS  OF  NEWS  MEN 
SOUGHT  IN  SURVEY 

N.  Y.  Guild  Diatribute*  Comprehen¬ 
sive  Questionnaire — Lebigh  Valley 
Unit  Formed — Buffalo  Guild 
Elects  Officers 

A  ^ut:^tio^naire  prepared  by  tlie 
Newspaper  Guild  oi  New  York  as  a 
part  of  Us  survey  of  the  social  and 
economic  status  of  newspai)er  men  and 
women  was  distributed  to  members  this 
week  and  it  is  hoped  to  have  the  an¬ 
swers  received  tabulated  in  less  than  a 
niontli.  The  surxex  is  the  most  com¬ 
prehensive  one  ever  made  to  determine 
the  status  of  nexvspaper  editorial  em¬ 
ployes  and  the  itnild  has  rece.xed  the 
aid  of  the  Russel  Sa;je  and  Carnegie 
foundations  in  inaKing  it. 

The  guild  has  assured  memlters  that 
all  ansxvers  they  make  to  the  question¬ 
naire  xxill  iie  kept  in  the  utmost  conli- 
dence.  Thex  xvill  not  even  be  tabulated 
by  anyone  connected  with  the  guild,  but 
ijy  an  outside  agency. 

The  representative  assembly  of  the 
New  York  guild  met  at  the  Hotel 
Times  Square  Wednesday  evening  and 
discussed  a  list  of  proposals  to  be  taken 
up  by  the  executive  committee  at  its 
next  meeting  with  publishers  and  their 
representatives. 


Lehigh  Valley  Unit 

{Special  to  Editor  &  Publisher) 

Philapelphia,  l  eb.  20— With  guild 
members  from  Philadelphia  participat¬ 
ing.  the  Lehigh  \  alley  Nexvspaper 
Guild  was  formally  organized  at  a 
meeting  Sunday,  Feb.  18,  at  the  Old 
Sun  Inn,  Bethlehem.  The  nexv  guild 
will  include  Lehigh,  Nxirthampton,  Car¬ 
bon  and  Monroe  count  es.  taking  in  the 
cities  of  Allentoxx  n,  Betnletieni,  Ivaston 
and  Stroudsburg. 

George  Korson.  of  the  Allciitozcn 
Chronicle  and  \ncs.  presided  as  tem¬ 
porary  chairman  and  will  continue  to 
head  the  new  organization  until  a  nomi¬ 
nating  committee  reports. 

•  Thomas  E.  Miller,  who  is  chairman 
of  the  organization  commtitee  of  the 
guild  in  Philadelphia  and  Camden,  has 
worked  out  a  plan  for  regional  guild 
organization,  following  the  lines  of  the 
Federal  Reserve  districts.  I  his  has 
l>een  submitted  to  national  offic.als  and 
is  arousing  considerable  interest. 

With  tnc  excepiton  of  the  Associated 
Press  all  the  Philadelphia  and  Camden 
units  have  been  organized  and  have 
elected  officers. 

St.  Louis  Guild  Elects 

St.  Louis,  Mo.,  Feb.  20 — Curtis  A. 
Betts,  political  writer  for  the  Cost 
Dispatch,  was  elected  temporary  presi¬ 
dent  of  the  St.  Louis  Newspaper  Guild 
at  a  meeting  of  the  executive  committee 
recently. 

His  selection  is  subject  to  the  for¬ 
mality  of  formal  ratification  following 
adoption  of  a  constitution,  which  will 
be  .-submitted  to  the  membership  at  a 
joint  meeting  of  the  staffs  of  the  three 
St.  Louis  dailies  to  be  held  next  Sunday. 

David  Brown,  reporter  for  the 
(ilobc-Dcniocrat,  was  elected  temporary 
vice  president  and  William  F.  Gould  of 
the  Star-Times,  secretary-treasurer. 


Akron  Chapter  Elects 

{Special  to  Editor  &  Publisher) 

.\kron,  O.,  Feb.  20 — Paul  \'an  Camp, 
telegraph  editor,  has  been  elected  chair¬ 
man  of  the  Times-Press  unit  of  the 
Akron  Newspaper  Guild.  Paton  Ed¬ 
ward.  cartoonist,  was  named  comptroller 
and  the  fnlluxving  were  c.ected  to  the 
exe. iitixe  committee:  Ray  Sutliff,  Ed¬ 
ward  Heinke  and  Phil  McCleary. 


Jersey  City  Group  Formed 

The  permanent  organization  of  the 
Hudson  County  (N.  J.)  Newspaper 
Guild  was  effected  at  a  meeting  of  35 
lepresentatives  of  three  daily  news¬ 
papers  in  Jersey  City,  Feb.  17. 

Frank  M.  Boyce,  city  editor,  Union 
(  ity  Hudson  Dispatch,  was  unanimously 
elected  president ;  Howard  Lamb,  re- 
I>orter.  Hoboken  Jersey  Observer,  first 
(Continued  on  pofie  47) 


(By  telegraph  to  Editor  &  Publisiier) 

Chicago,  Feb.  21 — E.  P.  .\dler.  Daiy 
enport  (la.)  Times  publisher  and  presi¬ 
dent  of  the  Lee  Newspaiier  Syndicate, 
was  the  victim  oi  an  apparent  attempt 
to  kidnap  him  here  this  morning  at  the 
Morrison  Hotel,  where  Mr.  .Adler  is 
attending  the  Inland  Dailv  Press  .As¬ 
sociation  convention.  .\lr.  .Adler  was 
slugged  over  the  head,  suffering  severe 
cuts  on  the  ear  and  scalp,  when  he  left 
his  room  to  go  to  breakfast.  He  xvas 
staying  in  Room  53'>  ami  as  he  passed 
R<K)m  5.18  a  man  with  black  gloves 
stepiK-d  out  and  struck  him.  Mr.  .Adler 
jiri^tccted  hiniseli  from  further  attack 
and  called  fur  I'.e'.p. 

His  assailant  I  ecame  frightened  and 
retreated.  .Mr.  .Adler  rushed  to  the 
main  fi<Mir  and  reiKirted  the  attack  to 
house  detectixes.  .A  detective  hurried  to 
Room  538.  accomjianied  by  Mr.  .Adler, 
and  met  a  man  with  black  gloves  xvhom 
Mr.  .Adler  identified  as  the  one  whom 
he  believed  struck  him. 

The  assailant  gave  his  name  as  Clyde 
Phillips  of  New  A’ork  Citv.  Investi- 
gati.  n  of  Room  538  revealed  a  huge 


Los  Angeles  Executive  Joining 

Tribune  as  Advertising  Director 

l-dliott  C.  Hensel,  advertising  direc¬ 
tor,  Los  Aiiticles  Post-Record,  and 
xvidelx  kiioxvn  marketing  and  merchan- 
(n>inj:  counsellor 
in  Southern  Cali¬ 
fornia,  will  join  the 
Oakland  (Cal.) 
Tribune  on  March 
1  as  advertising 
director,  Joseph  R. 
Knowland,  pub¬ 
lisher,  has  an¬ 
nounced. 

Mr. Hensel  went 
to  Los  Angeles  in 
1920  from  St. 
Paul,  where  for 
15  years  he  had 
engaged  in  sales 
and  advertising 
management  for  large  industries. 

After  six  years  as  director  of  adver¬ 
tising  for  the  Los  Angeles  Illustrated 
Daily  News,  he  opened  his  own  offices 
last  October,  concentrating  on  market 
surveys  and  analysis.  Then  he  also 
became  adxertising  director  of  the  Los 
Angeles  Post- Record,  meanwhile  mak¬ 
ing  merchandising  and  marketing  sur¬ 
veys  for  the  Los  Angeles  Times  and 
other  Southern  California  newspapers, 
and  conducting  sales  courses  for  em¬ 
ployes  of  various  newspapers.  Hensel 
served  as  a  director  of  the  Los  .Angeles 
Better  Business  Bureau  and  as  a  di¬ 
rector  of  the  Advertising  Club  of  Los 
Angeles  during  1922-24  and  1932-33 ; 
also  as  instructor  in  advertising  at  the 


empty  trunk,  about  fixe  feet  long  and 
three  feet  high.  In  the  room  also  were 
adhesive  tape,  a  blackjack,  screw  driver 
and  sponges.  Under  the  pillow  on  the 
iK-d  xvas  a  rex'olver. 

The  partner  of  Pliillips  could  not  be 
found. 

The  hotel  rejKirted  that  txvo  men 
registered  yesterday  in  Room  528  and 
later  moved  into  Room  5.18.  Police  are 
searching  for  tiie  second  man.  Phillips 
had  not  revealed  the  name  of  his  part¬ 
ner  by  noon  today. 

Mr.  Adler  lirst  thought  he  was  the 
victim  of  an  attempted  robbery.  He 
recalled,  hoxvever,  that  recently  he  had 
been  warned  in  Davenport  that  txvo 
men  were  following  him.  hut  he  had 
not  given  the  xvarning  serious  thought. 
Several  stitches  were  necessary  to  stem 
the  flow  of  blood  from  Mr.  .Adler’s 
wounds. 

The  captured  assailant  of  Mr,  .Adler 
admitted  the  attack,  according  to  police, 
but  said  it  was  robbery  rather  than 
kidnaping.  He  also  admitted  his  real 
name  is  I'red  Mayo  and  that  he  was 
from  Cleveland.  O. 


I'nixersity  of  Southern  California.  At 
the  convention  of  the  California  News¬ 
paper  Publishers’  .Association,  held  at 
Santa  Barbara  last  month.  Mr.  Hensel 
received  a  .standing  ovation  from  the 
publishers  following  his  inspirational 
address  on  "The  New  Deal  in  News¬ 
paper  .Merchandising." 


BUFFALO  STAFF  ADDITIONS 


Carroll  Kitts  Promotion  Editor  of 
Times — Others  Join  Paper 

Several  additions  to  the  staff  of  the 
Buffalo  'Times  were  announced  this 
week. 

Carroll  Kitts  was  made  promotion 
editor  of  the  publication.  For  several 
years  he  conducted  the  national  marble 
tournament  in  Atlantic  City. 

James  Higby,  who  has  been  a  Times 
correspondent,  entered  the  main  office 
as  assistant  radio  editor.  New  mem- 
l)ers  on  the  editorial  staff  include  Dick 
Hauser,  formerly  of  the  Cleveland 
Pre.ts;  Sanford  Herbst,  who  has  been 
with  the  United  Press  bureau  in  Buf¬ 
falo;  Robert  McCain,  former  manager 
of  the  Associated  Press  bureau  in  Mem¬ 
phis,  Tenn.,  Dick  Wright,  Thomas 
Malioney  and  Michael  Griffin. 


PACIFIC  CLUB  CONFERENCE 

The  Mid-Winter  Conference  of  the 
Pacific  .Advertising  Clubs  Association 
was  held  at  the  Palace  Hotel,  ^n 
Francisco,  Feh.  8,  with  President  AA^al- 
ter  W.  R.  May,  general  manager  of 
the  Portland,  (3re.  Chamber  of  Com¬ 
merce.  presiding  over  an  all-day  ses¬ 
sion.  This  year’s  convention  will  be 
held  at  Portland  July  10  to  15. 


SCRIPPS-HOWARD  CHAIN  HAS  25  UNITS 

p^DlTOR  &  PUBLISHER’S  issue  of  Feb.  17,  page  11,  rontained  a  story 
^  “Newsp.vpek  Groi  ps  Doi  bled  in  Decade,”  together  with  a  table  of 
statistics  on  the  leading  newspaper  chains.  Through  a  clerical  error  the 
Pittsburgh  Press  figures  were  omitted  from  the  totals  credited  to  the  Scripps- 
Howard  Newspapers  and  should  be  amended  to  read: 

No.  of  Units  Total  Circulation 


Name  of  Group 

Daily 

Suinluy 

Dailv 

Sunday 

Scripps-Howard  Newspapers . 

2.5 

7 

1.851,711 

492.870 

The  revised  nexvspaper  chain 

listing  follows: 

No.  of  Units 

Total  C 

iirciilution 

Name  of  Group 

Dailv 

Sunday 

Daily 

Sunday 

Hearst  Newspapers  . 

24 

16 

3,951.852 

4,686.214 

Patlerson-McCormirk  Newspapers 

2 

2 

2.200,098 

2.643.219 

Srripps-How  ard  Newspapers  . 

2.5 

7 

1.851.711 

492.870 

Paul  Block  Newspapers . 

7 

3 

560.957 

220,000 

Ridder  Newspapers  . 

9 

6 

415,404 

363,939 

Gannett  Newspapers  . 

15 

5 

403.080 

185.840 

Scripps  League  of  Newspapers... 

12 

4 

312.975 

56.906 

Booth  Newspapers  . 

8 

5 

237.296 

130,566 

Lee  Svndieate  . 

12 

4 

19.5.175 

93,695 

Copley  Newspaners  . 

17 

4 

180.775 

1022263 

Fentress-Marsh  Newspapers . 

13 

9 

111.385 

105.305 

Brush-Moore  Newspapers  . 

...  7 

3 

100,532 

52,973 

General  Newspapers.  Ine . 

19 

10 

99,492 

58,553 

HENSEL  TO  OAKLAND 


FRANK  SCHROTH  BUYS 
SCRANTON  PAPER 

Acquires  Republican,  Morning  Nevn. 
paper,  and  Real  Estate  from  Col. 
L.  A.  Watres  and  Sons — Con¬ 
sideration  Not  Disclosed 

ScRANTOx,  Feb.  19 — This  city’s  oldest 
daily  newspaper,  the  Scranton  Repub¬ 
lican,  on  Feb.  17  passed  into  control  of 


Frank  I).  Sclirolh 

I'rank  D.  Sdiroth  of  Trenton,  N.  J, 
until  recently  identiiled  xvitli  the  J  rex- 
ton  Times  Newspapers. 

The  Republican  was  sold  to  Mr. 
Sdiroth  by  Col.  L.  .A.  Watres  and  liis 
sons,  Col.  L.  11.  and  Reyburn.  Tht 
newspaper  had  been  in  the  control  of 
tlie  W  atres  family  for  22  years.  An¬ 
nouncement  of  the  newspaper's  sale  said 
that  the  deal  involved  the  newspaper 
and  all  its  property  and  that  in  connec¬ 
tion  with  the  transaction  Leslie  Tyler, 
general  manager  and  all  other  execu¬ 
tives  had  resigned.  Col.  L.  H.  Watres 
will  remain  as  a  director  in  the  new 
organization. 

Sir.  Schroth  assumed  charge  on  Mon¬ 
day,  I'eb.  19.  In  the  Republican  of  that 
day  he  gave  a  brief  summary  of  the  pol¬ 
icy  he  intends  to  follow  as  its  publisher. 
.Among  other  things  he  said: 

"The  Scranton  Republican  will  have 
no  friends  to  serve  at  the  expense  of  the 
whole  people.  We  have  no  personal  or 
political  ambitions  to  gratify.  The  news 
of  the  day  will  be  presented  objectively 
and  we  shall  attempt  to  interpret  it  rea¬ 
listically.” 

Mr.  Schroth  comes  to  Scranton  with 
years  of  newspaper  exjierience.  He  xvas 
formerly  editor  and  publisher  of  the 
Trenton  (N.  J.)  State  Cacette  and  for 
the  past  seven  years  had  been  associate 
publisher  and  general  manager  of  the 
Trenton  Times  Newspapers.  He  also 
served  for  several  years  as  president  ol 
the  .Associated  Press  in  Nexv  Jersey. 
Mr.  Schroth  has  disposed  of  his  interest 
in  the  Trenton  Times  Newspapers. 

The  Republican  was  established  in 
1867  as  a  daily.  Before  that  it  has  ap¬ 
peared  for  ten  years  as  a  weekly.  When 
Col.  L.  A.  Watres  took  control  of  the 
newspaper  in  1912  it  was  known  as  the 
Tribune-Republican,  this  title  having  re¬ 
sulted  from  a  merger  in  1909.  Col. 
Watres  restored  the  original  name  and 
continued  it  after  1915  when  the  newly 
organized  Daily  Next's  was  taken  over 
by  the  Republican.  Later  on  his  son. 
L.  H.  Watres,  took  over  active  direction 
of  the  newspaper  plant  while  in  1924 
Leslie  Tyler  became  general  manager. 

The  Republican  introduced  Mr. 
Schroth  to  the  people  of  Scranton  in 
its  issue  of  Feb.  !7  ‘‘as  a  man  of  the 

highest  character _ he  has  high  ideals 

of  the  relationship  that  should  exist  be¬ 
tween  the  newspaper  and  the  community 
it  serves.” 

The  Republican  is  the  only  morning 
newspaper  published  in  Lackaxvanna 
county  which  has  a  population  of  more 
than  325,000.  It  has  its  own  plant  and 
is  a  member  of  the  Associated  Press. 
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Editor  &  Publisher  for  February  24,  1934 


COPELAND  BILL  SHOWDOWN  NEXT  WEEK 


Opposing  Factions  In  Struggle  to  Enact  New  and  Stricter  Food  and  Drug  Measure  Will  Present 
Arguments  At  Public  Hearing  Feb.  27 — Revised  Bill  Has  President’s  Approval 


WITH  plans  under  way  for  a  pub¬ 
lic  hearing  Feb.  27  on  the  re¬ 
cently  revised  Copeland  Bill  for  federal 
control  of  food,  drugs,  and  cosmetics, 
a  clinia.x  is  apparently  drawing  near  in 
the  fight  which  has  already  raged  for 
eight  nionths  with  bitterness  on  both 
sides.  Opinion  among  those  in  close 
touch  with  the  situation  favors  a  belief 
that  the  bill  is  approximately  in  its 
final  form,  and  that  while  there  may 
be  modifications  as  a  result  of  next 
week’s  hearing,  there  is  little  likelihood 
that  the  measure  will  be  rewritten  again, 
or  thrown  overboard  in  favor  of  one 
of  the  other  bills  which  have  been 
drawn  up. 

The  revised  Copeland  Bill  is  accepted 
as  having  President  Roosevelt’s  ap¬ 
proval.  and  as  told  on  page  sixteen 
of  this  paper,  it  is  indorsee!  by  Rexford 
G.  Tugwell  clespite  the  latter’s  dissatis¬ 
faction  with  its  “softening”  modifica¬ 
tions.  Advertising  provisions  have 
been  indorsed  by  certain  committees  of 
newspaper  and  periodical  publishers. 

Continued  opposition  from  some 
manufacturing  interests  is  certain,  for 
the  bill  is  directly  aimed  to  put  out  of 
business  certain  firms  and  their  pro¬ 
ducts,  many  of  which  have  been  ruled 
out  of  the  advertising  columns  of  leading 
publications  already.  In  addition,  the 
measure  seems  likely  to  force  wide¬ 
spread  revision  of  labels,  and  probably 
of  advertising  themes,  even  of  some 
well-known  and  widely  used  products. 
The  bill  definitely  prohibits  interstate 
commerce  in  any  drug  or  cosmetic  if  it 
is  dangerous  to  health  under  usual  con¬ 
ditions  of  use — which  apparently  would 
settle  the  fate  of  some  products  such 
as  those  pilloried  in  the  famed  “cham¬ 
ber  of  horrors”  exhibit  which  has  been 
used  as  a  powerful  argument  for  pas¬ 
sage  of  a  new  bill.  Beyond  that,  the 
measure  also  prohibits  false  and  mis¬ 
leading  advertising  of  fowl,  drugs,  or 
cosmetics,  and  forbids  any  advertising 
at  all  for  drugs  represented  to  have  any 
effect  on  a  li.st  of  diseases  “wherein 
self-medication  may  be  especially  dan¬ 
gerous  or  patently  contrary  to  the  in¬ 
terests  of  public  health.”  Obviously 
such  a  bill  would  put  an  end  to  adver¬ 
tising  of  “cures”  for  blood-poison,  can¬ 
cer,  heart  diseases,  gallstones,  sexual 
impotence,  sinus  infections,  tuberculosis, 
venerea!  diseases,  and  some  .10  other 
diseases. 

Manufacturers  of  other  drug  prod¬ 
ucts.  it  is  believed,  would  be  able  to 
operate  without  difficulty  under  the 
proposed  bill,  although  needing  to  watch 
their  step  on  labels  and  advertising 
copy.  Co.smetics  which  are  not  danger¬ 
ous  to  health  and  which  live  up  to  the 
claims  made  for  them  in  advertising 
would  be  able  to  continue.  Food  prod¬ 
ucts  which  are  not  adulterated  within 
the  meaning  of  the  act  could  be  freely 
marketed,  although  the  measure  might 
put  a  stop  to  the  rising  tide  of  adver¬ 
tised  claims  that  this  or  that  food  will 
guard  or  improve  the  health. 

There  was  no  indication  this  week 
that  manufacturers’  oppo-^ition  to  the 
Copeland  Bill  had  waned.  On  the  con¬ 
trary,  the  Association  of  National  Ad¬ 
vertisers  was  reported  to  have  directed 
severe  criticism,  in  a  bulletin  to  its 
members,  against  the  action  of  a  special 
committee  of  the  National  Publishers 
Asswiation  which  recommended  that 
publishers  should  not  oppose  the  pas¬ 
sage  of  the  Cope-land  Bill  (S-2,000). 

Likewise,  John  W.  Darr,  secretary 
of  the  manufacturers’  Committee  for 
Sound  and  Democratic  Consumer  Legis¬ 
lation,  indicated  to  Editor  &  Publisher 
that  his  organization  was  far  from  sat- 
I  isfied  with  the  bill,  even  with  the  modi¬ 
fications  made  thus  far.  He  conceded 
that  many  important  food  and  drug 
manufacturers  could  have  operated  even 
under  the  original  Tugwell  Bill,  but 


By  ROBERT  S.  MANN 


said  that  broader  questions  were  at 
stake  than  the  effect  upon  individual 
firms. 

The  A.N.A.  will  hold  a  special  meet¬ 
ing  of  its  members  Friday,  Feb.  23,  in 
the  McGraw-Hill  Building,  330  West 
42d  street.  New  York  City,  to  discuss 
the  Copeland  Bill  preliminary  to  the 
public  hearing  at  Washington.  The 
-V.N.A.  will  be  represented  at  the  lat¬ 
ter  hearing,  it  is  planned. 

Mr.  Darr  said  he  was  not  sure 
whether  his  committee  would  be  rep¬ 
resented  at  the  Washington  hearing. 


drugs  bill  was  introduced  to  the  Senate 
on  June  12.  1933,  by  Senator  Copeland 
and  was  designated  S.  1944.  This  bill 
represented  primarily  the  views  of  the 
food  and  drugs  administration  and  other 
Department  of  Agriculture  officials  as 
to  what  kind  of  legislation  they  thought 
necessary.  This  bill  has  since  been  re¬ 
vised  drastically. 

“The  original  bill  contained  many 
provisions  which  were  so  bad  that  I 
don’t  think  that  the  Senate  committee 
would  have  reported  it  out  without  mak¬ 
ing  many  changes,  even  if  no  business 


45%  OF  GENERAL  ADVERTISING  AFFECTED 

SOMETHING  like  45  per  cent  of  the  national  advertising  in  city  news¬ 
papers  is  for  products  covered  by  the  provisions  of  the  Copeland  Bill, 
if  one  may  judge  hy  1933  figures  for  ten  cities  from  roast  to  coast,  as  meas¬ 
ured  by  Media  Records.  Compilations  for  these  ten  cities  show  that  25.5 
per  rent  of  the  general  advertising  was  for  groceries,  which  would  be  least 
affected  by  the  bill.  Medical  advertising  accounted  for  9.9  per  cent,  and 
toilet  requisites  for  9.4  per  cent  of  the  general  advertising. 

In  addition,  quantities  of  retail  linage  placed  by  drug  stores,  depart¬ 
ment  stores,  groceries,  toilet  goods  and  beauty  shops  would  come  within 
the  purview  of  the  bill. 

Compilations  of  the  Bureau  of  Advertising,  A.  N.  P.  A.,  on  the  amount 
of  advertising  done  by  leading  firms  only,  showed  the  following  expendi¬ 
tures  in  1932  in  fields  covered  hy  the  measure: 

Druggists'  sundries-  45  firms  spent  $9,000,0(M)  in  newspapers,  J2,908A96 
in  magazines,  and  $1,903,612  in  broadcasting. 

Toilet  goods — 36  firms  spent  $9,705,000  in  newspapers,  $10,434,943  in 
magazines,  and  $3,472,536  in  broadcasting. 

Foods — 62  firms  spent  $17,460,000  in  newspapers,  $13,153,156  in  maga¬ 
zines,  and  $7,344,764  in  broadcasting. 

Soaps  and  cleaners — 9  firms  spent  $2,845,000  in  newspapers,  $4,842,107 
in  magazines,  and  $691,677  in  broadcasting. 

Soft  drinks — 9  firms  spent  $2,555,000  in  newspapers,  $866,995  in  maga¬ 
zines,  and  $581,526  in  broadcast  time. 

"The  compilation,  while  not  pretending  to  completeness,  listed  342  adver¬ 
tisers  of  all  kinds,  who  spent  $116,200,000  in  newspapers,  compared  with 
$52,301,139  in  magazines,  and  $25,321,984  in  broadcast  time. 


It  was  reiwrtcd  in  New  York  that  the 
Senate  committee's  hearing  would  be 
shortened  by  a  decision  not  to  hear 
any  arguments  in  favor  of  the  bill,  but 
to  confine  the  proceedi:igs  to  state¬ 
ments  by  opponents  of  it.  This  might 
be  taken  as  an  indication  that  passage 
of  the  bill  is  taken  for  granted,  and 
that  the  purpose  of  the  hearing  is  only 
to  give  full  consideration  to  possible 
amendments. 

While  the  text  of  the  latest  draft  was 
not  available  when  this  was  written, 
the  principal  changes  recently  made 
have  been  reported  in  Editor  &  Pub¬ 
lisher. 

The  following  analysis  of  the  measure 
was  made  by  Alfred  T.  Falk,  director 
of  research  and  education,  of  the 
.Advertising  Federation  of  America,  who 
has  been  stationed  in  Washington  for 
several  months  to  study  legislative  and 
code  proposals  which  would  affect  adver¬ 
tising  : 

“The  existing  food  and  drugs  law 
has  been  in  operation  for  some  28  years, 
during  which  time  many  conditions  have 
changed.  I  think  it  has  been  amply 
demonstrated  that  this  old  law  is  not 
ade<|uate  today  to  give  consumers  the 
full  measure  of  protection  to  which  they 
are  entitled.  For  one  thing,  the  cos¬ 
metics  industry  has  grown  from  infancy 
to  maturity  during  this  span  of  28 
years.  For  another  thing,  the  use  of 
advertising  as  a  selling  medium  has 
developed  to  the  point  where  the  adver¬ 
tising  of  food  and  drugs  is  even  more 
important  than  the  labels  which  are 
placed  on  the  packages.  The  old  law 
does  not  touch  the  cosmetic  industry  and 
has  no  control  over  advertising,  although 
both  are  important  elements  in  this  need 
for  consumer  protection.  There  have 
been  many  other  changes  besides  these 
two  obvious  ones,  which  make  it  de¬ 
sirable  to  revise  the  old  law  so  that  it 
can  cope  with  the  present  situation. 

“The  first  draft  of  the  new  food  and 


interests  had  raised  their  voices  in  pro¬ 
test. 

“After  the  public  hearings  in  Decem¬ 
ber  and  many  other  informal  confer¬ 
ences,  Senator  G'peland  introduced  his 
revised  bill  which  takes  care  of  most  of 
the  criticisms  on  the  old  bill,  and  in 
fact  seems  to  be  a  pretty-  sane  piece  of 
legislation. 

“One  of  the  gravest  objections  to  the 
original  Tugwell  bill  was  the  amount 
of  personal  power  which  it  delegated  to 
the  Secretary  of  .Agriculture.  Through¬ 
out  the  bill  were  numerous  provisions 
giving  the  secretary  discriminatory 
authority  which  it  was  entirely  un¬ 
necessary  to  delegate  to  him  personally. 
So  much  was  left  to  his  individual  judg¬ 
ment  that  it  was  not  -an  exaggeration 
to  claim  that  the  Secretary  of  Agri¬ 
culture  could  become  a  virtual  dictator 
of  the  fo(Kl,  drugs,  and  cosmetics  in¬ 
dustries. 

"This  has  all  been  changed  now  and  I 
do  not  think  that  the  new  bill,  as  re¬ 
vised  by  Dr.  Copeland,  gives  the 
secretary  any  more  power  than  is  neces¬ 
sary  for  properly  enforcing  the  act.  I 
think  that  the  provision  for  establishing 
a  committee  on  public  health  and  a 
committee  on  foods  is  an  admirable  one. 
The  method  of  appointing  these  com¬ 
mittees  seems  to  insure  competent  per¬ 
sonnel.  These  committees  should  really 
be  able  to  function  in  the  public  inter¬ 
est  without  reason  for  prejudice  for  or 
against  the  industry,  the  enforcement 
agency,  or  consumers.  Wherever  it  is 
necessary  to  exercise  discretionary 
power,  this  power  is  vested  in  these 
committees  rather  than  in  the  person  of 
the  Secretary  of  .Agriculture.  It  looks 
like  a  very  workable  scheme,  fair  in 
all  respects. 

“The  definition  of  false  advertising 
has  been  greatly  improved  and  clarified 
and  I  think  it  is  now  reasonably  satis¬ 
factory.  The  clauses  prohibiting  false 
advertising  in  the  original  bill  were  so 


vague  and  sweeping  that  if  literally  in¬ 
terpreted,  they  would  prohibit  practically 
all  advertising  copy  worthy  of  the  name. 
Furthermore,  it  would  have  been  im¬ 
possible  under  these  provisions  for  any 
advertiser  to  tell  whether  his  copy 
violated  the  law.  The  first  clause  under 
false  advertisement  now  states  simply : 
‘.An  advertisement  of  a  food,  drug,  or 
cosmetic  shall  be  deemed  to  be  false 
if  it  is  false  or  misleading  in  any  par¬ 
ticular  relevant  to  the  purposes  of  this 
act  regarding  such  food,  drug  or  cos¬ 
metic.’  That  is  quite  different  from 
the  original  version  which  stated  that 
an  advertisement  ‘shall  be  deemed  to  be 
false  if  in  any  particular  it  is  untrue 
or  by  ambiguity  or  inference  creates  a 
misleading  impression.’ 

“The  new  definition  of  a  false  adver¬ 
tisement  is  probably  not  perfect  and  I 
think  it  might  be  still  further  im¬ 
proved,  but  I  believe  we  can  consider  it 
reasonably  satisfactory  as  it  is. 

"The  old  provision  which  prohibited 
an  advertiser  from  saying  anything  con¬ 
cerning  the  effect  of  a  drug  which  was 
contrary  to  the  general  agreement  of 
medical  opinion,  has  been  entirely  elim¬ 
inated.  That  clause  caused  storms  of 
protest  and  was  really  a  very  had  pro¬ 
vision,  impracticable  and  unjust.  Under 
this  rule  a  man  could  he  put  in  jail  for 
telling  an  absolute  truth  backed  up  by 
scientific  proof  and  authoritative  medi¬ 
cal  opinion.  He  would  he  guilty  of 
false  advertising,  if  the  general  agree¬ 
ment  of  medical  opinion  had  not  yet  be¬ 
come  aware  of  the  truth  of  his  state¬ 
ment. 

"In  the  new  bill  it  is  merely  pro¬ 
hibited  to  advertise  a  statement  which  is 
actually  false  or  misleading  in  any  par¬ 
ticular  re’evant  to  the  purposes  of  the 
act.  -And  then  there  is  the  added  quali¬ 
fication  ‘Provided,  That  no  advertise¬ 
ment  shall  be  deemed  to  be  false  under 
this  paragraph  because  of  any_  repre¬ 
sentation  concerning  any  effect  of  a  drug 
if  that  representation  is  supported  by 
substantial  medical  opinion  or  by  de¬ 
monstrable  scientific  facts.’  This  quali¬ 
fication  exempts  an  untrue  advertised 
statement  if  that  statement  expresse.s  a 
belief  held  by  substantial  medical  opin¬ 
ion.  -As  long  as  a  statement  is  true, 
however,  it  need  not  conform  to  medi¬ 
cal  or  any  other  kind  of  opinion.  In 
other  words,  the  burden  of  proof  has 
Ix-en  placed  the  other  way  round,  for 
under  the  new  bill  you  can’t  convict  a 
man  for  false  advertising  without  prov¬ 
ing  him  to  be  guilty.  The  original  bill 
apparently  made  it  necessary  for  an  ac¬ 
cused  advertiser  to  prove  that  he  was 
innocent. 

"The  original  bill  required  that  every 
advertisement  of  a  drug  which  is  a 
palliative  hut  not  a  cure  should  carry 
the  words  ‘not  a  cure’  in  immediate  con¬ 
nection  with  the  name  of  the  disease  and 
in  the  same  sized  type.  Since  people 
do  not  usually  understand  that  most 
of  the  reliable  remedies  on  the  market 
are  not  specific  cures  but  helpful  pallia¬ 
tives  they  would  be  frightened  off  by 
the  warning  sign  ‘not  a  cure.’  and  the 
drug  in  question  could  hardly  be  sold 
at  all. 

“This  unfair  requirement  has  now 
been  modified.  Senator  Copeland’s  new 
bill  merely  requires  that  the  advertise¬ 
ment  of  a  drug  which  is  a  palliative 
contain  a  plain  and  conspicuous  state¬ 
ment  indicating  that  the  drug  is  a  pal¬ 
liative  and  how  the  palliation  is  effected. 
This  seems  to  be  a  very  fair  provision. 

“Another  healthy  improvement  in 
the  language  of  the  bill  is  in  those 
clauses  which  pertain  to  adulteration  of 
food,  drugs,  and  co.smetics.  The  origi¬ 
nal  bill  provided  that  a  product  shall 
be  deemed  to  be  adulterated  ‘if  it  is  or 
may  be  dangerous  to  health.’  The 
words  ‘if  it  may  be  dangerous  to  health’ 
are  not  capable  of  exact  interpretation. 

(Continued  on  page  45) 
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INLAND  MAJORITY  APPROVES  DAILY  CODE 

Some  Await  National  Committee’s  Rulings — Verne  Joy,  Centralia,  New  President,  Lindsay 
Renamed  Chairman — Butler  Praised  as  President  and  Code  Representative 


{By  telegraph  to  Editor  &  Publisher) 

Chicago,  Feb.  21— a  majority  of 
the  Inland  Daily  Press  Association 
members,  meeting  here  today  and  Tues¬ 
day  at  their  annual  convention,  gave 
qualihed  approval  of  the  daily  news¬ 
paper  code,  while  a  minority  indicated 
a  desire  to  wait  until  further  legal 
interpretation  has  been  given  the  code 
and  the  President’s  executive  order  by 
the  Daily  Newspaper  Code  Committee 
in  New  York  on  Thursday.  In  addi¬ 
tion  to  the  freedom  of  the  press  issue, 
apprehension  was  expressed  here  over 
possibility  of  a  change  in  the  carrier 
boy  clause.  While  the  newspaper  code 
situation  dominated  the  two-day  con¬ 
vention,  Inland  publishers  also  dis¬ 
cussed  operating  costs  under  the  Blue 
Elagle,  circulation,  advertising  and 
mechanical  production  problems,  during 
the  course  of  the  meeting.  A  resolu¬ 
tion  of  appreciation  to  retiring  Presi¬ 
dent  C.  R.  Butler  for  his  efforts  as 
president  of  the  association  and  mem¬ 
ber  of  the  code  committee  was  unani¬ 
mously  adopted  at  today’s  closing  ses¬ 
sion. 

A.  O.  Lindsay,  Quincy  (Ill.)  HercUd- 
H’hig,  was  reelected  chairman  of  the 
board  of  directors.  J.  S.  Gray,  Monroe 
(Mich.)  News,  was  chosen  vice-chair¬ 
man,  and  F.  E.  Milligan,  Ft.  Scott 
(Kan.)  Tribune-Monitor,  secretary  of 
the  board.  J.  L.  Meyer  was  reelected 
secretary-treasurer  of  the  association. 

Mr.  Gray,  chairman  of  chain  store 
relations  committee,  reported  improved 
conditions  in  chain  store  advertising 
in  Inland  papers,  with  several  chains 
increasing  their  schedules  and  others 
refraining  from  coercive  measures  to 
break  down  advertising  rate  structures. 
E.  R.  Chapman,  Flint  (Mich.)  Journal, 
conducted  the  round  table  discussion  on 
advertising  practices. 

The  members  approved  and  adopted 
the  following  resolution  concerning  the 
ten-point  radio  news  broadcasting  pro¬ 
gram  : 

“Resolved,  That  the  board  of  direc¬ 
tors  of  the  Inland  Daily  Press  .Asso¬ 
ciation  go  on  record  as  giving  its  ap¬ 
proval  to  the  ten-po.’nt  program  as  ne¬ 
gotiated  between  the  National  Radio 
Committee  and  the  radio  broadcasting 
companies,  covering  the  broadcasting  of 
news.” 

\erne  E.  Joy,  Centralia  (Ill.)  Sen¬ 
tinel,  was  elected  president  of  the  Inland 
to  succeed  C.  R.  Butler,  Manl^to^ 
Minn.,  who  continues  as  the  associa¬ 
tion’s  newspaper  code  authority  repre¬ 
sentative.  Lin  wood  1.  Noyes,  Ironwood 
(Mich.)  Globe,  succeeds  Mr.  Joy  as 
first  vice-president.  Mr.  Noyes  was 
formerly  secretary  of  the  board  ot 
directors. 

Three  members  were  elected  to  the 
board  of  directors  for  a  period  of  three 
years.  They  were:  George  W.  Pur¬ 
cell,  P/oommptoM  (Ind.)  World;  H.  L. 
Davis,  Appleton  (Wis.)  Post-Crescent ; 
and  James  Todd,  Moberly  (Mo.)  Moni¬ 
tor-Index.  Preston  F.  Grandon,  LaSalle 
(III.)  Post-Tribune,  was  elect^  to  the 
board  for  one  year  to  fill  out  the  un¬ 
expired  term  of  Mr.  Noyes.  The  fol¬ 
lowing  state  vice-presidents  were 
chosen : 

.A.  G.  Hill,  Fort  Collins  (Colo.)  Ex¬ 
press-Courier;  Edward  F.  McDermott, 
Idaho  Falls  (Idaho)  Pest-Register; 
E.  C.  Bleau,  Champaign  (Ill.)  Nervs- 
Gacette;  John  A.  Kautz,  Kokomo 
(Ind.)  Tribune-Dispatch'  Lee  T.  Loo¬ 
mis,  Mason  City  (la.)  Globe-Gacette ; 
John  Redmond.  Burlington  (Kan.) 
Republican;  E.  C.  Mitchell  Paducah 
(Ky.)  Sun-Democrat ;  Stuart  H.  Perry, 
Adrian  (Mich.)  Telegram;  H.  E.  Ras¬ 
mussen,  Austin  (Minn.)  Herald;  E.  L. 
Sparks,  Hannibal  (Mo.)  Courier-Post; 
O.  S.  Warden.  Great  Falls  (Mont.) 
Tribune-Leader;  Ray  W.  Hammond. 
Fremont  (Neb.)  Tribune;  G.  B.  Will¬ 
iams.  Genet’a  (N.  Y.)  Times;  E.  A. 
Tostevin,  Mandan  (N.  D.)  Pioneer; 


Homer  Gard,  Hamilton  (O.)  Journal- 
News;  J.  H.  Bixby,  Muskogee  (Okla.) 
Phoenix  Times-Democrat;  E.  J.  Kahler, 
Sioux  Falls  (S.  D.)  Argus-Leader ; 
J.  F.  Fitzpatrick,  Salt  Lake  City  (Utah) 
Tribune-Telegram;  and  Howard  A. 
Quirt,  Marshfield  (Wis.)  News-Herald. 
Problems  confronting  managing  edi¬ 


greater  development  of  classified  adver¬ 
tising. 

C.  E.  Watkins,  Chillicothe  (Mo.) 
Constitution  Tribune,  outlined  a  plan 
of  co-operative  service  to  national  ad¬ 
vertisers  which  his  paper  has  found  to 
be  satisfactory. 

Newspaper  code  matters  occupied  the 


Officers  who  will  guide  the  Inland  Daily  Press  Association  during  the  ensuing 
year  are  shown  here  in  discussion  at  the  annual  convention  in  Chicago  this 
week.  Left  to  right:  T.  O.  Huckle,  Cadillac  (Mich.)  News,  president  of  Michi¬ 
gan  League  of  Home  Dailies;  Charles  M.  Morgan,  Burlington  (la.)  Hawk-Eye 
Gazette;  J.  L.  Meyer,  Inland  secretary-treasurer;  E.  H.  Harris,  Richmond  (Ind.) 
Palladium-Item,  chairman  of  National  Publishers  Radio  Committee;  Linwood 
I.  Noyes,  Ironwood  (Mich.)  Globe,  first  vice-president;  and  Verne  E.  Joy, 
Centralia  (Ill.)  Sentinel,  newly-elected  president  of  Inland. 


tors  were  outlined  by  F.  J.  Miller, 
Royal  Oak  (Mich.)  Tribune,  at  the 
opening  session  today.  Fred  Schilplin, 
St.  Cloud  (Minn.)  Times-J ournal,  gave 
a  report  on  the  “Farm  Beautiful”  proj¬ 
ect  sponsored  by  his  paper  in  building 
subscriptions  and  giving  work  to  unem¬ 
ployed  during  past  year. 

Clinton  F.  Karsteadt,  Beloit  (Wis.) 
Daily  News,  outlined  results  of  a  sur¬ 
vey  of  Inland  circulation  developments. 
Taking  the  (rroup  as  a  whole,  only  12 
publishers  reported  a  loss  in  city  cir¬ 
culation,  while  Hhree  reported  a  loss  in 
country  subscribers,  according  to  Mr. 
Karsteadt. 

Joe  M.  Bunting,  Bloomington  (Ill.) 
Pantograph,  suggested  the  Inland  papers 
conduct  an  active  campaign  against  the 
adoption  of  the  propos^  child  labor 
amendment  in  order  to  protect  the  car¬ 
rier  boy  delivery  organizations,  (ieorge 
B.  Dolliver,  Battle  Creek  (Mich.) 
Moon  Journal,  reported  on  postal  af¬ 
fairs. 

Edward  J.  Mehren,  president  of  the 
Portland  Cement  Association,  Chicago, 
spoke  of  the  need  of  newspapers  as¬ 
suming  leadership  in  their  communities 
in  developing  physical,  recreational  and 
cultural  aspects  of  their  towns.  He 
pointed  out  modernization  of  homes  and 
buildings  will  not  only  give  the  local 
papers  sponsoring  such  a  movement 
added  prestig:e,  but  will  also  increase 
local  advertising  from  the  construction 
industry. 

He  said  the  latter  group  was  not 
sales-minded  and  needed  the  aid  of 
newspapers  in  using  the  printed  word 
in  salesmanship. 

H.  W.  Blakeslee,  western  manager 
of  Bureau  of  Advertising,  A.  N.  P.  A., 
presented  a  slide-film  feature  of  new 
arguments  in  selling  newspaper  adver¬ 
tising. 

Douglas  C.  McMurtrie,  director  of 
typography,  Ludlow  Typographical 
(Company,  discussed  the  importance  of 
good  typography  as  a  space-selling 
force. 

F.  E.  Katterjohn,  Cedar  Rapids  (la.) 
Gazette,  presented  an  interesting  paper 
on  ways  and  means  of  maintaining  lo¬ 
cal  advertising  linage.  Walter  S. 
Campbell,  Detroit  Free  Press,  urged 


attention  of  the  Inlanders  Tuesday 
afternoon.  After  considerable  discussion 
pro  and  con  as  to  the  President’s  execu¬ 
tive  order  relative  to  the  freedom  of  the 
press  clause,  with  members  both  ap¬ 
proving  and  disapproving  of  what  was 
generally  termed  a  mild  rebuke.  Presi¬ 
dent  Butler  asked  for  an  expression 
from  the  floor  as  to  the  individual  pub¬ 
lisher’s  attitude  regarding  the  daily 
newspaper  code.  While  some  members 
favored  a  resolution  approving  the  code 
in  principle  and  leaving  the  signing  of  the 
A.  N.  P.  A.  code  or  the  Graphic  Arts 
code  up  to  individual  publishers,  it  was 
finally  agreed  that  any  official  sanction 
of  the  c^e  on  the  part  of  the  associa¬ 
tion  should  be  withheld  until  after  the 
meeting  of  the  code  committee  in  New 
York  on  Thursday.  A  vote  was  taken, 
however,  as  to  the  individual  publisher’s 
attitude  toward  the  daily  newspaper  code 
and  54  publishers  indicated  they  would 
sign  the  code  in  the  light  of  present 
understanding  of  it;  27  members  said 
they  preferr^  to  wait  until  after  Thurs¬ 
day’s  meeting  before  deciding  whether 
or  not  they  would  sign ;  while  two  were 
non-committal. 

It  appeared  to  be  the  general  feeling 
of  the  group  that  the  newspapers  had 
won  their  fight  for  constitutional  gaur- 
antee  of  the  freedom  of  the  press  and 
regardless  of  the  President’s  comment 
concerning  .Article  7,  the  press  should 
sign  the  code  and  thereby  evidence  their 
good  faith  in  the  recovery  movement. 
There  were  some,  however,  who  felt 
publishers  should  withhold  their  en¬ 
dorsement  of  the  code  until  after  there 
had  been  a  thorough  legal  interpreta¬ 
tion  of  the  rode  and  executive  orders 
at  the  Thursday  meeting. 

President  Butler  explained  the  essen¬ 
tial  differences  between  the  A.  N.  P.  A. 
and  Graphic  .Arts  codes  as  they  relate 
to  newspapers  and  answered  questions 
concerning  the  administration  of  the 
two  agreements.  The  question  of  which 
code  members  should  sign  was  left  to 
individual  publishers. 

Donald  R.  Richberg,  NRA  general 
counsel,  addressing  the  Inlanders  at 
their  Tuesday  luncheon,  referred  to  the 
question  of  the  application  of  more  than 
one  code  to  a  particular  group  of  indi¬ 
viduals.  On  this  point  he  said : 


“That  has  been  one  of  the  most  per. 
plexing  problems  of  the  recovery  ad¬ 
ministration  and  I  speak  with  care,  b^ 
cause  details  of  the  best  way  of  working 
it  out  have  not  been  entirely  formulated. 
But  as  a  general  principle,  I  would  likt 
to  explain  that  where  an  individual  en¬ 
terprise  may  be  covered  by  more  than 
one  code,  the  person  or  corporation 
should  affiliate  with  and  partiepate  in 
the  operations  of  the  code  affecting  the 
majority  of  his  business,  and  that  he 
should  comply  with  the  requirements 
of  other  applicable  codes,  but  not  neces¬ 
sarily  be  required  to  participate  in  the 
actual  operation  of  those  codes.” 

Mr.  Richberg  also  referred  in  the 
course  of  his  remarks,  which  were  d^ 
voted  to  defending  the  purpose  of  the 
NRA  and  citing  its  achievements  to  date, 
to  the  March  S  conference  in  Washing¬ 
ton  of  code  authority  committees  for 
the  purpose  of  “overhauling”  and  im¬ 
proving  code  administration  of  various 
industries.  He  also  mentioned  the  pub¬ 
lic  conference  Feb.  27  at  which  critics 
of  the  NRA  will  be  given  an  opportun¬ 
ity  to  point  out  the  shortcomings  of  the 
NRA. 

In  his  opening  remarks,  Mr.  Rich¬ 
berg  took  several  good-natured  digs  at 
the  publishers  relative  to  their  freedom 
of  the  press  fight  in  view  of  the  signing 
of  the  newspaper  code. 

“It  is  a  great  pleasure  to  speak  to 
this  representative  gathering  of  news¬ 
paper  publishers,  now  that  the  ancient  lib¬ 
erties  of  the  press  have  been  once  more 
affirmed,  doubly  guaranteed,  and  re¬ 
engraved  upon  the  tablets  of  the  law," 
he  said.  “It  is  not  the  least  of  the 
achievements  of  the  National  Recovery 
Administration  that  we  have  been  able 
to  reassure  the  newspapers  of  the  nation 
that  the  constitutional  guarantees  of  a 
free  press  are  not  menaced,  so  that  great 
editors  and  publishers  can  now  sleep 
soundly  at  night  and,  in  the  informal 
but  official  language  of  reassurance, 
‘stop  seeing  things  under  the  bed.’” 

Concerning  critics  of  the  NRA,  the 
speaker  had  the  following  to  say : 

“Editors  should  now  be  able  to  rea¬ 
lize  that  the  mere  publication  of  blanket 
charges  against  the  NRA  that  it  is  per¬ 
mitting  or  aiding  a  rise  in  prices  does 
not  help  the  consumer,  but  definitely  im¬ 
pedes  our  efforts  to  protect  consumer 
interests.  If  we  make  mistakes,  we 
should  be  criticized ;  and  it  is  high  func¬ 
tion  of  the  press  to  expose  the  failures 
or  misconduct  of  public  officials.  But 
there  is  a  great  difference  between  ris¬ 
ing  prices,  which  mean  a  return  to  eco¬ 
nomic  good  health,  and  artificially 
boosted  prices.  This  distinction  has 
been  very  seldom  made,  and  yet  the 
success  of  every  publisher  in  the  United 
States  depends  upon  a  rise  in  mass  pur¬ 
chasing  power,  and  upon  a  justifiable 
rise  in  the  prices,  against  which  benefi¬ 
cent  effect  of  the  NRA  he  has  probably 
been  publishing  a  steady  stream  of  criti¬ 
cism  in  his  news  and  editorial  columns." 

After  outlining  the  purposes  of  the 
recovery  program,  placing  particular 
stress  upon  the  need  of  a  system  of 
planned  economy,  and  reciting  gains  that 
have  been  made  to  date,  Mr.  Richberg 
concluded  with  the  following  tribute  to 
newspapers : 

“In  this  adventure  we  have  received  in 
the  main  a  generous  support  from  the 
newspapers  in  all  sections  of  the  coun¬ 
try,  in  the  amount  of  space  they  have 
given  to  our  efforts,  in  the  accuracy  of 
news  articles  and  in  the  general  fairness 
of  critical  comment.  We  have  sought 
to  deserve  this  support  by  keeping  all 
the  operations  of  the  NR.A  open  to 
public  scrutiny,  by  trying  always  to  be 
fair  and  open  minded,  by  freely  admit¬ 
ting  our  mistakes  and  by  asking  credit 
only  for  actual  achievements.  In  the 
days  ahead  we  believe  that  an  increase 
of  criticism  will  be  inevitable,  because 
of  the  necessity  of  adopting  and  admin- 
(Continued  on  page  38) 
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TUGWELL  ACCEPTS  COMPROMISE  BILL 

Revised  Measure  “Softened”  and  “Not  Wholly  Desirable,”  He  Says,  But  Still  Passage  Would 
Be  “Genuine  Victory  for  Consumers” — Hits  Propaganda  of  Opponents 


As  I  see  it,  there  is  fimdanientally 
only  one  issue  l)efore  the  American 
people  tiKlav.  That  question  is;  “How 
can  we  peacefully  shift  from  a  pro- 
tlucer  economy  to  a  consumer  economy, 
from  habits  and  institutions  which  were 
appropriate  to  the  vast  historic  stretches 
of  human  scarcity  to  new  institutions 
and  new  habits  which  will  be  appro¬ 
priate  to  the  new  iKJssibility  of  plenty 
for  everyone?’’  It  is  not  an  easy  ques- 


By  REXFORD  G.  TUGWELL 

Assistant  Secretary  of  Agriculture 

The  following  address  was  made  by  Mr.  Tugwell  at  a  luncheon  of  the 
Alumni  Federation  of  Columbia  Uniirrsity  on  Feb.  12,  a  few  days  after  Senatof 
Cof>eland  announced  that  a  reiised  form  of  the  Copeland  food  and  drugs  bill 
had  obtained  President  Roosevelt's  support.  The  announce^nt  catne  after  a 
conference  by  Mr.  Tugwell,  Senator  Copelatui,  and  President  Roosevelt,  at 
which  Mr.  Tugwell  reported  to  have  argued  strenuously  for  sterner  provi¬ 
sions  in  the  bill. 


Prof.  Rexford  G.  Tugwell 

tion  to  answer,  and  we  are  proceeding 
cautiously  and  experimentally  toward 
our  goal.  One  thing,  however,  seems 
perfectly  obvious,  that  in  a  consumer 
economy  the  interest  of  the  consumer 
must  come  hrst  in  all  our  planning. 
His  interest  can  be  defined,  at  the  pres¬ 
ent  stage  in  our  development,  as  being 
assured  against  doubtful  quality  and 
against  profiteering  in  the  goods  which 
he  requires.  Merciless  profit-taking  and 
unscrupulous  adulteration  are  an  un¬ 
acknowledged  sales-tax  which  reduce 
his  purchasing  power  and  nullify  all 
of  the  Government’s  efforts  to  see  that 
industry  and  agriculture  are  so  organ¬ 
ized  as  to  give  him  the  purchasing 
power  with  which  to  buy  their  products. 

The  necessity  of  protecting  the  con¬ 
sumer,  the  customer,  w’hatever  you 
choose  to  call  him,  against  dangerous 
or  adulterated  or  misrepresented  articles 
of  commerce  is  almost  as  old  as  human 
society.  Dire  penalties  have  been  vis¬ 
ited  in  every  civilization  upon  tho.se  who 
knowingly  imposed  on  his  gullibility  to 
the  extent  of  endangering  life  and 
limb.  Under  the  common  law,  there 
is  ample  redress  against  the  more  ob¬ 
vious  types  of  fraud  and  misrepresenta¬ 
tion  in  commercial  transactions.  As 


civilization  has  become  more  complex, 
it  has  simply  been  necessary  to  codify 
certain  aspects  of  this  common  law  with 
relation  to  more  technical  considera¬ 
tions  than  will  arise  in  a  primitive  com¬ 
munity  of  freemen.  In  our  case,  it 
liecame  necessary  to  take  such  a  step 
about  30  years  ago,  through  the  enact¬ 
ment  of  the  original  Pure  Food  and 
Drugs  -Act. 

It  was  not  a  very  good  law,  but  it 
seemed  to  be  the  best  that  could  be 
enacted  then.  It  aimed  in  some  meas¬ 
ure  to  protect  the  consumer  of  foods 
and  drugs,  and  it  did  this  by  requiring 
that  labels  and  advertising  matter  ac¬ 
companying  bottles  or  packages  of  foods 
and  drugs  adhere  to  simple  honesty,  and 
by  requiring  that  what  people  ate  and 
drank  should  be  free  of  added  poisons, 
of  filth,  or  of  adulteration. 

Legal  loopholes  have  all  but  defeated 
the  intent  of  the  law  in  many  cases,  and 
because  of  these  defects  and  because  of 
the  pressing  need  for  raising  real  in¬ 
comes  throughout  the  land  a  revision 
of  the  old  law  was  undertaken  last 
spring  and  has  progressed  through  va¬ 
rious  vicissitudes  toward  a  vote  in  the 
Senate. 

The  revised  bill  is  not  one  which  is 
wholly  desirable.  It  has  been  softened 
in  many  respects  not  only  to  meet  legiti¬ 
mate  objection,  but  to  conciliate  an  im¬ 
placable  opposition  among  publishers 
and  other  business  men  to  the  estab¬ 
lishment  of  genuine  consumer  standards 
and  vigorous  requirements  for  truth 
in  advertising. 

The  new  measure,  with  the  excep¬ 
tion  of  certain  powerful  and  dangerous 
drugs  of  the  depressant-stimulant  type, 
does  not  require  the  label  on  proprietarv 
or  formulary  products  to  print  the  en¬ 
tire  formula.  It  includes  a  list  of  dis¬ 
eases  for  which  cures  may  not  be  ad¬ 
vertised,  when  the  medical  profession 
itself  holds  that  no  cure  exists,  but 
denies  to  the  Department  of  Agricul¬ 
ture  the  right  to  add  to  the  list  of  such 
diseases,  without  seeking  separate  legis¬ 
lation.  Only  one  standard  of  quality 
and  identity  has  been  established  for 
foods  and  the  system  of  voluntary  in¬ 
spection  and  labelling  of  food  products, 
which  had  been  included  in  the  original 
bill  in  the  interest  of  those  food  indus¬ 
tries  which  already  accept  inspection 
and  grading,  has  been  eliminated.  The 
general  administrative  control  of  the 


Foremost  Medium  for  Trustworthy  Advertisements 

In  January  The  New  York  Times  published 
1,395,699  agate  lines  of  advertising,  22,002  lines  more 
than  in  January,  1933,  and  an  excess  over  any  other 
New  York  newspaper  of  288,397  lines. 

Advertising  is  news.  For  fifteen  consecutive 
years  The  New  York  Times  has  led  all  New  York 
newspapers  in  total  volume  of  vital  and  valuable  ad¬ 
vertising  news. 

The  advertising  columns  as  well  as  the  news  col¬ 
umns  are  protected  by  “All  the  News  That’s  Fit  to 
Print.”  Thousands  of  columns  are  omitted  yearly  be¬ 
cause  they  do  not  measure  up  to  The  Times  standards 
of  acceptability. 


measure  has  been  taken  out  of  the  De¬ 
partment  of  Agriculture  and  vested  in 
two  committees,  one  on  public  health 
and  one  on  food  standards,  with  the 
requirement  that  a  majority  of  each 
committee  must  annrove  regulations  is¬ 
sued  under  the  law,  for  control  of 
health  and  food  transactions. 

Thus,  while  preserving  the  best 
features  of  the  old  Food  and  Drugs 
Act,  the  Copeland  Bill  contains  four 
outstanding  additions :  Power  to  i)ro- 
ceed  against  false  advertising:  exten¬ 
sion  of  control  to  cosmetics ;  the  con¬ 
trol  of  mechanical  devices  used  in  the 
treatment  of  disease ;  and  authority  to 
promulgate  standards  of  identity  and  a 
minimum  standard  of  quality  for  food. 

All  bills  are  compromises,  and  this 
is  no  exception.  It  does  not  contain 
all  the  features  which  I  personally  con¬ 
sider  desirable,  but  it  is  so  much  better 
than  the  present  law  that  it  is  entitled 


to  support.  If  it  is  passed  in  its  pres¬ 
ent  form  it  will  be  a  genuine  victory 
for  consumers.  Two  of  the  three 
things  we  wanted  are  in  the  present 
bill,  and  we  got  a  little  of  the  third 
— the  establishment  of  standards  for 
food.  I  am  told  as  consolation  that 
consumer  education  is  still  in  its  infancy 
in  the  United  States,  and  that  it  is  bet¬ 
ter  to  start  at  the  bottom  with  a  single 
minimum  standard  and  work  up  with 
the  growth  of  intelligent  discrimina¬ 
tion.  and  this  is  possibly  true. 

But  so  far  as  I  myself  am  concerned, 
I  am  not  satisfied  with  this.  I  accept 
the  present  situation  as  a  genuine  gain. 
But  I  shall  not  rest — I  hope  that  no 
friend  of  the  public  will — until  we  have 
gone  the  limit  in  requiring  truth  in 
advertising  and  supplying  complete  in¬ 
formation  to  every  consumer.  I  have 
never  seen  one  sound  argument  against 
it — nothing  but  the  special  pleading  of 
selfish  interests.  And  by  that  I  at  least 
am  utterly  unmoved. 

The  bill,  as  a  bill,  is  a  real  advance. 
I  am  willing  to  plead  for  its  support. 
It  looks  toward  protection  for  the  con¬ 
sumer.  and  so  toward  the  establishment 
of  that  consumer  economy  which  only 
can  absorb  the  plenty  which  is  here  for 
everyone. 

(Continued  on  page  18) 


Rhode  Island  J-y^.JtDWJOhi 

26.7%  Above  January,  1933 


First  statistical  evidence  of  1934 
sales  performance  in  the  Providence 
market:  Rhode  Island  department  store 
sales  UP  26.7% — greatest  improvement 
among  New  England  states,  and  more 
than  8%  above  U.  S.  average  increase. 

WHERE  WAS  '33? — Impressive¬ 
ness  of  1934  comparisons  will  depend 

-  somewhat  on  the  previous  position.  As 

Journal  -  Bulletin  against  1929  sales,  Rhode  Island  held  up 
FAMILIES:  6.5%  better  in  1933  than  the  country 

In  Rhode  Island  as  a  whole. 


2  3 

Avtraic  (ot  Stale 
at  a  Whole 

In  Providence 

19  20 


AND  IN  1929 — Retail  sales  in 
Rhode  Island  were  found,  by  census,  to 
be  1 3%  higher  per  capita  than  the  U..  S. 
average.  Weight  these  cumulative  facts 
in  guaging  your  increased  sales  efforts 
through  this  market’s  primary  media: 

Providence  Journal  tKBulletin 

Domuialing  New  LnglafuL\  Lwigeil  Maakel 


A.  B.  C.  CITY 


CHAS.  H.  EDDY  CO. 
Boalen  •  Now  Yeik  • 


Chkato 


RepretenMivts  R.  J.  BIDWELL  CO, 

Sm  Frwiciteo  •  Lot  Aaioltt  •  SaalUa 


Bill  Corum 


^^J[.eet  8  of 
the  58  Regular 
Reasons  why  the 
JOURNAL  is  so 
greatly  preferred 


Wlierever  men  gather  and  talk  about  the 
world  of  sports,  you  frequently  hear: 
“Say,  did  you  see  Corum’s  column  in  to¬ 
night’s  Journal?”  Every  evening,  on  the 
sports  page  of  your  Journal,  Bill  Corum 
writes  an  article.  Next  day  it’s  the  talk 
of  the  town,  the  clubs,  the  campuses! 


Mary  Dougherty 

The  Women’s  Pages  of  your  Journal  are 
so  unfailingly  interesting  and  entertain¬ 
ing  because  they  are  edited  by  Miss 
Dougherty,  who  contributes  frequent 
articles  of  her  own  on  important  and 
timely  topics.  She  takes  a  deep  interest 
in  all  women’s  day-to-day  problems. 


John  Aiiderson 


Those  penetrating,  charmingly  written 
reviews  of  plays  and  players  —  that  you 
read  with  such  pleasure  in  the  theatrical 
pages  of  your  Journal  —  are  written  by 
John  Anderson,  who  knows  the  theatre 
thoroughly  and  writes  about  it  with 
real  insight  and  unfailing  good  nature. 


Rose  Pelswick 

She  writes,  does  Rose  Pelswick,  with  un¬ 
failing  charm,  about  the  doings  of  the 
movie  stars,  the  ideas  of  the  directors, 
the  big  plans  of  the  producers.  She  knows 
the  stars,  the  directors,  the  producers  — 
so  her  stories  are  always  really  “front 
page  news”  about  the  world  of  the  movies ! 


George  Herriman 

It  is  in  George  Herriman’s  whimsical 
imagination  that  Krazy  Kat„  Igiiatz 
Mouse,  Olfisa  Pupp,  and  all  the.  rest  of 
that  droll  menagerie  of  “Coconino  Coun¬ 
ty”  originate.  Herriman  has  created  a 
comic  which  the  critics  call  “pure  phan¬ 
tasy,”  “an  authentic  American  art  form.” 


Lewis  Haney 

Dr.  Haney  translates  the  complicated 
processes  of  business  and  finance  into 
daily  articles  that  intelligent  laymen  find 
as  readable  as  they  are  authoritative.  Dr. 
Haney  is  professor  of  economics  at  New 
York  University  and  adviser  to  the  Na¬ 
tional  Associatioir  of  Purchasing  Agents. 


Dorothy  Dix 

This  very  human,  very  charming,  and 
very  famous  lady  has  given  countless 
men  and  women  a  new  and  saner  view¬ 
point  on  the  intimate  personal  problems 
that  people  in  a  complex  modern  world 
are  called  upon  to  face.  Her  real  name  is 
Mrs.  Elizabeth  Meriwether  Gilmer. 


Nell  Brinkley 

In  Nell  Brinkley’s  dainty  pen-and-ink 
drawings,  in  the  Women’s  Pages  of  your 
Journal,  a  world  of  charm  and  romance, 
utterly  removed  from  a  world  of  cares 
and  worries,  is  daily  unfolded.  For  many 
years  her  drawings  have  been  the  delight 
of  young  readers  —  of  whatever  age! 


A  IVeverf  ailing  Merchandising  Force 
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PROF.  TUGWELL  ACCEPTS 
COMPROMISE  BILL 


(Continued  from  page  16) 


Its  enactment  will  mean,  for  instance, 
that  a  laxative  advertised  as  such  on 
the  label,  can  no  longer  be  advertised 
in  the  newspapers  or  over  the  radio  as 
a  cure  for  rheumatism ;  moreover,  that 
makers  of  products  which  contain  stim¬ 
ulant-depressants  like  alcohol,  sedatives 
like  acetanilid,  and  cumulative  poisons 
like  mercury  and  arsenic,  must  state 
the  existence  of  such  substances  on  the 
label,  and,  when  necessary,  must  add 
warnings  against  overdosage.  Prepara¬ 
tions  which  are  merely  palliatives  must 
bear  on  their  labels  a  plain  statement  of 
just  how  they  act  in  the  relief  of  the 
conditions  they  purport  to  help.  Dan¬ 
gerous  cosmetics  will  of  course  be  sup¬ 
pressed.  So  will  patent  mechanical  de¬ 
vices  sold  for  treating  tuberculosis,  for 
example,  all  obvious  frauds. 

It  is  mostly  a  question  of  economic 
welfare  which  prompts  the  new  provi¬ 
sions  for  minimum  quality  standards  of 
foods.  At  present  the  standards  dis¬ 
seminated  by  the  Department  of  Agri¬ 
culture  are  merely  advisory,  and  their 
use  optional.  As  a  result  a  few  manu¬ 
facturers — not  many,  but  enough  to 
throw  suspicion  on  many  others — have 
adulterated  fruit  jams  with  excessive 
amounts  of  sugar  and  sirup,  oysters 
with  water,  and  ice  cream  with  thor¬ 
oughly  beaten  air.  Against  trade  prac¬ 
tices  of  this  sort  the  average  consumer 
has  been  helpless.  The  establishment 
of  minimum  standards  will  protect 
him. 

I  submit  that  there  is  nothing  but 
simple  common-sense  in  this,  and  I  an¬ 
ticipate  no  sustained  opposition  from 
the  overwhelming  majority  of  manufac¬ 
turers,  editors  and  distributors.  As  the 
provisions  of  the  old  Food  and  Drugs 
Act  were  enforced,  reputable  manufac¬ 
turers  of  foods  and  drugs  came  to  see 
that  it  afforded  a  definite  protection 
to  their  good  names  and  protected 
them  against  unscrupulous  competition. 
Nevertheless,  there  is  always  a  natural 
resistance  to  change  as  well  as  an  un- 
scruplous  minority  in  every  business. 
And  so  we  find  that  reputable  manufac¬ 
turers  and  high-minded  publishers  have 
often  permitted  themselves  to  be 
jockeyed  into  a  position  of  opposition 
on  arguments  devised  larged  by  the  less 
reputable  minority. 

The  bill  is  being  attacked  on  two 
grounds  especially :  First,  that  it  would 
prevent  self-medication,  and  so  line  the 
purses  of  the  doctors ;  and  second,  that 
it  gives  the  Government  the  power  of 
censorship  over  advertising  and  bureau¬ 
cratic  domination  over  industry.  Nei¬ 
ther  of  these  arguments  contains  much 
truth.  The  first — that  self-medication 
would  no  longer  l)e  possible — is  an  un¬ 
mitigated  falsehood.  There  is  this  much 
truth  in  the  charge  of  censorship:  The 
Government  would  be  empowered  to 
prohibit  the  advertising  of  a  product 
called  a  cancer  cure,  when  medical  sci¬ 
ence  knows  of  no  cancer  cure ;  even 
here,  the  manufacturer  has  recourse 
to  the  courts,  as  he  has  under  the  exist¬ 
ing  legislation.  But  the  real  point  is 
that  decent  manufacturers  and  avertis- 
ers  have  rHdhing  to  fear ;  indeed,  they 
have  everything  to  gain  by  such  sup¬ 
pression  as  would  result  from  this  bill. 

The  underground  attack  on  any  real 
revision  of  the  Food  and  Drugs  Act, 
Iwwever,  is  probably  much  more  potent 
than  the  public  argument.  It  is  pro¬ 
ceeding  along  conventional  lines,  ^luch 
of  it  is  personal,  which  of  course  makes 
it  more  interesting.  Karly  last  fall, 
for  instance,  a  friend  of  mine  was  dis¬ 
cussing  the  legislation  with  a  man  who 
is  interested  in  selling  advertising  to 
small -town  papers.  They  carry  a  good 
deal  of  patent  medicine  advertising.  He 
was  preparing  letters  and  handbills  to 
be  sent  to  them,  and  to  the  drug  stores 
in  their  communities,  and  the  message 
was  an  alarming  forecast  of  what  pas¬ 
sage  of  the  Coj)eland  Bill  would  mean. 
He  referred  to  the  measure  as  the  Tug- 
well  Bill,  and  when  informed  that  Tug- 
well  hadn’t  had  any  more  to  do  with  it 


than  many  others,  he  replied :  “I  know 
he  didn’t  but  we  want  a  red  label  on  it.” 

I  suppose  that  tons  of  propaganda 
have  been  sent  out  by  the  Drug  Insti¬ 
tute,  the  Proprietary  Association,  and 
the  United  Medicine  Manufacturers  of 
•America,  reaching  every  retail  store, 
every  newspaper  and  magazine  in  the 
country.  Some  of  the  more  active 
members  of  these  groups  have  done 
their  bit  locally,  doubtless  with  encour¬ 
aging  results.  Drug  clerks  have  been 
required  to  scare  their  customers.  In 
fact  one  tried  it  on  me— a  proceeding 
in  which  I  had  a  real  interest.  One  of 
the  broadsides  inquires.  “Mr.  Retailer : 
What  will  you  do  after  you  have  lost 
53  per  cent  of  your  business?”  And  if 
the  retailer  believes  that  sort  of  non¬ 
sense,  obviously  there  is  only  one  thing 
for  him  to  do,  which  is  to  write  to  his 
Congressman,  in  high  moral  dudgeon. 
But  he  is  also  encouraged  to  get  his 
clerks  to  do  likewise,  not  to  mention 
his  landlord  who  hopes  to  retain  him  as 
a  tenant,  and  the  firms  which  sell  goods 
to  him.  and  his  customers.  Fortunately, 
sentiment  among  retailers  seems  to  fa¬ 
vor  the  proposed  legislation.  The  oppo¬ 
sition  has  gone  too  far  to  be  effective. 

How  many  newspapers  print  the 
propaganda  sent  out  from  such  sources 
as  the  Information  Committee  of  the 
Proprietary  Association,  I  have  no  way 
of  knowing.  I  know  that  some  do.  A 
few  weeks  ago  somebody  sent  me  an 
editorial  from  an  up- State  New  York 
paper,  however,  which  aroused  my  cu¬ 
riosity.  It  began  like  this: 

“Public  opinion,  reflected  in  the  edi¬ 
torial  looking-glass  of  hundreds  of 
newspapers  and  magazines  throughout 
the  country,  seems  to  be  mounting  high 
against  that  great  bone  of  legislative 
contention — ^the  Tugwell  bill,  which,  it 
is  said,  would  tinker  with  people’s  pre¬ 
rogatives  and  put  three  major  industries 
under  control  of  a  commissar.” 

Always  an  earnest  student  of  public 
opinion,  I  wanted  to  know  how  that  edi¬ 
tor  could  measure  it  so  well.  The  an¬ 
swer  was  easy:  His  editorial  was  an 
exact  reproduction  of  an  alleged  nnvs 
story  sent  to  many  newspapers  by  the 
information  committee  of  the  Proprie¬ 
tary  Association.  I  suppose  there  is 
nothing  which  so  disgusts  a  decent 
newspaperman,  and  which  so  arouses 
the  wrath  of  that  really  courageous 
journal.  Editor  &  Publisher.  Inci¬ 
dentally,  there  are  a  few  newspapers 
which  have  come  out  boldly  for  tbe 
new  legislation,  and  to  them  the  public 
ow’cs  a  profound  debt  of  gratitude. 

The  most  telling  argument  with  many 
periodicals,  of  course,  is  to  threaten 
them  with  loss  of  advertising.  Thus 
one  manufacturer,  making  a  cough 
sirup  which  is  widely  advertised,  has 
written  to  publishers  informing  them 
that  if  the  new  food  and  drug  bill  be¬ 
comes  law,  he  will  be  forced  to  cancel 
immediately  every  line  of  his  advertis¬ 
ing.  If  his  prfKluct  is  honest,  and  hon¬ 
estly  advertised,  there  is  of  course  no 
reason  for  his  alarm ;  if  it  is  otherwise, 
then  his  liehavior  is  quite  understand¬ 
able.  Apparently  the  threat  to  cancel 
advertising  is  widely  used  by  a  number 
of  patent  medicine  people. 

The  ramifications  and  the  methods  of 
this  extraordinarily  active  lobby  against 
food  and  drug  legislation  would  lie  in¬ 
teresting  to  trace,  but  it  perhaps  is 
enough  to  know  that  the  propaganda 
machine  exists,  and  to  be  aware  of  some 
of  its  work.  One  outfit  alone  could  be 
studied  with  profit  by  anyone  intere.sted 
in  the  formation  and  activities  of  pres¬ 
sure  groups.  Of  a  list  of  16  of  its 
officers,  board  of  managers,  and  pub¬ 
licity  committee  mcml>ers,  six  have  re¬ 
cently  had  or  now  have  cases  pending 
again.st  them  for  false  labeling  or  other 
violations  of  the  existing  statutes,  and 
all  16  of  them  are  associated  with  prod¬ 
ucts  for  which  claims  which  seem  to 
me  extravagant  are  made  in  their  ad¬ 
vertising.  Thus  one  advertises  a  cure 
for  stomach  ulcers,  another  for  rheu¬ 
matism,  another  for  venereal  diseases, 
and  so  on  down  the  list.  One  firm  has 
the  neat  device  of  running  a  column 
in  several  small  newspapers  under  the 
heading.  "Health  Questions  Answered.” 
Of  course  the  answers  always  recom¬ 


mend  the  use  of  some  product  made  by 
this  firm. 

So  far  as  this  particular  measure  is 
concerned,  this  particular  sort  of  oppo¬ 
sition  was  to  be  expected.  It  is  divert¬ 
ing  rather  than  significant  and  is  cer¬ 
tainly  not  characteristic  of  the  Amer¬ 
ican  people  as  a  whole  or  of  the  mass 
of  business  men.  It  is  part  of  the  price 
which  is  always  paid  when  unfair  trade 
practices  or  socially  undesirable  activi¬ 
ties  are  subjected  to  regulation  in  the 
public  interest.  What  is  significant  and 
is  important  is  the  question  of  whether 
the  consumer  has  yet  made  his  existence 
known  to  the  collective  intelligence  of 
.American  industry.  His  buying  power 
happens  to  be  the  only  thing  which  can 
keep  industry  alive.  Destroy  the  con¬ 
sumer’s  buying  power  or  weaken  it  by 
imposing  on  his  gullbility  and  charging 
him  a  high  price  for  inferior,  worthless 
or  dangerous  goods,  and  you  injure 
every  part  of  industry.  Some  of  our 
most  successful  enterprises  have  taken 
for  their  motto:  “The  customer  is  al¬ 
ways  right !”  I  suggest  that  industry, 
as  a  whole,  implement  that  theory  by 
really  helping  us  protect  the  rights  of 
customers.  But  whether  or  not  they 
are  willing  to  abide  by  their  profes¬ 
sions  I  do  recommend  to  yoir  heart  v 
support  the  attempt  to  protect  the  mini¬ 
mum  human  rights  of  the  consumer, 
which  is  embodied  in  the  bill  of  Senator 
Copeland  of  this  city  and  this  state. 

DOCTORS  RAP  BUNDESEN 

Medical  Society  Group  Call*  Him 
“Negligent”  in  Dysentery  Epidemic 

Dr.  Herman  N.  Bundesen.  president 
of  the  Chicago  board  of  healtb.  was 
assailed  last  week  as  “negligent”  in  tbe 
matter  of  handling  the  amebic  dysen¬ 
tery  epidemic  of  last  summer  in  Chi¬ 
cago  in  a  report  of  the  Chicago  Medi¬ 
cal  Society’s  committee  on  public 
health  administration. 

The  report  states  that  “it  was  poor 
public  health  practice  for  Dr.  Bun¬ 
desen  not  to  enlist  the  aid  of  Chicago’s 
5.000  physicians  to  be  on  the  lookout 
for  the  disease.”  It  .states  further; 

“Had  physicians  been  informed 
through  a  confidential  letter  of  the 
presence  of  the  disease  at  the  outset, 
three  months  would  have  been  saved 
in  getting  control  of  the  disease : 
treatment  would  have  been  started 
earlier,  and  lives  would  have  been 
saved. 

“The  embarrassment  that  Chicago  is 
suffering  may  be  laid  at  the  door  of 
negligence.” 


NEWSPRINT  OUTPUT  RISES 

Newsprint  output  in  Canada  and  the 
United  .States  showed  a  gain  in  January 
as  compared  with  the  same  month  a 
vear  ago.  Production  in  Canada  was 
188.374  tons  contrasted  with  140.530 
tons  a  year  ago.  United  States  mills 
produced  84.104  tons  as  against  74,444 
tons  in  Januarv,  1933.  Thp  Tanuarv 
output  in  Canada  was  under  December’s, 
but  the  United  States  production 
showed  an  increase  over  the  preceding 
month. 


Therirrulation  (147.043) of  aftenpOSTEN 
is  more  than  75%  greater  than  that  of 
anv  other  Norwegian  daily. 

88%  of  all  motor  cars  registered  in  Oslo 
are  owned  by  readers  of  aftenpOSTEN. 
AFTENPOSTEN  carries  over  50%  more 
editorial  matter  and  over  225%  more 
advertising  than  its  nearest  competitor. 
Although  AFTENPOSTEN  was  founded 
three-quarters  of  a  century  ago,  it  is 
Oslo’s  modem  newspaper. 

Low  advertising  rates,  combined  with  its 
large  circulation,  make  AFTENPOSTEN 
the  most  economical  medium  for  news¬ 
paper  advertising  in  Norway. 

“AFTENPOSTEN” 

MORNING  AND  EVENING  DAILY 
of 

OSLO,  NORWAY 

Represented  exclusively  abroad  by: 

JOSHUA  B.  POWERS,  Inc. 

/nfernafiona/  Publishers 
Represen  tatives 

220  East  42nd  St..  New  York  City,  N.  Y. 

LONDON  PARIS  BERLIN  ^UENOS  AIRES 
RIO  OE  JANEIRO  SAO  PAULO 


P. 

HAL 

SIMS 


DAILY  CONTRACT 
BRIDGE  LESSON 

Chicago  Tribune 
Joins  The  Sims  Proces¬ 
sion  Along  With: 

WASHINGTON  STAR 
SAN  KKANCISGO  CHRONICLE 
ST.  LOUIS  I»OST-DISI*ATCH 
l‘HILAI>KLPHIA  LEDGER 
ATLANTA  JOURNAL 
BUFFALO  NEWS 
DALLAS  TIME.S-HERAU) 
NEWARK  LEDGER 
RICHMOND  NEWS-LEADER 
SAN  ANTONIO  EXPRESS 
TOLEDO  BLADE 
WORCESTER  GAZETTE 
BOISE  STATESMAN 
AMARILLO  NEWS-GLOBE 
COLUMBIA  RECORD 
SOUTH  BEND  NEWS-TRIBUNE 
and  a  chain  of  other  leading  dailies 
»trct«*hinR  flown  to  Kuenoa  4ires 
and  out  to  Manila. 

**It  riiav  please  you  to  know  the  Hal 
SiniM*  brhfge  articles  which  we  hare  been 
using  for  several  months  are  growing  in 
favor  with  our  readers.  We  relieve  the 
Sims  following  here  is  increasing  daily. 
It  looks  like  a  Sims  year  in  the  bridge 
world. "^Allen  Merrian,  Editor.  Dallas 
TiineS'Herald. 

regard  Hal  Sims*  daily  bridge  articles 
as  one  of  the  strongest  features  carried 
ill  any  iiewHf>a(M?r  An  increasing  number 
of  [>eople  are  apparently  interested  in  his 
lyi>eof  contract  brid^.*’ — (trove  Patter- 
.sou.  Kflilor,  Toledo  Blade. 

**We  have  established  it  a.s  a  very  much 
worthwhile  feature  in  Washington  and  I 
<io  not  wish  to  lose  it.** — Oliver  O.  Kuhn. 
Managing  Kditm’,  WashingUm  Star. 

**W'e  are  told  that  P.  Hal  Sims*  bridge 
(Hdiimn  in  the  Atlanta  Journal  has 
virtually  revolutionized  the  game  in  this 
section.  His  daily  articles  are  widely 
read  and  discuHsed  and  we  understand 
that  many  of  our  renders  have  preserved 
the  articles  in  siTHjibook  form.  The  Sims 
column  is  a  MTST  feature  in  the  Atlanta 
Journal.** — John  Paschall.  Managing 
Efiitor. 

‘*Sims*  contract  bridge  column  s  popu¬ 
lar  with  our  readers.  Of  course  contro¬ 
versy  continues  between  various  systems 
but  we  prefer  Sims*.*' — John  Stewart, 
Bryan,  Publisher,  News-I^eader.  Hich- 
moiid.  Va. 

**We  reganl  Sims*  as  a  strong  hri<lge 
feature  for  us.  His  present  popularity 
is  as  nothing  to  what  it  will  be  wWn  the 
merit  of  his  system  comes  to  be  more 
generally  understood.  Tbe  trend  deti- 
iiilely  is  toward  SimsV*— A.  H.  Kirch- 
hofer.  Managing  Editor.  Buffalo  News. 

"The  most  frequent  winner  of  Contract 
Bridge  Championships  in  America." — 
Saturday  Evening  Pbst. 

"The  pre-eminent  tournament  player 
of  the  world.**— N.  Y.  Wcgdd-Telegram. 

"A  tremendous  6gure  of  a  man  bestrid¬ 
ing  the  entire  ('oniract  field  like  a  colos¬ 
sus.**  —  Shepnr<l  Barclay,  New  York 
Herald-TrilMine. 

"Kar  and  away  the  leader  in  what 
might  lie  called  the  first  national  contract 
bridge  ranking." — BnMiklyn  Engle. 

"Our  bridge  editor  who  circulates 
widely  every  day  among  the  bridge  clubs 
and  the  bridge  fans  of  San  Francisco 
reports  very  keen  interest  in  the  Sims 
fvintract  bridge  daily  column.** — W.  11.  B. 
Fowler.  San  Francisco  ('hronicle. 


For  Terms  IFire 
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Again  a//  //Again... A  Gain ! 

The  Baltimore  Post  has  shown  an  increase  in 
total  Advertising  for  three  successive  years. 


•  [BALTIMORE  POST  TOTAL  LIN  AGE  ...  MEDIA  RECORDS 

1930  .  3,700,036  lines 

1931  .  3,744,047  lines  •  a  gain  of  44,011 


1932  .  .  4,219,688  lines  •  a  o/ 475,461 

1933  .  .  .  .  4,365,412  lines  •  a  gain  of  145,724 


Compare  this  with  composite  linage  of  papers  in  52  cities  measured  hy  Media  Records: 


•  COMBINED  LINAGE  OF  52  MEDIA  RECORDS  CITIES 

1930  .  1,654,246,249 


1931  .  1,464,867,677  •  a  loss  of  11.4% 

1932  .  1,164,769,819  •  a  loss  of  20.5% 

1933  .  1,065,514,601  •  a  loss  of  8.5% 


The  Baltimore  Post 

A  Scripps-Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPART  M  ENT  ()  F 
SCRIPPS-HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 

CHICAGO  .  SAN  FRANCISCO  .  l,OS  ANGELKS  .  DALLAS 


MEMBER  OF  THE  UNITED 
PRESS  ...  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS.  INC. 


DETROIT 


I'lIILADELPHIA 


ATLANTA 


20 


Editor  &  Publisher  for  February  24,  1934 


NEWSPAPER  ADVER 
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grapes  grow  wher 


Back  in  1869  Dr.  T.  B.  Welch  began  to  market  his 
WELCH’S  UNFERMENTED  WINE. 

Today  the  Welch  Company  uses  grapes  from  50,000 
acres  of  vineyards  in  the  Erie  district,  30,000  in  Michigan  and 
5,000  in  northern  Arkansas. 

These  grapes  are  processed  in  four  great  plants  in  the 
United  States  and  Canada. 
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Welch’s  is  sold  through  twenty-nine  branches  in  the 
United  States;  it  is  sold  in  sixty- three  foreign  countries,  in 
eighteen  of  which  sales  are  created  by  newspaper  advertising. 

Welch’s  1933  advertising  appropriation  was  two  and  one- 
half  times  that  of  1932. 

After  an  elaborate  research  by  Dr.  Walter  H.  Eddy  of  the 
Columbia  Research  Laboratories  and  Good  Housekeeping 
Institute  to  establish  the  nutritional  value  of  Welch’s  exclu¬ 
sive  processing,  a  test  advertising  campaign  was  started  in 
newspapers  in  April.  This  was  followed  by  a  canvass  of 
women  in  their  homes. 

In  June  a  campaign  was  started  in  the  newspapers  of 
forty-two  cities.  This  ran  for  sixty  days,  five  days  a  week. 
After  that,  copy  ran  three  times  a  week  for  another  thirty 
days.  $60,000  was  spent  in  the  newspapers  in  the  month  of 
June  and  the  same  amount  in  July.  The  advertisements  were, 
for  the  most  part,  1200  lines,  360  lines  and  120  lines  in  size. 
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Altoona  Mirror 
Boston  Globe 
Bridgeport  Post 
Bridgeport  Telegram 
Chicago  Tribune 
Cleveland  Press 


Detroit  News 
Fall  River  Herald  News 
Gannett  Newspapers 
Harrisburg  Telegraph 
Hartford  Courant 
Honolulu  Star-Bulletin 


TRtiE 


Johnstown 
Louisville  Coi^Jo 
Louisville  Tlv^ 
New  York 
New  York 
New  York  Sun) 


DAii> 
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A  NEWSPAPER  ADVERTISEMENT  MAES 


O  ^ 


SING  makes  three 
1  grew  before 


Ninty-seven  retail  salesmen  contacted  the  grocery  and 
other  stores  selling  Welch’s.  For  point-of-sale  advertising, 
instead  of  elaborate  and  expensive  store  display,  photostatic 
enlargements  of  the  newspaper  advertisements  and  displays 
of  the  product  itself  were  used  with  great  success. 

The  copy  stressed  the  nutritional  value  of  Welch’s;  empha¬ 
sized  the  fact  that  low  calorie  foods  cut  down  resistance  unless 
sugar  is  added  to  the  diet  and  that  Welch’s  contains  from 
sixteen  to  nineteen  per  cent  of  invert  (pre-digested)  sugar, 

I  which  is  assimilated  into  the  blood  stream  almost  immediately 
and  restores  the  red  corpuscles  .  .  .  even  helps  to  burn  fat 
rather  than  build  it. 

As  the  result  of  the  Welch  advertising,  over  two  million 
booklets,  “Keeping  Your  Weight  Down”  and  “Red  Blooded 
Children,”  were  distributed  in  1933.  From  July  1st  on,  sales 
gains  reached  two  hundred  per  cent  ...  an  astounding  figure 
. . .  month  after  month.  This  means  that  July  sales  in  1933 
were  three  times  those  of  July  of  1932;  August,  September, 
October,  November  and  December  approximately  the  same! 

The  Welch  newspaper  advertising  appropriation  for  1934 
will  show  a  substantial  increase  over  1933,  possibly  reaching 
the  half  million  dollar  mark. 


1 

New  York  Times 

Salt  Lake  City  Tribune  j 

JRJournal 

New  York  World-Telegram 

Spokane  Spokesman-Review  | 

Pittsburgh  Press 

Spokane  Daily  Chronicle 

WEWS 

Providence  Journal 

St.  Paul  Dispatch 

f  Tribune 

Providence  Bulletin 

St.  Paul  Pioneer  Press 

Salt  Lake  City  Telegram 

Westchester  Newspapers 

1 

Ies  the 

MOST  PRODUCTIVE  STORE  DISPLAY 
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DELIVERIES  RETARDED 
BY  N.  Y.  BLIZZARD 


Circulator*  Find  Greatest  Obstruction 
to  Routine  Distribution  in  Years; 
Long  Island,  Connecticut 
Are  Snowed  In 


The  snowstorm  that  swept  upon  New 
York  and  its  environs  the  night  of 
Feb.  19  presented  the  greatest  handi¬ 
cap  to  newspaper  distribution  encoun¬ 
tered  in  many  years. 

Throughout  Long  Island,  Westches¬ 
ter  County  and  Connecticut  great  drifts 
of  snow  closed  many  roads  and  iso¬ 
lated  many  communities.  Newspaper 
sales  suffered  as  a  result  of  the  diif- 
culty  of  reaching  points  on  regular 
distribution  routes. 

The  greatest  trouble  was  encountered 
in  Long  Island.  On  Tuesday  it  was 
practically  impossible  to  get  east  of  Ja¬ 
maica  for  a  time.  Train  service  was 
either  entirely  suspended  or  so  slow  as 
to  be  useless  for  delivery  purposes.  Cir¬ 
culation  managers  to  w'hom  Editor  & 
Publisher  talked  this  week  said  they 
had  hired  many  more  trucks  and  men 
to  push  deliveries,  and  had  managed  to 
do  fairly  well  considering  the  circum¬ 
stances.  By  Wednesday  the  transpor¬ 
tation  system  was  in  better  running 
order. 

J.  E.  Hasenack,  circulation  manager 
of  the  New  York  Sun,  said  he  had  never 
seen  newspapers  delivered .  under  such 
difficulties  in  the  15  years  he  had  been 
in  New  York.  He  said  the  Sun  had 
hired  many  more  trucks  and  men  to 
facilitate  deliveries,  and  had  done  well 
in  reaching  destinations. 

Abram  Newman,  Evening  Post,  said 
that  sales  had  been  hurt  considerably  in 
Lo^  Island,  although  after  a  day  the 
deliveries  became  normal. 

The  circulation  department  of  the 
Hearst  newspapers  said  it  had  found 
some  “tough  spots”  to  reach,  but  that, 
in  general,  it  had  little  trouble  in  mak¬ 
ing  deliveries. 

Waldo  Walker,  Nezv  York  Times, 
said  that  there  had  been  some  loss  in 
sales  in  Long  Island,  but  that  by  steadi¬ 
ly  pushing  trucks  into  places  which 
couldn’t  be  reached  by  train,  conditions 
approaching  normal  were  achieved.  Mr. 
\Valker  told  of  rural  Times’  readers 
walking  into  town  to  buy  ten  and  twelve 
copies  of  the  papers  for  all  the  neigh¬ 
bors  in  their  communities.  He  also  said 
he  believed  the  story  of  the  storm  itself 
was  a  big  circulation  puller. 

A.  B.  MacLean,  World-Telegram, 
likewise  told  a  story  of  extraordinary 
efforts  made  to  reach  communities  cut 
off  by  the  storm. 

Deliveries  in  New  York  were  said 
to  be  practically  normal.  The  snow  was 
much  deeper  in  the  suburbs.  One  cir¬ 
culation  manager  said  the  New  York 
City  deliveries  were  even  faster  than 
usual  due  to  the  lack  of  cars  on  the 
streets. 

Circulation  employes  hitch-hiked,  came 

buses  or  subway,  or  used  other  means 
of  getting  to  their  offices. 


P.  D.  ADLERS  ON  CRUISE 

Philip  D.  ,\dler,  publisher,  of  the 
Keox'ance  (Ill.)  Star  Courier,  and  Mrs. 
Adler,  sailed  Feb.  16  from  New  York, 
on  a  month’s  cruise  of  the  West  Indies 
and  otlier  southern  points.  Mr.  Adler 
is  the  son  of  E.  P.  Adler,  Davenport, 
la.,  head  of  the  Lee  Syndicate  news¬ 
papers. 


KENTUCKY  GETS  PLEAS 
ON  CHILD  LABOR 

Secretary  Perkin*  Addresses  Legisla¬ 
ture  —  President’s  Indorsement 
Made  in  Letter — Amendment 
Hit  in  Newspaper  Editorial* 

Efforts  to  obtain  passage  of  the  child 
labor  amendment  centered  on  Kentucky 
this  week,  with  Frances  Perkins,  U.  S. 
Secretary  of  Labor,  accepting  an  invi¬ 
tation  to  address  both  houses  of  the 
legislature.  Kentucky  rejected  the 
amendment  eight  years  ago. 

Postmaster  General  James  A.  Farley 
sent  a  message  to  the  Governor  of  Ken¬ 
tucky  urging  the  ratification  of  the  meas¬ 
ure  and  both  President  Roosevelt  and 
Mrs.  Roosevelt  have  publicly  expressed 
their  support  of  this  means  of  abolish¬ 
ing  child  labor.  Hugh  S.  Johnson,  Na¬ 
tional  Recovery  Administrator,  also 
wrote  a  letter  to  the  National  Child  La¬ 
bor  Committee  expressing  his  approval. 

President  Roosevelt’s  indorsement  of 
the  amendment  was  made  public  re¬ 
cently  in  a  letter  to  Mrs.  Lalfue  Brown, 
of  Boston,  who  is  active  in  obtaining 
ratification  of  the  amendment  in  Massa¬ 
chusetts.  In  the  letter  the  President 
said: 

“Of  course,  I  am  in  favor  of  the 
Child  Labor  Amendment.  A  step  in  the 
right  direction  was  achieved  by  demon¬ 
stration  of  the  simplicity  of  its  applica¬ 
tion  to  industry  under  NRA.  Those 
connected  with  industries  which  had 
been  the  worse  labor  violators  were  the 
first  to  see  the  wisdom  of  the  step. 

“It  is  my  opinion  that  the  matter 
hardly  requires  further  academic  discus¬ 
sion.  The  right  path  has  been  definitely 
shown.” 

The  Brooklyn  Times-Union  this  week 
published  an  editorial  pointing  out  its 
objections  to  the  proposed  amendment. 
The  editorial  said  in  part: 

“It  is  virtually  impossible  to  over¬ 
emphasize  the  many  vital  objections  to 
this  amendment.  Many  specious  argu¬ 
ments  have  been  made  in  its  favor  and 
they  have  misled  many  usually  informed 
lawmakers.  So  much  so  that  many  well- 
informed  persons  believe  there  is  a  dan¬ 
ger  that  the  Legislature  of  1934  may 
approve  it.  Just  as  in  the  case  of  the 
Eighteenth  .Amendment  there  was  the 
belief  that  prohibition  could  not  be  im- 
posed’upon  the  country.  Yet,  it  was  so 
imposed.  -And  vast  effort  was  necessary 
to  eradicate  it.” 

Copies  of  the  editorial  were  sent  to 
circulation  managers  by  E.  S.  Dobson. 
Times-Union  circulation  manager. 

Recently  the  Hartford  Courant,  com- 
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nienting  on  the  opposition  to  the  amend¬ 
ment  made  by  A.  Lawrence  Lowell,  for¬ 
mer  president  of  Harvard  University, 
said : 

“Today  every  state  in  the  union  has 
laws  that  deal  adequately  with  the  sub¬ 
ject,  and  in  normal  times  these  laws  are 
better  enforced  than  they  could  ever  be 
if  the  power  to  enforce  the  proposed 
amendment  were  entrusted  to  the  fed¬ 
eral  government.  If  during  the  depres¬ 
sion  there  has  been  some  laxity  of  en¬ 
forcement,  the  reason  is  entirely  under¬ 
standable.  Where  the  breadwinner  of 
the  family  is  out  of  work  all  members  of 
it  turn  to  almost  any  task  that  might 
serve  to  hold  the  family  together.” 


GROUP  HONORS  CORRIGAN 

In  honor  of  his  completion  of  20  years 
as  a  reporter,  Arthur  F.  Corrigan,  of 
the  New  York  City  News  .Association 
staff,  was  guest  of  honor,  Feb.  3  at  a 
dinner  given  by  fellow-reporters  and 
friends  at  the  Fifth  Avenue  Tavern, 
New  York.  Mr.  Corrigan  for  many 
years  covered  the  Times  Square  dis¬ 
trict  and  West  Side  court.  Magistrate 
Benjamin  Greenspan,  in  proposing  a 
toast  to  Corrigan,  related  how  the  re¬ 
porter  had  always  been  among  the  first 
to  help  needy  cases  brought  before  the 
court. 


$200,000  SUIT  DISMISSED 

The  $200,000  libel  suit  of  Sonny  Ray, 
an  actor,  against  the  Hollywood  (Cal.) 
Citi::en-News,  based  on  a  story  refer¬ 
ring  to  Ray’s  asserted  difficulties  with 
immigration  officials,  was  dismissed  in 
Los  Angeles  Superior  Court  recently, 
when  the  court  upheld  the  defendant’s 
contention  that  the  plaintiff  did  not 
show  a  cause  for  action. 


WILEY  HAILS  RECOVERY 


Canada  and  U.  S.  Both  Gaining,  He 
Tell*  Canadian  Club 

The  United  States  and  Canada,  al¬ 
though  following  different  governmen¬ 
tal  policies,  are  both  marching  toward 
recovery,  said  Louis  Wiley,  business 
manager  of  the  New  York  Times, 
speaking  recently  at  a  luncheon  of  the 
Canadian  Club  at  Montreal. 

“Canada’s  recovery,  we  are  aware,” 
he  said,  “has  proceeded  almost  wholly 
without  the  experiments  in  government 
financing  and  government  e.xj^nditure 
with  which  our  own  administration 
plans  are  associated.  It  is  far  too  early 
to  place  final  judgment  upon  our  t 
policies  or  to  assay  their  economic  valuj,  j 
The  United  States  has,  however,  an 
enviable  asset  in  the  new  spirit  of  cour¬ 
age  throughout  the  nation.  We  have 
a  very  definite  and  great  asset  in  the 
hold  which  President  Roosevelt  has 
upon  the  people.  Even  those  who  ques¬ 
tion  the  wisdom  of  some  of  the  gov¬ 
ernment  spendings  and  who  are  opposed 
to  the  President’s  policies  with  refer¬ 
ence  to  gold  pay  tribute  to  the  courage 
and  vigor  with  which  he  approached  the 
reduction  of  the  ordinary  expense  of 
government. 

“Our  business  is  measurably  better. 

It  shows  marked  signs  of  improvement 
not  only  in  those  lines  which  have  been 
stimulated  by  government  purchases  to 
carry  out  public  works  and  other  un¬ 
dertakings  for  which  public  money  has 
been  supplied  but  in  those  lines  in 
which  private  expenditure  is  the  deter¬ 
mining  factor.  One  of  the  most  en¬ 
couraging  signs  has  been  the  improve¬ 
ment  in  the  automobile  industry  and 
associated  lines  of  manufacturing.’’ 


Make  an  Offer,,, 

Good  Running  HOE 
or  GOSS  OCTUPLE 
PRESSES 

These  presses — three  Goss  and  one 
Ho  e — right  now  are  doing  an  excellent  I 

job  of  turning  out  a  metropolitan  news¬ 
paper.  The  only  reason  theyVe  on  the 
market  is  because  new  unit  type,  in¬ 
dividual  motor  drive  presses  have  been 
ordered  to  replace  them  when  the  St. 

Louis  Star-Times  moves  into  its  new 
building  within  a  few  months. 

So,  if  you  are  interested,  drop  in  and 
watch  them  operate.  Check  their 
speed,  production  and  printing  .  .  .  and 
make  an  offer  on  one  or  more  of  them.  j 

Somebody  is  going  to  get  a  surprisingly  j 

big  bargain  in  these  presses  ...  and 
lots  of  other  equipment. 

write  or  call 

L.  J.  CHASE 
Production  Manager 

ST.  LOUIS  STAR-TIMES  , 
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CONTINUOUS  COMPOSITION  LINOTYPE 

for  mixed  compoaition 
or  quick  shifts. 


LINOTYPE 


K  L 


M  Rf 


GH 


O  PT. 

144 


PT.  TO 


From  a  calling  card  to  a  window 
card,  you  can  set  it  on  the  Linotype 
.  .  .  with  a  wide  selection  of  well- 
designed  faces  . . .  with  traditional 
Linotype  economy . . .  with  the  con¬ 
venience  of  slug  make-up  .  . .  with 
the  better  press-room  conditions 
that  go  with  solid  forms  and  an  ex¬ 
cellent  printing  surface.  The  Lino¬ 
type  system  provides  the  right 
equipment  for  any  class  of  work, 
for  any  production  condition. 


MERGENTHALER 

LINOTYPE 

COMPANY 

BROOKLYN 
NEW  YORK 


ALL-PURPOSE  LINOTYPE 

for  maximum  flexibility 
and  full  range  of  sixes. 


X  Z 


Linotype  Bodoni  and  Metro  Families 
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V.  HANSON  CELEBRATES 
25th  ANNIVERSARY 


Ha* 


PublUhed  Birmingham  Dailie* 
a  Quarter  Century  —  Event 
Ob*erve«l  by  Dinner 
to  Employe* 

\ictor  H.  Hanson,  president  and 
publisher  of  the  Birmingham  News  and 
Birmingham  Age-Herald,  celebrated  the 
twent\ -fifth  anni- 
versarv  of  his 
entrance  into 
the  Birmingham 
ne\vspai)er  field 
by  tendering  a 
dinner  Feb.  15  to 
employes  at  his 
residence.  In  a 
“Looking  Back¬ 
ward"  statement 
published  under 
his  signature  he 
said  that  the 
daily  circulation 

Victor  H.  Hanson  of  the  News  has 
increased  from 
18, (XK)  when  he  first  became  interested 
in  its  ownership  to  approximately  80,- 
000  at  the  present  time.  Mr.  Hanson 
purchased  a  one-fourth  interest  in  the 
News  in  February,  1900  from  its  foun¬ 
der  and  owner,  (jen.  Rufus  X.  Rhocles. 
and  became  vice-president  and  general 
manager.  In  January,  1910.  (jeneral 
Rhodes  died  and  on  the  following 
March  1,  Mr.  Hanson  purchased  ma¬ 
jority  interest  from  Mrs.  Rhodes.  Upon 
his  invitation  Frank  P.  Glass,  then  half 
owner  and  editor  of  the  Montgomery 
Advertiser,  acquired  a  one-fourth  in¬ 
terest  in  the  Xews  and  became  its  vice- 
president  and  editor.  He  remained  in 
that  capacity  until  1920. 

At  the  time  of  Mr.  Hanson’s  pur¬ 
chase  the  Xews  was  a  six-day  after¬ 
noon  newspaper.  A  Sunday  edition  was 
added  in  1912. 

Mr.  Hanson  purchased  the  Birming¬ 
ham  Ledger  in  1920  and  consolidated  it 
with  the  Xews  and  in  the  spring  of 
1927  the  same  thing  was  done  with  the 
Age-Herald,  resulting  thus  in  the  mer¬ 
ger  of  all  three  of  the  daily  newspajiers 
in  existence  when  he  first  went  to  Bir¬ 
mingham  in  190*>.  The  .\ge-Herald  is 
now  the  morning  edition,  the  Xews  the 
afternoon  and  the  Xews-.-\ge-Herald 
the  Sunday  edition. 

Mr.  Hanson’s  chief  venture  outside 
of  Birmingham  came  in  1922  when  he 
liought  the  Montgomery  .\dvertiser,  his 
first  love  in  the  newspaper  business.  He 
sold  the  .\dvertiser  in  1927  to  his  old 
friend  and  former  employer  and  asso¬ 
ciate  Frank  P.  Glass.  The  latter  con¬ 
tinued  to  own  and  operate  the  .Adver¬ 
tiser  until  his  death  a  few  weeks  ago. 

The  Xews  and  Age-Herald  is  now 
housed  in  a  six  story  building.  Since 
becoming  owner  of  the  properties  Mr. 
Hanson  has  installed  all  new  machinery. 

On  the  payroll  of  the  newspaper  are 
a  number  of  employes  whose  length  of 
service  exceeds  that  of  Mr.  Hanson. 

The  executive  committee  which  op¬ 
erates  the  properties  under  his  general 
direction  consists  of  James  F'.  Chappell, 
assistant  publisher,  23  years’  service; 
W’.  A.  Cams,  mechanical  superintendent. 
24  years;  J.  C.  Qark,  secretary  and 
treasurer,  22  years;  George  C.  Biggers, 
advertising  director,  11  years;  Charles 
.\.  Fell,  managing  editor.  15  years,  and 
Don  R.  Davis,  circulation  manager,  five 
vears. 


UR  OVN  VORLp 

or  Letters 


little  to  do  with  the  press.  The  final 
chapters  center  around  a  murder  scene 
in  which  the  killer  is  captured  and  the 
unmasking  of  the  girl. — J.  G. 

TAX  APPEAL  DENIED 


**0222  Retailing  Ideas.”  compiled 
“  and  published  by  Emanuel  Lyons, 
Pittstown,  N.  J.,  is  just  what  its  title 
says.  In  four-  and  five-line  paragraphs, 
it  fills  page  after  page  with  brief  state¬ 
ments  of  plans  tried  by  “Merchant  No. 
1”  clear  through  to  Merchant  No.  2222.” 

Merchant  Xo.  156,  for  instance,  put 
an  end  to  rainy  day  blues  by  advertis¬ 
ing  that  on  every  rainy  day  he  would 
have  a  25-cent  sale  in  every  department. 
Merchant  No.  1260  sells  shoes  guaran¬ 
teed  for  so  many  miles  wear,  and  also 
.sells  the  customers  pedometers — which 
may  lie  returned  for  refund — so  they 
can  check  the  guarantee.  Merchant 
No.  1474  attracted  children  by  adver¬ 
tising  that  a  popular  comic  strip  char¬ 
acter  would  perform  antics  in  the  store. 

Merchant  No.  1728  “has  made  free 
weighing  of  babies  so  popular  that  he 
has  four  .scales  steadily  going.” 

The  ideas  are  grouiied  into  chapters 
with  such  headings  as  “.Advertising 
Ideas.”  “Prize,  discount,  and  gift 
ideas.”  “Management  and  Economy 
Ideas,”  “Merchandising  Ideas,”  "Ideas 
that  -Attracted  Christmas  Crowds.” 
“Yard  Goods  Ideas,”  “Ready  to  Wear 
Ideas,”  “Men’s  and  Boys’  Clothing 
Ideas.”  etc. 

The  author  has  had  department  store 
advertising  experience,  and  for  ten 
years,  until  recently,  was  on  the  staff 
of  the  Dry  Goods  Economist.  He  re¬ 
ports  that  the  book  is  being  used  by 
newspapermen  as  a  source  of  sugges¬ 
tions  to  retail  advertisers.” — R.  S.  M. 
*  *  ♦ 

The  Nezv  York  Herald  Tribune 
believes  that  a  greater  effort  should 
lie  made  to  interpret  the  events  of  our 
day  in  fiction  form,  and  that  a  news¬ 
paper  magazine  is  the  proper  place  in 
which  to  do  it.”  Mrs.  William  Brown 
Meloney,  editor  of  the  Herald  Trib¬ 
une  Alagazine,  wrote  last  week  in  an¬ 
nouncing  a  new  policy  of  publishing 
important  topical  novels  in  serial  install¬ 
ments  in  her  section.  In  a  discussion 
of  fact  and  fancy  .she  wrote  that  “fic¬ 
tion.  especially  fiction  that  deals  with 
today,  is  often  truer  than  what  passes 
for  fact,"  and  that  “if  fiction  sometimes 
gives  a  truer  picture  than  does  fact, 
it  also  frequently  gives  a  more  com¬ 
plete  and  understandable  one.” 

Mrs.  Meloney  cited  the  ease  with 
which  facts  could  be  presented  in  fiction 
when  their  publication  as  nothing  but 
facts  would  lie  impossible,  and  gave 
recent  history  as  an  example  of  this. 

"Important  fiction.”  she  wrote,  “af¬ 
fords  a  background  of  understanding 
such  as  cannot  lie  found  in  serious  aca¬ 
demic  discussion.  It  takes  us  behind 
the  scenes  of  the  great  pageant  of  his¬ 
tory,  shows  us  the  hidden  prompters 
and  scene  shifters,  and  reveals  the 
actors  as  they  really  are.  It  is  unham- 
nered  bv  the  censorship  of  dictators. 
If  written  honestly  and  sincerely,  not 
for  propaganda  purposes,  it  is  the  liv¬ 
ing.  breathing  lx)dy  of  which  news  is 
the  skeleton.” 

On  February  25  the  Herald  Tribune 
Magazine  will  liegin  to  publish  its  first 
serial  fiction,  “Bachelor — Of  .Arts”  by 
John  Erskine.  hut  “this  does  not  mean 


WANTED  Advertising  Manager  by  second 
ptiIXT  in  large  city.  Prefer  one  at  i)re.sent  em¬ 
ployed  Jind  set'king  ttdvaneement  or  one  displaced 
through  merger.  State  full  record  and  qualifica¬ 
tions  in  application.  All  replies  strictly  con¬ 
fidential.  Box  Xo.  K-944. 


that  we  are  flinging  out  the  banner  of 
a  crusade;  we  will  not  run  propaganda 
for  any  movement  or  idea.”  according 
to  Mrs.  Meloney.  “It  is  a  fact,  with 
a  few  striking  exceptions,  that  the  nov¬ 
els  which  have  most  greatly  influenced 
public  thinking  have  not  been  those 
written  as  propaganda,  but  purely  for 
the  love  of  writing.  They  carried  con¬ 
viction  and  led  to  action  because  they 
were  essentially  true.  What  we  will 
do,  therefore,  is  to  present  the  human 
drama  of  these  times  as  seen  through 
the  eyes  of  our  ablest  fiction  writers.” 

Fiction,  by  its  dramatization  of  the 
facts  of  today,  gives  us  a  clear  and 
true  picture  of  the  world  in  which  we 
live,  she  explained.  She  declared  that 
it  was  easier  to  understand  the  psy¬ 
chology  of  the  French  people  and  to 
have  a  better  understanding  of  the 
dispatches  relating  to  the  recent  French 
riots  if  one  had  read  “The  Tale  of 
Two  Cities.”  Reports  from  China  of 
revolution,  invasions,  famine  and  flood 
were  remote  from  the  interests  of  mil¬ 
lions  of  Americans  until  they  had  read 
Pearl  Buck’s  “Good  Flarth”  she  said, 
and  “-All  Quiet  on  the  Western  Front” 
interpreted  scenes  behind  the  German 
lines  more  vividly  than  state  papers  oi 
censored  dispatches  ever  could. — S.  T. 
*  *  * 

A  NOVEL.  “Bedmates”  by  Herman  I. 

Bloom,  former  Springfield,  Mass., 
newspaperman,  written  under  the  pen 
name  of  Harmon  Bellamy,  has  been 
published  by  William  Goodwin,  Inc.,  of 
New  York.  The  story  concerns  the  ad¬ 
ventures  of  a  pair  of  reporters,  one  a 
girl  masquerading  as  a  man.  It  is  dif¬ 
ferent  from  the  usual  run  of  newspaper 
stories;  in  fact,  most  of  the  action  has 


A.  L.  Miller  and  Estate  of  H.  C. 
Hawk  Must  Pay  Deficiency  Judgment 

Two  former  part  owners  of  the  Bat¬ 
tle  Creek  (Mich.)  Enquirer-News,  A. 
L.  Miller,  now  publisher  and  president 
of  F'ederated  Publications,  Inc.,  an<l 
Henry  C.  Hawk,  lost  their  appeal  to 
escape  pa\  nient  of  alleged  deficiency  in¬ 
come  taxes  totaling  more  than  §31,1X10 
on  profits  received  from  sale  of  stock  in 
the  old  Enquirer  and  News  company 
Feb.  15  when  the  United  States  Board 
of  Ta.x  Appeals  handed  down  a  de¬ 
cision  upholding  the  Commissioner  of 
Internal  Revenue.  Under  the  decision, 
Mr.  Miller  will  have  to  pay  a  tax  de¬ 
ficiency  of  §13,213.02,  while  the  estate 
of  Henry  C.  Hawk  will  be  assessed  for 
a  deficiency  of  §18,118.69,  less  the  tax 
on  a  deduction  of  §2,056.84  allowed 
by  the  tax  board  for  t>perating  expense. 

The  taxes  are  for  1928,  when  Mr. 
Miller  and  Mr.  Hawk  sold  part  of  their 
Enquirer- News  stock  to  Federated  Pub¬ 
lications,  Inc.,  and  tradeil  the  rest  for 
stock  in  F'ederated  Publications.  .Ac¬ 
cording  to  the  revenue  commissioner. 
Mr.  Miller  thereby  nmde  a  profit  of 
§49,107.60,  while  Mr.  Hawk’s  profit  was 
in  the  amount  of  §40.855.05.  F'ederated 
Publications,  besides  the  Empiirer- 
News  includes  the  Lansing  State  Jour¬ 
nal  and  Grand  HaDds  Herald. 

Mr.  Miller  and  Mr.  Hawk  in  their 
petitions  for  redeterminaton  by  the 
board  of  tax  appeals,  claimed  that  the 
transaction  was  in  fact  a  reorganization, 
and  not  a  sale,  and  was  therefore  non- 
taxable.  In  its  decision,  the  tax  board 
stated:  “There  was  no  transfer  of  any  of 
the  assets  of  the  News  comiiany  to 
the  control  of  F'ederated  Publications. 
Inc.  We  find  no  facts  which  bear  any 
resemblance  to  a  consolidation  or  a  mer¬ 
ger.  Judgment  will  be  entered  for  the 
respondent.” 


Among 
Other  Things 


This  newspaper,  since  1915  lias 
refused  and  still  refuses  advertise¬ 
ments  of  all  ty|)es  of  intoxicating 
drinks,  including  beers,  wines  and 
hard  licpiors. 

Many  other  types  of  advertising 
are  likewise  unable  to  gain  ad¬ 
mittance  to  the  columns  of 

The  York,  (Pa.)  Gazette  and  Daily 

Your  copy,  if  accepted,  will  he 
in  good  com[)any. 

For  further  details  see 

HOWLAND  &  HOWLAND,  Inc. 
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^eirsJ 


From  Page  ™ 

of  the  San  Francisco  Call-Bulletin 


a  bigger  sensation, 
a  more  powerful 
story,  than  the 
serial  which  won 
the  greatest  pub¬ 
lic  in  the  history 
of  newspaper 
fiction. 


write  or  wire  now  for  territory 
and  terms 


ELENORE  ^  AYZOb 

MEHERIN’s  y 

successor  to  the  ^ 

unforgettable  CHICKIE  scheduled  In  48  PAPERS  from  coast  to  coast 

within  TEX  DAYS  of  its  initiai  announcemc] 

ritory 


w  ithin  TEX  DAYS  of  its  initiai  annonncement! 
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Annou 

The  new  YORK  times  has  adopted  the 

Wood  Autopaster  as  a  standard  part  of  its 
pressroom  equipment,  and.  has  ordered  for  im¬ 
mediate  delivery  TWENTY  additional  auto- 
PASTERS  for  use  in  its  New  York  plant. 

Its  swift  Wood  Steel  Presses  hereafter  will 
be  replenished  automatically  with  paper  rolls 
while  working  at  full  speed.  No  longer  need 
they  be  slowed  down  during  operation. 

Thus  there  will  result  a  great  increase  of 
output  without  a  corresponding  increase  of 
speed,  with  a  halving  of  printed -waste,  and 
such  uniform  excellence  of  printing  and  folding 
as  is  not  possible  with  presses  having  to  be 
slowed  down  for  paper  replenishment. 

When  its  Autopasters  are  installed  The  New 
York  Times  will  be  the  only  newspaper  in  the 
world  produced  by  this  ultra-modern  method. 

WOOD  NEWSPAPER  M 

Makers  of  Fine  ^ 
501  Fifth  A 
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The  wood  steel  Printing  Unit  now  be¬ 
comes  a  self-feeding  printing  press  able 
to  replenish  its  own  paper  rolls  automatically 
at  full  speed,  and  will  be  sold  as  such.  There 
is  none  other  upon  the  market.  Also,  it  is  the 
only  press  which  clamps  and  unclamps  its  own 
printing  plates  automatically  and  without 
human  effort,  thus  economizing  starting  time 
while  providing  a  more  uniform  clamping  of 
plates  than  is  possible  by  hand,  eliminating 
sprung  plates,  broken  webs,  and  bad  printing. 

In  addition  to  these  inventions  the  Wood 
Press  embodies  many  other  unique  devices.  It 
possesses  an  unbreakable  folder,  made  wholly 
of  steel — the  fastest  folding  machine  in  use. 


I  Because  of  its  handiness  and  celerity,  and 
its  productivity,  the  Wood  Press  is  beyond 
rivalry  where  the  quick  and  economical  man¬ 
ufacture  of  many-paged  newspapers  of  large 
I  circulation  and  high  quality  is  concerned. 


lAjJHINERY  CORPORATION 
NMspaper  Machinery 
Vvenue,  New  York 
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CONDITIONALLY  APPROVED 

RESIDENT  ROOSEVELT’S  reputed  rule 
never  to  make  an  important  decision  when  he 
was  tired  may  have  been  discarded  when  he 
wrote  his  conditional  approval  of  the  code  intended 
to  govern  the  newspaper  business,  for  his  covering 
letter  indicated  a  vexed  and  weary  mind. 

The  code  is  approved  with  two  important  reser¬ 
vations.  Mr.  Roosevelt  might  better  have  left  his 
several  comments  unwritten.  W’e  believe  that  in 
some  respects  the  President  has  been  ill-advised 
and  his  unhappy  references,  innuendoes,  a  rather 
insulting  skepticism  and  short-shrift  attitude  are 
obviously  reflected  from  the  counsels  of  Gen.  Hugh 
S.  Johnson  and  Dr.  Lindsay  Rogers.  It  was  the 
voice  of  Jacob,  but  all  who  have  been  in  contact 
with  NRA  headquarters  know  that  it  was  the  hand 
of  Esau.  Anyhow,  Mr.  Roosevelt’s  comments  add 
nothing  to  the  code,  subtract  nothing  from  it;  they 
leave  the  law,  the  code,  the  President’s  authority  ex¬ 
actly  where  they  were.  .\11  that  was  accomplished  was 
that  the  President  went  far  out  of  his  way,  without 
basis  of  fact  or  justification,  to  administer  a  rebuke 
to  the  press  that  has  almost  unanimously  supported 
the  recovery  crusade  and  as  gallantly  as  any  cause 
ever  proposed  in  this  land,  and  also  to  humble  and 
humiliate  the  newspaper  committees  that  have 
worked  for  many  months  in  good  spirit  and  with 
intelligence  to  reconcile  the  multitude  of  disparities 
in  the  business  and  draft  a  workable,  reasonable, 
fair  code. 

We  have  no  reasoti,  from  anything  Mr.  Roosevelt 
has  said,  to  change  our  views  in  reference  to  the 
propriety  of  a  license  disclaimer  in  the  code,  but 
even  granting  that  it  is  a  debatable  subject,  Mr. 
Roosevelt  might  well  have  honored  the  press  for 
a  sincere  effort  to  keep  in  the  clear  a  constitutional 
right  which  is  in  its  custody  and  is  held  as  a 
priceless  possession.  However,  to  imply  as  he  did, 
and  as  Johnson  and  Rogers  have  asserted  for  months, 
that  the  committee's  insistence  upon  a  license  dis¬ 
claimer  was  insincere  and  a  cover  for  sly  chiseling 
on  the  labor  provisions  is  the  most  dismal  and  un¬ 
fortunate  incident  of  Mr.  Roosevelt’s  exciting  year 
at  Washington.  The  real  reason,  if  it  must  be 
said,  that  the  free  press  clause  was  not  knocked 
out  of  the  code  by  Johnson  and  Rogers  was  that 
NRA  well  knew  that  if  it  were  discarded  the  rank 
and  file  of  newspapers  would  abandon  the  effort 
to  write  a  code  and  those  who  wished  to  support 
tile  blue  eagle  crusade  would  go  it  alone,  under  the 
President’s  blanket  code.  The  free  press  issue  was 
always  the  fighting  line.  It  has  been  won,  well 
won,  and  though  the  technical  debate  should  run 
on  forever  it  will  nevertheless  be  rememlxired  of 
newspapermen  of  this  generation  that  they  did  not 
yield  the  hard-earned  constitutional  right  of  their 
medium  and  permit  it  to  shift  in  the  great  unknown 
of  technical  legal  debate. 

Mr.  Roosevelt’s  comment  did  not  present  a  new 
view,  but  it  was  positive.  However,  as  lawyers 
are  divided  on  the  question  whether  an  individual 
or  corporation  can  specifically  or  inferentially  waive 
the  constitutional  right,  the  newspaper  committee 
might  at  least  be  credited  with  prudence  and  honor 
in  accepting  the  doubt  and  attempting  to  devise  a 
means  to  support  NR.\  without  defaulting,  even 
casually,  the  press  privilege.  That  this  position  has 
been  recognized  clearly  by  XR.^  since  last  October, 
Gen.  Johnson’s  letter  of  transmission  makes  clear. 
Why  does  Mr.  Roosevelt  raise  it  again  with  gest¬ 
ures  that  no  newspaper  editor  or  publisher  can 
consider  friendly  or  even  fair?  Why,  in  his  dis¬ 
cussion  of  the  free  press  clause,  does  he  make  the 
gratuitous  observation  that  the  constitutional  guar¬ 
antee  does  not  permit  newspapers  to  exploit  child 
labor,  to  publish  in  fire  traps,  or  to  publish  lewd¬ 
ness,  libel  and  obscenity?  Xo  newspaper  concerned 
with  the  daily  newspaper  code  has  ever  argued 
that  it  does.  Xo  newspaper  to  our  knowledge  has 
ever  considered  that  the  Xational  Recovery  Act 
has  any  concern  with  safety  or  police  regulations. 
If  Mr.  Roosevelt’s  comment  implies  that  his  XRA 
powers  may  be  extended  to  municipal  functions,  he 
can  expect  few  newspapers  to  place  themselves  in 
this  unforeseen  peril.  This,  despite  the  fact  that  few 
newspapers  can  be  accused  of  any  of  the  offenses 
cited  by  the  President.  Did  the  Chief  Executive 


Keep  thy  heart  with  all  diligence,  for  out 
of  it  are  the  issues  of  life. — Proverbs,  IV’; 
23. 


deliberately  write  a  slur  for  public  effect,  or  was 
he  a  tired  man  listening  to  prejudiced  counsels? 

Candidly  we  do  not  believe  that  Mr.  Roosevelt 
and  his  NR.\  aides  have  any  intention  of  infringing 
press  freedom.  Xor  are  we  afraid  of  big,  bad 
Dictators.  The  letter  appears  to  be  a  human  ex¬ 
pression  of  impatience  with  a  tiresome  subject. 
We  grant  that  too  many  unnecessary  words  have 
been  said  on  both  sides  of  the  free  press  argument 
without  the  possibility  of  changing  the  fundamental 
fact  that  free  press  is  a  constitutional  guarantee 
that  Congress  cannot  abridge.  The  publishers’ 
clearly  worded  reservation  in  the  code  is  simply 
a  safeguard  against  the  court’s  decision,  based  upon 
the  dangers  of  “emergency”  philosophy,  tending  to 
make  the  moment’s  necessity  transcend  the  accumu¬ 
lated  political  wisdom  of  the  ages. 

There  is  no  reason  for  newspapers  to  guide  their 
future  course  by  the  testy  tone  of  the  President’s 
letter.  If  they  do,  there  is  real  danger  that  resultant 
bickering  and  resistance  may  retard  the  genuine 
progress  that  is  being  made  toward  recovery,  re¬ 
employment.  happiness,  which  is  what  it  is  all  about. 
The  code  is  signed  and  the  next  job  is  to  get  to 
work  under  it.  In  the  improbable  event  that  further 
assaults  are  made  upon  newspaper  integrity  or 
liberty,  the  industry  can  deal  with  them  as  they 
arrive,  appealing  to  the  court  of  public  opinion  with 
clean  hands  and  a  clear  conscience. 


A  five-day  ivorking  week,  tvith  customary 
sir  day  newspaper  efficiency,  is  the  problem  of 
many  offices. 


LEGAL  CONTROL  OF  COPY  PRICES 

ACKETEERIXG  news  agents  in  this  city  have 
at  last  been  caught  up  by  the  law,  thanks 
to  determined  action  by  the  Publishers’ 
.Association  of  Xew  York. 

Xow  it  will  be  possible  for  circulation  depart¬ 
ments  to  control  the  distribution  of  newspapers  to 
the  public  and  prevent  such  outrages  as  the  sale  of 
copies  for  5  cents  when  the  price  of  2  or  3  cents 
is  plainly  labelled  on  the  face  of  the  paper.  It  is 
said  that  the  reading  public  of  this  city  has  been 
mulcted  of  $10,000  a  day  in  overcharges  by  news 
dealers  and  street  sale.smen.  For  years  publishers 
of  this  city  have  sought  to  abate  the  nuisance,  which 
prevailed  on  early  editions  and  bulldogs,  without 
success.  It  angered  many  readers  who  seemed  to 
think  that  the  newspapers  were  only  blinking  at  the 
extortion. 

In  other  columns  you  will  read  the  official  ruling 
made  by  Justice  Cotillo  in  Bronx  County  Supreme 
Court.  He  sets  up  the  sound  public  policy  that  a 
newspaper  may  refuse  to  sell  to  news  dealers  who 
do  not  retail  at  established  prices,  thus  to  inordi¬ 
nately  increase  their  percentage  of  profit.  He  held 
that  newspaper  publishers  are  entitled  to  sell  their 
wares  only  to  dealers  of  their  own  choice.  This 
means  that,  as  a  matter  of  law,  a  dealer  who  abuses 
his  privilege,  victimizes  the  public,  overrides  the 
publishers’  will,  can  justly  be  deprived  of  his  supply 
of  papers.  Justice  Cotillo  wrote  in  his  opinion  some 
sound  sense  on  the  ancient  and  vexatious  problem  of 
price  fixing.  He  is  also  clear  on  the  broad  dif¬ 
ference  between  conspiracy  to  injure  a  retailer  by 
depriving  him  of  supply  and  united  action  by  pro¬ 
ducers  to  prevent  the  public  being  gouged  by 
retailers  who  overcharge. 


Revised  Tugwell  bill  is  much  improved  by 
the  good  process  of  open  discussion  and  its 
principle  is  intact,  proposing  a  genuine  reform 
in  advertising  drugs,  cosmetics  and  food,  serv¬ 
ing  the  consumer  and  disarming  frauds. 


I  ^  L 

“CHILD  LABOR”  AND  THE  CODE 

X  60  days  President  Roosevelt  expects  to  receive 
from  the  government  members  of  the  Code 
.Authority  a  report  on  the  operation  of  the  clause 
in  the  newspaper  code  which  reads  as  follows: 

(Article  V,  Section  1)  Publitkert  shall 
not  employ  persons  under  16  years  of  age 
except  those  who  are  ahle,  without  impair¬ 
ment  of  health  or  interference  with  hours 
of  day  school 

(a)  To  deliver  newspapers; 

(h)  To  sell  newspapers,  provided  that 
no  such  person  shall  he  employed  in  street 
sales  between  7  P.  M.  and  7  A.  M.  from 
Oct.  1  to  March  31,  or  between  8  P.  M. 
and  7  A.  M.  from  April  1  to  Sept.  30;  and 
(c)  To  perform  other  part-time  services, 
but  not  in  manufacturing  and  mechanical 
departments,  for  not  more  than  three  hours 
a  day,  between  7  A.  M.  and  7  P.  M.,  pro¬ 
vided  that  no  person  under  14  years  of  age 
shall  be  so  employed. 

The  feeling  of  the  Administration  in  reference  to 
this  so-called  child-labor  clause  is  clearly  indicated 
by  the  fact  that  the  President  wants  to  hear  exclu¬ 
sively  from  the  Government  members  of  the  Code 
.Authority.  Mr.  Roosevelt  has  set  his  hand  to  the 
work  of  outlawing  child  labor  in  this  country,  but 
is  balancing  in  his  mind  the  (giestion  whether  or 
not  carriers  and  street  sellers  constitute  “exploited 
child  labor.” 

Due  in  part  to  the  agitation  in  reference  to  the 
proposed  child  labor  amendment  to  the  Federal  Con¬ 
stitution,  the  news  carrier  and  newsboy  code  issue 
has  been  kept  at  white  heat  for  weeks,  with  obvious 
pressure  on  the  press  by  propagandists  and  also 
with  some  wild  talk  in  the  press.  Persons  who 
are  urging  the  amendment  may  be  high-minded  citi¬ 
zens  quite  unaware  of  the  tactics  of  those  who 
would  give  the  impression  that  editorial  opinion 
on  the  subject  of  the  amendment  is  colored  by  self¬ 
ish  industrial  interests  of  publishers.  If  there  is  any 
element  of  truth  in  this  charge,  it  certainly  is  con¬ 
fined  to  a  fractional  part  of  the  press.  We  hope 
the  rival  propagandists  of  the  political  arena  will 
keep  the  amendment  issue  separate  from  the  news¬ 
paper  code  issue.  The  President  should  not  be 
driven  into  an  action  which  would  have  tragic  re¬ 
sults  in  .American  boydoni.  W’e  yield  to  no  one 
in  pride  and  joy  over  child  labor  reforms  that  will 
free  the  tender  victims  of  sweatshops,  mines,  mills, 
stores  and  farms,  but  we  also  know  that  it  is  sheer 
nonsense  to  include  newspaper  carriers  and,  gen¬ 
erally  speaking,  newsboys,  in  the  category  of  ex¬ 
ploited  youth. 

The  accepted  code  provisions  are  liberal  and 
just,  and  with  proper  administration  there  should 
be  no  cause  for  further  action.  All  circulation  boys 
between  the  ages  of  14  and  16  years  of  age  are  now 
working  under  the  limitations  set  forth  above.  Cir¬ 
culation  managers  will  need  to  be  alert  to  see  that 
the  rules  are  lived  up  to  strictly,  using  their  best 
efforts  not  only  to  prevent  the  employment  of  young¬ 
sters  of  less  than  14,  but,  if  possible,  to  stop  regular 
carriers  from  hiring  “on  their  own”  smaller  boys 
to  “help  on  the  routes.”  .At  the  same  time  every 
cooperative  action  possible  should  be  taken  to  pre¬ 
vent  sale  of  papers  on  the  streets  by  boys  who  fall 
under  the  age  ban.  This  is  a  difficult  situation, 
and  not  strictly  a  newspaper  responsibility,  yet  cir¬ 
culation  men  will  be  well  advised  to  cooperate  with 
welfare  agencies,  police  or  school  authorities. 

We  believe  that  one  doubt  in  Mr.  Roosevelt’s 
mind  concerns  boys  at  work  in  early  morning  hours. 
Secretary  of  Labor  Frances  Perkins,  to  whom  child 
labor  looms  large,  has  approved  of  the  14-year  age 
limit  in  the  case  of  boys  selling  and  delivering 
papers,  but  her  view  has  been  that  there  should 
be  an  extension  of  the  age  limit  to  16  years  in  the 
case  of  night  work,  this  to  include  carriers.  No 
doubt  she  has  pressed  this  view  on  President 
Roosevelt. 

The  whole  case  presents  many  problems,  but  cer¬ 
tainly  within  60  days  the  newspapers  can  rearrange 
circulation  methods  to  comply  with  the  code,  and  the 
government  members  of  the  Code  Authority  should 
be  able  to  give  President  Roosevelt  a  satisfactory 
report. 
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PURELY  PERSONAL 


COL.  FRANK  KNOX,  publisher, 
Cfiuago  Daily  News,  and  U.  S. 
Senator  .\rthur  H.  Vandenburg,  former 
publisher  of  the  Grand  Rapids  Herald, 
were  the  principal  shakers  at  a  Lincoln 
Club  banquet  at  Grand  Rapids,  Feb. 
17.  Senator  Vandenburg  announced  his 
candidacy  for  re-election. 

W.  T.  Anderson,  editor,  Macon  (.Ga.) 
Telegraph,  served  as  toastmaster  at  a 
dinner  given  Arthur  Brisbane,  noted 
columnist  and  Hearst  newspaper  editor, 
Feb.  23,  at  the  Biltmore  flotel,  Atlanta. 

Joseph  R.  Knowland,  publisher,  Oak- 
land  (Cal.)  Tribune,  has  been  named 
to  the  executive  committee  making  plans 
for  the  39th  trieiuiial  conclave  of 
Knights  Templar  of  the  United  States, 
to  be  held  in  San  Francisco  July  7-13. 

Thomas  Ferguson,  publisher,  Man- 
chester  (Conn.)  Herald,  sailed  Feb.  17 
on  the  liner  California  for  San  Fran¬ 
cisco,  from  where  he  planned  to  go  on 
to  Fprtland,  Ore.,  for  a  visit  with  his 
brother. 

Malcolm  W'.  Bingay,  editorial  direc¬ 
tor,  Detroit  (Mich.)  Free  Fres,  was  a 
speaker  at  the  annual  banquet  of  the 
Saginaw,  Mich.,  Retail  Merchants’ 
Credit  Bureau,  Feb.  14. 

W.  U.  Wilkinson,  publisher,  Aka 
(Okla.)  Pioneer,  has  been  named  acting 
lK)stmaster  of  that  city. 

W.  L.  Straub,  editor,  St.  Petersburg 
(Fla.)  Times,  is  convalescing  after  a 
stroke  of  paralysis  suffered  early  this 
week  in  the  Florida  resort  city. 

D.  B.  McKay,  former  publisher  of 
the  Tampa  (I’la.)  Times,  and  now 
chairman  of  the  editorial  board  of  that 
daily,  was  recently  elected  treasurer  of 
the  Florida  Taxpayers’  Association. 

Harold  B.  Johnson,  editor  and  pub¬ 
lisher,  ll  atertown  (N.  \  .)  Times,  was 
host  to  Mark  Sullivan,  Washington 
news  commentator,  F'eb.  15,  when  he 
appeared  there  on  a  lecture  tour. 
buffet  luncheon  was  served  in  the  pub¬ 
lisher’s  office,  which  staff  members, 
executives  of  the  newspaper  and  promi¬ 
nent  citizens  attended. 

Mrs.  Georgia  C.  Bailey,  publisher 
of  the  Johnstmvn  (Pa.)  Democrat,  has 
been  appointed  postmistress  of  Johns¬ 
town  by  the  President.  She  is  the 
widow  of  Warran  Worth  Bailey,  who 
for  years  was  editor  of  the  DemcKrat. 

John  P.  Harris,  editor  and  publisher, 
Hutchinson  (Kan.)  News  and  Herald, 
has  been  appointed  to  a  four-year  mem¬ 
bership  on  the  Hutchinson  library  board. 

M.  Fdward  Silberstein,  editor,  Catskill 
(X.  Y.)  Mail,  has  returned  from  a  so¬ 
journ  in  Florida.  His  wife  and  daugh¬ 
ter  accompanied  him. 

Rider  Stockdale,  editor,  Horton 
(Kan.)  Tri-County  Nctes,  has  an¬ 
nounced  his  candidacy  for  the  Repub¬ 
lican  nomination  for  Congress  from  the 
First  Kansas  district.  W.  P.  Lambert- 
son.  Republican,  F'airview,  is  the  incum¬ 
bent. 

Judge  Grover  C.  Hall,  editor,  Mont¬ 
gomery  (.'\la.)  Advertiser,  is  a  candi¬ 
date  for  re-election  as  probate  judge 
of  Montgomery  County. 

E.  J.  Ottaway,  president  of  the  Port 
Huron  (Mich.)  Times  Herald,  and 
Mrs.  Ottaway,  have  left  for  a  month’s 
visit  in  St.  Petersburg,  Fla. 

Edward  J.  Stackpole,  Sr.,  editor-in- 
chief  of  the  Harrisburg  (Pa.)  Tele¬ 
graph  Newspapers,  addressed  the  an¬ 
nual  baiKiuet  of  the  Dickinsonian  staff 
Dickinson  College  weekly,  at  Carlisle, 
recently. 

L.  D.  MaeWethy,  editor,  St.  Johns- 
ville  (X.  Y.)  Enterprise  and  Nervs, 
addresed  the  St.  Johnsville  grange  re¬ 
cently. 

V^ictor  Murdock,  editor-in-chief, 
fVichita  (Kan.)  Eagle,  reviewed  the 
history  of  Kansas  from  its  organiza¬ 
tion  as  a  state  to  the  present  time  at 
a  meeting  of  the  Wichita  Rotary  Club 
recently  at  Hotel  Lassen.  The  pro¬ 
gram  was  in  commemoration  of  the 
state’s  73d  birthday. 


M.  M.  Harris,  editor,  San  Antonio 
E.vpress  and  Evening  Nezes,  spoke  on 
"Journalism  as  a  Career,”  at  a  recent 
meeting  called  to  form  a  local  high 
scliool  and  college  press  association. 

Austin  C.  Batdorff,  publisher  of  the 
Traverse  City  (Mich.)  Record-Eagle, 
has  been  re*elected  president  of  the 
Traverse  City  Golf  and  Country  club. 

Clapus  M.  Waynick,  editor,  High 
Point  (N.  C.)  Enterprise,  is  being 
prominently  mentioned  as  a  candidate 
for  governor  of  the  state. 

Paul  Jones,  editor,  Lyons  (Kan.) 
Nezvs  and  author  of  "Quivera,”  his¬ 
tory  of  Kansas,  is  unofficially  in  the 
race  for  the  Democratic  nomination  for 
governor  of  Kansas. 

Eugene  Lorton,  Tulsa  (Okla.)  IVorld 
publisher,  and  Richard  Lloyd  Jones, 
publisher  of  the  Tulsa  (Okla.)  Tri¬ 
bune.  were  members  of  an  executive 
committee  which  planned  observance  of 
President  Roosevelts  birthday  in  Tulsa. 

Howard  Rice,  editor,  Brattleboro 
(V'^t.)  Reformer,  addressed  the  Rutland 
Chamber  of  Commerce  recently  on  tax 
problems. 

Burrows  Matthews,  editor,  Buffalo 
Courier-Express,  and  George  H.  Lyon, 
editor,  Buffalo  Times,  have  been  ap¬ 
pointed  members  of  a  commission 
named  to  work  out  a  traffic  control 
plan  for  that  city. 


IN  THE  BUSINESS  OFFICE 

Major  clark  howell,  jr., 

vice-president  and  general  man¬ 
ager  of  the  Atlanta  Constitution,  was 
appointed  to  the  board  of  regents  of 
the  University  System  of  Georgia,  Feb. 
7,  by  Governor  Eugene  'Falmadge,  suc¬ 
ceeding  Hughes  Splading,  resigned. 

L.  Leo  Green,  national  advertising 
manager,  Seattle  (Wash.)  Times,  vis¬ 
ited  San  Francisco  and  Los  Angeles 
recently. 

Law'rence  F.  Calahan,  secretary  and 
advertising  manager.  Periodical  Pub¬ 
lishing  Co.,  publishers  of  Furniture 
Record  and  Journal  and  Furniture 
Manufacturing,  spoke  on  "Simplicity  in 
Advertising”  at  the  F'ebruary  meeting 
of  the  Printing  House  Craftsmen  in 
Grand  Rapids,  Mich.,  recently. 

D.  P.  Thomas,  recently  with  the  Los 
Angeles  Herald  and  F..rpress,  and  for¬ 
merly  advertising  manager  of  the  Salt 
Lake  Tribune  and  Telegram,  has 
joined  the  advertising  department  of  the 
Ventura  (Cal.)  Free  Press. 

Lorenza  Jones,  Jr.,  advertising  man 
of  the  Atlanta  Constitution,  was  re¬ 
cently  elected  worshipful  master  of 
Georgia  Lodge  No.  96,  F.  &  A.  M. 

Victor  T.  Reich,  formerly  with  the 
Vallejo  (Cal.)  Times-Herald  and 
Chronicle  and  more  recently  advertis¬ 
ing  manager  of  the  Martinet  Herald. 


FOLKS  WORTH  KNOWING 


H  ADDON  IVINS,  editor.  Union 
City  (X.  J.)  Hudson  Dispatch, 
who  has  just  been  appointed  State  Li-c 
brarian  by  Gov¬ 
ernor  A.  Harry 
Moore,  and  con¬ 
firmed  by  the 
State  Library 
Board,  is  the  sec¬ 
ond  member  of 

the  Dispatch  to 
hold  a  high  state 
position. 

Born  on  a  farm 
near  H  i  g  h  t  s  - 
town,  N.  J.,  he 
started  his  news¬ 
paper  career  as  a 
printer’s  devil  on 
the  Red  Bank 

Standard.  He  later  went  to  the  Metu- 
chen  Recorder,  where  he  learned  the 

art  of  gathering  and  writing  news. 
F'rom  there  he  w'ent  successively  to  the 
Perth  Amboy  Chronicle  and  Jersey 

City  Jersey  Journal  and  was  12  years 
managing  editor  of  the  Hudson  Dis¬ 
patch  when  the  late  Thomas  F.  Martin, 
editor,  was  secretary  of  state. 

Late  in  1925  Mr.  Ivins  was  named 
editor  of  the  Elizabeth  Times,  and  in 
1927  upon  the  death  of  Mr.  Martin,  re¬ 
turned  to  the  Dispatch  as  editor,  the 
IKJsition  he  holds  today.  Mr.  Ivins  will 
continue  as  Dispatch  editor.  The  new 
position  pays  $5,000  a  year  and  the  ap¬ 
pointment  is  for  live  years. 

Mr.  Ivins  has  three  hobbies — tennis, 
amateur  theatricals  and  contract  bridge 
— and  enjoys  them  all.  His  sum¬ 
mer  vacations  are  spent  on  automobile 
tours. 


has  joined  the  IVatsonz'illc  (Cal.)  Reg¬ 
ister  in  charge  of  advertising. 

Walter  Hurkely  has  been  appointed 
advertising  manager  of  the  IVildivood 
(X.  J.)  Leader. 

Maurice  Hyde,  manager  of  the  retail 
advertising  bureau,  San  Francisco  News. 
discussed  "Promotion  .■\ctivities  Behind 
Retail  .Advertising”  before  the  Retail 
■Advertising  Managers  Department  of 
the  San  F'rancisco  .Advertising  Club, 
Feb.  16. 

Ernest  A.  .Allen  of  the  .Atlee  F.  Hunt 
Co.,  advertising  agency.  Oakland,  (3al., 
has  joined  the  .llameda  (Cal.)  Times- 
Star  advertising  staff. 

Bruce  Webb,  for  many  months  pro¬ 
motion  manager,  .Ishcz'ille  (N.  C.) 
Citizen,  has  returned  from  an  extended 
trip  in  Europe  for  his  health. 

IN  THE  EDITORIAL  ROOMS 

-A.  M.ANXI.XG  has  succeeded  F.  E. 
•  Joy  as  managing  editor,  Claremont 
(N.  H.)  Adz'oeate. 

(Continued  on  next  page) 


H.addon  Ivins 


HARRY  TUTHILL 

has  made  a  unique  place  for  himself  and  his  char¬ 
acters  of. 

THE  BUNGLE  FAMILY 

Over  a  period  of  years,  this  creation — daily  comic 
strip  'and  Sunday  page — persists  as  the  foremost 
popular  satire  based  on  American  family  life. 

If  the  Bungle  Family  is  not  in  your  town — 
write  or  wire: 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNITT  TIMES  BUILDING  charles  v.  McADAM 

Chairnum  NEW  YORK,  N.  Y.  President 


First  Page 
First  Choice 
First  Place 


IN  the  majority  of  the 
legion  of  newspapers 
publishing  it,  the  Tarzan 
Sunday  color  page  occupies 
the  honor  position — the  first 
page. 


There  is  a  simple  and  a  sound 
reason  for  this. 


It  is  that — with  the  buyers 
of  Sunday  papers — the  first 
choice  is  the  paper  which 
publishes  Tarzan. 


To  display  Tarzan,  therefore, 
in  the  position  of  utmost 
prominence  is  to  assist  the 
buyer  most  readily  to  find 
his  first  choice. 

so  to  assist  the  paper 
itself  to  attain  first  place 
in  circulation. 

For  terms  and  for  samples  of 
Tarzan — the  daily  strip  as 
w  ell  as  the  Sunday  color  page 
— please  Avrite  to 

i 

United  Features  j 

MONTE  BOURJAILY  I 

•j|i 

Central  Manager  ^ 
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30 


Editor  &  Publisher  for  February  24,  1934 


PERSONAL 

(Continued  from  page  29) 


Kiclwrd  Hyer,  formerly  of  the  San 
Francisco  Neu's  editorial  department, 
has  joined  the  San  Francisco  Examiner 
editorial  staff. 

Harold  Murray  and  Llojd  W’endt 
have  joined  the  Chicago  Tribune  local 
staff. 

Ralph  Neusitz,  research  director,  St. 
Louis  Globe-Democrat,  and  Mrs.  Xeu- 
sitz,  are  the  parents  of  a  son,  Eugene 
Thomas,  born  recently. 

Jack  Devlin,  Quincy  (Mass.)  Patriot 
Ledger  rewrite  man,  is  convalescing  at 
Quincy  City  Hospital,  where  he  was 
operated  upon  for  appendicitis. 

Richard  Stephenson,  of  the  Paterson 
(N.  J.)  Eivning  News  reportorial  staff, 
and  Mrs.  Stephenson,  are  the  parents 
of  twins,  a  boy  and  a  girl,  born  Feb.  13. 

G.  Milton  Fanning,  Jr.,  has  resigned 
as  manager  of  the  Fulton  office  of  the 
Syracuse  Herald  to  join  the  copy  desk 
of  the  Albany  Times-Union. 

Joseph  O.  Hoff,  reporter,  Jersey  City 
(N.  J.)  Jersey  Journal,  was  recently 
given  an  honorary  citation  from  the 
Polish  government. 

Ned  Moss,  reporter,  Cleveland  News, 
posed  as  a  tramp  recently  to  obtain 
material  for  a  feature  story,  “24  Hours 
as  a  Hobo.” 


Harry  Nash,  police  reporter,  Norfolk 
( \'a. )  Ledger-Dispatch,  narrowly 
escaped  death  last  week  when  a  police 
car  in  which  he  was  riding  on  a  riot 
call  crashed  into  a  fire  plug  and  turned 
over. 

M.  Stanley  McIntyre,  reporter,  Holy¬ 
oke  (Mass.)  Transcript-Telegram,  un¬ 
derwent  an  operation  for  appendicitis  at 
the  Holyoke  Hospital,  Feb.  14. 

Harry  J.  Kearns  of  the  staff,  Meri¬ 
den  (Conn.)  Morning  Record,  has  been 
appointed  office  manager  of  the  Wal¬ 
lingford  Borough  Electric  Works,  a 
municipal  power  utility. 

Frank  O’Connell,  sports  writer,  Bos¬ 
ton  American,  is  running  a  special 
basketball  column,  called  “Shots  at  the 
Basket.” 

Austin  M.  Goodwin,  former  editor  of 
the  Portland  (Me.)  Sunday  Telegram, 
and  more  recently  assistant  sports  edi¬ 
tor  of  the  Portland  Evening  News,  has 
been  appointed  news  editor  of  the  News, 
in  charge  of  the  editorial  room,  suc¬ 
ceeding  Russel  Simonton. 

Emerson  Price  of  Columbus,  O.,  has 
joined  the  Akron  (O.)  Times  Press 
editorial  staff. 

James  Yarnall,  reporter,  Newark  (N. 
J.)  Morning  Ledger,  has  resigned. 

Arthur  Hurwitch,  formerly  on  the 
copy  desk  of  the  Newark  (N.  J.)  Star- 
Eagle,  has  joined  the  Neio  York  Ameri¬ 
can  copy  desk. 


Robert  S.  Allen,  W’ashington,  D.  C., 
correspondent  for  the  Philadelphia  Rec¬ 
ord  and  the  New  York  Evening  Post, 
addressed  the  Richmond  Newspaper 
Guild  Feb.  17  at  the  Hotel  John  Mar¬ 
shall,  Richmond.  Allen  touched  on  the 
newspaper  code  which  had  been  before 
President  Roosevelt  since  December  and 
was  approved  late  last  week. 

Robert  Gunning,  formerly  of  the 
Columbus  (O.)  Citisen,  has  joined  the 
Akron  (O.)  Beacon  Journal  editorial 
staff. 
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George  B.  Dolliver,  Jr.,  and  Rex 
Wallace,  sports  editors  of  the  Battle 
Creek  (Mich.)  Moon-Journal  and  the 
Battle  Creek  Enquirer-News,  respec¬ 
tively,  officiated  at  basketball  games  in 
that  city  Feb.  10. 

Frank  P.  Sibley,  of  the  Boston  Globe 
staff,  is  broadcasting  a  series  of  talks 
on  “Bicycle  and  Bloomer  Days”  over 
Station  WEEI,  in  connection  with  the 
.\merican  Procession  photographs  which 
are  being  published  in  the  Boston  Globe. 

Roger  Doulens,  of  the  city  staff, 
South  Norwalk  (Conn.)  Evening  Senti¬ 
nel,  is  the  author  of  a  waltz  number 
which  was  recently  played  by  Abe  Ly¬ 
man’s  orchestra  over  a  national  radio 
hookup. 

Peter  R.  Smaltz,  Jr.,  former  Sunday 
editor  of  the  Youngstown  (O.)  Vindi¬ 
cator  and  recently  a  radio  continuity 
writer,  has  been  named  telegraph  edi¬ 
tor  of  the  Sharon  (Pa.)  Herald.  Wil¬ 
liam  B.  Ramsey,  managing  editor,  is 
on  leave  of  absence  and  Joe  Shatto  is 
acting  managing  editor  of  the  Herald. 

Julius  Heller,  Albany  Evening  News 
and  Knickerbocker  Press  reporter,  in 
charge  of  the  Troy  bureau,  and  Mrs. 
Heller,  are  the  parents  of  a  son,  born 
Feb.  14. 

Ray  A.  Mowers,  Albany  (N.  Y.) 
Evening  News  reporter,  is  writing  a 
series  of  stories  on  Albany  musical  per¬ 
sonalities. 

Jack  Tierney,  Burlington  (Vt)  Daily 
News  reporter  and  radio  broadcaster, 
has  returned  to  work  after  an  absence 
caused  by  illness. 

Car!  B.  Allen,  aviation  writer  of  the 
New  York  Herald  Tribune,  returned  to 
New  York  from  New  Orleans  re¬ 
cently  after  covering  the  fourth  annual 
national  convention  of  airport  managers 
there. 

Ferdinand  Lundberg,  financial  writer 
for  the  New  York  Herald  Tribune,  re¬ 
turned  to  work  recently  after  a  leave 
of  absence  since  September  1,  during 
which  he  worked  on  a  number  of  novels 
and  short  stories. 

William  H.  Wisner,  Chicago  Tribune 
Sunday  editor,  is  recovering  from  an 
operation  he  underwent  early  in  Jan¬ 
uary. 


WEDDING  BELLS 

Frank  Thompson,  Tuskegee, 
Ala.,  circulation  manager  for  the 
Montgomery  Advertiser  and  the  Birm¬ 
ingham  News  and  Age-Herald,  to  Miss 
Clothilde  Machen,  of  Tuskegee,  Feb.  8. 

Raymond  Albert  Washington  of  the 
Thomasiille  (Ga.)  Times-Enter prise  to 
Miss  Marian  Rogers,  recently  in  Boston, 
Ga. 


Frances  Molt,  Chicago  Tribune  want 
ad  taker,  to  Roliert  Peacock  in  Chicago 
recently. 

Mike  Cook,  of  the  circulation  depart¬ 
ment,  San  .Angelo  (Tex.)  Standard- 
Times,  to  Miss  Leona  Minor  in  Mert- 
zon,  Texas,  Feb.  4. 

George  H.  Place,  reporter,  San  Fran¬ 
cisco  Call-Bulletin,  to  Miss  Frieda  Gou- 
their,  Fortuiia,  Cal.,  at  Redwood  City, 
recently. 

Horace  Cate,  editor,  Jonesboro 
(Ark.)  Tribune,  to  Miss  Beth  Melton 
in  that  city  Feb.  11.  I  hey  will  reside 
at  Jonesboro. 

Feli.x  W.  Coste,  vice-president  of  the 
D’.^rcy  .Advertising  Co.,  St.  Louis,  to 
Mrs.  Dorothy  Cramer  Reynolds,  daugh- 
of  Mrs.  John  P.  Hoeffer,  Clayton,  Mo., 
recently  at  St.  Louis. 


SPECIAL  EDITIONS 

Greenfield  (Mass.)  recor¬ 
der-gazette,  Feb.  LS,  8-page 

special  “Dollar  Day"  supplement. 

Asheville  (N.  C.)  Times,  Feb.  13,  8 
pages,  tabloid  size,  for  the  opening  of 
new  State  Theatre  in  Asheville. 

Oakland  Tribune,  “Washington  Street 
Days”  Sjiecial  Edition,  16  pages,  Feb. 
13. 

.Ashe'i  ille  ( N.  C.  )  Citicen,  I-'cb.  14,  8 
pages,  taliloid  size,  for  the  opening  of 
new  State  Theatre  in  Asheville. 

Battle  Creek  Enquirer-News,  Feb.  15. 
6  pages.  Grand  Leader  store  advertising 
“Spirit  of  Progress”  sale. 

Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  Feb.  16,  8-page  section  for  Lo wen- 
stein’s  department  store. 

Hendersonville  (N.  C.)  Times-News, 
annual  maga/ine  supplement  on  enter¬ 
tainments  recently. 

Terre  Haute  (Ind.)  Tribune  and  Star, 
Terre  Haute  Dollar  Day  supplement  of 
28  pages  each  Feb.  13,  to  mark  the 
semi-annual  dollar  day  sponsored  by  the 
Terre  Haute  Merchants'  .Association. 

Norfolk  (Va.)  Ledger-Dispatch,  14- 
page  Ford  plant  reopening  section  with 
16,724  extra  lines  of  advertising,  Feb.  10. 

Utica  (N.  Y.)  Daily  Press,  Feb.  13, 
Dollar  Day  edition,  22  pages. 

Suffolk  (Va.)  News-Herald,  Feb.  7, 
Boy  Scout  edition,  12  pages. 

Juneau  (Alaska)  Daily  Alaska  Ent¬ 
ire,  Jan.  28,  Alaska  Development 
Edition,  20  pages,  including  4-page  roto¬ 
gravure  section. 

Cedar  Rapids  (la.)  Gazette,  Feb.  13, 
8-page  Newman  Department  Store  Sec¬ 
tion,  colored  stock.  Feb  14,  8-page  Kil¬ 
lian  Department  Store  Tabloid. 

Utica  (N.  Y.)  Obscn'cr-Dispatch, 
Dollar  Day  Edition,  Feb.  12,  36  pages. 


SCHOOLS 

An  address  on  “Journalism  as  a  Pro¬ 
fession  Today,”  by  Dr.  .Allen  Sin¬ 
clair  Will,  director  of  the  department  of 
journalism  at  Rutgers  University,  fea¬ 
tured  the  annual  meeting  of  the  Cen¬ 
tral  New  Jersey  Junior  High  School 
Feb.  20. 


LUCAS  TROPHY  TO  HERTY 

Dr.  Charles  H.  Herty,  noted  chemist 
who  discovered  a  process  for  the  manu¬ 
facture  of  newsprint  from  Georgia  slash 
pine  has  been  awarded  the  1933  Lucas 
trophy  at  Savannah,  (Jeorgia.  The  tro¬ 
phy  is  given  annually  by  .Arthur  Lucas 
of  Savannah  and  Atlanta,  for  the  citi¬ 
zen  doing  the  most  worthwhile  thing 
during  the  year  for  the  advancement 
of  Savannah.  The  award  was  given 
for  his  experiments  with  pine  news¬ 
print. 


S.  F.  PRESS  CLUB  RUCKUS 

Bob  Purcell  of  the  San  Francisco 
Chronicle  has  been  named  editor  of  the 
San  Francisco  Press  Qub’s  1934 
“Scoop,”  which  is  published  each  year 
for  the  Annual  Ruckus  held  in  com¬ 
memoration  of  San  Francisco’s  earth¬ 
quake  and  fire  in  1906.  This  year’s 
Ruckus  will  be  held  at  the  Golden 
Gate  Theatre  Saturday  evening,  April 


SOUTHWEST  GROUP’S 
EXECUTIVES  MEET 

Managers  of  Six  Papers  of  East 

Oklahoma  Publishing  Company 
Confer  in  Fort  Smith — 

W.  L.  Curtis  Speaks 

I'or  the  fir.st  time  since  1929,  man¬ 
agers  of  the  .si.x  newspaper  plants  oi 
the  East  Oklahoma  Publishing  Com¬ 
pany  met  for  a  group  conference  Sat¬ 
urday,  Feb.  17.  The  meeting  was  held 
at  the  Ward  Hotel,  in  Fort  Smith,  .Ark, 
Ernest  J.  .Mendel,  general  manager  oi 
the  company,  was  toastmaster  at  the 
bamiuet,  following  which  the  group  was 
addressed  by  W.  L.  Curtis,  president 
of  the  company.  | 

"The  newspaper  is  largely  a  public- 
service  institution,”  Mr.  Curtis  told  the 
managers,  “but  it  must  not  be  forgot¬ 
ten  that  in  order  to  serve  effectively  a 
newspaper  must  be  operated  at  a  prolit.” 
He  emphasized  the  importance  of  news¬ 
papers  in  promoting  and  fostering  con¬ 
structive  activities  in  the  localities  in 
which  they  are  published.  He  expressed 
gratification  over  the  fact  that  the  East 
Oklahoma  Publishing  Company  had 
won  its  battle  with  the  depression  dur¬ 
ing  the  year  1933,  and  told  the  man¬ 
agers  to  go  back  to  work  with  enthu¬ 
siasm  and  vigor  during  1934,  which  he 
believes  will  be  the  first  year  of  the  up¬ 
turn  following  the  depression. 

Following  Mr.  Curtis’  address,  a 
round-table  discussion  on  the  problems 
of  newspapering  was  conducted  by  E. 

J.  Mendel,  general  manager.  Plans  for 
increasing  advertising  revenue,  cutting 
expenses,  pricing  job  printing,  and 
building  circulation  were  discussed. 

It  is  planned  to  hold  group  meetings 
of  company  managers  at  least  once 
each  six  months  in  the  future. 

Those  who  attended  the  meeting 
were :  W.  L.  Curtis,  president.  Fort 
Smith;  Ernest  J.  Mendel,  general  man¬ 
ager  of  the  company.  Fort  Smith;  D. 

.A.  Gean,  manager,  I)emocrat-.4merican,  \ 
Sallisaw,  and  Mrs.  (jcan;  B.  J.  Mc- 
Causey,  manager,  LeFlore  County  Suit. 
Poteau ;  John  Youmans,  manager,  Okla¬ 
homa- Arkansas  Telephone  Co.,  Poteau; 

J.  M.  Callan,  manager,  Neus-Sentinel. 
Stigler;  R.  K.  Bobbitt,  Adair  County 
Democrat,  Stilwell;  M.  E.  Smith,  man¬ 
ager,  and  R.  K.  Hall,  advertising  man¬ 
ager,  Cherokee  County  Democrat-Star. 
Tahlcquah;  Roy  Harding,  manager, 
Neal  H.  Pate,  advertising  manager, 
Hadley  Chumley,  circulation  manager, 

/  'inita  Daily  Journal  and  Weekly  Leader, 
Miss  Virginia  Black,  cashier  and  society 
editor  of  the  Democrat-American,  Sal¬ 
lisaw,  who  is  the  oldest  employe  in  the 
company  in  point  of  service,  was  also 
present. 


RULES  STORY  NOT  UBELOUS 

Reversing  the  decision  of  the  Fulton 
superior  court,  the  Georgia  court  of 
appeals  recentlv  held  that  a  news  story 
printed  in  the  .-itlanta  Constitution, 
March  7.  19.33.  on  which  J.  E.  Leathers 
filed  a  $50,000  suit  against  the  daily 
was  not  libelous.  The  suit  was  based 
on  a  story  in  which  five  members  of  the 
Leathers  family  on  Chestnut  street  ^ 
were  mentioned  in  connection  with  a 
crime.  The  plaintiff  maintained  that  j 
his  name  is  Leathers,  that  he  had  livecj 
on  Chestnut  street  for  a  number  of 
years,  and  that  he  and  his  family  were 
in  no  way  connected  with  the  charges. 
The  court  of  appeals  pointed  out  that 
the  article  gave  the  initials  of  the 
Leathers  family  involved  in  the  arrest 
and  that  an  article  referring  to  a  fam¬ 
ily  on  a  designated  street  does  not  libel 
another  family  of  the  same  name  on 
the  same  street  where  members  of  the 
first  family  are  designated  and  identi¬ 
fied. 

REDWOOD  PUBLISHERS  MEET 

.Annual  meeting  of  the  Redwood  Ysn- 
pire  Publishers’  Association  was  held 
at  Cloverdale,  Cal.,  Feb.  22,  in  in¬ 
junction  with  the  annual  Cloverilale 
Citrus  Fair.  President  E.  L.  Finley, 
publisher,  Santa  Rosa  (Cal.)  Press- 
Democrat,  presided. 


Editor  &  Publisher  for  February  24,  1934 


Toronto  Star... 

He 

\  V 


;.c 


...  W'*’  \ 

.'*•  tot**  , 

"  **<o00***^^^U'*"' 

..  O*"'"  VO  •** 

,voo‘*'^  .„o..  ^»to«’ 

.o'*  „vt**  •«»**  ..,/  /2tC^ 


No  testimonial  is  as  sincere  as  a 
reorder.  That  is  why  we  take  pleas¬ 
ure  in  announcing  that  theToronto 
Star,  after  many  years  of  service 
from  Hoe  printing  presses  and 
auxiliary  equipment,  has  just 
placed  an  order  for: 


iZ. 


7  Hoe  Super-Production  Units  of  the  new 
Arched-Design. 

2  Hoe  Super-Production  Folders. 

8  of  the  latest  Hoe  Super-Production  Color  Units. 

IRVING  TRUST  COMPANY.  .  .  RECEIVER  IN  EQUITY  FOR 
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SPORT  “HUDDLES”  POPULAR 


ARTHUR  KUDNER  OPTIMISTIC 


Chicago  Store  Attracts  Buyers  to  Erwin,  Wasey  President  Says  Adver* 


Advertising  Agencies 

INSTITUTE  MAY  DROP 
NATIONAL  PLANS 

Working  Arrangement  with  Four-A 
Expected  by  Which  Institute 
Will  Represent  Midwest 
Advertising  Agencies 

especial  to  Editor  &  Pobusher) 
Chicago,  Feb.  20 — Every  indication 
here  points  to  the  reorganizing  of  the 
Institute  of  Advertising  Agencies  of 
America  into  a  Aliil-wesi  association  as 
a  result  of  a  dinner  here  last  Thurs¬ 
day  night  at  which  sentiment  was  ex¬ 
pressed  that  the  Institute  might  func¬ 
tion  more  effectively  if  it  _  anandoned 
its  plans  for  national  activities  and  ar¬ 
rived  at  a  working  arrangement  be¬ 
tween  itself  and  the  American  Associ¬ 
ation  of  Advertising  AgeiKies. 

The  meeting  was  called  by  direc¬ 
tors  of  the  Institute  and  was  arranged 
by  D.  I.  MacDonald,  executive  secre¬ 
tary,  for  the  purpose  of  enlisting  sup¬ 
port  for  all  Chicago  agencies  to  join  in 
a  cooperative  effort  to  present  a  united 
front  at  the  hearing  of  the  proposed 
agency  code  in  Washington  soon. 
While  no  official  action  was  taken  at 
the  meeting,  Mr.  MacDonald  an¬ 
nounced  that  plans  will  be  announc^ 
soon  concerning  a  mid-western  organi¬ 
zation. 

Dr.  L.  G.  Maison,  of  Maison  Ad¬ 
vertising  .\gency,  president  of  the  In¬ 
stitute’s  board,  outlined  the  first  stages 
of  the  Institute,  how  a  small  group  of 
local  agents  have  carried  the  burden  of 
hnancing  its  operation  in  the  interests 
of  protecting  the  small  agency  in 
formulating  a  code.  He  said  Institute 
directi^rs  and  tlie  P'our-.-X  have  reached 
an  understanding  and  are  ready  and 
willing  to  work  with  the  national  associ¬ 
ation.  He  stated  the  Institute  only  re¬ 
cently  gave  Mr.  Benson  a  vote  of  con¬ 
fidence  in  representing  them  in  future 
code  dealings. 

Frederic  R.  Gamble.  New  York, 
Four-,A  executive  secretary  and  guest 
of  honor  at  the  dinner,  outlined  the 
work  of  the  association  in  redrafting  the 
code.  He  invited  the  Institute’s  con¬ 
tinued  cooperation  and  assured  its 
members  there  was  no  thought  of  domi¬ 
nation  on  the  part  ot  the  Four-.A. 
He  declared  that  the  association  was 
contending  for  a  weighted  vote  in  order 
to  assure  responsible  control  when  the 
agency  code  is  approved  and  ready  for 
administration. 

Charles  Daniel  Frey,  chairman,  hour- 
A  Western  Council,  and  a  member  of 
the  agency  code  committee,  told  of  the 
difficulties  encountered  in  drafting  a 
code  that  met  both  the  approval  of  the 
industry  and  the  code  authorities  in 
Washington.  He  invited  submission  of 
ideas  which  would  assist  those  in  charge 
of  drafting  the  code  and  emphasized  the 
urgent  need  of  unity  so  that  the  agency 
industry  can  go  to  Washington  with  a 
united  front  to  meet  any  opposition  that 
may  arise. 

Milton  J.  Blair,  vice-president  of  J. 
Walter  Thompson  Company,  and  sec¬ 
retary-,  Four-.A  Western  Council,  was 
also  a  guest  of  the  Institute  and  par¬ 
ticipated  in  the  meeting. 

C.  Wendel  Muench.  chairman  of  the 
Institute  organization  committee,  and 
W.  H.  Evans,  president  of  Evans  As¬ 
sociates.  Inc.,  secretary  of  the  Insti¬ 
tute  board  of  directors,  spoke  in  favor 
of  the  group  becoming  a  regional  or¬ 
ganization  to  represent  the  middle  west 
at  the  code  hearings  and  to  continue 
functioning  in  the  interests  of  better 
relationship  between  all  agencies. 

J.  W.  T.  AGENCY  APPOINTED 

Appointment  of  the  J.  Walter  Thomp¬ 
son  Company  as  sales  and  marketing 
counsel  is  announced  by  the  Western 
Sugar  Refinery,  San  Francisco.  A  new 
advertising  campaign  is  under  consid¬ 
eration  by  Western  Sugar  Refinery,  the 
agency  being  retained  primarily  for 
market  and  sales  study  and  analyses. 
The  Leslie-California  Salt  Company, 
San  Francisco,  has  appointed  the  agency 
to  direct  its  advertising  and  other  sales 
promotion  activities. 


Meet  Athletic  Stars 

Marshall  Field  &  Co.’s  Store  for 
Men,  Chicago,  is  experiencing  a  most 
successful  public  response  to  its  weekly 
"sports  huddles”  held  Saturday  after¬ 
noons  in  the  sporting  goods  department. 
The  event  is  advertised  with  liberal 
space  in  local  newspapers,  featuring 
pictures  of  the  sports  stars  participat¬ 
ing  in  the  "huddle.” 

Edmund  Richer,  assistant  advertis¬ 
ing  manager  of  Field’s,  told  Editor  & 
PuBUSHER  this  week  that  from  250  to 
800  people  have  attended  the  weekly 
sessions.  The  average  crowd  is  be¬ 
tween  400  and  500.  More  than  800 
turned  out  to  see  Bill  Tilden  and  Ells¬ 
worth  V'ines,  tennis  stars.  Mr.  Richer 
also  reported  that  sales  have  been  stimu¬ 
lated  as  a  result  of  this  type  of  winter 
promotion.  The  huddles  are  featured 
during  January,  February  and  March. 


BOTT  AGENCY  INCORPORATES 

The  incorporation  of  the  Bott  Adver¬ 
tising  Agency,  Little  Rock,  Ark.,  ef¬ 
fective  Jan.  1,  1934,  was  announced  re¬ 
cently  by  Leo  P.  Bott,  Jr.,  president  of 
the  new  corporation.  Other  officers  are 
Edwin  M.  Phillips,  vice-president,  in 
charge  of  the  agency’s  New  York  of¬ 
fices  in  the  Graybar  Building;  Arthur 
Bott,  vice-president  ,and  W.  B.  Watter- 
son,  secretary,  both  of  the  Little  Rock 
office. 


HRST  NEWSPAPER  CAMPAIGN 

Grace  Brothers  Brewing  Company, 
Santa.  Rosa,  Cal.,  released  the  first  ad¬ 
vertising  ever  used  in  its  history  when 
space  was  used  in  San  Francisco  news¬ 
papers  recently,  announcing  that  G.  B. 
brand  of  6  per  cent,  beer  is  ready  for 
the  market.  Doremus  &  Co.,  Ltd.,  ad¬ 
vertising  agency  of  San  Francisco  and 
Los  Angeles,  has  been  appointed  to  di¬ 
rect  the  advertising. 

NATIONAL  BISCUIT  APPOINTS 

The  National  Biscuit  Company,  New 
A’ork,  announces  the  appointment  of 
McCann-Erickson,  Inc.,  New  York,  to 
handle  the  advertising  of  crackers  and 
biscuits,  except  that  Botsford.  Constan¬ 
tine  &•  Gardner,  Portland.  Ore.,  will  con¬ 
tinue  to  handle  this  advertising  for 
the  Pacific  Coast  territory.  Batten. 
Barton,  Durstine  &  Osborn,  New  A’ork, 
continues  to  handle  Shredded  Wheat. 


BOUCHER  JOINS  CAR  CARD  CO. 

Kenneth  F,  Boucher,  executive  vice- 
president  of  the  Pacific  Association  of 
Advertising  Agencies,  San  Francisco, 
has  joined  the  sales  staff  of  the  Pacific 
Railways  Advertising  Co.,  car  cards. 
He  will  continue  h;s  activities  for  the 
P.  A.  A.  A.,  having  moved  his  office 
from  the  Russ  Building  to  the  P.  R. 

Co.  offices  in  the  Monadnock  Bldg. 

JOINS  BOSTON  AGENCY 

Marshall  I.  Hough,  well-known  a<l- 
\ertising  man  of  Boston,  has  joined 
the  Badger  &  Browning  Company  of 
that  city  as  account  executive. 


266,680 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

JANUARY,  1934 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Janu¬ 
ary.  1934,  was  186^S1. 

Eoerythint  in  Baltimora 
Rmootvma  Around 

THE  4«MBb  SUN 

Morning  Evening  Sunday 


tising  Volume  Increasing 

(Spectal  to  Editor  &  Puslisher) 

Richmond,  Va.,  Feb.  19 — The  volume 
of  advertising  contracts  placed  with 
national  agencies  has  greatly  increased 
during  recent  months,  indicating  a  gen¬ 
eral  improvement  in  business  conditions 
throughout  the  country,  according  to 
Arthur  Kudner,  president  of  the  Erwin, 
Wasey  &  Co.,  New  York  agency,  who 
stopped  over  in  Richmond  on  his  way 
to  Florida. 

Advertising  agency  officials  and  busi¬ 
ness  leaders  in  New  York  are  optimistic 
over  business  prospects  for  the  coming 
year,  Mr.  Kudner  said. 

Mr.  and  Mrs.  Kudner  flew  here 
from  New  York,  and  continued  their 
trip  to  Florida  by  plane. 

Mr.  Kudner  was  entertained  at 
luncheon  at  the  Commonwealth  Club 
here. 


FLORIDA  HOTELS’  CAMPAIGN 

The  Jacksonville  (Fla.)  Hotel  Asso¬ 
ciation  held  a  meeting  Feb.  12  and  set 
up  a  budget  of  $3,000  for  a  concentrated 
advertising  program  in  Miami,  St. 
Petersburg  and  adjacent  territories. 
Newspapers  and  other  mediums  will  be 
used,  it  was  stated. 


PORTLAND  AGENCY  APPOINTED 

Gerber  &  Crossley,  Inc.,  Portland  ad¬ 
vertising  agency,  has  been  appointed  ad¬ 
vertising  counsel  for  the  Portland  Elec¬ 
tric  Power  Company  of  Oregon.  News¬ 
papers,  outdoor,  radio  and  direct  mail 
are  planned  to  ^  used  in  a  new  ad¬ 
vertising  campaign,  featuring  electric 
ranges  and  electric  water  heaters. 


UQUOR  ACCOUNT  PLACED 

Pyramid  Trading  Company,  Inc.,  im¬ 
porters  and  distributors  of  fine  wines 
and  liqiKirs.  has  appointed  the  Frank 
Presbrey  Company  to  handle  its  adver¬ 
tising.  Newspa"''rs  and  magazines  will 
be  used  as  media. 


NEW  JOB  FOR  MISS  CLARK 

Miss  Pearl  Clark  was  recently  ap¬ 
pointed  advertising  manager  of  Harria 
Hubbard  Ayer  of  Canada,  Ltd.,  mate 
of  beauty  preparations.  Miss  Clark  has 
had  many  years’  experience  in  adver¬ 
tising  agency  and  newspaper  work  in 
Toronto  and  Montreal,  having  been 
associated  with  J.  B.  Rathboe,  news¬ 
paper  representative,  Toronto;  the 
Vicker  and  Benson  agency,  and  also  as 
general  manager  of  Mari-Moore  Ser¬ 
vices,  an  all-Canada  newspaper  syndi¬ 
cate. 


KUHNE  GALLERIES  TO  ROSSITER 

Ralph  Rossiter,  Inc.,  29  West  57th 
street.  New  York,  advertising  agency, 
has  been  retained  as  advertising,  mer¬ 
chandising  and  publicity  counsel  by 
Kuhne  Galleries,  modern  furniture, 
fabrics,  paintings,  etchings  and  sculp¬ 
ture. 


MRS.  FRANKUN,  INC.,  APPOINTS 

Mrs.  Franklin,  Inc.,  16  East  53(1 
street.  New  York,  has  appointed  Kim¬ 
ball,  Hubbard  &  Powel,  Inc.,  New 
York,  as  advertising  agents.  Mrs. 
Franklin,  Inc.,  manufactures  and  retails 
sports  clothes  for  women,  Franklin  fab¬ 
rics  and  especially  knitted  materials. 

FOSTER  BROS.  MFG.  APPOINT 

Foster  Bros.  Mfg.  Comply,  St. 
Louis,  Ideal  beds  and  bed  wrings,  has 
appointed  the  Oakleigh  R.  French 
advertising  agency,  of  that  city,  to 
direct  its  advertising  account. 

GOLDRICK  JOINS  GETCHELL 

J.  C.  Goldrick,  for  several  years  pub- 
lie.  relations  counsel  for  John  N. 
Willys  and  the  Willys-Overland  Co., 
has  joined  the  Detroit  office  of  J.  Stirl¬ 
ing  Getchell,  Inc.,  advertising  agency, 

HAS  CHURCH  SEAT  ACCOUNT 

C.  F.  Church  Mfg.  Company,  Holy¬ 
oke,  Mass.,  maker  of  Church  Sani- 
White  and  Sani-Black  toilet  scats  has 
placed .  its  agency  account  with  Wm. 
B.  Remington,  Inc.,  Springfield,  Mass. 


1884  -  Fifty  years  of  Service  -  1934 


DUPLEX  PRESSES 


Our  Customers  Write  Our  Ads 

“The  JOURNAL  of  COMMERCE  (New  York, 
N.  Y.)  has  always  found  in  DUPLEX  PRESSES 
the  hest  material,  workmanship  and  design  for 
sturdy  reliability,  good  printing,  and  net  econ¬ 
omy  in  productionV 

JOURNAL  of  COMMERCE 

by  Joseph  Ridder,  Publisher 


An  interesting  record: 

The  first  TWIN  FL\TBEDS  in  America . 1892 

The  first  UNIT  TYPE  press  in  America . 1906 

Th(^  first  METROPOLITAN  TUBULMI . 1918 


and  now  using  the  currerd.  land)  m  arrangenvnt  DUPLEX  HEAVY 
DITY  UNITS. 

Ml  DUPI.EX  PRESSES  are  arranged  for  quick  and  simple  attach¬ 
ment  of  (‘quipinent  for  COLOR  WORK.  Write  us  for  information, 

IIUPLEX  PRIXTIXG  PRESS  UO. 

BA'TTI.E  CREEK,  MICHIGAN 

New  York  City  Chicago  San  Francisco 

Times  Building  77  W.  Washington  St.  DeYoung  Building 


Editor  &  Publisher  for  February  2 
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From  the  Newsprint  Manufacturers 

To  the  Newspaper  Publishers 


Previous  statements  in  these  advertisements  and  in  the  documents 
mailed  to  you,  have  told  you  that; 

(1)  The  United  States  Newsprint  industry  today  is  efficient. 

(2)  The  present  price  of  newsprint  is  below  the  cost  of 
production  even  without  payment  of  interest  on  bonds 
or  on  borrowed  money  or  any  return  upon  investment. 

(3)  The  Recommendations  for  stabilization  of  the  news¬ 
print  industry  submitted  to  the  NRA  were  made  with 
full  regard  for  the  needs  of  our  customers. 

(4)  These  Recommendations  authorize  no  increase  in 
the  minimum  price  of  paper  this  year  not  justified  by 

Increases  in  costs  since  October,  1933  and  by 

Conditions  in  the  publishing  industry 

(5)  The  Recommendations  permit  no  arbitrary  increase 
in  prices  at  any  time. 

(6)  The  Recommendations  also  provide  that  any  action 
taken  under  them  with  respect  to  minimum  prices 
is  subject  to  review  and  modification  or  cancellation 
by  the  Government. 

We  are  willing  to  have  our  case  judged  upon  the  evidence  presented 
at  the  hearing  in  Washington  February  1,  1934.  The  documents 
mailed  to  you  contain  the  essential  elements  of  that  evidence.  We 
ask  that  you  study  them  carefully. 

We  believe  that  every  publisher  who  understands  this  situation  will 
come  to  the  conclusion  that  the  stabilization  of  the  newsprint  industry 
under  the  provisions  of  the  NIRA  presents  more  permanent  advantage 
than  any  temporary  gain  that  might  be  secured  through  the  continu¬ 
ance  of  chaotic  conditions  among  the  suppliers  of  his  white  paper. 


Association  of  Newsprint  Manufacturers  of  the  United  States 


122  E.  42nd  St.,  New  York  City 


Edgar  Rickard,  Chairman 
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Editor  &  Publisher  for  February  24,  1934 


AD-VENTURES 

By  ROBERT  S.  MANN 


SIGNING  of  the  Graphic  Arts  Code 
CJ  and  the  A.  X.  P.  A.  code  by  Presi- 
dent  Roosevelt  was  watched  by  adver¬ 
tising  men  with  interest  this  week,  but 
with  little  apprehension  of  increased 
charges  to  them  for  publication  adver¬ 
tising,  as  far  as  could  be  learned  this 
week.  As  to  the  purchase  of  printed 
matter  of  various  kinds,  that  is  another 
matter. 

The  Graphic  Arts  Code  provides, 
w  ith  some  exceptions,  that  no  establish¬ 
ment  shall  sell  its  product  at  less  than 
cost,  while  various  other  provisicxis  are 
of  interest  to  advertisers.  An  appen¬ 
dix  for  the  Periodical  Publishing  and 
Printing  Industry  rules  among  other 
things  that  periodicals  shall  file  com¬ 
plete  schedules  of  advertising  rates  and 
make  no  deviation  therefrom  in  favor  of 
certain  advertisers.  This  also  provides 
for  circulation  records  to  be  open  for 
inspection,  and  requires  adherence  to 
regulations  to  be  adopted  by  the  Na¬ 
tional  Code  Authority  to  prevent  publi¬ 
cation  of  misleading  or  untru^ful  ad¬ 
vertising. 

.\n  appendix  for  advertising  typog¬ 
raphers  bars  solicitation  or  production 
of  advertising  typography  “on  a  chance 
or  speculative  basis.”  Other  printers, 
lithographers,  etc.,  are  of  course  in¬ 
cluded  under  the  code,  as  well  as  Shop¬ 
ping  News  papers — and,  of  course, 
weekly  and  daily  newspapers,  as  told 
on  other  pages  of  this  paper. 

Lack  of  opportunity  to  study  the  codes 
as  finally  signed  caused  a  general  hesi¬ 
tancy  to  comment  on  the  effects  to  be 
expected  upon  advertisers. 

•  •  ♦ 

ONE  well-informed  advertising  man 
took  the  attitude  that  most  adver¬ 
tisers  had  no  desire  to  purchase  adver¬ 
tising  or  printing  below  cost  of  produc¬ 
tion,  but  that  newspaper  and  periodical 
advertising  rates — at  least  in  non-com¬ 
petitive  fields— are  based  upon  “what 
the  traffic  will  bear”  rather  than  di¬ 
rectly  upon  publishers’  labor  costs.  He 
added  that  advertisers  had  refused  to 
be  drawn  into  discussions  of  such  labor 
costs  during  code  negotiations,  feeling 
that  such  matters  were  outside  the  ad¬ 
vertisers’  province.  He  saw  little  rea¬ 
son  to  fear  that  the  codes  would  result 
in  higher  advertising  rates  for  the  pres¬ 
ent  at  least,  but  added  that  advertisers 
would  become  keenly  interested  if  code 
authorities  should  make  any  attempt  to 
bind  publishers  to  new  regulations  af¬ 
fecting  advertisers. 

Requirement  that  periodicals  should 
maintain  their  rates  as  published  on  rate 
cards,  he  considered  unimportant,  since 
among  the  more  important  magaaines 
there  is  little  complaint  of  violation  of 
this  practice. 

*  *  * 

COMMENT  from  John  Benson, 
president  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies,  was 
generally  favorable.  Returning  to  his  of¬ 
fice  after  a  week’s  illness,  he  had  had  no 
opportunity  to  study  the  codes,  but  he 
praised  the  periodical  publishers’  pro¬ 
visions  to  prevent  rate  discrimination 
and  to  authorize  regulations  for  truth¬ 
fulness  in  advertising.  Effects  of  the 
Graphic  Arts  Code  on  advertisers’  costs, 
he  said,  would  not  become  plain  until 
various  systems  of  cost  accounting  have 
been  worked  out  and  made  effective. 

Because  of  Mr.  Benson’s  illness,  prog¬ 
ress  on  the  advertising  agency  code  is 
■still  delayed. 

•  *  • 

LUNCH-HOUR  historian,”  is  what 
'  Edward  C.  Boykin,  of  N.  W. 
Ayer  &  Son,  Inc.,  calls  himself.  When 
not  seeking  to  make  business  history, 
he  is  apt  to  be  engrossed  in  political 
history.  As  one  result  of  his  extra¬ 
curricular  activities,  a  most  unusual 
publication  was  issued  this  week. 

It  is  entitled  “Facsimiles  of  Famous 
American  Documents  and  Letters,”  and 
is  made  up  principally,  as  its  title  indi¬ 
cates.  of  reproductions  of  26  papers 
which  should  carry  a  thrill  to  every 
American.  Unbound,  the  sheets  are 
grouped  into  a  large  flat  box.  with  a 


small  accompanying  volume  which  gives 
the  wording  in  type  for  easier  reading, 
along  with  enlightening  comments  by 
Mr.  Boykin.  Briefly,  he  sketches  the 
background  of  each  paper,  and  points 
out  significant  wording,  or  changes  and 
additions,  such  as  those  made  by  John 
Adams  and  Benjamin  Franklin  in  Jef¬ 
ferson’s  original  draft  of  the  Declara¬ 
tion  of  Independence. 

Washington’s  reply  to  the  subtle 
offer  of  a  crown,  Aaron  Burr’s  challenge 
to  Alexander  Hamilton,  manuscript  of 
“Home,  Sw'eet  Home,”  the  defiant  mes¬ 
sage  of  the  commandant  of  the  Alamo, 
and  various  documents  of  Lincoln,  Grant, 
Lee  and  other  Civil  War  characters  are 
included. 

“In  this  era  of  swift  social  changes, 
reverence  for  old  traditions  seems  some¬ 
times  on  the  wane,”  writes  Mr.  Boy¬ 
kin.  “If  these  facsimiles  bring  to  the 
America  of  today  an  appreciation  of  the 
events  that  have  made  America  great, 
they  will  have  accomplished  a  splendid 
work.”  So  say  we  also. 

The  publishers  are  Blue  Ribbon 
Books.  Inc.,  New  York. 

*  *  41 

Rising  linage  trend  in  Great  Bri¬ 
tain,  higher  and  longer  sustained 
than  that  in  the  United  States,  is  shown 
by  compilations  of  the  Statistical  Re- 
x’ieu',  London,  which  at  quarterly  inter¬ 
vals  reports  expenditures  of  a  long 
list  of  national  advertisers  as  diclosed 
by  tabulation  of  copy  appearing  in  news¬ 
paper  and  periodicals. 

For  the  final  quarter  of  1933,  the 
Review  announces  advertising  expendi¬ 
tures  were  5  per  cent  higher  than  for 
the  corresponding  quarter  of  1932.  It 
is  interesting  to  note  that  in  the  last 
two  months  of  1933,  newspaper  adver¬ 
tising  in  the  United  States  was  frac¬ 
tionally  over  S  per  cent  ahead  of  1932. 
The  comparison  ends  there,  however, 
for  while  American  advertising  was 
running  behind  all  through  the  first  part 
of  the  year,  British  national  advertising 
ran  consistently  ahead  throughout  the 
year. 

The  increase  for  the  first  quarter  was 
12.5  per  cent  over  the  same  period  of 
1932,  for  the  second  quarter  7 :5  per 
cent,  and  for  the  third  quarter  3.5  per 
cent,  which  with  the  5  per  cent  gain 
of  the  last  quarter,  made  the  average 
improvement  for  the  year  6.78  per  cent 
over  1932. 

Forty-one  new  national  advertisers  in 
nine  fields  are  cited  by  the  Review  as 
“a  much  more  encouraging  sign  than 
if  the  advance  had  been  confined  to  one 
group  of  businesses.” 

In  addition  exciting  skirmishes  are 
reported  in  numerous  lines,  where  in¬ 
creased  efforts  of  one  advertiser  set  off 
a  burst  of  general  activity.  New  co¬ 
operative  campaigns  are  listed  for  the 
Brewers  Society,  Laundry  Federation, 
and  groups  dealing  in  electricity,  coal, 
timber,  port  wine,  dates,  Brazil  nuts, 
and  potatoes. 


CLOTHING  SALES  IMPROVING 

C.  E.  Gelb,  vice-president  of  Society 
Brand  Clothes,  Inc.,  said  upon  his  re¬ 
turn  to  Chicago  this  week  from  a  nation¬ 
wide  tour  that  he  had  found  an  increase 
of  from  10  to  60  per  cent  in  the  busi¬ 
ness  of  the  country’s  clothing  stores. 
He  said  that  he  had  found  not  a  single 
store  that  had  not  increased  its  business. 


TEXAS 

Properly  to  eover  thie  creot  BtoU  yon  moat 
DM  the  leaden; 

’THE  DALLAS  MORNING  NEWS 
HIE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

PnbUahed  by  the  oldeet  bunoeai  inatitution 
in  Texaa. 

JOHN  B.  WOODWARD,  Inc. 

National  Ropreuntatitet 

New  York  Chicago  Detroit  San  Franeiaee 


SEES  “GOLDEN  ERA”  AHEAD 


Kenneth  Collina  Says  Advertising  Is 
Important  to  Recovery 

Advertising  practices  must  be  changed 
to  keep  pace  with  the  times,  Kenneth 
Collins,  New  York,  assistant  to  Ber¬ 
nard  Gimbel,  president  of  Gimbel 
Brothers  stores,  told  members  of  the 
Milwaukee  Advertising  Club  at  their  bi¬ 
weekly  meeting  Feb.  15.  Advertising 
men  from  Racine,  Kenosha  and  other 
cities  and  executives  from  Milwaukee 
retail  stores  were  special  guests  at 
the  luncheon. 

“No  agency  will  be  more  capable  of 
solving  the  business  riddle  than  adver¬ 
tising,”  Mr.  Collins  said,  “with  better 
planned  and  better  conceived  programs 
of  merchandising.  The  new  leaders  in 
advertising  will  recognize  that  we  shall 
have  genuine  and  lasting  prosperity 
when  millions  of  people  covet  the  worth¬ 
while  luxuries  of  the  world,  such  as 
travel,  better  books,  and  more  scien¬ 
tifically  prepared  food  and  homes. 

“The  problem  of  production  will  be 
insignificant  in  the  future  compared 
with  the  problem  of  an  improved  tech¬ 
nique  in  advertising  and  sale  of  goods. 
It  will  be  advertising’s  golden  era.” 


PURE  OIL  RELEASES  COPY 

Schedule*  Include  200  Newspapers  in 
East,  Midwest  and  South 

(By  telegraph  to  Editor  &  Publisher) 
Chicago,  Feb.  21 — Starting  this  week 
in  the  east,  middle  west,  and  south,  the 
Pure  Oil  Company  has  released  news¬ 
paper  advertising  schedules  as  a  part 
of  the  largest  advertising  campaign  in 
the  history  of  the  company.  The  first 
newspaper  ads  feature  an  automobile 
record  book,  which  is  being  offered  to 
motorists. 

Throughout  the  spring  campaign,  the 
com.pany  is  stressing  thrift  and  economy 
to  the  motorist.  More  than  200  news¬ 
papers  are  being  used  in  32  states  in 
which  Pure  Oil  Company  and  affiliates 
are  located.  The  schedules  are  being 
placed  by  Freitag  Advertising  Agency, 
Chicago. 


SEAGRAM  WHISKY  CAMPAIGN 

Joseph  E.  Seagram  &  Sons.,  Inc., 
405  Lexington  avenue.  New  York, 
will  soon  begin  a  campaign  in  news¬ 
papers  of  large  cities  of  the  East 
and  Middle  West  for  Seagram  whisky, 
through  the  Geyer-Comell  Company, 
New  York,  it  was  announced  this  week. 
A  Pacific  Coast  campaign  is  under 
way.  Advertising  this  year  is  expected 
to  amount  to  a  million  dollars  or  more. 


TEA  DRIVE  IN  CANADA 

The  government  of  Ceylon  is  launch¬ 
ing  a  five-year  plan  to  convert  Canada 
to  drinking  Ceylon  tea,  and  through  the 
Ceylon  Tea  Bureau  which  has  opened 
offices  in  Montreal  will  start  one  of  the 
largest  advertising  campaigns  ever 
conducted  in  the  dominion.  It  will  em¬ 
brace  62  daily  newspapers  this  year  and 
also  a  large  number  of  magazines  and 
farm  papers. 


A  SUCCESSFUL 

training  service  for 
carrier  boys  that  will 
enable  YOUR  news¬ 
paper  to  increase  its 
HOME  delivered  cir¬ 
culation  at  low  cost. 
Write  us  For  details. 


NEWSPAPER  BOYS 
OF  AMERICA,  Inc. 

Indianapolis,  Ind. 


G.  &  W.  CAMPAIGN  SOON 

Gooderham  &  Worts,  Ltd.,  Toronto, 
distillers,  is  to  open  a  campaign  of  largt 
space  in  newspapers  of  New  York  anc 
Brooklyn  early  in  March.  Copy  is 
placed  through  Fletcher  &  Ellis,  Inc. 
New  York.  Headquarters  for  the 
United  States  are  at  551  Fifth  Avenue, 
New  York. 


EDGAR  KOBAK  RESIGNS 

Edgar  Kobak  has  resigned  as  vies 
president  and  general  sales  manage 
of  McGraw-Hill  Publishing  Company 
New  York.  He  is  president  9!  the 
•Advertising  Federation  of  America. 


AD  TIPS 


Guenther-Bradford  &  Co.,  15  E.  Hum 
street,  Chicago.  Issuing  orders  to  newi  I 
papers  on  Brooks  Appliance  Company, 
Marshall,  Mich. 

Earl  Eudgin  Company.  180  No.  Micbl- 
gan  avenue.  Chicago.  May  use  a  list  ot 
newspapers  in  metropolitan  points  n 
Kit  Products  Corporation,  Chicago. 

Maxon,  Inc..  333  No.  Michigan  avenue 
Chicago.  Using  a  list  of  newspapers  w 
Esquire  Magazine.  Chicago. 

Mitchell-Fanst  Advertising  Company 
230  No.  Michigan  avenue,  Chicago.  Han¬ 
dling  the  account  of  Dermalab,  lot, 
Winnetka,  111.,  N.  A.  C.  Cream  for  skin. 

Boot  Adv.  Company,  440  So.  Dearbon 
street,  Chicago.  Using  a  few  newspapen 
on  Booster  Beer,  a  product  of  Soutb 
Bend  Beverage  &  Ice  .48sn„  South  Beni. 
Ind. 

James  H.  Turner  Company,  520  No. 
Michigan  avenue,  Chicago.  Now  handllnt 
the  account  of  A.  J.  Kasper  Company, 
Chicago,  coffee. 

United  Advertising  Companies.  400  W. 
Erie  street,  Chicago.  Using  some  addi¬ 
tional  newspapers  on  Sleepy  Walter 
Company,  Chicago. 


The  BIG  BUNDLE 

comes  from  the  office  where 

CERTIFIEDS  “re  used 

Dry  mat  quality  has  a  direct 
bearing  on  circulation  gains. 
Readers  who  don’t  know  the  first 
thing  about  stereotyping  neverthe¬ 
less  are  quick  to  sense  the  clean, 
true,  inviting  quality  of  the  page 
produced  from  Certified  Mats. 

They  get  the  habit,  too,  of  reading 
the  paper  that  is  always  on  time. 
Certifi^  Mats  shorten  and  simplify 
press  time  operations,  keeping  the 
circulation  schedule  in  clock-like 
running  order. 

For  dependable  stereotyping 
use  Certified  Dry  Mats. 

CERTIFIED 
DRY  MAT 
CORPORATION 


340  Madison  Ave.,  New  York,  N. 


Getting  Ready  for  a 
Record  “Selling  Spring”  in 

PENNSYLVANIA 


NATIONAL  MERCHANDISERS  do  not  need  an  economic 
telescope  to  discover  this  outstanding  “star”  trade  area  and 
its  opportunity  as  a  money-maker  this  coming  Spring* 
Abundant  evidence  of  William  Penn’s  expanding  BUYING 
POWER  is  on  every  hand. 

This  is  particularly  emphasized  in  the  activities  of  Mr.  Penn’s 
major  industries,  whose  hundreds  of  thousands  of  workers 
are  earning  more  money  than  any  time  during  the  past  five 
years.  Among  others, 

Pennsylvania  steel  plants  after  a  seasonal  recession,  have 
speeded  up  to  nearly  40  per  cent  average  of  capacity  (week 
ending  February  10th),  due  to  increased  automobile  and 
rail  buying.  6,000  men  are  to  be  employed  on  the  $77,000,000 
Penn.  Railroad  electrification,  now  starting. 

Business  men  who  have  been  handicapped  by  impaired  bank¬ 
ing  facilities  caused  by  late  depression,  are  organizing  new 
banks  in  various  sections  to  adequately  handle  their  increased 
1934  business.  Car  loadings  are  “up.”  And  trade  in  many 
retail  lines  shows  phenomenal  gains  over  same  jjeriod  a  year 
ago. 

The  enormous  increase  in  buying  jxjwer  marking  the 
difference  between  last  year’s  “Slump  Spring”  and  this 
year’s  “Selling  Spring,”  means  millions  of  dollars  in  additional 
profits  to  National  Advertisers  supplying  the  great  Keystone 
'  “Group  Market”  listed  here. 

This  group  of  12  prosp>erous  trade  territories  inside  the 
boundaries  of  the  Commonwealth  and  occupying  a  large  part 
of  it,  sustains  a  population  of  2,886,241,  which  fully  shares 
in  the  above  economic  increases. 

National  merchandisers  will  sell  this  market  for  the  coming 
spring,  largely  through  linage  in  the  13  newspapers  which 
most  influence  buying  power  in  this  group  market  of  nearly 
three  million.  Write  these  territorial  leaders  NOW  for 
information  on  Spring  trade  conditions. 


2,500  10,000 


Circulation 

lines 

lines 

’■‘Beaver  Falls  News  Tribune  (E)  8,230 

.04 

.04 

*Chester  Times . 

.  (E)  19,855 

.09 

.08 

*Connellsville  Courier _ 

.  (E)  5,701 

.05 

.05 

fCreensburg  Review- 

Tribune . 

.(EM)  11,119 

.06 

.06 

fHazleton  Plain  Speaker. . 

•) 

fHazleton  Standard- 

>(E)  21,795 

.08 

.07 

Sentinel . 

.) 

fLebanon  News-Times . . . 

.  (E)  10,827 

.05 

.05 

fScranton  Times . 

.  (E)  49,535 

.15 

.14 

*Sharon  Herald . 

.  (E)  6,077 

.04 

.04 

fWashington  Observer  and 

Reporter . 

(ME)  14,938 

.06 

.06 

’"Westchester  Local  News. 

.  (E)  9,951 

.05 

.05 

fWilkes-Barre  Times 

Leader . 

.  (E)  24,656 

.07 

.07 

fYork  Dispatch . 

.  (E)  20,170 

.07 

.07 

*k.  B.  C.  Publishers’  Statement  Oct.  1,  1933. 
fPublishers’  Affidavit,  Oct.  1,  1933. 
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“RASPBERRY”  SESSION 
HELD  ON  COAST 

California  Advertiaing  Manager 

Group  Haa  Membera  Criticize 
Make-up  and  Contenta 
of  Other  Papera 

For  the  first  tune  iii  more  tliaii  two 
years,  the  Califorma  Newspaper  Adver¬ 
tising  Managers'  Association,  N'ortliern 
Branch,  held  one  oi  its  lainons  "k'asp- 
berry"  dinner  meetings  the  evening  of 
Feb.  12  at  the  Plaza  Hotel,  ban  Fran¬ 
cisco,  with  President  A.  J.  Hall,  of  the 
fctalnma  (Cal.)  Aryus-Cotirier,  presid¬ 
ing. 

Six  newspa^rs  had  been  selected  to 
go  “on  the  gridiron,"  with  an  advertis¬ 
ing  manager  from  some  other  city  ap¬ 
pointed  to  give  a  critique  of  each  par¬ 
ticular  paper.  Each  speaker  had  been 
sent  samples  of  the  newspa])er  he  was 
to  analyze  and  was  given  full  sway  to 
compliment  or  criticize  make-up,  edi¬ 
torials,  news  content,  advertising,  style, 
typography  or  any  other  aspect  he  might 
fancy.  Each  publisher  whose  ^per  was 
"under  the  gun”  had  been  invited  to  be 
present  and  bring  his  production  head 
along,  even  though  the  mechanical  head 
might  find  it  necessary  to  grip  the  sides 
of  his  chair  while  some  inspired  adver¬ 
tising  man  tore  sacred  traditions  of 
make-up  to  pieces  and  then  threw  the 
pieces  in  his  face. 

The  following  newspapers  and  speak¬ 
ers  made  up  an  interesting  program. 

Marysville  A ppeal-Democrat — speak¬ 
er,  C.  E.  Borom,  advertising  manager, 
Sacramento  Union. 

Petaluma  Argus-Couricr  —  speaker. 
George  A.  McQueen,  advertising  man¬ 
ager,  Kedieooti  City  1  ribunc-Standard. 

Sa)i  Mateo  Times — speaker,  Fred  S. 
Newsom,  business  manager,  Richmond 
Independent. 

Tracy  Press,  weekly — speaker.  Hiram 
B.  Cook,  Jr.,  publisher,  Sa)i  Carlos  lin- 
qnirer. 

Pittsburg  Post-Dispatch — sjieaker,  J. 
B.  Hobson,  advertising  manager,  Oro- 
ville  Mercury-Register. 

Berkeley  Gac:eile — speaker,  Kenneth 
Stacy,  advertising  manager,  San  Jose 
Neri's. 

Each  publisher  or  representative  of 
a  newspaper  was  also  permitted  a  brief 
time  to  explain  any  point  of  criticism, 
but  in  practically  every  case  the  pub¬ 
lisher  expressed  his  appreciation  of  the 
analysis  and  requested  the  sample  ex¬ 
hibit  and  comments  to  take  home  to 
discuss  with  his  staff. 

George  A.  McQueen  told  of  the  suc¬ 
cessful  classified  campaign  recently  con¬ 
ducted  by  the  Redwood  City  Tribune- 
Standard,  wherein  six  high  school  boys 
were  used  to  canvas  the  community  for 
classified  business.  C.  E.  Borom  then 
accused  the  speaker  of  having  used  the 
high  school  boys  to  steal  dogs  in  order 
to  boost  the  speaker’s  lost  and  found 
columns. 

President  J.  Hall  appointed  Don 
Murphy  of  the  San  Mateo  Times  as 
chairman  of  a  committee  to  make  plans 
for  the  .Xssociation’s  convention  in 
Hollywood.  Cal.,  May  .10-31,  June  1-2. 


PROF.  CENTER  HONORED 

Prof.  Harry  B.  Center,  head  of  the 
Boston  University  department  of  jour¬ 
nalism,  since  its  establishment,  was  ten¬ 
dered  a  testimonial  dinner  at  the  Boston 
Chamber  of  Commerce  recently,  mark¬ 
ing  the  20th  anniversary  of  the  depart¬ 
ment,  Prof.  Center’s  20th  year  as  a 
journalism  teacher,  and  his  57th  birth¬ 
day.  The  Old  Time  Editors’  Society 
of  the  Boston  University  NeTos  pre¬ 
sented  Prof.  Center  with  an  elaborately 
printed  “honorary  degree”  of  “doctor  oi 
good-fellowship.’’  More  than  100 
alumni  and  undergraduates  of  the  de¬ 
partment  attended. 


DAILY  60  YEARS  OLD 

The  Oakland  (Cal.)  Tribune  cele¬ 
brated  its  OOth  birthday,  Feb.  21,  by 
holding  open  house  for  the  people  of 
Oakland  and  neighboring  cities.  A 
special  anniversary  birthday  edition  was 
issued. 


DAVIS  TO  STAND  TRIAL 

Edwin  Davis,  58,  charged  with  tlie 
murder  of  E.  Gail  Patterson,  business 
manager  of  the  Los  Angeles  Illustrated 
Daily  News,  is  in  the  Los  Angeles 
County  jail  awaiting  trial.  Davis,  who 
is  charged  with  shooting  Patterson  on 
May  24,  1933,  was  adjudged  insane  by 
a  jury  in  Superior  Judge  Robert  Scott’s 
court  and  committed  to  the  state  hospital 
for  the  insane  at  Mendocino  last  Sept.  28, 
Davis  has  now  recovered  his  sanity, 
according  to  a  report  signed  by  R.  A. 
Cushman,  medical  superintendent  in 
charge  oi  the  institution. 


SANDERS  IS  PRESIDENT 
OF  S.  D.  EDITORS 

Centerville  Journal  Executive  Suc¬ 
ceed*  W.  G.  Tamblyn  of  Miller 
Pres* — Code  Seen  a*  Boon  by 
Harry  Rutledge  of  N.  E.  A. 

C.  E.  Sanders,  editor  of  the  Center¬ 
ville  (S.  D.)  Journal,  was  elected  presi¬ 
dent  of  the  South  Dakota  Press  Asso¬ 
ciation  at  the  14th  mid-winter  meeting 
in  Sioux  Falls,  Feb.  16  and  17.  Mr. 
Sanders  succeeds  W.  G.  Tamblyn,  pub¬ 
lisher,  Miller  Press. 

John  H.  Craig,  publisher  of  the 
Tripp  Ledger  and  pioneer  South  Dakota 
newspaiicrman,  was  reelected  secretary- 
treasurer.  Ruell  Dana  of  the  Uartjord 
Herald  was  named  to  membership  on 
the  executive  committee,  together  with 
11.  B.  Tysell  of  the  Marstwll  County 
Journal  at  Britton,  and  1).  C.  De  \’any 
of  the  .M abridge  Tribune.  Other  ot- 
ficers  make  up  the  rest  of  the  executive 
group.  Sioux  Falls  was  again  chosen 
for  the  meeting  to  be  held  in  February 
1935. 

In  conjunction  with  the  state  press 
association  meeting  the  Past  Presidents’ 
Association,  organized  two  years  ago. 
also  held  its  meeting  in  Sioux  Falls, 
and  T.  B.  Roberts  of  the  Daily  Dakotan 
at  Pierre,  was  elected  chief,  succeeding 
J.  F.  Halladay  of  the  Iroquois  Chief. 
Paul  Dutcher  of  the  Register  at  Brook¬ 
ings  was  elected  associate  chief,  and 
Dean  C.  Trippler,  publisher,  Canoi’a 
Herald,  was  elected  scribe. 

The  outstanding  social  feature  of  the 
convention  was  the  banquet  and  en¬ 
tertainment  program  held  in  the  Sioux 
Falls  coliseum  Feb.  16  when  more  than 
600  attended. 

Among  the  leading  speakers  on  the 
convention  program  were  Governor  Tom 
Berry  of  South  Dakota  ;  Harry  B.  Rut¬ 
ledge,  Chicago,  executive  secretary  of 
the  N.  E.  A.,  and  Ralph  D.  Casey  of 
the  Minnesota  University  department 
of  journalism.  Governor  Berry  urged 
a  whole-hearted  support  of  President 
Roosevelt’s  recovery  program;  Rutledge 
spoke  on  the  Graphic  .\rts  Code,  saying 
he  believed  that  operation  of  the  code 
would  eventually  show  that  it  is  a 
campaign  of  education  for  the  welfare 
of  the  printing  industry  rather  than  a 
measure  of  coercion.  He  also  spoke  on 
a  proposed  advertising  service  depart¬ 
ment  of  the  national  association. 


ECUPSE”  to  ATOMS*  j 
SCIENCE  SERVICE  |] 


Washington,  D.  C. 

SMASHES  THROUGH 


"American  astronomer  radios  com¬ 
plete  coverage  1934’s  only  sun 
eclipse  from  remote  Losap  Island 
in  Pacific. — Feb.  14. 

’London  cables  first  report  of  arti¬ 
ficial  radioactivity,  atoms 
made  to  smash  selves. — 
Jan.  31. 


I 


During  January  19J4 

The  PITT5BURGH 


110.684 


Lines 


OF  Advertisino 


Ax  Increase  of  23% 
Over  »Iani;.4ry,  1933 


iVlORE  local  advertising  was 
carried  in  the  Post-Gazette  during 
slanuary  1934  than  any  previous 
January  since  1929  .  .  .  and  more 
.National  Advertising  was  carried 
in  January  1934  than  in  the  cor¬ 
responding  month  of  1932  or  1933, 
while  total  advertising  linage  dur¬ 
ing  January  1934  likewise  topped 
January  1932  and  1933.  More  and 
more  advertisers  are  recognizing 
the  sales  power  of  this  great  morn¬ 
ing  newspaper. 


Pittsburgh 


Post- Gazette 


NEW  YORK 
BOSTON 
CHICAGO 
PHILADELPHIA 
DETROIT 
LOS  ANGELES 
SAN  FRANCISCO 


Largest  Circulation  of  Any  Pittsburgh 
Daily  Newspaper 
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INLAND  PRESS  APPROVES 
DAILY  CODE 

(.Continued  from  pays  14; 


istering  many  debatable  policies.  But  at 
the  same  time  we  hope  that  the  National 
Recovery  Administration  may  also  merit 
an  increased  credit  for  its  demonstrated 
success  in  advancing  the  general  welfare. 
If  we  earn  this  credit,  we  are  conri- 
dent  tliat  the  newspapers  will  bestow 
it  generously,  not  for  the  personal  sat¬ 
isfaction  of  a  few  public  officials,  but 
because  of  the  resulting  assurance  to 
millions  of  the  American  people  of  an 
increasing  comfort  and  happiness  of 
their  daily  lives.” 

Prof.  Kenneth  E.  Olson,  University 
of  Minnesota  school  of  journalism,  pre¬ 
sented  a  timely  survey  study  on  the 
effect  of  the  temporary  Blue  Eagle  code 
on  newspaper  costs  in  the  mechanical, 
editorial  and  business  office  departments 
of  95  Inland  dailies,  representing  40  per 
cent  of  the  association’s  membersliip. 
Prof.  Olson’s  study  was  on  operating 
costs  from  Sept.  1  to  Uec.  31,  1933.  He 
declared  that  he  found  no  evideiKe  of 
"chiseling”  on  the  part  of  newspaper 
publishers.  In  concluding,  he  said; 

“After  six  weeks  of  careful  study  of 
your  cost  records,  your  payrolls  and 
your  employment  reports,  I  feel  like 
congratulating  you.  There  is  probably 
no  other  business  in  the  country  that 
has  as  fine  a  record  for  keeping  up  em¬ 
ployment,  for  maintaining  wage  scales 
and  for  cooperating  with  the  President’s 
agreement  as  have  you.” 

Mr.  Olson’s  report  pointed  out  that 
in  complying  with  the  code.  Inland  pub¬ 
lishers  have  helped  make  it  effective  in 
accomplishing  the  purpose  for  which  it 
was  devised — that  of  adding  to  employ¬ 
ment  and  increasing  the  purchasing 
power  of  their  workers.  The  report 
showed  the  creation  of  91  full-time  and 
37  part-time  jobs  not  to  mention  hun¬ 
dreds  of  pay  increases  to  employes  al¬ 
ready  on  the  staff. 

Relative  to  possible  increased  adver¬ 
tising  linage  to  absorb  the  added  oper¬ 
ating  costs  under  the  Blue  Eagle,  Prof. 
Olson  commented  as  follows: 

“While  better  than  a  third  of  your 
I»pers  report  increases  in  advertising 
linage,  due  to  the  recovery  program  and 
in  particular  to  CWA,  PWA  and  AAA 
money,  and  that  these  increases  have 
helped  to  meet  increased  costs  under  the 
code  these  increased  receipts  do  not  yet 
come  anywhere  near  meeting  added 
costs.  There  is,  of  course,  a  possibility 
that  with  linage  mounting  in  1934  new 
income  may  in  time  more  than  absorb 
the  increase  in  costs.  Several  papers 
report  that  is  already  true.  That,  of 
course,  is  what  the  President  asked  you 
to  gamble  on  when  you  signed  the  code 
— that  increased  purchasing  power  would 
bring  increased  retail  spending  which  in 
time  would  be  reflected  in  increased  ad¬ 
vertising  receipts.” 

Harvey  J.  Kelly,  chairman  of  the  A. 
X.  P.  A.  Special  Standing  Committee, 
highlighted  the  industrial  relations  con¬ 
ditions  and  prospects  under  the  news¬ 
paper  code.  He  declared  that  with  the 
newspaper  industrial  labor  board  func¬ 
tioning,  the  technique  of  labor  negotia¬ 
tions  with  unions  will  be  altered  some¬ 
what. 

L.  A.  Rossman,  Grand  Rapids 
(Minn.)  Herald,  presented  a  plea  for 
sympathetic  consideration  on  the  part 
of  publishers  regarding  the  American 
newsprint  situation.  He  referred  to  the 
proposed  arrangement  between  the 
print  producers  of  United  States  and 
Canada  and  declared  that  this  arrange¬ 
ment  is  not  a  monopoly  in  the  strict 
sense  of  the  term.  He  explained  that 
the  plan  is  not  being  urged  in  secret, 
but  is  l>eing  accompanied  by  all  the  in¬ 
formation  which  the  government  wants. 
In  discussing  the  newsprint  problem 
confronting  producers  under  the  NRA, 
Mr.  Rossman  said  in  part: 

“The  question  confronting  the  press 
of  the  nation  is  whether  it  should  ap¬ 
prove  this  plan,  with  its  possibilities  of 
success  or  error,  or  to  countenance  and 
permit  the  complete  financial  collapse 
of  the  .American  newsprint  industry. 
“What  may  happen  if  the  present  con¬ 


ditions  continue?  One  contingency 
might  be  the  eventual  control  of  the 
newsprint  industry  by  a  very  few  of  its 
strong  units.  Monopoly  does  not  grow 
out  of  a  condition  under  which  ef¬ 
ficient  units  make  money.  Monopoly 
grows  out  of  loss  and  demoralization 
and  the  opportunity  which  these  things 
bring  to  those  who  have  the  power  to 
take  advantage  of  them.  The  press  re¬ 
members  tliose  strenuous  times  of  the 
past  when  the  paper  manufacturer  took 
all  that  he  could  get  He  would  prob¬ 
ably  do  the  same  thing  again. 

"Even  more  important  is  another 
possibility,  a  loss  of  the  newsprint  mills 
of  the  United  States  and  the  control 
of  the  newsprint  industry  in  the  citizens 
of  other  countries.  Is  that  a  safe  pol¬ 
icy?  Is  it  in  tune  with  sane  and  sound 
tradition?  The  press  of  America  need 
look  for  little  sympathy  or  for  a  little 
consideration  from  a  newsprint  monop¬ 
oly  beyond  the  control  of  the  govern¬ 
ment  of  the  United  States.  If  monopoly 
within  our  own  country  is  to  be  fear^, 
how  much  greater  might  be  the  evils 
of  a  monopoly  controlled  by  those  who 
have  no  economic  or  patriotic  interest 
in  the  welfare  of  the  United  States? 

“A  fair  and  profitable  price  for  news¬ 
print  is  in  the  best  interests  of  the  news¬ 
papers.  \  fair  price  builds  capacity. 
That  is  an  asset  to  the  press.  (>o  back 
a  quarter  century.  The  press  had  the 
upper  hand  on  tlie  paper  maker.  Tar¬ 
iffs  were  removed,  profits  were  low,  in¬ 
vestment  was  discouraged.  The  press, 
then  as  now,  profited  irom  such  a  con¬ 
ation.  The  war  came.  The  papers 
wanted  print.  But  an  unprofitable  in¬ 
dustry  had  no  capacity.  The  press  paid. 
It  paid  an  exorbitant  price  for  the  paper 
it  could  buy.  It  lost  much  more  be¬ 
cause  there  was  not  sufficient  paper  to 
meet  the  demand.  History  may  repeat 
itself. 

“Consider  the  relative  position  of  the 
newspaper  and  the  newsprint  industries. 

“The  country  press  has  come  through 
the  depression  in  substantial  condition, 
due  largely  to  the  personal  sacrifice  of 
its  owners  and  their  families.  The  daily 
press  had  a  large  decline  in  advertising 
linage.  The  year  1933  showed  more 
than  a  40  per  cent  decline  over  1929. 
How  did  the  daily  press  offset  this  loss? 
It  cut  the  cost  of  editorial  service.  It 
made  some  reduction  in  wages.  The 
press  has  been  a  conservatively  man¬ 
aged  business  enterprise.  It  saved  some 
of  the  earnings  of  good  times  to  tide 
over  the  bad  days,  .\dvertising  rates 
were  well  maintained,  declining  less 
than  three  per  cent. 

“The  great  saving  was  in  newsprint 
The  newspapers,  as  business  declined, 
cut  the  average  of  the  Sunday  papers 
from  104  pages  to  70  pages,  the  average 
of  the  daily  editions  from  32  to  24 
pages.  This  saved  a  million  tons  of 
print.  In  1933  print  paper  sold  for 
over  $20  a  ton  less  than  in  1929.  This 
saved  the  press  of  the  nation  over  $54,- 
000,000  in  one  year.  Tlie  combination 
of  less  paper  and  a  lower  price  saved 
the  daily  press  over  100  million  dollars 
in  1933.  That  offset  a  substantial  part 
of  the  advertising  losses.  The  loss  to 
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the  newsprint  industry  was  tlie  factor 
which  saved  many  daily  newspapers, 
which  permits  the  employment  of  print¬ 
ers  in  that  field  today  on  a  basis  7  per 
cent  higher  than  in  1926  and  which  war¬ 
ranted  this  statement  in  a  recent  issue 
of  Editor  &  Publisher:  ‘By  and  large, 
1933  is  recorded  as  a  year  of  newspaper 
success  ♦  ♦  outstanding  fact 

for  the  year  is  that  the  press  closed  the 
twelve  montlis  period  with  bankruptcy 
practically  unknown,  contrasted  with 
alarming  numbers  of  failures  in  almost 
every  other  branch  of  business.’  ” 

A  reixjrt  and  interpretation  of  the 
recently-adopted  nine-point  radio  news 
broadcasting  agreement  between  news¬ 
papers  and  broadcasting  companies  was 
given  by  E.  H.  Harris,  Richmond 
(Ind.)  Palladium-Item,  chairman  of  the 
Publishers  National  Radio  Committee. 
Mr.  Harris  explained  it  is  highly  prob¬ 
able  that  some  modifications  and  read¬ 
justments  must  be  made  in  the  March  1 
program  before  an  equitable  solution  is 
found  and  before  the  respective  fields 
of  those  two  industries  are  definitely  de¬ 
fined  and  the  public  is  satisfactorily 
served.  He  outlined  the  difficulties  in¬ 
volved  in  arriving  at  the  present  agree¬ 
ment,  pointing  out  that  the  ten-point 
program  provides  for  the  safeguard  of 
protecting  the  property  rights  in  news 
and  at  the  same  time  gives  to  the  radio¬ 
listening  public  adequate  protection  on 
important  news  items. 

“Should  misunderstandings  in  the 
broadcasting  of  news  occur,”  he  said, 
“most  of  them  can  be  settled  locally 
through  conciliatory  methods,  but  if 
there  is  a  violation  of  the  established 
property  rights,  publishers  are  urgently 
requested  to  institute  injunction  proceed¬ 
ings  against  the  offending  station.” 

'Tuesday’s  session  opened  with  a  re¬ 
port  by  Mr.  Noyes  as  secretary  of  the 
board  of  directors.  He  announced  two 
new  members,  Idaho  Falls  (Idaho) 
Post-Register  and  Council  Bluffs  (la.) 
Nonpareil,  F.  W.  SCn&vii,  Decatur  (Ill.) 
Herald-Review,  reported  on  mechanical 
costs  and  production.  Davis  Merwin, 
Bloomington  (Ill.)  Pantagraph,ovA\ineA 
in  detail  an  employe  program  for  new 
ideas,  more  advertising  and  better  staff 
morale. 

“The  Outlook  for  Money  and  Prices” 
was  the  subject  of  talk  by  Harland  H. 
Allen,  Chicago,  in  which  he  remarked 
that  smart  newspaper  management  will 
hedge  the  rates  in  all  advertising  con¬ 
tracts  which  are  to  run  well  into  the 
future.  The  best  way,  he  suggested,  is 
to  permit  cancellation  or  substitution  of 
new  rates  whenever  general  prices  have 
registered  a  change  of  ten  per  cent  or 
more  from  those  prevailing  when  the 
contract  was  signed.  The  same  princi¬ 
ple  applies,  he  said,  to  contracts  for 
rent,  or  <le!iveries  of  any  type  of 
contract. 


UNION  HITS  SHOPPING  NEWS 


Chicago  Printers  Resolve  They  Do 

Not  Want  It  Delivered  to  Homes 

(Special  to  Editor  &  Publisher) 

Chicago,  Feb.  20 — A  campaign 
against  the  Downtown  Shopping  News, 
published  by  State  street  merchants  and 
printed  at  R.  R.  Donnelly’s  non-union 
plant,  has  been  launched  by  Chicago 
Typographical  Union  No.  16.  In  a  let¬ 
ter  to  each  of  the  18  retail  stores  using 
advertising  space  in  the  shopper,  the 
union  points  out  the  buying  power  of 
the  30,000  members  of  the  Chicago 
Printing  Trades  Unions  and  includes  a 
C.  T.  U.  resolution  declaring  that  its 
members  do  not  want  the  publication 
delivered  to  their  homes. 


BLOWS  END  DISPUTE 

Frederick  I.  Thompson,  publisher, 
Montgomery  (Ala.)  Journal  and  asso¬ 
ciate  member  of  the  Alabama  Public 
Works  Advisory  Board,  figured  in 
newspaper  reports  of  a  fistic  clash  re¬ 
cently  between  him  and  Milton  Fies, 
chairman  of  the  Advisory  Board.  Spec¬ 
tators  said  Mr.  Fies  struck  Mr.  Thomp¬ 
son  twice.  Thompson  in  a  statement 
said  the  assault  was  “unjustifiable  and 
unprovoked”  and  occurred  while  he  was 
sitting  in  his  chair.  Differences  arose, 
he  said,  over  the  board’s  policy  in  ref¬ 
erence  to  the  applications  of  several 
towns  for  loans  with  which  to  build 
electric  light  plants.  Mr.  Fies  declined 
to  discuss  the  event. 


NEW  CHEMICAL  PLANT 

(By  telegraph  to  Editor  &  Publisher) 
Montreal,  Feb.  21 — Giving  as  their 
reason  “the  vast  improvement  shown 
in  the  paper  industry  in  Canada  in  the 
past  six  months,”  Canadian  Industries, 
Ltd.,  have  decided  to  construct  at  Corn¬ 
wall,  Ont.,  at  a  cost  of  $900,000  a 
chemical  plant  for  the  manufacture  of 
alkali  chlorine  and  caustic  soda.  “The 
paper  manufacturers  are  our  big  cus¬ 
tomers  and  we  are  the  only  producers 
of  chlorine  in  Canada.”  declared  Robert 
Salmon,  general  manager  of  the  com¬ 
pany’s  chemical  group. 


ILLINOIS  DAIUES  ORGANIZE 

(Special  to  Editor  &  Publisher) 
Chicago,  Feb.  21 — Temporary  organ¬ 
ization  of  a  daily  newspaper  league  of 
Illinois  was  completed  here  yesterday 
by  representatives  of  50  Illinois  dailies 
attending  the  Inland  Daily  Press  Asso¬ 
ciation  Convention.  A.  W.  Shipton, 
Springfield  Illinois  State  Journal,  was 
chosen  temporary  president  and  Joe 
Bunting,  Bloomington  (Ill.)  Pantograph, 
was  named  secretary.  Committees  were 
chosen  to  report  back  at  a  meeting  in 
March  on  permanent  organization. 


In  Pennsylvania— 

The  influence  of  old  habits  of  digging  for 
coal  is  seen  in  the  manner  in  which  news¬ 
papers  in  Pennsylvania  get  to  the  heart  of 
stereotyping  problems.  It  is  a  comoliment, 
indeed,  that  the  newspapers 

of  this  great  state  have  so  ^JP  n  ^ 

generally  adopted  Wood  Dry  pijopjc  a)RPORAI10N 
Mats.  NOOBKS  FALLS.  N.Y 
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]VEW  ENGLAND 


HAS  THE 


BUYING 

POWER! 


Steadily,  month  by  mouth,  salaries  and  wages 
have  been  turning  upwards  in  New  England.  Up 
have  gone  the  payrolls  of  office  workers — 1 1.8%  from 
June  through  October  1933.  Up  has  gone  the  pay¬ 
roll  of  factory  workers — 28.4%  for  the  same  period. 

Up,  too,  has  gone  employment — 8.1%  for  office 
workers,  21%  for  factory  workers.  More  and  more 
men  are  being  paid  higher  and  higher  wages. 
Whether  you  sell  to  the  mass  or  the  class  markets, 
here  is  proven  buying  power  in  New  England. 


It’s  your  move.  Always  a  richer,  more  prosperous 
market.  New  England  today  offers  extra  dividends 
to  the  aggressive  advertiser.  Select  your  own 
index — telephones,  wired  homes,  bank  deposits, 
income  tax  returns — whatever  you  choose  New 
England  is  consistently  ahead  of  the  country. 


You  can  save  by  spending  more  in  the  key  New 
England  newspapers  listed  at  the  bottom  of  this 
page.  They  cover  compact  markets  where  there 
is  money  to  spend.  Revise  your  advertising  budget. 
Come  on  the  profit  side. 


These  are  not  empty  claims.  They  are  facts 
determined  by  two  reliable  fact-finding  organiza¬ 
tions — the  National  Industrial  Conference  Board 
of  New  York  and  the  New  England  Council. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 
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NEW  HAMPSHIRE— Population  445,293 
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tManchester  Union-Leader. (M8tE)  34,342  .15  .12 
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"Bridteport  Post  Teletram. (M&E)  37,290 

"Bridteport  Post .  (S)  20.439 

tDanbury  News-Times .  (E)  9,258 

tHartford  Courant .  (M)  36,307 

tHartford  Courant .  (S)  56.285 

tHartford  Times .  (E)  56,591 

tMlddletown  Press .  (E)  8.564 

Nautatuck  News .  (E)  5,528 

tNew  Britain  Herald .  (E)  14,154 

tNew  Haven  Retlster .  (E&S)  60,243 

"New  London  Day .  (E)  13.786 

tNorwalk  Hour .  (E)  7,169 

tNorwlch  Bullet  InOc  Record.  (MOeE)  18,658 

tStamford  Advocate .  (E)  10,851 

tWaterbury  Republican  Oc 

American . (M&E)  26,115 
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American . (E&S)  31,885 


(B)  Combination  rate  Dally  Journal  and  Evenlnt  Bulletl  n 
tPubllshers*  Affidavit  Oct.  1,  1933. 

••A.B.C.  Publishers*  Statement  Oct.  1,  1933. 
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SPANISH  DAILIES  ASK 
50%  PRICE  INCREASE 


Petition  Placed  Before  Prime  Minis¬ 
ter,  Who  Promises  Cooperation — 

Competition  of  Broadcasters 
Protested 

(Spfual  to  KdITOS  &  Pl'BLISHEK) 

Makkid,  Feb.  5 — A  campaign  to  in¬ 
crease  prices  of  newspapers  throughout 
Spain  by  50  per  cent,  started  by  the 
leading  dailies  of  the  capital  and  Bar¬ 
celona  a  year  ago,  reached  a  head  here 
when  representatives  of  every  paper  of 
the  republic  were  received  by  the  Prime 
Minister,  who  promised  his  cooperation 
toward  an  early  solution  of  the  problem. 

Alejandro  Lerroux  also  was  handed 
a  jK-tition  in  which  the  publishers  com- 
jilained  of  unfair  competition  on  the 
part  of  the  radio  companies,  which,  they 
held,  tended  to  undermine  established 
news  agencies  by  announcing  bulletins 
that  were  exclusively  the  right  of  the 
dailies. 

Instead  of  the  present  price  of  10 
centimos  per  copy  the  publishers  want 
15  centimos  (a  fraction  less  than  2  cents 
at  the  current  exchange),  their  plea  be¬ 
ing  based  chiefly  oti  the  grounds  that  the 
higher  price  would  enable  newsprint 
manufacturers  to  charge  a  more  reason¬ 
able  price  for  their  prcKluct  in  turn. 
The  publishers  also  point  out  that  prices 
of  other  commodities  have  risen  during 
the  last  year  and  that,  more  important 
still,  the  higher  price  would  enable 
them  to  be  more  independent  of  their 
advertisers. 

SPONSORING  BOXING  BOUTS 

The  .4kron  Beacon-Journal  has  been 
asked  by  the  Ohio  American  Legion  to 
promote  the  Legion's  annual  statewide 
amateur  boxing  tournament  this  year. 
County  championship  teams  of  eight 
members  each  are  being  selected.  These 
will  c<impete  in  the  four  district  tourna¬ 
ments.  with  four  eight-man  district 
teams  engaging  iti  the  championship 
finals  to  be  held  in  Akron.  .March  5,  in 
the  tioodyear  Tire  &  Rubber  Company 
gjmnasium.  wbich  has  been  donated  by 
the  company.  The  Beacon-Journal 
auditing  department  will  supervise  the 
financial  end  of  the  finals  and  the  news¬ 
paper’s  sjxirts  department  will  handle 
the  publicity.  Profits  from  the  tourna¬ 
ment  will  be  used  by  the  Legion  in  wel¬ 
fare  work  among  its  members  through¬ 
out  the  state.  The  Legion’s  request 
that  the  daily  conduct  the  affair  fol¬ 
lowed  the  Beacon-Journal’s  success  in 
the  promotion  of  batamw-eight  football, 
which  has  meant  thousands  of  dollars 
annually  to  worthy  Akron  charities. 

HUMOROUS  WAR  SKETCHES 

_  In  an  attempt  to  show  the  “other 
side”  of  the  war,  the  Boston  Evening 
Transcript  is  presenting  a  weekly  page 
each  Saturday  of  humorous  sketches 
drawn  by  Charles  A.  Holcomb,  of  Wol¬ 
cott  &  Holcomb,  Boston  advertising 
agency.  During  his  period  of  war  ser¬ 
vice,  Mr.  Holcomb,  spent  his  leisure 
moments  drawing  pictures  which  kept 
his  thoughts  away  from  the  grim  reali¬ 
ties  of  war.  After  the  Armistice,  he 
went  to  Germany  wdth  the  Army  of 
Occupation,  where  he  was  attached  to 
the  Third  Army  headquarters.  He  was 
official  cartoonist  for  the  Amaroc  News 
official  newspaper  of  the  army.  One 
of  his  book  of  sketches  w’as  published 
in  ^rmany  at  the  time  and  sold  15,000 
copies  before  the  Red  Cross  bought  up 
the  supply  for  distribution.  The  re¬ 
cent  interest  in  war  pictures  caused  the 
drawings  to  be  recovered  from  his  attic. 

TEXAS  COOKING  SCHOOLS 

The  Patnpa  (Tex.)  Daily  A^ews  con¬ 
ducted  a  three-day  cooking  school,  Feb. 
20-22,  with  Mrs.  Leona  R.  Ihrig  in 
charge.  The  Cleburne  Titnes-Reznew, 
four-day  “Happy  Kitchen’’  cooking 
school,  March  6-9,  will  be  conducted  by 
Mrs.  Martha  McDonald.  Record 
crowds  attended  the  cooking  schools 
sponsored  recentb-  by  the  Dalhart 
Texan  and  the  Tyler  Courier-Times- 
T  cl  e  graph. 


SAFETY  DRIVE  SUCCESSFUL 

A  brief  but  intensive  campaign 
started  recently  by  Mac  Parker  of  the 
Philadelphia  Record  staff  to  increase 
the  safety  of  children  playing  on  the 
streets  in  summer  or  coasting  in  winter 
was  successful  recently  when  city  coun¬ 
cil  called  on  the  proper  officials  to  set 
aside  certain  streets,  at  various  times, 
lor  use  of  children,  by  diverting  the 
usual  traffic.  Parker  appeared  before 
council  with  letters  from  about  500 
parents  whose  children  had  lieen  killed 
or  injured  in  street  accidents  and  also 
declared  that  in  six  years  more  than  5M 
children  have  been  killed  in  Philadelphia 
streets  and  30,943  injured,  some  per¬ 
manently.  The  Coimcilmcn  were  unani¬ 
mous  in  backing  Parker’s  pleas. 

COOKING  SCHOOLS 

Record  crowds  attended  cooking 
.schools  sponsored  recently  by  news¬ 
papers  in  various  parts  of  tbe  country. 
The  Toledo  Blade  held  its  seventh  an¬ 
nual  cooking  and  homemakers’  school 
in  the  Civic  .\uditorium,  with  Miss 
Jessie  DeBoth  in  charge.  The  Utica 
Daily  Press  school  was  held  in  the  New 
Century  Auditorium,  under  Mrs.  Edna 
Riggs  Crabtree.  The  Atlanta  Georgian 
four-day  school  was  held  under  the  di¬ 
rection  of  George  Rector,  famed  chef, 
and  broadcast  over  WGST.  Sessions 
of  the  four-day  school  of  the  Atlanta 
Constitution  were  held  in  the  Georgia 
Theatre  under  the  direction  of  Mrs. 
Ruth  Crabtree.  The  Holyoke  (Mass.) 
Transcript-Telegram  four-day  school 
was  conducted  by  Mrs.  Crabtree. 


67  CARRIERS  GRADUATE 

Sixty-seven  carrier  boys  of  the 
Philadelphia  Bulletin  were  among  the 
mid-year  graduates  of  Philadelphia 
public  high  schools.  Many  of  them 
were  on  tlie  honor  roll  at  their  respec¬ 
tive  schools,  several  were  editors  of 
their  school  record  Iwoks  and  maga¬ 
zines,  others  members  of  varsity  ath¬ 
letic  teams.  Nearly  all  participated  in 
some  form  of  extra-curricular  activity. 
In  a  recent  issue  the  newspaper  carried 
the  names  of  the  carriers  and  a  brief 
resume  of  their  activities  and  hobbies. 


GUEST  EDITORS’  COLUMN 

The  Pottsinlle  (Pa.)  Evening  Repub¬ 
lican,  during  the  latter  part  of  January 
entertained  a  score  of  guest  editors  by 
inviting  prominent  persons  in  the  pa¬ 
per’s  territory  to  submit  for  publication 
signed  editorials  of  not  more  than  1,000 
words  in  length,  which  appeared  under 
the  caption  of  “A  Reader’s  Editorial” 
containing  the  explanation  that  no  re¬ 
strictions  were  placed  on  the  subject 
matter  presented  by ‘the  “guests.”  The 
J.  H.  Zerbey  Newspapers  received  con¬ 
siderable  favorable  comment  as  a  result. 

S.  F.  SYMPHONY  CONTEST 

The  San  Francisco  Examiner,  in  con¬ 
junction  with  the  San  Francisco  Musi¬ 
cal  Association,  is  sponsoring  a  contest 
of  three  weeks’  duration  to  determine 
the  type  of  music  the  people  of  San 
Francisco  want  the  San  Francisco  Sym¬ 
phony  Orchestra  to  play.  Daily  coupons 
are  provided  so  readers  may  register 
their  choice  of  orchestral  works  for  the 
final  pair  of  concerts  for  this  season. 
Redfern  Mason,  music  critic  of  the  Ex¬ 
aminer,  is  in  charge  of  the  contest. 

SAFETY  CLUB  ORGANIZED 

The  winning  slogan  in  the  contest  of 
the  San  Francisco  News  to  reduce  traf¬ 
fic  accidents  on  the  streets  of  San  Fran¬ 
cisco  “Drive  Safely — Or  Else!”  was 
contributed  by  James  H.  Stayart  of  the 
local  postoffice.  The  News  has  fol¬ 
lowed  up  its  campaign  of  daily  articles 
written  Iw  Robert  C.  Elliott  by  organ¬ 
izing  a  Safety  Club  and  has  incorpo¬ 
rated  the  winning  slogan  in  a  neat  wind¬ 
shield  sticker,  which  reads  at  the  bot¬ 
tom,  “I  Pledge  No  Accidents — 1934.” 

CENTRAL  STATES  MEETING 

Spring  convention  of  the  Central 
States  Circulation  Managers’  Associa¬ 
tion  will  be  held  March  13-14  at  the 
Congress  Hotel,  Chicago.  R.  W.  Tay¬ 
lor,  circulation  manager,  Flint  (Mich.) 
Journal,  is  president. 


“KING”  COLE  SENTENCED 


Newiboy  Given  18  Month*  to  Three 
Year*  For  Fraud 

{By  telegraph  to  Edito*  &  Publisher) 

VoKK,  Penn.,  Feb.  19 — Samuel  H. 
Cole,  43,  known  in  newspaper  offices 
throughout  the  country  for  circulation 
promotion  work  as  “King  of  the  News¬ 
boys.”  was  sentenced  here  today  to  a 
term  of  not  less  than  18  months  nor 
more  than  three  years  in  the  county 
prison. 

Cole  pleaded  guilty  to  defrauding  a 
local  hotel  of  $18.56  and  Miss  Effie 
Ellen  Tyson,  who  lives  near  here,  his 
one-time  “Queen”  on  a  cross-continent 
journey,  of  $4,200.  Cole  was  alleged 
by  the  woman  to  have  promised  her 
riches  when  he  reached  California,  but 
it  turned  out  that  she  had  to  pay  her 
own  way  back  after  footing  all  the 
bills  enroute  and  in  Mexico  City,  where 
Cole  was  said  by  the  woman  to  have 
set  up  a  bogus  “National  Advertising 
.Agency.” 

“I’ve  got  the  tax-payers  licked  now,” 
commented  Cole  when  sentenced. 


CHILD  TRAINING  SERIES 

Simplifying  child  training  is  the  sub¬ 
ject  of  a  special  series  written  by  Olive 
Roberts  Barton  for  NE.^  Service.  The 
aim  of  these  articles  is  to  explain  new 
trends  in  child  training  and  to  tell 
mothers  in  simple  language  what  they 
should  know  about  children  that  are 
strong-willed  or  shy,  talented  or  lazy. 
Mrs.  Barton  who  lives  in  Pitts¬ 
burgh  is  a  sister  of  Mary  Roberts 
Rinehart. 


PHOTOGRAPHY  CONTEST 

The  Albany  (N.  Y.)  Knickerbocker 
Press  is  sponsoring  an  amateur  photo¬ 
grapher  contest,  with  winning  pictures 
ap|)earing  in  tlie  Sunday  rotogravure 
sections.  A  topic  is  assigned  each 
week,  such  as  ancient  autos,  fish  and 
fishermen.  Old  Dobbin,  and  highways 
and  byways.  Weekly  prizes  of  $5,  $2 
and  $1  are  given.  NIembers  of  the  art 
staff  act  as  judges. 


ADDS  SEVEN  COMIC  STRIPS 

The  T oronto  Star  recently  added  seven 
new  comic  strips  bringing  the  total 
daily  comic  strips  to  22,  with  28  on 
Saturday.  The  new  comic  strips  are: 
Felix  the  Cat.  Moon  Mullins,  Joe  Jinks, 
Shop  Acts,  Etta  Kett.  Doc.  Wright  and 
Secret  .^gent  X-9. 


12,000  ATTEND  AUTO  SHOW 

More  than  12,000  persons  attended  the 
annual  automobile  show  in  South  Bend, 
Ind.,  recently.  Both  the  South  Bend 
Tribune  and  the  Nezi’s-Times  ran  special 
16-page  sections.  A  30  per  cent  in¬ 
crease  in  automobile  linage  was  re¬ 
ported. 


BOWLING  TOURNAMENT 

The  San  Francisco  Examiner  is 
sponsoring  its  seventh  annual  diamond 
medal  bowling  tournament.  Qualifying 
rounds  began  Feb.  24. 
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AIDING  SAFETY  CRUSADE 

The  Detroit  Free  Press,  beginnin 
Feb.  18,  each  Sunday  is  publishing  ^ 
productions  of  posters  designed  to  sho* 
the  waste  involved  in  traffic  accidents, 
the  cause  of  accidents  and  their  curt 
John  P.  Smith,  acting  police  commis. 
sioiier  of  Detroit,  is  urging  merchants 
to  display  them  in  their  windows. 

JUNIOR  ATHLETIC  PROGRAM 

The  Oakland  (Cal.)  Tribune  is  spon. 
soring  an  athletic  program  for  bojs 
under  16.  Daily  feature  articles  calltd 
■'Champions  in  the  -Making,”  giving 
training  rules  and  advice  for  novici 
athletes,  have  lieen  written  by  Bud 
Spencer,  former  world  and  Olympic 
champion. 

USING  HISTORICAL  PICTURES 

The  Chicago  American  last  week  b^ 
gan  publishing  a  series  of  “Chicago 
Pictures  That  Made  History’’  as  a  full, 
page  daily  feature.  The  initial  page 
included  pictures  of  the  Eastland  dis¬ 
aster  and  the  famous  “14  count’’  for 
Gene  Tunney. 


HELD  CARRIER  MEETINGS 

A  series  of  six  meetings  at  which 
methods  of  improving  service  and  busi¬ 
ness  transactions  of  carrier  boys  were 
discussed  was  held  by  Roy  Highfield, 
circulation  manager,  De  Kalb  (Ill.) 
Chronicle,  Feb.  12-24. 

NEW  CARRIER  SERVICE 

Carrier  Ixiys  of  the  Pasadena  (Cal.) 
Slar-.\ezvs  and  the  Pa.sadcna  Post  are 
iK.w  trained  to  call  for,  solicit  and  re¬ 
ceive  classified  advertisements  for  these 
tw  o  newspapers,  also  to  handle  subscrip¬ 
tions.  — 

"SCRAPBOOK”  CONTEST 

I'hc  Hartford  (Conn.)  in  con¬ 

junction  with  Hartford  Grade  Teach¬ 
ers’  Club,  has  been  conducting  a  popular 
“Story  of  Connecticut’’  scrapbook  con¬ 
test  in  the  schools,  awarding  prizes  for 
the  best  entries. 


Now  in  more  than  125  newspapen 
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PROVISIONS  FOR  DAIUES  IN 

GRAPHIC  ARTS  CODE 

{Continued  from  page  10) 

piuyers  or  Ins  or  their  employes  dis¬ 
agree  with  the  hndings  and  recom- 
niemiations  ol  the  local  Fact  Finding 
Board,  appeal  may  be  made  to  tile 
National  Relief  Printing  Labor  Board 
provided  lor  in  this  Code,  which  after 
notice  and  opportunity  for  the  parties 
to  be  lieard,  snail  make  a  linding  which 
shall  be  binding  upon  all  parties  of 
interest. 

These  provisions  as  to  sharing  of 
work  shall  not  apply  to  any  newspaper 
having  ten  or  less  journeymen  mechani¬ 
cal  departinent  employes. 

If  in  any  locality  there  are  not  avail¬ 
able  competent  journeymen  newspaper 
mechanics  to  permit  the  operation  of 
any  newsiKiper  in  such  locality  on  a  40 
hour  wL'ek,  then  the  work  week  may 
be  e.xteiioed  to  not  more  than  six  times 
the  nia.ximum  unit  of  hours  hereinbefore 
set  forth  as  constituting  a  normal  day's 
or  night’s  work,  without  overtime ;  pro¬ 
vided  that  in  any  locality  where  less 
than  8  hours  normally  constitutes  a  day's 
or  night’s  work,  then  the  work  weeK 
may  not  be  extended  beyond  si.x  times 
that  unit  of  hours  unless  overtime  be 
paid. 

An  employer  may  divide  an  employe’s 
work  week  into  as  many  as  six  shifts, 
each  of  such  length,  not  exceeding  b 
hours,  as  the  employer  may  determine, 
and  shall  have  the  right  to  designate  the 
shifts,  schedule  of  hours,  and  starting 
time  of  each  employee.  Overtime  shall 
be  worked  when  necessary. 

(6)  In  establishments  in  Industry 
A-2  of  this  Code  where  newspapers  are 
printed,  the  maximum  unit  of  hours  to 
constitute  a  day’s  or  night’s  work  for 
mechanical  employes  engaged  in  the 
production  of  newspapers  shall  be  8 
continuous  hours,  exclusive  of  lunch 
time. 

The  foregoing  maximum  hours  of 
work  shall  not  be  construed  as  a  mini¬ 
mum  either  for  a  day  or  a  week,  and 
if  at  any  time  in  any  establishment  a 
majority  of  the  newspaiier  mechanics  oi 
a  given  trade  express  by  written  re¬ 
quest  to  the  employer  a  desire  to  share 
available  work  with  bona  fide  resident 
unemployed  competent  newspaper  me¬ 
chanics  in  their  particular  trade  or 
craft,  the  number  of  hours  of  work  may¬ 
be  adjusted  by  mutual  agreement. 

If  local  agreement  proves  impossible 
within  15  days,  the  question  may  be  ap¬ 
pealed  by  either  party  to  a  local  Fact 
Finding  Board  made  up  of  two  repre¬ 
sentatives  of  the  employer  and  two 
representatives  of  the  employes. 

The  IcKal  Board  as  thus  formed  shall 
endeavor  to  agree  upon  the  facts  with 
regard  to  the  number  of  resident  un¬ 
employed  comivetent  newspajicr  mechan¬ 
ics  in  the  locality  for  the  purpose  of 
reducing  the  number  of  such  iineiiiployed 
newspaper  mechanics  so  far  as  is  pos¬ 
sible  without  undue  hardship  to  ••itlier 
the  employer  or  his  emplqyes. 

If  a  majority  agreement  cannot  be 
arrived  at,  the  four  members  shall 
choose  a  fifth  and  impartial  member 
of  the  Board  who  shall  act  as  chair¬ 
man. 

The  Board  shall  proceed  diligently  to 
complete  its  findings  of  fact  and  make 
its  recommendations. 

Should  either  the  employer  or  his  em¬ 
ployes  disagree  with  the  findings  and 
recommendations  of  the  local  Fact  Find¬ 
ing  Board,  appeal  may  be  made  to  the 
National  Relief  Printing  Labor  Board 
provided  for  in  this  Code,  which  after 
notice  and  opportunity  for  the  parties  to 
be  heard,  shall  make  a  finding  which 
shall  be  binding  upon  all  parties  of 
interest. 

These  provisions  as  to  sharing  of 
work  shall  not  apply  to  any  newspaper 
laving  ten  or  less  journeymen  mechani¬ 
cal  department  employes. 

If  in  any  locality  there  are  not  avail- 
»ble  competent  journeymen  newspaper 
mechanics  to  permit  the  operation  of 
any  newspaper  in  such  locality  or  a  40- 
bour  week,  then  the  work  week  may  be 
Wended  to  not  more  than  six  times 
the  maximum  unit  of  hours  hereinbefore 


set  forth  as  constituting  a  normal  day's 
or  night's  work,  without  overtime;  pro¬ 
vided  that  in  any  locality  where  less 
than  8  hours  normally  constitutes  a 
day’s  or  night’s  work,  then  the  work 
week  may  not  be  extended  beyond  six 
times  that  unit  of  hours  unless  over-  i 
time  be  paid. 

.An  employer  may  divide  an  employe’s 
wor.i  week  into  as  many  as  six  shifts, 
each  of  such  length,  not  exceeding  8 
hours,  as  the  employer  may  determine, 
and  shall  have  the  right  to  designate 
the  shifts,  schedule  of  hours,  and  start¬ 
ing  time  of  each  employe.  Overtime 
shall  be  worked  when  necessary. 

(e)  .Appre.ntices 

The  ratio  for  apprentices  under  Sec¬ 
tion  21  of  this  Code  shall  be  not  more 
than  one  apprentice  to  five  or  a  major 
fraction  thereof  of  journeymen  of  the 
respective  skilled  classifications.  How¬ 
ever,  any  plant  may  have  at  least  one 
apprentice  in  each  or  any  classification 
ol  >killed  labor  in  which  a  journeyman 
is  employed. 

1  be  ininimum  base  rates  of  pay  for 
an  apprentice  shall  represent  the  per¬ 
centages  shown  below  of  the  minimum 
wage  of  a  journeyman  of  the  skill 
classification  under  which  such  appren¬ 
ticeship  is  being  served: 

First  tear  .  30% 

Second  \’ear .  40% 

Third  \  ear  .  50% 

Fourth  A  car  .  00% 

F'ifth  and  Si.xtb  A’ears .  75% 

Boys  under  eighteen,  not  bigh-school 
graduates,  may  be  started  as  appren¬ 
tices  and  serve  up  to  one  year  at  50 
per  cent  of  the  wage  of  unskilled  labor. 

The  maxinuim  terms  ol  apprentice¬ 
ships  shall  be:  F'or  comixjsitors,  five 
years ;  for  pressmen,  four  years 
if  (1)  over  twenty  years  of  age  at  the 
start,  or  (2)  advanced  from  leeder  or 
rotary  assistanceship,  otherwise  six 
years. 

These  apprenticeship  rules  shall  not 
prevent  the  continuation  of  the  statii.s 
of  persons  already  at  work  under  ap¬ 
prenticeship  arrangements  made  prior 
to  July  1,  1933. 

Upon  the  completion  of  the  term  of 
apprenticeship,  journeymen’s  minimuiii 
rates  of  pay  shall  apply. 

Article  HI.  M.m.\ten.\nck  of  F'.vir 

COMI’ETITIO.V 

Section  26 

ACCOU.NTIXG  AND  COST 
FTNUIXC 

(d)  Selling  Below  Cost  Prohibited 
.After  the  costs  of  its  products  can 
be  determined  as  provided  in  para¬ 
graph  (c)  of  this  Section,  no  establish¬ 
ment  shad  sell  or  offer  to  sell  any 
product  at  a  price  or  upon  any  terms 
or  conditions  that  will  result  in  a  sale 
of  such  product  for  less  than  the  cost 
thereof  as  so  determined ;  provided, 
however,  that  for  a  period  of  twelve 
(12)  months  after  the  effecti\c  date  of 
this  Code  and  thereafter  until  revoked 
by  the  Xational  CtMle  .Authority  con¬ 
cerned  with  liie  aiiproval  of  the  .admin¬ 
istrator,  and  establishment  may  in  de¬ 
fense  of  its  business  meet  a  bona  fide 
known  competitive  bid  of  any  other 
establishment  provided  that  the  facts 
of  a  bid  so  made  shall  be  immediately 
reported  to  its  National  Code  Authority 
and  to  any  other  National  Code 
Authority  concerned;  and  provided, 
further,  that  any  issue  of  any  news¬ 
paper  or  periodical  may  be  sold  or 
delivered  by  the  publishers  at  less  than 
the  cost  thereof  as  defined  in  paragraph 
(c)  of  this  Section,  and  any  bona  fide 
issue  of  any  advertising  newspaper 
may  be  delivered  by  the  publishers 
without  cost  to  the  reader. 

SCHEDULES 
Schedule  A 

The  National  Code  Authority  of  this 
Industry  is  the  United  Typothetae  of 
America. 

No.  A-2.  Non-Metropolitan  News¬ 
paper  Publishing  and  Printing.  This 
Industry  shall  include  all  Newspaper 
and  Advertising  Newspaper  Publishing, 
and  Newspaper  Printing,  and  Commer¬ 
cial  Relief  Printing  Establishments 
which  were,  on  September  18,  1933, 
members  of  the  National  Editorial  As¬ 
sociation,  or  any  trade  organization 


then  cooperating  with  the  National  Edi-  ' 
torial  .Association,  or  with  any  organ¬ 
ization  then  cooperating  with  said 
National  FZditorial  Association;  and  all 
other  establishments  engaged  in  publish¬ 
ing  and/or  printing  newspapers  or  adver¬ 
tising  new  spapers  (except  those  establish¬ 
ments  in  which  one  or  more  daily  news¬ 
papers  are  published  and/or  printed)  ; 
all  Commercial  Relief  Printing  Estab¬ 
lishments  having  an  annual  sales 
volume  of  less  than  $25,000,  located 
outside  of  the  metropolitan  areas,  as 
herein  defined,  which  establishments 
were  not,  on  September  18,  1933,  mem¬ 
bers  of  an  organization  designated  as 
a  National  Code  Authority,  or  any 
trade  organization  t.ien  cmiperating 
with  such  Xational  Code  .Authority. 
•Any  Newqiaper  and/or  .Advertising 
Newspaper  Publishing  and/or  Nevys- 
paper  Printing  Flstablishment  which 
was,  on  September  18,  1933,  a  member 
of  the  United  Typothetae  of  .America, 
or  of  any  trade  organization  then  co- 
ojierating  with  the  National  E.xecutive 
Committee  of  the  Printing  Industry,  or 
with  any  organization  then  ciniperating 
with  said  Executive  Committee,  and 
also  was  a  member  of  the  Xational 
F'ditorial  .Association  or  of  any  trade 
organization  then  cooperating  vvith 
the  National  Editorial  .Association, 
or  with  any  organization  then  co¬ 
operating  with  said  National  Editorial 
.Association,  shall  be  included  in  this 
Industry. 

The  Xational  Code  .Authority  of  this 
Industry  is  the  Board  of  Directors  of 
the  Xational  Editorial  .Association 
augmented  as  iirovided  in  Appendix 
A-2. 

No.  .A-5.  Daily  Newspaper  Publish¬ 
ing  and  Printing.  This  industry  shall 
include  all  establishments  publishing 
and/or  printing  daily  newspapers,  ex- 
ceiit  those  which  subscribe  or  assent  to 
the  Code  of  the  Daily  Newspaper  Pub¬ 
lishing  Business,  and  except  those,  not 
otherwise  subject  to  the  provisions  of 
this  Code,  which  do  not  assent  or  sub¬ 
scribe  to  the  provisions  of  this  Code 
governing  the  Daily  Newspaper  Pub¬ 
lishing  and  Printing  Industry ;  and  this 
Industry  shall  also  include  all  Com¬ 
mercial  Relief  Printing  Establishments 
which  print  daily  newspapers  and  which 
would  otherwise  he  included  in  Indiistrv 
A-2. 

APPENDIX  ('IF  INDUSTRY  No.  A-5 
D.mly  Newspaper  Publishing 

The  provisions'  of  this  Appendix  are 
applicable  only  to  Industry  No.  .A-5. 

.AdM  1  NI.STRATIVE  PROVISIONS 

(a)  The  administration  of  this  Co<le 
for  the  Daily  Newspaper  Publishing 
and  Printing  Industry  shall  be  under 
the  jurisdiction  of  the  National  FMi- 
torial  .AssiK'iation.  the  Board  of  Direc¬ 
tors  of  which  is  designated  as  the  Na¬ 
tional  Code  .Authority  for  this  Indus¬ 
try,  with  the  further  provision  that 
state,  regional  and/or  local  administra 
tion  under  this  Code  shall  he  carried  on 
through  state,  regional  and/or  local  or¬ 
ganizations  now  cooperating  and/or  af¬ 
filiated.  or  to  be  affiliated,  with  the  Na¬ 
tional  EHitoriTl  Association,  provided 
that  the  Bo-’nl  of  Directors  of  the  Na- 
( Continued  on  page  42) 
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PRESIDENT’S  REMARKS  DRAW 
FIRE  FROM  PRESS 


(Continued  from  page  0) 


they  know  the  course — or  will  the  NRA 
postpone  the  earthquake,  tire  or  political 
convention  by  another  regulation? 

Just  so,  it  would  be  extremely  diffi¬ 
cult  to  take  regular  and  responsible 
beat  men  from  such  coverages  as — say 
the  City  Hall — for  one  day  a  week, 
or  a  court  house  reporter  off  a  court 
trial  which  may  continue  throughout 
the  whole  six  days  of  the  week  and  to 
replace  them  for  the  day  with  men 
unfamiliar  with  the  routine. 

Regulatory  codes  strain  the  child 
labor  law  in  the  case  of  newspapers. 
There  are  two  sides  to  this.  Laws 
which  were  intended  to  protect  pale 
children  standing  at  spindles  do  not 
rightfully  apply.  Some  of  the  most 
successful  business  men  in  .America  had 
their  start  selling  newspapers  on  the 
street  corners,  and  some  of  their  most 
valuable  lessons  came  when  they  were 
“stuck”  from  too  heavy  buying.  These 
boys  would  be  the  first  to  resent  being 
treated  like  sugar,  likely  to  melt.  Sell¬ 
ing  papers  on  the  street  corners  gave 
them  fibre  and  character  that  laid  the 
foundation  for  honored  careers. 

The  worst  thing  about  the  code  is 
that  Mr.  Roosevelt  leaves  vague  un¬ 
certainties  as  to  how  far  he  means 
eventually  to  go.  The  radio  is  in  theory 
as  free  as  he  assures  us  that  newspapers 
and  speech  will  be  free.  But  we  all 
know  that  the  radio  is,  in  fact,  muzzled 
Ijecause  it  is  licensed. 

If  the  code  system  is  carried  to  its 
logical  conclusion,  the  end  must  inevit¬ 
ably  be  the  handcuffing  of  the  press. 

To  knock  down  the  fundamentals  of 
American  life  and  character  as  a  means 
of  bridging  a  temporary  financial  de¬ 
pression,  is  too  drastic.  To  attempt  to 
regiment  the  American  people  is  a  con¬ 
tradiction  of  the  whole  principle  which 
created  America.  The  financial  crisis 
will  pass:  but  that  entity — that  spirit — 
that  we  call  America  will  be  changed 
forever. 

And  when  that  day  comes,  it  will  be 
the  end  of  the  .America  our  fore¬ 
fathers  fought  and  struggled  and  suf¬ 
fered  to  create. 


GLAD  CODE  IS  SIGNED 

\V.  H.  Cowles,  Spokane  Spokesman 
Review:  The  Spokane  Spokesman  Re¬ 
view  rejoices  that  President  Roose¬ 
velt  finally  decided  to  sign  the 
Newspaper  Code  without  further  ef¬ 
fort  to  have  eliminated  the  reserva¬ 
tion  guaranteeing  freedom  of  the  press. 
The  fact  that  he  shows  resentment  and 
holds  open  a  door  for  imposing  on 
newspapers  additional  expenses  in  pay¬ 
rolls  is  relatively  unimportant. 


5-DAY  WEEK  DESIRABLE 

Fleming  Newbold,  Washington  Eve¬ 
ning  Star:  The  President’s  action  in 
reference  to  the  newspaper  code  is 
satisfactory  to  me. 

I  think  the  five-day  week  in  regard 
to  reporters  on  metropolitan  papers  is 
in  line  with  the  share  the  work  move¬ 
ment  and  is  desirable  if  generally 
applied. 

I  think  that  the  banning  of  carrier 
boys  under  16  years  of  age  employed 
by  newspapers  would  be  unfair  and  im¬ 
practicable.  as  no  control  could  be 
exercised  over  independent  carriers  and 
newsboys  who  are  not  directly  employed 
by  newspapers.  Any  abuse  is  in  the 
latter  class  and  I  think  it  very  desirable 
that  school  boys  between  the  age  of  14 
and  16  who  are  properly  supervised 
should  be  given  the  opportunity  of  the 
cxnerience  and  training  and  to  earn 
part-time  pay  for  useful  and  beneficial 
cmplo3rment. 

It  is  sufficient  that  the  freedom  of  the 
press  reservation  is  included  in  the 
code. 


“UNDIGNIHED”  SAYS  MACY 

J.  Nc»l  Macy,  Westchester  News¬ 
papers:  I  consider  it  as  undignified  to 
join  issue  with  the  President  on  the 
level  of  his  remarks  as  it  was  for  him 
to  make  them. 


HELPING  JOBLESS  WOMEN 


N.  Y.  Newspaper  Women’s  Club 

Forms  Employment  Committee 

An  employment  committee  has  been 
formed  by  the  New  York  Newspaper 
Women’s  Club,  at  the  club’s  new  head¬ 
quarters,  3  East  58th  street,  in  an 
effort  to  help  jobless  members  of  the 
profession. 

This  organization  of  women  employed 
on  the  editorial  staffs  of  New  York 
newspapers  has  been  in  existence 
for  more  than  ten  years.  The  new 
committee  has  been  canvassing  all  fields 
of  editorial  work,  and  each  day  brings 
more  response  from  publishers  who 
have  promised  to  cooperate,  it  was 
stated. 

The  club  believes  this  service  will 
also  prove  helpful  to  employers,  since 
it  will  enable  them  to  secure  efficient 
help  within  short  notice. 

Another  new  branch  of  activity  in  the 
club  has  been  the  formation  of  a  book 
committee,  to  accumulate  a  library.  A 
number  of  books  now  on  the  shelves 
were  written  by  club  members.  Among 
non-members  to  contribute  is  Mary 
Pickford,  who  presented  the  club  with 
the  Encyclopaedia  Britannica  and  a 
complete  set  of  Shakespeare.  Several 
publishers  have  helped  to  fill  the 
shelves  with  books  and  magazines. 


C.  R.  JOHNSON  TAKES  NRA  JOB 
(Special  to  Editor  &  Publisher)  . 

Washington,  D.  C.,  Feb.  20— Cleon 
R.  Johnson  has  been  named  by  General 
Hugh  S.  Johnson  to  succeed  Neal  W. 
Foster,  as  administration  member  of  the 
Code  Authority  for  the  Printer’s  Roll¬ 
ers  Industry.  Mr.  Johnson’s  business  ex¬ 
perience  includes  eight  years  with  the 
Goodyear  Tire  and  Rubber  Company, 
one  year  as  vice-president  and  president 
of  the  Cornell  Tire  Scales  Company, 
Cleveland;  three  years  as  Labor  Com¬ 
missioner  with  the  Cleveland  Chamber 
of  Commerce;  one  year  as  director  of 
technical  development  for  the  Humble 
Oil  and  Refining  Company ;  three  years 
as  technical  director  for  Godfrey  L. 
Cabot,  Inc.,  Boston;  and  four  years  as 
Eastern  sales  representative  for  the 
Philadelphia  Rubber  Works,  Akron. 

STEREOTYPERS  ELECT  MALEY 

John  Maley,  mechanical  department, 
Memphis  (Tenn.)  Commercial  Appeal, 
Feb.  4  was  re-elected  president  of  the 
Stereotypers  and  Electrotypers  Union 
local  No.  51,  in  that  city.  Benny  Sav¬ 
age,  Commercial  Appeal,  was  elected 
vice-president,  Tom  Eastman,  Commer¬ 
cial  Appeal,  secretary-treasurer,  and 
W.  A.  Jacobi,  Press- Scimitar,  record¬ 
ing  secretary. 


KIMBALL.  JR.,  BUYS  PAPER 

C.  D.  Kimball,  Jr.,  for  several  3’ears 
with  the  Los  Angeles  Examiner  edi¬ 
torial  department,  has  purchased  the 
North  Hollyu'ood  (Cal.)  Press.  Mr. 
Kimball  will  serve  as  editor  and  Robert 
Cowan  will  continue  in  charge  of  adver¬ 
tising.  The  sale  was  consummated 
through  J.  R.  Gabbert,  newspaper 
broker  of  Riverside.  Cal. 


‘^HOME  ECONOMICS” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

. o 

U  the  daily  newspaper  publishers' 
insurance  of  a  successful  and  profit¬ 
able  Cooking  School. 

- o - 

Booking  Now  for 
1934  Fall  Season 

HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Ave.  New  York  City 


WILUAMS  S.N.P.A.  CODE  HEAD 


Only  Representative  of  14  Southern 
States  on  National  Body 

Cranston  Williams,  secretary-manager 
of  the  Southern  Newspaper  Publishers’ 
Association,  has  been  designated  repre¬ 
sentative  of  Southern  daily  publishers 
on  the  Code  Authority  for  daily  news¬ 
papers.  Williams  and  James  G.  Stahl- 
man,  publisher  of  the  Nashville  (Tenn.) 
Banner,  former  S.  N.  P.  A.  president 
and  now  chairman  of  the  board,  have 
represented  Southern  publishers  in  all 
of  the  code  negotiations  since  last  June. 

Williams  is  the  only  direct  represen¬ 
tative  on  the  Code  Authority  from  the 
Southern  states  in  which  more  than  500 
daily  newspapers  are  printed.  Four 
representatives  are  to  be  appointed  from 
other  sections  and  five  from  the  board 
of  the  American  Newspaper  Publishers’ 
Association.  President  Roosevelt  is  to 
name  three  members  who  serve  without 
vote. 

Unusual  among  codes,  the  newspaper 
agreement  is  not  for  the  industry  auto¬ 
matically  but  the  code  must  be  assented 
to  by  individual  newspapers.  Any 
changes  in  the  code  by  the  President 
must  be  accepted  individually  by  those 
subscribing  in  the  first  place. 

Williams  came  to  Chattanooga  in  1924 
as  manager  of  the  Southern  Newspaper 
Publishers’  Association.  Later  the  du¬ 
ties  of  secretary  were  added  when  Wal¬ 
ter  C.  Johnson,  of  the  Chattanooga 
News,  became  president  of  the  S.  N. 
P.  A.  He  was  in  Washington  from 
1919  to  1924  as  secretary  of  the  late 
U.  S.  Senator  W.  J.  Harris,  of  Georgia. 
Upon  leaving  college  he  became  editor 
of  the  Amerieus  (Ga.)  Times-Recorder 
and  later  served  in  France  in  the  World 
War. 


JOINS  TEXAS  PRESS  LEAGUE 

Lowell  Brown  of  the  San  Francisco 
office  of  M.  C.  Mogensen  Co.,  news¬ 
paper  representatives,  has  resigned  to 
join  the  New  York  office  of  the  Texas 
Daily  Press  League. 


PROVISIONS  FOR  DAIUES  IN 
GRAPHIC  ARTS  CODE 

(Continued  from  page  41) 


tional  Editorial  Association  shall  be  > 
au^ented  for  the  purpose  of  adminis- 
tering  this  Code  only,  by  at  least  four 
members  of  the  Newspaper  Association 
Managers,  Inc.,  which  number  may  in¬ 
clude,  or  be  further  augmented  by  the ' 
Board  of  Directors  of  the  National  Edi-  j 
torial  Association  to  include,  members 
of  regional  daily  newspaper  associations, 

(b)  All  proceedings  of  the  National 
Code  Authority  shall  be  in  conformitj  j 
with  the  provisions  of  the  constitution  1 
and  by-laws  of  the  National  Editorial  ^ 
Association  and  with  the  provisions  of 
this  Code. 

(c)  The  National  Code  Authority 
shall  publish  and  distribute  at  regulv 
stated  intervals  a  bulletin  and/or  service 
letter  which  shall  contain  rules  and  in¬ 
formation  pertaining  to  the  administra¬ 
tion  of  this  Code. 

Maintenance  of  Fair  Competition 

(d)  Official  Notices  Of  Publication: 
In  each  state  where  a  rate  is  estat 
lished  by  law  for  the  giving  of  officii 
notice  by  newspaper  publications,  the 
price  to  be  charged  for  all  notices  r^ 
quired  to  be  published  by  state  or  Fed¬ 
eral  laws  shall  not  be  less  than  sudi 
statutory  rate.  Failure  to  comply  with 
this  provision  shall  constitute  a  viola¬ 
tion  of  this  Code. 


CITY  EDITOR  RESIGNS 

Mrs.  Ida  L.  K.  Gark,  for  12  years 
city  editor  of  the  Burbank  (Cal.)  Rt~ 
view,  has  resigned  and  gone  to  live 
on  her  ranch  in  San  Diego  county. 
James  H.  Dooley,  sports  editor,  suc¬ 
ceeds  Mrs.  Clark  as  city  editor. 


NEW  TABLOID  STARTED 

E.  P.  Trowbridge  has  started  pub¬ 
lication  of  the  Derry  (N.  H.)  Doi/y 
Enterprise,  a  four-page  tabloid.  He 
also  continues  the  Derry  Nea/J,  weekly. 
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CUT  STEREOTYPING  COSTS 
IMPROVE  APPEARANCE 
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|n  THE  CHROME 
a  FORMULA 

QQ  Th<  Chrome  hAat  FormuU 
gives  Burgen  Chrome  Mets 
Iheir  superior  printing  eher- 
eclerislics — mekes  them 
eesier  to  hendle — reduces 
troubles — cuts  cost. 


WE  know  that  gtcrcotypers  arc  between 
“the  devil  and  the  deep  blue  sea." 
Costs  must  be  held  down.  Appear¬ 
ance  of  the  paper  must  be  kept  up. 

Your  opportunity  to  do  both  is  in  Burgess 
Chrome  Mab.  We  can  prove  it.  Burgess 
Chrome  Mab  were  developed  in  our  labora¬ 
tories  to  give  what  no  other  mab  can. 

Stereotype  room  after  stereotype  room  has 
adopted  them. 

These  stereotype  rooms  learned  that  Burgess 
Chrome  Mab  shrink  uniformly — that  they  turn 
out  better  plates,  assuring  a  better  printed  paper 
with  less  ink  and  less  impression  upon  press 
blankeb — that  they  show  less'lengthwise  shrink¬ 
age  in  relation  to  crosswise  shrinkage,  saving 
lost  lineage — that  they  cast  at  a  temperature  as 
low  as  the  metal  formula  and  casting  conditions 
will  permit. 

A  Burgess  Service  Man  will  gladly  call  on 
you.  He  can  prove  all  these  poinb.  If  you  are 
interested  in  the  probable  savings  and  in  better¬ 
ing  the  appearance  of  your  paper,  write  today. 
No  obligation,  of  course. 
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ENTRIES  FOR  1933  NEWSPAPER 
PROMOTION  CONTEST  CLOSE 


CONDITIONS  of  the  contest 
are  unchanged  from  those 
governing  the  1932  awards. 
Officers  of  the  National  Promotion 
and  Research  Managers  Associa¬ 
tion,  after  full  and  careful  con¬ 
sideration,  have  approved  the 
previous  year’s  program  and  the 
classifications  given  below  stand 
as  the  best  adapted  to  1933  news¬ 
paper  promotion  conditions. 

The  guiding  purpose  in  this,  the 
third  annual  contest  for  the  best 
in  newspaper  promotion  under  the 
auspices  of  Editor  &  Publisher, 
has  been  to  provide  as  wide  an 
interest  as  possible  in  all  phases 
of  newspaper  promotion,  with 
emphasis  on  campaigns  embody¬ 
ing  a  definite  plan  or  presenting 
the  newspaper  and  its  market  to 
readers  and  advertisers. 

Entries  will  be  welcomed  from 
all  daily  newspapers  of  the  United 
States  and  Canada  regardless  of 
their  size  or  volume  of  advertis¬ 
ing.  Whilst  there  are  no  rigid 
rules  as  to  mounting  or  otherwise 
displaying  entered  material,  it  is 


FEBRUARY  28 


Silver  loving  cup  and  plaque  awarded  the  New  York  Daily  News  as  first  prize 
for  best  all-around  newspaper  promotion  in  the  year  1932 


obvious  that  ads  or  folders  simply 
mounted  upon  a  firm  backing  and 
properly  labeled  as  to  the  classifi¬ 
cations  for  which  they  are  entered 
will  be  more  easily  handled  and 
judged  than  would  a  collection 
of  loose  pages.  Uniformity  of 
mounting  and  labeling  all  the 
entries  of  a  single  newspaper  was 
also  found  helpful  to  the  judges 
in  the  1932  contest. 

The  silver  loving  cup  and  plaque 
were  awarded  in  the  1932  con¬ 
test  to  the  New  York  Daily  News 
as  first  prize  for  best  all-around 
promotion  work. 

The  loving  cup  has  engraved  on 
the  reverse  side  the  name  of  the 
Milwaukee  Journal,  winner  in  the 
1931  contest,  and  the  name  of  the 
New  York  Daily  News,  winner 
in  the  1932  contest.  For  per¬ 
manent  possession,  it  must  be 
won  three  times. 

The  plaque  and  the  certificates 
of  distinguished  merit  and  honor¬ 
able  mention  remain  the  property 
of  the  individual  newspapers. 


Awards  will  be  made  for  the  followina  groups  of  promotion: 


1.  The  best  all-around  promotion  work  conducted  during  the  year 
1933,  including  all  phases  of  promotion — circulation,  advertising, 
direct  mail,  research,  etc.  The  determining  factors  will  be:  The 
extent  of  the  campaign,  attractiveness  of  layouts,  and  art  work,  and 
the  value  of  the  copy.  The  winner  of  the  first  prize  will  receive  an 
inscribed  silver  cup  and  plaque.  The  plaque  will  remain  in  permanent 
possession.  The  cup  will  be  held  for  one  year  and  passed  to  the  winner 
of  the  next  award.  A  newspaper  winning  the  cup  for  three  years  will 
win  permanent  possession.  The  second  prize  will  be  a  certificate  of 
honorable  mention. 

2.  For  the  best  all-around  promotion  work  under  the  auspices  of  a 
regional  or  territorial  association  or  of  a  group  of  newspapers  under 
common  ownership,  the  determining  factors  to  be  as  above  stated. 
Two  certificates  will  be  awarded,  one  for  first  prize,  and  one  for 
honorable  mention. 

3-  For  each  of  the  following  divisions  there  will  be  certificates  for 
first  and  second  places.  The  determining  factor  in  each  case  will  be 
the  value  of  the  advertising — copy,  layout  and  art  work  all  being 
considered.  In  order  to  be  eligible,  the  advertisements  or  printed 
matter  within  each  group  must  have  been  actually  published  during 
1933. 

Advertisements  for  Circulation 

1.  The  most  valuable  single  advertisement  for  circulation  purposes. 
This  may  refer  to  one  feature  or  one  department  of  a  newspaper,  or  it 
may  refer  to  the  entire  newspaper. 

2.  The  most  valuable  campaign  of  three  or  more  advertisements  for 
circulation  purposes.  This  may  refer  to  any  one  feature  or  one  depart¬ 
ment,  or  it  may  refer  to  the  entire  newspaper. 

Advertisements  for  Advertising 

l.  The  most  valuable  single  advertisement  directed  to  advertisers  and 


appearing  in  newspapers.  This  may  refer  to  one  feature  or  one  depart¬ 
ment  of  a  newspaper,  or  it  may  refer  to  the  entire  newspaper. 

2.  The  most  valuable  campaign  of  three  or  more  advertisements 
addressed  to  advertisers  and  appearing  in  newspapers.  This  may 
refer  to  one  feature  or  one  department  of  a  newspaper,  or  it  may 
refer  to  the  entire  newspaper. 

Classified  Advertising 

1.  The  most  valuable  single  advertisement  for  promotion  of  classified 
advertising. 

2.  The  most  valuable  campaign  of  three  or  more  advertisements  for 
promotion  of  classified  advertising. 

Trade  Paper  Advertising 

1.  The  most  valuable  single  advertisement  appearing  in  trade  papers. 

2.  The  most  valuable  campaign  of  three  or  more  advertisements 
appearing  in  trade  papers. 

Direct  Mail  Advertising 

1.  The  most  valuable  single  mailing  piece  directed  to  advertisers. 

2.  The  most  valuable  campaign  of  three  or  more  mailing  pieces 
directed  to  advertisers. 

Mailing  pieces  may  include  folders,  leaflets,  books,  booklets,  letters 
— anything  that  is  sent  through  the  mails. 

Data  Books — Research  Studies 

1.  The  most  valuable  data  book  presenting  a  general  analysis  of  the 
market  and  the  newspaper. 

2.  The  most  valuable  research  study,  analyzing  some  specific  phase  of 
the  market  or  the  newspaper. 


Entries  should  be  carefully  packed  to  prevent  damage  in  transit  and  should  be  addressed: 

Newspaper  Promotion  Contest 

EDITOR  &  PUBLISHER 
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INVENTOR  OF  LINOTYPE 
SPACE  BANDS  DEAD 

John  Rogers  Saw  the  Typesetting 

Problem  When  a  Youth  and  Solved 
It — Held  Nearly  500  Mergen- 
thaler  Patents 

John  Raphael  Rogers,  famous  for 
inventions  that  were  combined  with 
those  of  Ottmar  ^lergenthaler  to  make 
the  Alergenthaler  linotype  machine,  died 
in  Brooklyn,  aged  /7.  For  thirty-nine 
years,  since  Mergenthaler  bought  the 
rights  to  the  Rogers  inventions,  Mr. 
Rogers  has  been  cnief  inventor  of  the 
Mergenthaler  Linotyiie  Co. 

.\bout  1890,  when  Mr.  Mergenthaler 
had  his  linotype  machine  almost  ready 
to  lie  marketed,  he  found  that  he  had 
two  competitors  whose  machines  ap¬ 
parently  were  as  good  as  his.  By  a 
bit  of  shrewd  business  dealing  Mr. 
Rogers  had  obtained  a  patent  on  the 
spacet^nd.  Mergenthaier’s  inability  to 
manufacture  his  machine  without  this 
hand  led  to  the  merger  of  the  two  com¬ 
panies. 

Since  1895  Mr.  Rogers  patented  more 
tlian  MK)  devices  on  typesetting  ma¬ 
chines. 

-Mr.  Rogers  was  born  in  Roseville, 
111.,  and  went  into  railroad,  work  as  a 
youth.  One  day  he  went  to  Philadelphia 
to  visit  his  brother,  a  printer  on  tlie  old 
Fhiladelphia  Titties. 

"This  is  a  good,  safe  job,"  his  brother 
told  him.  "No  machine  can  take  it 
away.” 

Mr.  Rogers  saw  00  men  setting  type 
laboriously  by  hand.  He  had  studied 
mechanical  engineering  and  it  seemed 
incongruous  to  him  that  typesetting 
should  lie  such  a  slow  process  whii». 
printing  was  so  fast 

“There  must  lx;  some  better  way  to 
do  this."  he  said. 

“Maybe  a  machine  could  tumble  the 
t'-'x*  into  place,”  said  his  brother,  “but 
it  never  could  space  each  line  correctly. 
While  the  man  is  doing  that  by  hand, 
he  might  as  well  set  the  whole  line." 

The  following  winter,  1881,  Mr. 
Rogers  began  to  experiment,  deter¬ 
mined  to  find  a  way  to  space  the  lines. 
.\fter  seven  years  he  had  made  enough 
progress  to  build  models,  to  quit  his 
job  in  Lorain  and  to  go  to  Cleveland. 

When  he  was  ready  to  file  his  pat¬ 
ents,  he  learned  of  his  competitors — 
Mergenthaler,  who  already  had  invented 
a  moderately  successful  machine  being 
used  by  the  .\  ca.'  Vork  Tribune,  and 
Jacob  D.  Schuckers,  who  had  exiieri- 
mente<i  on  the  idea  but  never  had  built 
a  machine. 

“Mergenthaler,  Schuckers  and  I  filed 
our  applications  for  patents  aliout  the 
same  time."  Mr.  Rogers  said  once,  “and 
success  for  each  of  us  hinged  on  what 
is  now  known  as  the  space  band,  a  paral¬ 
lel  wedge  mechanism  that  automatically 
fits  itself  to  the  variable  space  that  al- 
wa>  s  develops  in  type  lines.  Without  it 
the  machine  would  be  useless.” 

Mr.  Rogers  never  told  how  much  he 
obtained  for  his  invention,  but  it  made 
him  financially  independent.  He  joine<l 
the  Mergenthaler  company  immediately 
and  was  put  at  the  head  of  the  experi¬ 
mental  department.  Since  then  he  had 
been  recognized  as  the  foremost  de¬ 
veloper  of  the  machine.  He  received 
thousands  of  suggestions  from  oix;rator-; 
of  the  linotyne  an'l  from  them  he  siftetl 
out  the  useful  ideas.  He  was  known 
among  printers  around  the  worUl. 


Obituary 

JACOB  TONKIN,  56.  formerly  with 
the  Detroit  Free  Press,  died  at 
Henry  Ford  hospital  Feb.  10. 

Mrs.  Laura  Byrxs,  mother  of 
Clarence  F.  Byrns,  editor  of  the  Fort 
Smith  (Ark.)  Southwest  American  and 
Times  Record,  died  Feb.  16  at  Durant, 
Okla. 

W.  T.  Owen,  49,  died  F'eb.  10  at  his 
home  in  Dallas,  Tex.,  following  a  pro¬ 
longed  illness.  Mr.  Owen  had  been 
actively  engaged  in  newspaper  work  all 
of  his  life,  having  been  a  member  of 
the  San  Antonio  Express,  city  editor  of 


the  Corpus  Clirisli  Caller-Times  and 
city  editor  of  the  Dispatch  of  Douglas, 
Ariz.  During  the  Mexican  revolution 
Mr.  Owen  covered  the  border  fighting 
for  the  .Associated  Press.  For  the  last 
eleven  years  Mr.  Owen  has  been^  South¬ 
western  representative  of  the  \V .  R.  C. 
Smith  Publishing  Company  of  .Atlanta, 
Ga.,  with  offices  in  Dallas. 

.Andrew  P.  Lane,  for  28  years  trafiic 
manager  of  the  Great  Northern  Paper 
Company,  died  recently  in  Florida, 
where  he  had  gone  to  recuperate  from 
a  brief  illness.  He  is  survived  by 
liis  wife,  a  daughter  and  three  sons. 

Thomas  J.  Robertson,  68,  for  20 
years  owner  and  editor  of  the  Madison 
(N.  C. )  Messcnfjer,  died  in  a  Greens¬ 
boro  hospital  of  muscular  atrophy,  Feb. 
12.  He  had  been  ill  for  a  year,  confined 
to  his  bed  for  three  months  and  in  the 
hospital  for  a  week.  Surviving  are  his 
wife  and  a  sister. 

Mrs.  Jilia  Murphy  Ross,  wife  of 
Capt.  J.  Walker  Ross,  managing  editor, 
the  iVctc  Orleans  States,  died  Feb.  14 
after  a  week's  illness.  She  is  survived 
by  Capt.  Ross,  one  daughter  and  two 
sons. 

\'er.\(in  .a.  .Arnold.  49.  state  news 
editor  of  the  Tampa  (Ida.  1  Tribune, 
died  recently  after  a  brief  illness.  He 
was  originally  from  Nokomis,  Ill.,  and 
funeral  services  and  burial  will  take 
place  there.  He  is  survivevd  by  his 
wife  and  one  son. 

James  W.  Cottrell,  45,  former  edi¬ 
tor,  Hammnnton  (N.  J.)  Neivs  and 
technical  editor  of  Automobile  Trade 
Journal,  a  Chilton  Class  Publication  in 
Philadelphia,  died  in  Richmond,  Va., 
Feb.  15,  where  he  was  visiting  relatives. 

Edw’in  Perkins  Brown,  a  director 
of  the  Boston  (Mass.)  Herald-Trai'eler 
Corporation,  died  last  week  during  a 
short  vacation  in  Florida.  Mr.  Brown 
was  also  chairman  of  the  board  of  the 
L'nited  Shoe  Machinery  Company  and 
president  of  the  trustees  of  the  Boston 
Conservatory  of  Music.  He  is  survived 
by  his  wife,  a  son,  daughter  and  three 
.grandchildren. 

Wendell  Mason,  former  editor  of 
the  Melrose  (Mass.)  Home  Sector  and 
known  as  “Smiling  Jim  Mason,  the 
wandering  minstrel”  to  his  radio  audi¬ 
ence,  died  Feb.  13  fn.m  a  hemorrhage 
of  the  brain,  suffered  in  a  fall  Jan.  31. 
He  was  a  World  War  \’eteran.  His 
wife,  three  daughters  and  a  brother  sur¬ 
vive. 

John  .Albion  Ci  rrier,  65,  for  nearly 
.50  years  with  the  Boston  Froeniny 
Transcript  staff,  died  recently.  -At  the 
time  of  his  death  he  was  manager  of 
the  hotel  and  travel  advertising. 

Mrs.  Florence  S.  .VIarden.  wife  of 
P.  S.  Marden.  editor-in-chief  of  the 
Lozvell  (Mass.)  Couricr-Citiscn,  died 
Feb.  15  in  Boston,  following  a  pro¬ 
tracted  illness.  Her  husband  and  several 
nieces  and  nephews  survive. 

W.  E.  Mahoney.  54,  who  for  tin- 
past  20  years  covered  the  waterfront  for 
the  Portland  Oregonian,  died  at  his 
home  in  Portland  Feb.  14.  Mr. 
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Mahoney  was  a  native  of  New  York 
City.  He  was  the  Oregonian’s  first 
oh  ice  boy  when  that  newspaper  moved 
into  the  building  it  now  occupies.  He 
served  throughout  the  Spanish  war  and 
the  Philippine  insurrection  with  the 
Second  Oregon  volunteer  infantry.  The 
veteran  marine  editor  first  began  work 
on  the  waterfront  in  1900,  when  he 
joined  the  staff  of  the  Telegram. 

John  Jordan,  former  part  owner  of 
the  Scranton  (Pa.)  Truth,  and  for 
vears  citv  editor,  died  in  Scranton 
Feb.  1()..  ■ 

WiLi.iA.M  Irvine,  65,  pioneer  .Aber¬ 
deen,  Wash.,  newspaperman,  died  at 
.Aberdeen  l  eb.  8.  .Mr.  Irvine  spent  his 
early  years  as  a  reporter  for  the  Mil- 
ZiVtikce  Sentinel.  He  was  at  one  time 
secretary  of  state  for  Wisconsin.  He 
went  to  Aberdeen  to  establish  the  Daily 
Bulletin  with  James  Sullivan.  Later 
he  established  the  Aberdeen  Sun.  which 
went  out  of  existence  in  1903.  He  then 
joined  the  .Iberdeen  World  and  re¬ 
mained  with  it  for  30  years. 

1'ranz  Marqi  ardt,  66,  financial  and 
real  estate  editor  of  the  New  Yorker 
Staats-Zeitung  with  which  he  bad  been 
conne.  ted  since  1917,  died  in  New  York 
h'eb.  17.  He  was  born  in  Germany,  and 
bt  fore  joining  the  Staats-Zeitung  was 
with  the  Plattdeutsche  Post  and  Mor¬ 
gen  Journal. 

Fr.ank  P.  Hill,  74,  a  printer  who 
had  worked  for  55  vears  with  the 
Quincy  (Mass.)  Patriot-Ledger,  died 
in  the  Quincy  City  Hospital,  Feb.  14. 
following  an  emergency  operation  for 
appendicitis. 

Frank  Roderus,  76.  former  national 
advertising  manager  of  the  old  Terre 
Haute  (Ind.)  Post  and  later  with  the 
Terre  Haute  Star  advertising  staff, 
died  Feb.  15  after  several  weeks’  ill¬ 
ness.  Mr.  Rfxlerus  began  his  newspaper 
career  in  Chicago  in  1886.  He  had 
worked  on  various  newspapers  there  in¬ 
cluding  the  old  Chicago  Dispatch. 
Later  he  established  the  Beet  .Sugar 
Caccttc.  a  trade  publication.  It  was 
continued  until  a  few  years  before  the 
wo"ld  war  when  he  returned  to  Terre 
Haute  to  become  national  advertising 
manager  of  the  Post.  He  retired  from 
active  newspaper  w-ork  in  1931.  He 
is  survived  by  his  wife  and  a  niece. 

Harry  H.  Fay,  66,  publisher  of  the 
Pottsdam  ( N.  Y.)  Weekly  Courier  and 
I'reeman,  died  Feb.  16  following  an 
(ilieration  in  Miami,  I'la. 

Glenn  Hankins,  45,  since  1928  busi¬ 
ness  manager  of  the  News  Journal  Pub¬ 
lishing  Company,  Middletown,  O.,  d  ed 
a  few  days  ago.  having  been  taken  ill 
with  an  ilia  i^ectoris  at  his  work. 

Homer  .A.  Harkness,  38,  city  hall 
reporter,  Jersey  City  (N.  J.)  Jersey 
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Journal,  died  of  lobar  pneuinoiiia.  I'eb. 
18.  Harkness  served  during  the  World 
War  as  a  personal  aid  to  .Adniiral  Mc- 
Cully  in  the  .American  expeditii-n  to  the 
Black  Sea.  In  1921  he  joined  the  edi¬ 
torial  staff  of  the  Jersey  Journal  as  a 
police  reporter.  He  also  served  as  Jer¬ 
sey  City  correspondent  for  the  .Vitc 
York  Herald  Tribune  and  the  Newark 
Evening  Nc<ivs. 


C.  GUY  FORSHEY 

C.  Guy  Forshey,  writer  for  the  Sun¬ 
day  magazine  of  the  St.  Louis  Post- 
Dispatch,  committed  suicide  by  slash¬ 
ing  his  wrist  and  throat  with  a  small 
pocket  knife  in  the  bathroom  of  his 
apartment.  His  act  was  said  to  have 
been  caused  by  a  nervous  illness.  Mr. 
Forshey  was  born  38  years  ago  in  Mont¬ 
gomery  County,  Mo.  Following  his 
graduation  from  the  School  of  Journal¬ 
ism  of  the  University  of  Alissouri,  he 
worked  on  an  Indianapolis  newspaper, 
then  came  to  the  St.  Louis  Globe-Dcmo- 
crat.  He  joined  the  Post-Dispatch  .staff 
15  years  ago.  Surviving  are  his  widow, 
Mrs.  Elizabeth  Forshey,  and  his  par¬ 
ents.  Mr.  and  .Mrs.  Caleb  Forshey,  of 
Montgomery  City,  where  funeral  ser¬ 
vices  were  held. 

JAMES  P.  PHALON 

James  P.  Phalon.  former  assistant 
foreman  of  the  pressroom  of  the  Ncvi 
York  Herald  Tribune,  died  at  St.  Pet¬ 
ersburg,  Fla.,  on  Ftb.  15,  at  the  age 
of  54.  He  was  a  resident  of  Br<K)kl\Ti 
and  was  buried  Fclr.  21  at  Woodside, 
Queens.  Mr.  Phalon  joined  the  old 
New  York  Tribune  pressnxnn  force 
in  19(M)  and  was  assistant  foreman  of 
the  department  from  1919  to  1929,  when 
he  resigned  with  the  intention  of  re¬ 
tiring.  He  returned  to  work  as  a  press¬ 
man  in  a  short  time,  however. 


MRS.  G.  W.  KIRBY 

.Mrs.  (i.  W.  Kirby,  mother  of  Rollin 
Kirby,  New  York  World-Telegram  car¬ 
toonist.  died  in  Omaha  Feb.  16  at  the 
home  of  a  daughter,  Mrs.  W.  J.  Miller. 
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LEGISLATIVE  WRITERS 
PREPARE  FOR  SHOW 

Albany  Group  Plans  Dinner  and  En¬ 
tertainment  March  22 — President 

Roosevelt,  Guest  Past  Four  Years, 
Will  Be  Unable  to  Attend 

(.S>ci'iu/  to  Ki'iti.k  &  I’i'bmsher) 

Ai.baxv.  X.  Y.,  Feb.  21 — President 
Franklin  1).  Roosevelt  has  sent  word  to 
ottieers  of  the  Xew  ^’ork  State  Legis¬ 
lative  Correspondents’  .\ssociation  tliat 
he  will  l)e  unable  to  attend  the  21st 
annual  bainiuest  and  show  of  the  asso¬ 
ciation  on  March  22,  the  date  set. 

It  will  be  the  first  time  he  has  missed 
the  show  in  live  years,  attendiiiR  each 
year  while  he  was  Rovernor  of  New 
York  State  and  making  a  special  trip 
for  tlie  event  following  his  election  to 
the  Presidency  last  year. 

One  of  his  reasons  for  not  being  able 
to  come  this  year,  is  was  learned,  was 
that  Congress  will  be  in  session  and 
pending  matters  will  retpiire  his  pres¬ 
ence  in  W  ashingtoii. 

Rehearsals  for  the  show  will  get 
under  way  after  March  1.  Committees 
have  been  appointed.  Prei)arations  and 
arrangements  are  in  charge  of  the  en¬ 
tertainment  committee  with  Harold  P. 
Jarvis  as  chairman.  .Assisting  him  are 
Thomas  C.  Stowell,  Buffalo  Courier 
E.rl'i'ess,  vice-chairman,  and  also  direc¬ 
tor  tif  the  show ;  Walter  T.  Brown, 
Associated  Press :  George  W.  Herrick. 
Kezi'  York  Morninq  Telegraph  :  George 
L.  Cassidy.  Brooklyn  Tiiiies-l'nion : 
Clinton  L.  Mosher,  Brooklyn  Eagle;  W. 
.\xel  Warn.  New  York  Times;  Kdward 
W.  Hates,  Nezv  York  Herald  Tribune; 
Hickman  Powell,  New  'S’ork  Herald 
Tribune;  Ravmond  I.  Rorst,  Interna¬ 
tional  News  Service:  William  E.  Law- 
hy.  AVtc  York  Ameriean;  Leo  W. 
O’Brien,  Albany  Times-Cnioii ;  William 
O.  Trapp.  York  World-Telegram ; 
Harold  Keller.  New  York  American, 
and  Maurice  Rodesk. 

The  association  members  write  tbe 
show,  based  on  political  skits,  and  also 
die  songs.  Onlv  members  take  part  in 
the  acting  and  the  stunts  which  are  di¬ 
rected  at  invited  guests.  It  is  noted  for 
its  sharp  burlest|ue.  Last  year  200 
applications  for  tickets  were  turned 
down.  The  Ten  Eyck  Hotel,  where  it 
is  staged,  has  a  ballroom  seating  capa- 
citv  of  only  300. 

Some  of  the  burles<|i<e  features  this 
year,  it  was  hinted,  will  be  based  on 
the  Farley  dictatorship  over  state  affairs, 
the  Macy-Hammond  state  assembly 
feud  and  the  Mayor  LaGuardia- Demo¬ 
cratic  fight. 

Governor  Herbert  II.  Lehman  will  be 
the  guest  of  honor. 

Chairman  of  the  other  committees  are 
Charles  H.  Armitage,  Buffalo  Ei’eninn 
Kexvs,  invitations:  George  M.  Janvrin. 
fstaten  Island  Advance,  staffing :  George 
\V.  Herrick.  New  York  Telegraph, 
properties;  George  L.  Cassidy.  Brook¬ 
lyn  Times-Union,  costumes ;  Clinton  T-. 
Mosher,  music:  Harold  P.  Jarvis.  Buf¬ 
falo  Courier-Express,  songs;  John  C. 
Crary.  Ne7i’  York  Sun,  decorations ; 
^\’illiam  O.  Trapp,  New  York  World- 
Telegram.  dinner,  and  W.  Axel  Warn, 
New  York  Times,  reception. 


TEXANS  MEETING  MAY  5-6 

■Annual  meeting  of  the  Panhandle 
Press  Association  will  be  held  May 
.^-6  at  .Amarillo,  Tex. 

- • - 

IIVTERN4TIOMAL 
SERVICE 
Sydney  R.  Clarke 

President 

76,  Rue  des  Petits-Champs 
Paris,  France 

Telephone  I  Opera  66*27 
Cable  Addreest  Rleantalir,  Parle 

Travel  Experts 

New  York  Repr— otativei 
WUtiam  L.  Strauai  &  Sod 
66Q  Madiaoo  Avenue  New  York,  N.  Y. 

- - • _ 


SHOWDOWN  ON  COPELAND. 
BILL  NEXT  WEEK 


(Continued  from  page  13) 


No  one  can  know  exactly  what  they 
are  intended  to  mean.  Anything  may  be 
dangerous  to  health  under  certain  con¬ 
ditions.  The  bill  did  not  specify  any 
conditions,  however. 

"These  poorly  constructed  phrases 
have  been  revised  in  the  new  bill  to  read 
something  like  this :  .A  product  shall 
he  deemed  to  be  adulterated  ‘if  it  bears 
or  contains  any  poisonous  or  deleterious 
substance  which  may  render  it  dangerous 
to  health.’ 

‘‘.Another  unique  provision  in  the 
original  Tugwell  bill  s  that  a  food 
or  drug  shall  be  deemed  to  be  adulter¬ 
ated  ‘if  any  substance  has  been  mixed 
or  packed  therewith  so  as  to  increase 
its  bulk  or  weight.’  It  hardly  seems 
possible  that  any  careful  person  could 
write  a  provision  like  that.  Many  food 
and  drug  products  must  have  <ither  sub¬ 
stances  mixed  or  packed  with  them  in 
order  to  put  them  in  practicable  condi¬ 
tion  for  packing  or  for  using,  or  to 
keep  them  from  spoiling.  The  error  in 
these  clauses  has  now  been  corrected  by- 
adding  a  few  words,  so  that  now  a  pro¬ 
duct  will  be  deemed  to  be  adulterated 
only  if  the  added  substance  increases  the 
bulk  or  weight  ‘in  a  deceptive  manner.’ 

“One  of  the  serious  objections  to  the 
original  bill  was  that  it  required  infor¬ 
mation  to  be  put  on  labels  practically 
giving  away  the  entire  formula  under 
which  the  contents  were  prepared. 
There  was  much  prote.st  against  this 
feature  and  it  has  now  been  modified  to 
a  form  which  1  think  is  reasonably 
satisfactory  to  the  food  and  drug  manu¬ 
facturers. 

‘‘Dr.  Copeland’s  new  bill  also  provides 
protection  of  patents  owned  by  manu¬ 
facturers,  which  were  endangered  by 
provisions  in  the  old  bill. 

“The  much  disputed  section  providing 
a  voluntary  inspection  service  has  been 
eliminated  entirely. 

"The  minimum  penalty  for  a  repeated 
violation  of  this  new  Food  and  Drugs 
act  was  originally  specified  as  S500, 
which  has  now  been  reduced  to  SIOO. 
The  maximum  penalty  is  a  fine  of 
Sy.(KK)  and  imprisonment  for  two  years. 
The  original  bill  also  required  that  in 
case  of  a  wilful  offense,  there  must  be 
a  jail  sentence  of  not  less  than  six 
months  or  a  fine  of  not  less  than  SLOOO 
or  both.  Under  the  revised  language  it 
is  possible  to  impose  a  jail  sentence  of 
less  than  six  months.  The  maximum 
penalty  remains  the  same ;  namely,  a  fine 
of  $10,000  and  three  years’  imprison¬ 
ment. 

“There  has  been  a  great  deal  of  ob¬ 
jection  to  the  sections  of  this  ^'ill  which 
make  it  possible  to  set  up  government 
standards  of  quality  for  foods.  The 
clauses  which  place  this  authoritv  in 
the  hands  of  the  Secretary  of  Agricul¬ 
ture  have  now  been  changed  in  such  a 
way  that  the  possibility  of  complete 
government  grading  for  all  foods  is 
almost  entirely  removed  except  for  one 
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opening  which  Senator  Copeland  agreed 
to  modify  still  further.  \Ve  liave  definite 
assurance  that  the  final  language  will 
make  it  possible  for  the  government  to 
establish  only  minimum  standards 
which  must  be  of  objectively  determin¬ 
able  character.  Furthermore,  only  one 
such  standard  is  to  be  permitted  for 
each  kind  of  food. 

"It  looks  as  though  this  bill  will 
be  passed  during  the  present  session  of 
Congress.  There  are  two  other  bills  in 
Congress  on  this  same  subject — the 
Sirovitch  bill  and  the  Black  bill.  Neither 
of  them  seems  to  have  anv  chance  at 
all.” 


CNPA  EXECUTIVE  COMMITTEE 

The  newly-elected  state  advisory 
council  of  the  California  Newspaper 
Publishers’  .Association  has  appointed 
the  following  to  constitute  the  executive 
committee  for  1934 :  President  Alait- 
land  R.  Henry,  of  the  Livermore 
Herald;  immediate  past  president  Dan 
L.  Beebe,  of  the  Oroville  Mercury- 
Register;  Vice-president  Clark  F.  Waite, 
of  Southern  California  Newspapers  .As¬ 
sociated  ;  Vice-president  Frank  Rospaw, 
of  the  Placentia  Courier;  Treasurer 
I'rank  .Appleby,  of  tbe  Ontario  Report; 
J.  B.  Phillips,  of  the  Brea  Progress; 
•A.  A.  McMullen,  of  the  Yuha  City 
Suiter  Independent,  and  Rex  B.  Ken¬ 
nedy  of  the  Whittier  Neics.  The  first 
c|uarterly  meeting  of  the  executive  com¬ 
mittee  was  held  at  San  Francisco  Feb. 
24. 


FINLAND  HONORS  H.  R.  ANGEL 

In  recognition  of  his  services  to 
Anglo-Finnish  relations  over  a  long 
period,  the  President  of  Finland  re¬ 
cently  conferred  on  H.  Reeve  Angel, 
managing  director  of  the  English  com¬ 
pany.  H.  Reeve  Angel  &  Co.,  Ltd., 
which  is  affiliated  with  H.  Reeve  .Angel 
&  Co.,  Inc.,  New  York,  sales  agents 
in  the  United  States  for  Kymmene 
Atiebolag,  pulp  and  newsprint  paper 
producers,  the  decoration  of  a  knight 
fir.st  class,  of  the  Order  of  the  White 
Rose  of  Finland. 


OPENS  ATLANTA  OFnCE 

Kansas-Missouri  Markets  &  News¬ 
papers.  Inc.,  Kansas  City,  Mo.,  have 
opened  an  office  in  the  Chamber  of 
Commerce  Building,  .Atlanta,  Ga.  Rich¬ 
ard  S.  Kenderick  is  in  charge. 


REPLACEMENT 

rVERy  publisher  Faces 
I—  at  times  the  necessity 
oF  filling  a  vital  position  in 
a  hurry. 

Whether  you  seek  youth 
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speciFications  to — 
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LOCHNER  HEADS  BERUN  CORPS 

The  Foreign  Press  Association  of 
Berlin,  which  was  founded  in  1906,  at 
its  recent  anual  meeting  elected  the  fol¬ 
lowing  officers  for  1934 :  President, 
Louis  P.  Lochner,  Associated  Press ; 
vice-president,  Th.  Steinthal,  Politiken, 
Denmark ;  executive  secretary,  Karl  A. 
Mayer,  Nietnoe  Rotterdamsche  Cou- 
rant,  Holland ;  recording  secretary, 
Etienne  Journiac,  Agence  Havas, 
France;  treasurer,  L.  Suss,  L’lnforma- 
lion,  France;  comptroller,  Jerzy  Drob- 
nik,  Knrjer  Poznanski,  Poland.  Mem¬ 
bers  of  the  executive  committee  are ; 
Filipixj  Bojano,  Popolo  d’ltalia,  Italy ; 
Norman  Ebbutt,  London  Times;  Dr. 
Rudolf  Frucht,  Lidove  Nozuny,  Czecho¬ 
slovakia  ;  G.  Frhr.  de  van  der  Schue- 
ren,  Maasbode,  Holland;  Job  Tamaki, 
Nikkan  Kogyo,  Japan;  Leo  Vermassen, 
Independance  Beige,  Belgium. 
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person  under  16  may  be  employed  be¬ 
tween  7  P.  M.  and  7  A.  M.  from  Oct. 
1  to  March  31.  or  between  8  P.  M. 
and  7  A.  M.  from  April  1  to  Sept  30. 
The  provision,  in  connection  with  State 
laws,  will,  it  is  believed,  greatly  re¬ 
duce  the  evils  of  street  selling.  It 
should  be  pointed  out,  however,  that 
such  street  selling  will  not  be  covered 
by  this  code.  Many  minors  who  sell 
newspapers  are  employed  by  news 
agents,  or  distributers,  who  will  not  be 
bound  by  the  code’s  provisions. 

EDITORIAL  WORKERS 

Similar  ditficulties  prevented  the 
formulation  of  any  general  rule  limit¬ 
ing  the  hours  of  news  department  em¬ 
ployes.  Guilds  of  newspaper  writers 
formed  in  various  sections  of  the  coun¬ 
try  were  represented  at  the  public  hear¬ 
ings  and  have  appeared  in  several  of 
the  conferences  held  after  the  conclu¬ 
sion  of  these  hearings.  Some  of  the  re¬ 
quests  of  the  news  writers — for  ex¬ 
ample,  for  notice  of  discharges,  for 
vacations,  etc. — were  obviously  requests 
that  should  be  made  through  collective 
bargaining  or  directly  to  individual  em¬ 
ployers.  1  he  newspaper  guilds  will 
doubtless  engage  in  collective  bargain¬ 
ing  and  it  is  a  matter  of  record  that 
many  newspapers,  either  under  the 
President’s  Re-employment  Agreement 
or  independently  thereof,  have  already 
limited  the  hours  of  editorial  workers. 
In  some  cases  there  is  a  five-day  week 
with  no  limitation  on  the  maximum 
number  of  hours  to  be  worked  per  day. 
In  other  cases  there  is  a  limitation  to 
forty  hours  per  week  as  the  basic  week 
and  time  in  excess  of  forty  hours — 
which  is  frequently  necessary  by  reason 
of  the  character  of  news-gathering — is 
cumulated  and  compensated  for  by  time 
off. 

The  .\merican  Newspaper  Publishers' 
Association  has  a  labor  department 
which  has  adequate  data  on  hours  and 
wages  of  manufacturing  employes.  No 
data  are  available  on  the  hours  and 
wages  of  editorial  employes.  During 
one  of  the  conferences  with  the  ad¬ 
ministrator  several  weeks  ago,  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  board  decided  to  collect  such 
data.  A  questionnaire  was  therefore 
sent  out  to  all  newspapers  in  the  United 
States.  Replies  are  coming  in  and  the 
code  provides  that  the  Code  Authority 
shall,  on  the  basis  of  this  information, 
“determine  what  constitutes  reasonable 
hours  and  wages  for  news-department 
workers,  and,  subject  to  the  approval 
of  the  administrator,  to  incorporate  its 
findings  in  the  provisions  of  this  code.” 
It  is  expected  that  such  a  report  will 
be  made  promptly. 

COMMERCIAL  PRINTING 

Many  daily  newspapers  operate  com¬ 
mercial  printing  establishments  or  sell 
electrotype  and  photo-engraving  plates. 
Such  commercial  activities  of  a  news¬ 
paper  properly  come  under  a  Graphic 
Arts  Code.  Whatever  hours  and  wage 
provisions  are  adopted  for  the  graphic 
arts  industries  will  cover  the  graphic 
arts  activities  of  newspaper  proprietors. 
The  Newspaper  Code  authorizes  the 
Newspaper  Code  Authority  "to  coordi¬ 
nate  the  administration  of  this  code 
with  such  other  code  or  codes,  if  any, 
as  may  affect  the  business  of  publishers 
assenting  to  this  code,”  but  specifically 
provides  that  publishers  “who  are  also 
engaged  in  the  selling  of  printing, 
photo-engraving  or  other  related  prod¬ 
ucts  to  others  than  newspapers  are 
bound  by  the  provisions  of  this  code 
only  in  so  far  as  their  operations  are 
concerned  with  the  business  of  publish¬ 
ing  newspapers.”  It  may  be  noted  here 
that  weekly  newspapers,  most  of  which 
have  commercial  printing  establishments, 
will  come  under  a  Graphic  Arts  Code 
even  in  respect  of  their  newspaper  pub¬ 
lishing. 

THE  CODE  AS  RECOMMENDED 

The  code  as  recommended  may  be 
summarized  as  follows: 


February  24,  1934 

HITCHCOCK  WILL  FILED 

Five  Trustees  Will  Direct  Operation 
of  Omaha  World-Herald 

Five  trustees  will  govern  the  desti¬ 
nies  of  the  Omaha  (Nel).j  ll’orld-Her- 
ald,  according  to  the  terms  of  tile  will 
of  the  late  publisher,  former  Senator 
Gilbert  M.  Hitchcock,  who  died  early 
in  February  in  Washington. 

The  voting  control  of  7,000  shares  is 
placed  in  the  hands  of  the  widow,  Mrs. 
Martha  .M.  Hitchcock;  Henry  Doorly, 
Hitchcock's  son-in-law  and  business 
manager  of  the  paper ;  W.  R.  Watson, 
managing  editor;  M.  B.  McNab,  circu¬ 
lation  manager  and  auditor;  and  Har¬ 
vey  Newbranch,  editor. 

The  trust  is  to  stand  for  ten  years 
unless  by  agreement  among  a  majority 
of  the  trustees  the  paper  is  sold. 

Henry  Doorly  is  named  president, 
and  Mrs.  Hitchcock,  vice-president  of 
the  organization. 

Ten  thousand  dollars  was  left  to 
Mrs.  Hitchcock  to  distribute  to  Omaha 
charitable  agencies,  including  Father 
Elannagan's  Boys’  Home. 

When  the  trust  is  dissolved,  the  will 
provides  for  a  division  of  the  7,600 
shares  as  follows: 

Mrs.  Hitchcock  and  their  daughter, 
Margaret  H.  Doorly,  3,200  shares  each ; 
to  daughter  Ruth  Hitchcock,  200  shares ; 
Henry  Doorly,  360  shares;  Newbranch, 
140;  Watson  and  McNab,  100  each;  and 
to  three  grandchildren,  Katherine  Doorly 
Young,  Gilbert  H.  Doorly  and  Peggy 
Doorly,  100  shares  each. 

To  Ruth  Hitchcock,  who  resides  in 
Wa.shington,  2.400  shares  of  stock,  ex¬ 
clusive  of  the  7.600-share  control,  was 
left,  and  500  shares  in  the  Union  Stock 
^’ards  Company,  Omaha,  the  income  to 
lie  hers  for  life. 

No  estimate  was  made  in  the  will  of 
the  late  Senator  as  to  the  amount  of  his 


wealth,  but  it  is  generally  believed  he 
was  among  Nebraska's  three  richest 
men. 


CRAEMER  CLUB  DIRECTOR 

Justus  F.  Craemer,  publisher  of  the 
Orange  (Cal.)  Daily  N<nt’s,  and  past 
president  of  the  National  Editorial  .‘\s- 
sociation,  was  recently  elected  to  the 
board  of  directors  at  the  annual  meet¬ 
ing  of  the  All-Year  Club,  the  com¬ 
munity  organization  of  Southern  Cali¬ 
fornia.  Other  newspaper  publishers 
who  were  re-elected  to  serve  as  direc¬ 
tors  for  this  year  include :  Harry 
Chandler,  ,Los  Angeles  Times;  G.  G. 
Young,  Los  Angeles  Examiner;  Dr.  F. 
F.  Barham,  Los  Angeles  Herald  and 
Express;  E.  Manchester  Boddy,  Los 
Angeles  Illustrated  Daily  News;  Colonel 
Samuel  G.  McClure,  Santa  Monica  Out¬ 
look;  C.  H.  Prisk,  Pasadena  Star- 
News  W.  F.  Prisk,  Long  Beach  I^rcss- 
Telegram;  A.  T.  Richardson.  Pomona 
Progress-Bulletin;  Thomas  M.  Storke, 
Santa  Barbara  News-Press;^  Qark  F. 
Waite,  Southern  California  Newsp^ers 
.•\ssociated,  and  first  vice-president  Cali¬ 
fornia  Newspaper  Publishers’  .Asso¬ 
ciation. 


PUBLISHER  INJURED 

Rorer  A.  James,  president  and  pub¬ 
lisher  of  the  Danville  (Va.)  Register 
and  Bee,  recently  suffered  facial  lacera¬ 
tions  and  bruises  when  a  truck  contain¬ 
ing  a  score  of  CCC  men  headed  for 
their  camp  near  Soirth  Boston,  Va., 
crashed  into  his  car  in  which  he  and 
his  wife  and  an  attorney  were  riding. 
Five  of  the  CCC  workers  were  taken 
to  a  South  Boston  hospital  for  treat¬ 
ment.  Mr.  James,  after  treatment  at 
the  John  Randolph  Hotel,  South  Bos¬ 
ton,  continued  on  to  Danville  in  another 
car.  His  car  was  demolished.  Mrs. 
James  escaped  injury. 


Supplies  and  Equipment 


Editor  &  Publisher  for 

.Article  1  states  the  purposes  of  the 
code. 

Article  2  sets  forth  various  defini¬ 
tions. 

Article  3  provides  a  standard  work 
week  of  40  hours,  which  is  subject  to 
increase  or  decrease  as  explained  above. 

Article  4  sets  minimum  wage  scales. 

Article  5  limits  the  employment  of 
persons  under  16  years  of  age  in  de¬ 
livering  or  selling  newspapers,  quotes 
Action  7  (a)  of  the  act,  and  permits 
publishers  in  areas  where  there  are 
“abnormal  conditions  of  business  dis¬ 
tress  or  where  there  is  an  acute  sliort- 
age  of  labor”  which  would  “create  great 
and  unavoidable  hardship”  to  petition 
for  relief. 

Article  6  constitutes  a  Code  Author¬ 
ity,  gives  it  certain  powers,  and  sets  up 
a  Newspaper  Industrial  Board. 

Article  7  reserves  the  President’s 
right  to  cancel  or  modify  any  order 
approving  the  code  (Section  10  (.b)  of 
the  act) ;  reserves  to  the  publishers 
their  constitutional  rights,  and  makes  a 
pronouncement  against  any  "pallid  bust 
of  Pallas” — in  other  words,  it  declares 
against  any  demolition  of  that  great 
palladium  of  liberty — freedom  of  the 
press. 

.Article  8  fixes  the  effective  date  of 
the  code. 

FINDINGS 

riie  administrator  finds  that: 

(,a)  The  code  complies  in  all  respects 
with  the  pertinent  provisions  of  Title  1 
of  the  act,  including  without  limitation 
subsection  (a)  of  Section  7  and  subsec¬ 
tion  (b)  of  Section  10  thereof ;  and  that 

(b)  The  .American  Newspaper  Pub¬ 
lishers’  -Association  imix)ses  no  in¬ 
equitable  restrictions  on  admission  to 
membership  therein  and  is  truly  repre¬ 
sentative  of  the  daily  newspaper  pub¬ 
lishing  business;  and  that 

(,c)  The  code  is  not  designed  to  pro¬ 
mote  monopolies  or  to  eliminate  or  op¬ 
press  small  enterprises  and  will  not 
operate  to  discriminate  against  them, 
and  will  tend  to  effectuate  the  policy  of 
Title  1  of  the  National  Industrial  Re¬ 
covery  Act. 

I  recommend  that  the  code  be  ap¬ 
proved. 

Respectfully, 

Hugh  S.  Johnson, 

Administrator. 


ARIZONA  FROUC  MARCH  11 

.Arizona  Press  Club  will  hold  its 
11th  Annual  Frolic  and  Gridiron  Dinner 
.March  11  at  the  El  Patio  Hotel, 
Phoenix.  Philip  J.  Sinnott,  Pacific 
Coast  manager  of  NEA  Service,  Inc., 
San  Francisco,  will  be  master  of  cere¬ 
monies.  Ward  R.  Adams,  of  the 
Phoenix  Republic  and  Gasette,  is 
president  of  the  organization,  and  Earl 
O.  Brown,  Arizona  manager  for  the 
•Associated  Press,  is  secretary-treasurer 


CRAWFORD  HEADS  CLUB 

F'loyd  Crawford  has  been  appointed 
executive  secretary  of  the  Greater  Buf¬ 
falo  .Advertising  Club  succeeding 
Charles  Thomas  who  resigned  after 
holding  that  office  for  more  than  10 
years.  The  club,  which  now  has  nearly 
L2(X)  active  members,  has  established 
executive  offices  in  the  Hotel  Statler. 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com 
mittee  of  the  International 
Circulation  Managers  Asso- 
datioa  can  provide  you  with 
men  of  capacity  and  ability. 

Address;  Clarence  E.  Eyster, 
Secretary -Treasurer,  The 
Peoria  Star,  Peoria,  lUinoia. 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Paddng  Felt 
4  Thickneasea — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newapaper 
Supply  Company 
Worceater,  Maaa.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Mass. 


Decide 

WHEN  AND  WHERE  you 
want  to  sell  and  then  adver* 
tise  in  the  Newspapers  that 
cover  the  territory. 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presses,  also 
Modem  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple.  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  4()-page  Simplex,  and  2  48-page 
Hoe  Sextuples,  1  Z-type  Unit  Super¬ 
speed  Octuple  with  Kohler  Reels,  2 
Lightning  Decked  Octuples. 

DUPLEX-1  Duplex  16-page  Tubular 
with  stereotype  equipment 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

Main  OSes  &  Fadary . PlaiafiaU,  N.  J. 

Naw  Tark  OSca . 230  Wad  4Id  Slraal 


For  Everything  Electric 
See  General  Electric 

The  complete  G-E  line  enables 
you  to  entrust  one  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GENERAL  @  ELECTRIC 
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PRESIDENT  SUGGESTS  5-DAY 
WEEK  FOR  750,000  CITIES 


RADIO  BUREAU  ALL  SET 


TWO  ELECTED  BY  A.  S.  N.  E. 


(^Continued  from  page  4) 


SituatioiM  Wanted 


16,  1933,  for  my  approval  of  a  code  of 
fair  competition  for  the  daily  newspaper 
publishing  business  and  hearings  having 
been  held  thereon  and  the  administrator 
having  rendered  his  report  containing  an 
analysis  of  the  said  code  of  fair  com¬ 
petition  together  with  his  recommenda¬ 
tions  and  hndings  with  respect  thereto, 
and  the  administrator  having  found  that 
the  said  code  of  fair  competition  com¬ 
plies  in  all  respects  with  the  pertinent 
provisions  of  Title  1  of  said  act  and 
that  the  requirements  of  clauses  (1) 
and  (2)  of  subsection  (a)  of  Section  3 
of  said  act  have  been  met : 

Now,  therefore,  I,  Franklin  D.  Roose¬ 
velt,  President  of  the  United  States, 
pursuant  to  the  authority  vested  in  me 
by  Title  1  of  the  National  Industrial 
Recovery  Act,  approve  June  16,  1933, 
and  otherwise,  do  hereby  adopt  and  ap¬ 
prove  the  report,  recommendations  a^ 
hndings  of  the  administrator  and  do 
order  that  the  said  code  of  fair  com¬ 
petition  be,  and  it  is  hereby  approved, 
subject  to  the  following  conditions: 

(1)  The  determination  of  hours  and 
wages  for  news  department  workers 
shall  be  made  not  later  than  sixty  days 
hence. 

(2)  The  government  members  of  the 
Code  Authority  shall  give  particular  at¬ 
tention  to  the  provisions  authorizing 
minors  to  deliver  and  sell  newspapers 
and  shall  report  to  the  President  not 
later  than  sixty  days  hence. 

(3)  In  so  far  as  Article  VII  is  not 
required  by  the  act,  it  is  pure  sur¬ 
plusage.  While  it  has  no  meaning  it 
IS  permitted  to  stand  merely  because 
it  has  been  requested  and  because  it 
could  have  no  such  legal  effects  as 
would  bear  hs  inclusion.  Of  course, 
a  man  does  not  consent  to  what  he  does 
not  consent  to.  But  if  the  President 
should  find  it  necessary  to  modify  this 
code,  the  circumstance  that  the  modifi¬ 
cation  was  not  consented  to  would  not 
affect  whatever  obligations  the  non- 
consenter  would  have  under  Section  3 
(d)  of  the  National  Industrial  Recovery 
Act. 

Of  course,  also,  nobody  waives  any 
constitutional  rights  by  assenting  to  a 
code.  The  recitation  of  the  freedom 
of  the  press  clause  in  the  code  has  no 
inore  place  here  than  would  the  recita¬ 
tion  of  the  whole  Constitution  or  of  the 
Ten  Commandments.  The  freedom  guar¬ 
anteed  by  the  Constitution  is  freedom 
of  expression  and  that  will  be  scrupu¬ 
lously  respected — but  it  is  not  freedom 
to  work  children,  or  do  business  in  a 
fire  trap  or  violate  the  laws  against 
obscenity,  libel  and  lewdness. 

Franklin  D.  Roosevelt. 
The  White  House, 

Feb.  17,  1934. 

Approval  recommended 

Hugh  S.  Johnson, 
Administrator. 

President  Roosevelt’s  letter  returning 
the  approved  code  to  General  Johnson 
follows : 

The  White  House, 
Washington,  Feb.  17,  1934. 
My  Dear  General  Johnson : 

In  addition  to  the  conditions  in  the 
Executive  order  approving  the  Code  of 
Fair  Competition  for  the  Daily  News¬ 
paper  Publishing  Business,  I  wish  to 
make  the  following  observations : 

fa)  I  am  not  satisfied  with  the  child 
labor  provisions.  A  special  report  and 
recommendations  in  regard  to  the  car¬ 
rying  out  of  the  provisions  will  be  made 
to  me  at  the  end  of  sixty  days. 

fb)  The  publishers  of  newspapers 
having  a  circulation  of  seventy-five 
thousands  or  more  in  cities  of  seven 
hundred  and  fifty  thousand  population 
or  more  are  requested  to  install  a  five- 
day,  forty-hour  week  for  their  staff  of 
reporters  and  writers  with  the  purpose 
of  giving  employment  to  additional  men 
and  women  in  this  field.  A  report  on 
this  will  be  made  at  the  end  of  sixty 
days. 

Sincerely, 

Franklin  D.  Roosevelt. 


T  I  »  kj  L-  t  N.w  Brooks  Cottle,  editor  of  the  Morgan-  - - — — ~r 

Teletype  Machines  to  Carry  New  „  •  „  ,  ,  .  ,  Assistant  Editor  or  Reporter;  talented 

rioins  efficient,  27,  college  graduate,  excellent 

Broadcast  to  Uliains  Reilly,  managing  editor  Ol  the  Bridge-  experience,  including  editorship  magazine. 

Teletype  machines  of  the  American  (Conn.)  Post,  were  recently  e-946.  Editor  &  publisher.  _ _ 

Telephone  and  lelegraph  Comply  \vill  elected  to  membership  in  the  American  circalatlon-^Young  man,  weu  trained 


be  used  to  distribute  the  news  of  Press-  Society  of  Newspaper  Editors.  Wil-  in  different  phases  of  work,  including 


Radio  Bureaus  of  the  PubUshers  Na-  Vorpe.  of  the  Clez'elatid  Plain  home 

tional  Radio  Committee  to  the  National  Dealer,  is  chairman  of  the  membership  lation  Manager  who  wants  results.  High- 
Broadcasting  Company  and  the  Colum-  rnmmittee  ®"t  references,  character  and  ability, 

bia  Broadcasting  system.  ■'  —  E-94».  Editor  A  Pubiuher. - 


est  references,  character  and  ability. 
E-94<.  Editor  A  Publisher. 


James  W.  Barrett,  editor  of  the  ctai'T'^D  jP  DI  IDI  1CUI7D 

bureau,  said  that  reports  would  not  be  CAJl  1  <X  x  UJ3I^IOnE<Ix 

telephoned  to  broadcasting  stations,  ex-  Plua.Jfiswl  Arlv«srti«m0 

cept  among  members  of  a  chain  operat-  L^iassuica  /\aveiTlBing 

ing  from  a  key  station,  where  the  key  RATES 

station  accepts  responsibility  for  cor-  .  ... 

rect  transmission  to  other  mem^rs.  *J**pZr*!lni 

"Any  radio  station  may  have  access  j  Times  —  .4*  per  lin 

to  the  broadcast  reports  prepared  by  the  ah  OTHER  CLASSIFICA 

bureau  upon  its  request  and  upon  its 

agreement  to  pay  a  proportionate  share  J  Ttoes  —  pw  i^ 

of  the  expenses  involved,  in  addition  to  Coimt  tlx  words  to  the 

wire  toll  charges,  collect,  for  transmis-  white  ■  charged  at  same  n 
sion  to  the  station.  The  three  press  par  insertlan  aa  aaraed  by  fi 
assexiations  l^ve  agreed  to  furnish  A’SSir 

copies  of  their  reports  to  the  bureau  classify,  adit  or  rajoct  any  copy, 
without  charge.  - 

“News  commentators  who  now  in-  Brokers 

elude  spot  news  in  their  broadcasts - 


Circulation  Manager — Have  record  of  100  Ct 
Increase  in  home  delivery  past  tour  years 
on  paper  of  50,000  circulation.  Efficient, 
economical  management,  thoroughly  versed 
In  carrier  promotion.  Want  Interview. 
Will  go  anywhere.  Ago  42.  Salary  reason¬ 
able.  E-953,  Editor  &  Publisher. 


SITUATIONS  (Cash  with  Order) 
1  Tima  —  par  lina 
1  Timas  —  .4t  par  lino 
AIX  OTHER  CLASSIFICATIONS 
(Cash  with  Ordsr) 

1  Tims  —  .7S  par  Una 
4  Timas  —  .M  per  line 
Count  six  words  to  the  Una 


Classified  Manager,  now  assistant  metro¬ 
politan  paper.  Wants  full  responsibility. 
Ago  30.  Excellent  record.  B-923,  Editor 
A  Publisher. 


Kditorlal — Nowa  editor,  34.  now  on  dally  of 
30,000  circulation.  Fifteen  years  ^  re¬ 
porter,  editor,  city  editor,  telegraph  and 
financial  editor,  editorial  writer,  copy 


White  space  charged  at  same  rata  par  Una  reader.  Know  business  end,  accounting 


par  insartion  as  aamed  by  fraquancy  of 
inaartion.  Minimum  space,  three  lines 


Married,  college,  Protestant.  Anxious  to 
locate  permanently  in  live  medium  or 


Tba  Editor  A  Publishar  reserves 


the  riehc  to  small  city  In  Oklahoma  or  Texaa  Reliable, 
tna  ngnt  to  ,.i,«  Ubat,  interest.  E-954.  Editor 


ready  to  take  keen  Interest.  B-954,  Editor 
&  Publisher. 


News  commentators  who  now  m-  Brokers  Editorial  Writer,  35.  city  SOO.OOO,  desires 

rhule  cnot  newc  in  their  hrnnrlcasts _ _ _ _  correspondence  with  publisher,  city  75.00U 

Cluoe  spot  news  in  ineir  oroaoc^is  — — _  j  m  r-  ■  I„  V  h  of  more,  object  long-term  employment 

have  agreed  to  confine  themselves  after  A  good  da^  in  N.  C. .  anotlmr  in  N.  j..  beginning  spring  or  Summer  1934.  In 

March  1  to  generalization  and  back-  "iS^'^eVk"”.;  many'ee^'fion"*  letter  rPubllsTe?!"'^*" 

ground  of  general  news  situations.”  *st  m  touch  with  ua  Len  Felghner.  satisfied.  E-938.  Editor  A  Publlst^ - 


ground  of  general  news  situations.” 


satisfied.  E-938,  Editor  A  Publisher. 


4/v,-  Pythian  Bldg.,  Nashville,  Mich.,  or  J.  W. 
Two  five-minute  reports,  one  for  Mapoles,  Murphy*s  Hotel,  Richmond,  Va. 
broadcast  at  9:30  a.  m.,  the  other  for  — - — - - - 


hrondmef  nt  9  n  m  will  comorise  Colorado  county  seat  weekly  netting  $500 

proaocasi  at  y  p.  nu,  win  compri^  month  past  20  months.  $20,000.  half  cash. 


the  next  offerings.  Each  report  will  Mich,  weekly  paying  $40%,  $1S.000,  one- 
comprise  about  600  words,  edited  by  the  **>*•■'*  down,  balance  easy. 


Editorial — Young  man.  24.  now  working  as 
reporter  and  part-time  editorial  writer  In 
city  of  100,000,  wants  work  as  assistant 
editorial  writer,  book  and  theatre  critic. 
College  graduate.  Good  contact  man. 
salary  secondary,  E-931.  Editor  &  Publisher, 


u’U  *’1.  lies  many  sections.  A  few  profitable  dallies, 

news  bureau  which  must  be  put  on  the  No  leases.  Len  Felghner,  Pythian  Bldg,. 


air  in  full  and  without  comment.  Mr. 
Barrett  explained. 


Nashville,  Mich.,  or  J.  W.  Mapoles,  Mur¬ 
phy's  Hotel,  Richmond.  Va. 


ACTIVITIES  OF  GUILD 
THROUGHOUT  NATION 


Circulation  Promotion 


Better  Dally  Newspapers  In  every  section 


Editorial— Man.  26,  college  graduate, 
three  years'  experience  as  reporter  on  large 
dally,  A.P.  reporter,  and  reporter  and  city 
editor  on  two  small  dallies,  has  several 
thousand  dollars;  will  invest  one  thousand 
with  further  option  In  good  small  dally, 
work  aa  city  editor.  Employed  at  present 
In  advertising  and  engraving  business. 
E-952.  Editor  &  Publisher. _ 


(Continued  from  page  12) 


of  the  country  are  using  and  unreservedly  . 

endorsing  Partlowe  Plan  clrculatlon-bulld-  IJnotype  .t>I»«rator.  long_  experience^  fast. 


Ing  campaigns,  more  than  over  before.  &'pii'b- 

■ - ■  For  quick  definite  A.  B.  C.  circulation  In-  ^‘‘1.  anywhere.  E-955,  Editor  &  Pub- 

.  .  c-  1  TT  .  crease,  regardless  of  business  conditions  In  nsner. - — 

Vice-president ;  btephen  Haff,  reporter,  your  field,  write  or  wire  collect  The  Charles  Nows  Man — Street,  feature,  sports,  tele 


Jersey  City  Jersey  Journal,  second  vice-  Partiowo  company,  occidental  Building, 


president ;  Graham  Roskein,  reporter,  i"^‘anapoiis. 


Union  City  Hudson  Dispatch,  secretary Promotion,  to  bring  "better  times."  Hud-  Newspaper  Man,  resident  of  Westchester, 
I  Albert  Dear  a^ciufant  ritv  editor  and  Priest  &  Associates,  world's  r^ort  bookish,  efficient  and  valuable  as  writer 

J.  rvitxri  uear,  assistant  city  eaiior  ana  circulation  builders.  246  6th  Ave.,  N.  Y  C.  and  editor,  able  In  research,  desires  edl- 

son  of  the  publisher,  Jersey  City  Jersey  :  ■■:=  toriai  position  with  metropolitan  pubiish- 

Journal,  treasurer;  Leo  Hershdorfer,  Insurance  A<*^rMs  E.  h.  Custer,  24  Gar- 

legislative  reporter.  Union  City  Hudson  -  -  - -  land  Drive,  Hastlngs-on-Hudson,  N.  Y. 

Dispatch,  state  delegate.  papw  A^iffi^t**?nsurance**^oiicie8!'  Write  Mechanical  Equipment  for  Sale 

———  Jim  O.  Ferguson,  Newspaper  Accident  — ; - ; - ^ - - 

/TxjC____  Division,  Washington  National  Insurance  Photoengraving  equipment  for  sale.  Com- 

\JttlCerS  tor  tsvttctlo  unit  company,  Chicago.  Illinois.  plete  plant  or  any  part.  Miles  Machinery 


graph,  copy  desk  experience.  College 
graduate.  Fine,  references.  Anywhere. 
E-948.  Editor  &  Publisher. _ 


toriai  position  with  metropolitan  publish¬ 
ing  house.  Address  E.  H.  Custer,  24  Gar¬ 
land  Drive,  Hastings-on-Hudson,  N.  Y. 


Dispatch,  state  delegate. 


Mechanical  Equipment  for  Sale 


Officers  for  Bvffalo  Unit 


(Special  to  Editor  &  Publisher) 
Buffalo,  N.  Y.,  Feb.  20 — (IHarence 
Bull,  police  reporter  for  the  Buffalo 


Photoengraving  equipment  for  sale.  Com¬ 
plete  plant  or  any  part.  Miles  Machinery 
Co..  480  West  Broadway.  N.  Y. _ 


Editorisd  Feature 


Great  Stories  of  the  Bible 


Evening  News,  has  been  elected  presi-  modem  news  style  with  crisp  headlines,  a 
dent  of  the  Buffalo  Newspaper  Guild,  J®**  skillful 

e  •  t  e  n  1 J  f  ai-  'or  comment— just  good,  straight  news  han- 


e  •  t_  _  ^  xi  yr  uuiiiiiteuk— juav  kuuu,  akittieiib  iicwo  iiaii- 

D€in^  chosen  trotn  a  held  OI  three  C3n*  dllng.  a  series  of  twenty  of  the  Bible's 


_ Equipment  Wanted _ 

Wanted — Monotype  matrices;  San  Serif 
Bold  No.  330;  Sans  Serif  Extra  Bold  No. 
332;  18  to  72  point.  E-934.  Editor  &  Pub¬ 
lisher. 


idates  greatest  tales  that  will  make  a  smash  hit 

Edward  .  Tighe,  Buffalo  Times,  and  ‘"romo^ir'JiiaterTaraVlppr^^^^^^ 


Charles  Michie,  News,  were  tied  for  the  W’rlte  or  wire  for  samples  of  a  bargain  in 


vice-presidency,  decision  as  to  which  Springfield, 

will  assume  the  office  being  left  for  — 


future  decision.  Oviatt  McConnell, 


Help  Wanted 


Times,  was .  chosen  as  secretary,  and  Editorial  Writer — Trade  paper  publisher 


NEWSPAPER 

PROPERTIES 


Gene  Korzelius,  News,  as  treasurer. 


County  Unit  Organized 

(Special  to  Editor  &  Publisher) 

Vineland,  N.  J. — More  than  20 
newspaper  men  and  women,  Feb.  18, 
organized  the  Cumberland- Salem  (N. 
J.)  county  unit  of  the  Newspaper  Guild 
of  Philadelphia  and  Camden.  Meeting 
at  Vineland,  they  elected  Ralph  Brandt, 
of  the  Bridgeton  Evening  News,  chair¬ 
man;  William  J.  Mulligan  of  the  Vine- 
land  Times,  vice  chairman;  Mrs.  Hazel 


desires  correspondence  with  exceptionally 
capable  writer  to  contribute  occasional 
feature  articles  from  material  roughly 
supplied.  Must  possess  clarity,  simplicity, 
with  virile  authoritative  style.  Submit 
sample  of  workmanship.  E-947,  Editor  & 
Publisher. 


Bought,  Sold  and  Appraised 

All  negotiatieru  corffidtntial 


Wanted — Active  young  reporter  with  some 
knowledge  of  editing  copy.  Must  have 
small  town  experience.  Must  be  willing  to 
work  hard  for  small  salary  to  start.  Tell 
all  In  first  letter.  Address  "Hurry",  Box 
E-966.  Editor  &  Publisher. 


Palmer,  Suter  &  Palmer 


Buslnasa  Established  In  1899 


350  Madison  Ave. 


New  York 


Wanted — Three  experienced  district  man¬ 
agers  who  are  capable  of  handling  boys, 
having  had  experience  on  Independent 
System.  State  salary  expected,  sending 


Beer,  secretary-treasurer,  and  John  references,  etc.  Must  be  available  at  once. 
Hoffman,  of  the  Vineland  Journal,  ^SblrsheT.'"*‘'"“®"^’  * 


delegate. 


REFUSING  INSURANCE  ADS 

The  Columbus  (O.)  Citizen  and  the 
Columbus  Dispatch  were  commended 
in  letters  on  Feb.  16  by  Charles  T. 
Warner,  state  superintendent  of  insur¬ 
ance,  for  their  co-operation  in  refusing 
to  take  advertising  from  unlicensed, 
out-of-state  insurance  companies  which 
are  depriving  the  State  of  Ohio  of  thou¬ 
sands  of  dollars  in  taxes. 


Wanted — Circulation  Promotion  man,  who 
has  had  experience  on  the  Independent 
System.  Send  recent  samples  of  work,  also 
salary  expected,  references,  etc.  Apply 
immediately.  Box  E-949,  Editor  &  Pub¬ 
lisher. 


EDITORIAL 

FEATURES 


Wanted — To  hear  from  fast  combination 
desk  and  re-wrlte  man  with  Hearst  or 
tabloid  experience  In  metropolitan  center. 
Job  open  soon.  Give  full  particulars  about 
self.  Including  lowest  acceptable  salary,  in 
first  letter.  Consider  no  answer  a  polite 
negative.  You  must  be  experienced  and 
able  to  write  In  racy  style.  Address  Box 
E-9S5,  Editor  &  Publisher. _ 


CHARLES  DIAMOND  DEAD 

London,  Feb.  19. — Charles  Diamond, 


Situations  Wanted 


That  will  attract*  and  hold 
readers  can  be  marketed 
through  classified  adver¬ 
tising. 

Publishers  are  always  on 
the  alert  for  the  new  and 
novel  and  merit  will  sell 
the  feature  that  is  intelli¬ 
gently  advertised. 


London,  Feb.  19. — Charles  Diamond,  Advertising  Man,  age  31.  12  years  adver- 
editor  Lo^on  Catholic  Herald  and  TiSlSf 


founder  of  many  weekly  London  and  vertlslng  manager  second  daily,  same  town, 
provincial  newspapers,  died  today  at  the  bocrute’’oVsusplnsten!"  e%25Y  Edl: 


Classified  Service 

EDITOR  ^PUBLISHER 


age  of  75. 
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Editor  &  Publisher  for  February  2  4,  1934 


By  MARLEN  PEW 


OATL'KDAV  lia>  lK*eii  the  prolilem 
day  of  tlie  \vcc.<  in  the  ne\vspai)er 
busine^s  lor  as  long  as  we  can  re¬ 
member.  but  in  the  new  “leisure  era” 
tlie  question  of  how  to  provide  an  edi¬ 
torial  ration  which  will  stimulate  a  pay¬ 
ing  advertising  linage  and  hold  the  in¬ 
terest  of  masses  imbued  with  holiday 
spirit  is  alxmt  as  intense  and  urgent  as 
any  in  the  newspaper  business.  Some 
newspapers  attack  the  Saturday  adver¬ 
tising  and  circulation  slump  with  de- 
terminatuin  and  some  let  it  drift,  per¬ 
mitting  this  one  off-day  to  pull  down 
week  averages  year  after  year  as  if  this 
condition  were  ordained  by  some  inex¬ 
orable  fate.  I  am  one  who  believes 
there  is  a  very  special  place  for  the 
Saturday  issue  of  any  good  newspaper, 
and  for  a  variety  of  reasons.  Saturday 
is  clean-up  day  for  the  week,  in  the 
minds  of  normal  people.  It  is  a  day  of 
reckoning  and  contemplation  as  well  as 
rest  and  amusement.  Decisions  for  the 
future  are  made  on  this  day.  Xow,  with 
vast  numbers  of  people  on  a  tive-day 
work  schedule,  Saturday  ranks  a  close 
second  to  Sunday  as  affording  oppor¬ 
tunity  for  reading  as  well  as  for  re¬ 
creational  pastimes.  The  President’s  re¬ 
quest  that  metropolitan  newspapers  im¬ 
mediately  put  their  editorial  staffs  on  a 
five-day  work  week,  for  the  moment 
complicates  the  Saturday  issue  problem, 
but  thi>  may  result  in  action  to  heal  the 
old  Saturday  slumip  sore. 

I  suppose  the  psychologists  would  say 
that  the  Saturday  mood  is  retrospective, 
whereas  the  Sunday  mood  is  prospec¬ 
tive.  Many  advertisers  evidently  believe 
this,  and  withhold  copy,  but  1  think  there 
is  a  sound  case  for  the  Saturday  news¬ 
paper  as  an  advertising  medium  for 
businesses  that  are  keen  to  pick  up  some 
of  the  flood  of  money  which  is  spent 
during  the  week-end  in  every  city.  Pay¬ 
roll  money  is  pretty  well  expend^  or  al¬ 
located  by  Saturday  night  in  most  homes. 
Saturday  affords  an  editorial  opportunity, 
it  seems  to  me,  to  collate  and  publicize 
the  scattering  minority  interests  of  a 
community,  neglected  by  all  newspapers 
during  the  week.  In  the  aggregate  these 
neglected  minority  interests  bulk  large 
and  tbeir  appeal  is  often  direct  and  even 
personal.  This  makes  good  reading  and 
it  is  strictly  an  editorial  stunt  to  or¬ 
ganize  a  profitable  coverage  for  the 
Saturday  issue.  Sure  as  death  and  taxes 
advertising  follows  the  editorial  flag. 

*  *  * 

Meditating  thus  this  week  I  re¬ 
viewed  last  Saturday’s  issue  of 
New  York  Sun,  for  it  seems  to  me  that 
the  editors  and  sales  forces  of  that 
newspaper  have  provided  a  notably  in¬ 
telligent  and  effective  solvent  of  the 
Saturday  riddle  in  newspaper  economy. 
The  Sun  is  a  shining  example  of  what 
can  be  done  on  the  final  day  of  the 
week.  The  issue  which  fell  to  my  hand 
was  fairly  typical,  though  the  season¬ 
able  interests  of  the  Summer  appear  to 
add  stime  luster  to  the  remarkable  ar¬ 
ray  of  sjiecial  stuff  which  regularly  ap- 
Iiears  in  the  Saturday  Sun.  I  made  a 
quick  inventory  of  the  44  pages  running 
in  the  ’’Final  Edition.”  Readers  of  this 
column,  unfamiliar  with  the  big  show 
the  Sun  presents  in  this  town  each  week¬ 
end.  will  no  doubt  be  surprised  by  the 
diversity  of  matters  treated.  I  have 
heard  it  said,  by  the  way,  that  the  Sat¬ 
urday  issue  of  the  Sun  is  the  special 
pet  of  the  publisher,  William  T.  Dewart, 
and  that  there  are  those  in  his  organi¬ 
zation  who  believe  that  some  day  the 
Saturday  issue  will  outstrip  every  other 
day  of  the  week  in  advertising  linage. 
That  would  be  something — as  the  boys 
say.  At  present,  due  to  the  attitude  of 
most  of  the  large  retail  advertisers  that 


Saturday  papers  cannot  be  used.  Sun 
special  Saturday  advertising  does  not 
lift  the  day  up  to  the  linage  standard 
of  other  days  of  the  week,  but  it  cer¬ 
tainly  does  bulk  big  and  Saturday  is 
said  to  be  a  profitable  day  in  that  office. 
I  notice  that  one  large  Fifth  Avenue 
department  store  is  running  a  special 
page  and  a  quarter  in  the  Saturday 
Sun,  the  copy  written  exclusively  for 
the  audience  that  is  attracted  by  the 
Sun’s  Saturday  features.  This  is  in¬ 
telligent  advertising.  It  smacks  of 
science. 

For  the  whole  country,  advertising  lin¬ 
age  in  evening  papers  is  worse  hit  on 
Saturdays  than  in  the  case  of  morning 
papers.  For  the  whole  country,  morn¬ 
ing  and  evening,  it  is  said  that  Saturday 
issues  run  20  to  35  per  cent  advertising 
to  80  or  65  per  cent  news,  on  the  aver¬ 
age.  This,  of  course,  is  a  ruinous 
ratio.  Saturday  is  almost  a  complete 
washout  in  the  case  of  some  dailies 
known  to  us.  In  New  York  City,  ac¬ 
cording  to  a  study  made  by  Media 
Records,  Inc.,  the  ratio  of  news  and 
advertising  in  Saturday  issues  is  ap¬ 
proximately  80  to  20  per  cent,  com¬ 
pared  with  a  Friday  ratio  of  53  per 
cent  news  and  47  per  cent  advertising. 
It  is  my  belief  that  this  conspicuous 
fault  in  publishing  economy  has  never 
been  attacked  with  the  16-inch  gun  it 
richly  deserves. 

*  *  * 

IN  general  make-up  and  design  the 
Saturday  issue  of  the  Sun  maintains 
the  usual  daily  style  and  policy.  The 
weekly  departments  are  cleverly  woven 
into  the  whole  fabric  so  as  to  suggest 
no  special  play.  The  usual  news,  edi¬ 
torial  and  feature  ration  is  undisturbed 
on  Saturday  and  the  special  feature 
matter  is  not  assembled  in  a  section, 
supplement  or  other  separation  device. 
Therefore  the  Sun  is  speaking,  not  a 
special  Sun,  or  a  weekly  Sun. 

The  issue  I  examined  for  the  purposes 
of  this  talk,  opened  with  six  pages  of 
general  and  business  news  and  display 
advertising  and  then  the  reader  met  a 
page  of  departmentalized  news  and  fea¬ 
tures  concerning  the  theatre,  the  lead 
given  to  a  review  of  the  legitimate  stage, 
written  from  the  viewpoint  of  the  audi¬ 
tor.  A  second  feature  on  the  page  was 
a  view  from  behind  the  footlights,  with 
scattered  personality  items  and  a  calen¬ 
dar  of  drama  events.  Theatre  adver¬ 
tising  supported  the  page.  On  the  op¬ 
posite  page  appeared  four  columns  of 
featured  movie  material,  reviews,  per¬ 
sonalities  and  related  matter.  On  the 
same  page  ran  four  top  columns  devoted 
to  dance  notes  and  club  news.  The 
page  carried  two  classified  columns  of 
advertising,  set  two-column  measure, 
under  art  heads,  “Bright  Spots  After 
Dark,”  meaning  night  clubs,  and  an¬ 
other  called  “Where  To  Dine,”  for  res¬ 
taurants.  all  classified  as  to  character, 
such  as  Italian.  American,  French. 
Basque-Spanish. 

*  *  * 

VIEW  YORK  is  a  music  loving  city, 
IN  immense  thromrs  paying  high 
prices  to  attend  opera  and  concert  and 
page  10  of  the  Sun  was  devoted  exclu¬ 
sively  to  the  topic,  with  a  two-column 
slop-over  on  another  page.  The  make¬ 
up  gave  the  lead  to  a  critical  review 
of  music  and  musician,  written  from  the 
week-end  angle.  There  were  five  solid 
columns  of  advance  news  about  coming 
events  in  the  orchestral,  recital  and 
operatic  field,  with  scores  of  programs 
in  detail,  and  a  boxed  calendar  for  the 
coming  week,  and  incidental  person¬ 
ality  stuff,  and  a  four-column  art  lay¬ 
out.  Music  advertising  supported  the 
page. 


Page  11  was  exclusively  devoted  to 
fine  art,  news  of  the  galleries  and 
museums,  stories  about  painters  and 
sculptors,  schools  and  coming  art 
events.  The  pictures  were  reprodiK- 
tions  of  paintings  on  view.  Galleries 
and  exhibitors  were  modest  advertisers. 

Years  ago  the  Sun  surprised  readers 
by  offering  occasionally  a  column  de¬ 
voted  to  that  fascinating  subject,  col¬ 
lection  of  valuable  antiques,  and  this 
enterprise  has  grown  steadily  and  re¬ 
markably.  Pages  12  and  13  of  the 
issue  under  discussion  here  were  given 
to  that  topic,  with  news  and  comment 
fit  to  thrill  the  lovers  of  old  furniture, 
Currier  and  Ives  prints,  miniatures, 
rugs,  glass,  china,  old  books,  tapestries, 
drapes  an.l  decorations  in  gorgeous  ar¬ 
ray.  An  antique  authority  answered 
questions  in  vast  variety ;  a  foreign  cor¬ 
respondent  told  of  events  in  the  antique 
world  of  London:  four  columns  told 
of  next  week’s  auctions  in  New  York, 
listing  items  for  sale.  These  two 
pages  were  remarkably  well  backed  up 
by  advertisers,  the  announcements  con¬ 
cerning  not  only  antique  shop  offer¬ 
ings,  but  exhibitions  and  auction  sales. 
A  classified  advertising  feature  was 
“The  Antique  Exchange,”  a  trading 
post  for  persons  interested  in  such 
treasures. 

*  * 

The  reader  next  turned  into  two 
pages  esi^cially  designed  for 
women  of  fashion  and  the  home.  Half¬ 
tones  of  styles  in  women’s  wear  domi¬ 
nated  the  first  page  and  a  box  asked 
readers  to  send  a  stamped  envelope  to 
the  woman’s  page  editor  for  names  of 
shops  where  the  articles  pictured  could 
be  bought.  Then  followed  a  page  on 
hair-dressing,  beautification,  women  in 
sports,  a  story  about  nursing  children, 
a  pictorial  week-end  review  tif  women’s 
social  activities  and  incidental  matter. 
Advertisers :  a  laundry,  a  specialty  store 
and  a  beauty  shop. 

Pages  16  and  17  were  devoted  to  book 
reviews  and  publisher  announcements. 

Skipping  the  usual  editorial  and  two 
society  pages,  I  came  to  the  Sun’s  Sat¬ 
urday  travel  pages,  two  in  number, 
with  a  good  story  on  foreign  travel  and 
columns  of  shipping  news,  weather  re¬ 
ports  and  maps  and  general  tourist  in¬ 
formation,  all  well  patronized  by  pas¬ 
senger  ship  advertising  and  a  classified 
directory  of  travel  agencies. 

*  *  * 

PAGE  23  was  a  news  review  of  the 
week,  comprehending  local,  national 
and  world  events.  Then  followed  three 
solid  pages  of  radio,  from  every  con¬ 
ceivable  angle,  listener,  artist,  set  owner, 
short  wave  operator,  set  builder  and  in¬ 
ventor,  programs,  studio  personalities 
and  business  affairs.  The  Sun  origi¬ 
nated  this  feature  when  radio  was  in 
diapers  and  advertising  linage  used  to 
run  in  heavy  volume.  This  interest  is 
not  well  supported  by  radio  advertisers 
in  this  day,  the  reason  being  a  mys¬ 
tery  to  me.  If  there  is  a  neglected  de¬ 
partment  of  advertising  it  is  the  radio 
classification. 

Following  the  two  radio  pages  the 
Sun  carried  a  page  written  for  stamp 
collectors  and  if  you  doubt  their  num¬ 
ber  you  should  note  that  100,000 
philatelic  fans  attended  a  stamp  show 
in  this  city  a  week  ago.  Sun  experts 
discussed  the  fad  and  the  immense  busi¬ 
ness  behind  it  from  all  sides  and  I 
counted  137  separate  advertisements  on 
the  page — collectors,  dealers,  auctioneers 
and  equipment  vendors. 

Pages  28  and  29  exclusively  con¬ 
cerned  pets.  Fish  (the  tropical  variety 
for  home  aquaria)  led  the  interest. 
Fish  propagation  has  become  a  great 
indoor  sport  in  New  York,  I  suppose 
largely  due  to  this  publicity.  A  Sun 
expert,  of  course,  answered  the  many 
and  curious  queries  of  the  fish  fans. 
Next  was  a  column  about  cats,  very 
beautiful  ones  in  the  illustrations,  with 
a  Q.  &  h.  column.  Several  dog  experts 
gave  their  testimony  as  to  the  value 
and  enjoyment  of  canine  owning,  and 
others  told  of  birds  and  fowl,  answer¬ 
ing  many  questions.  These  pages  car¬ 
ried  the  display  advertising  of  fancy 
fish  dealers,  kennels,  animal  food  and 
medicine  dealers  and  pet  stores. 


The  religious  page  carried  three 
columns  of  church  advertising. 

Page  31  was  given  over  to  gardening, 
flower  growing,  garden  clubs  and  re¬ 
lated  news  and  (J.  and  A.  matter  in 
that  broad  province,  with  about  as  much 
advertising  as  c..,uld  be  expected  in  mid¬ 
winter,  however  due  for  a  sudden  leap 
when  the  gentle  Spring  rains  drive 
away  a  foot  of  snow.  Pages  32  and  33 
were  filled  with  games,  comics,  puzzles, 
bridge,  cross-word,  astronomy,  who’s 
who,  and  a  new  column  about  how  to 
lu.x  ami  serve  alcoholic  drinks.  There 
were  three  pages  of  sports,  three  pages 
of  financial  and  business  news,  a  page 
of  school  and  educational  matter  and 
two  pages  of  real  estate. 

«  *  * 

Did  you  ever  hear  of  such  an  im¬ 
mense  assembly  of  special  inter¬ 
ests  in  a  daily  newspaper?  Maybe  I 
have  failed  to  mention  items,  for  the 
Sun  covers  minor  interests  semi-occa- 
sionally,  not  weekly. 

Is  this  not  a  clear  example  of  how  a 
Saturday  issue  may  be  built  up  as  a  vi¬ 
brant,  exciting  and  profitable  factor, 
overflowing  with  stuff  all  normal  people 
love  to  read?  Is  Saturday  a  fixed 
futility?  1  do  not  think  so. 

Years  ago  Mr.  Hearst  took  radical 
and  characteristic  action  in  reference 
to  his  Saturday  evening  newspapers. 
He  pr(,duced  the  well-known  Saturday 
colored  section  that  gives  life  to  his 
pajiers  and  incidentally  puts  on  the 
Acte  }'ork  Evening  Journal  the  value 
of  a  nickel,  instead  of  3  cents.  His 
ideas  ran  to  general  entertainment, 
whereas  the  Sun’s  idea  is  educational, 
faddish,  informative,  assembling  under 
one  big  tent  all  the  interesting  side¬ 
shows  I  have  mentioned  in  this  article. 

In  some  other  cities  publishers  and 
editors  have  developed  their  own  Satur¬ 
day  special  features,  and  as  I  write  I 
realize  that  a  survey  of  the  whole  move¬ 
ment  to  reclaim  Saturday  ought  to  be 
printed  in  Editor  &  Pvblisher.  I 
shall  be  glad  to  hear  of  interesting 
new  experiments  to  upbuild  Saturday 
business  from  any  newspaper.  Maybe 
some  bright  genius  will  come  along 
to  show  us  still  better  ways  to  make 
Saturday  pay  its  freight  and,  if  so, 
great  should  be  his  reward  for  un¬ 
counted  millions  have  been  burned 
up  by  publishers  attempting  to  uphold 
the  standards  on  the  last  day  of  the 
week  with  advertisers  withholding 
their  patronage  on  the  notion,  largely 
a  sophistry,  that  Saturday  is  too  late 
in  the  week  to  sing  a  selling  song.  It 
is  a  tip-off  to  them  to  say  that  news¬ 
paper  experience  shows  that  some  forms 
of  advertising  pull  better  on  Saturday 
than  on  any  other  day.  Newspaper¬ 
men  could  tell  certain  advertisers  of 
rich  pockets  of  Saturday  wealth.  The 
items  I  have  culled  in  this  inventorv  of 
the  editorial  content  of  last  Saturday’s 
Sun  ought  to  suggest  advertising  action 
in  many  newspaper  fields.  The  time 
to  start  a  general  Saturday  reform  is 
Feb.  24,  1934. 
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CREDIT  UNE  IN  BROADCAST 


General  Foods  Mentions  Dailies  and 
Press  Services  for  Byrd  News 

The  General  Foods  Corporation,  spon¬ 
sors  of  the  weekly  radio  broadcasts 
from  the  Byrd  Antarctic  Expedition, 
added  a  credit  line  to  their  program  this 
week,  calling  attention  to  the  fact  that 
complete  news  of  the  expedition  is 
carried  in  daily  newspapers.  At  the 
finish  of  the  portion  of  the  broadcast 
originating  in  Little  America,  the  an¬ 
nouncer  in  New  York  reads  the  fol¬ 
lowing  line: 

“In  the  meantime,  follow  the  news  of 
the  expedition  through  Associated 
Press,  United  Press,  International  News 
Service  and  Universal  Service  dis¬ 
patches  in  your  daily  newspapers.” 

General  Foods  asked  permission  of 
each  news  service  to  include  its  name 
in  the  credit  line,  which  will  be  car¬ 
ried  every  week.  Charles  J.  V.  Mur¬ 
phy,  communications  officer  of  the  ex¬ 
pedition,  files  the  dispatches  from  Little 
America  and  they  are  distributed  to 
the  various  press  association  headquar¬ 
ters  in  New  York  City  by  Mackay 
Radio. 


